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[bookmark: _Toc501005671]Introduction
Modern business mostly depends on modern technology. Modern technology enables the firm to serve their customers properly. This report is focusing on modern technology impact on Asda, especially of social media. Asda is one of the top retails shop chain in UK. They are running their operations with 180,000 employees (asda.com, 2017). So, modern technology is essential for them to run their operation properly to consider the change of demand of their customers. They can know the taste difference by using social media (Melissinos, 2010). Nowadays social media is vastly used and business organization including Asda is the beneficiary of that. Social media is a strong way of marketing also. There is a details discussion given in this report regarding social media. This discussion will help Asda to understand the fact.

[bookmark: _Toc501005672]Definition and Example of Modern Technologies
Modern technology is the development of the old technologies with new features and modifications. Modern technologies help people to complete their essential tasks with more ease. It accelerates the speed of work and reduces the complexities. New machines and gadgets are invented to improve the job quality and make it easier (Sharp, 2013). For example, the mobile phone is one gift of modern technology. It is almost impossible to stay without a mobile phone. People can get connected with others through a mobile phone. From the little tailor machines to fastest cars, train or aeroplanes, all are the example of modern technology. Computer, internet, smart watches, robots, automobile, submarines, video games, the flamethrower, battery, vending machines all are the examples of modern technology (Linton, 2016).
Asda is one major retail chain shop in UK. They have large number retail shops throughout the world. Asda is operating its business both online and offline. Asda offers its customers online shopping opportunity. For example, they use Facebook, Twitter, LinkedIn, and Pinterest for their online business purpose. 
[image: Image result for modern technologies use in business]
[bookmark: _Toc499176319][bookmark: _Toc501005650][bookmark: _Toc499178678]Figure 1: Modern Technologies in Business
Source: (Baltzan, 2011).


[bookmark: _Toc501005673]Effectiveness of the use of Modern technologies within the workplace
Modern technologies improve workforce efficiency and improve the quality of services of the organizations. Technology helps the firms to work in multiple locations and spread their business all over the world. Organizations are introducing digital strategies to adapt to changes and it becomes possible because of technology (Sharp, 2013). Asda is the world’s one of the biggest retail shop chain. Asda is an example of successful business that uses modern technologies. They provide online services to their customers to ease their pressure. Asda has launched an app for this purpose. 
Asda has used modern technology successfully and thus they become one of the top net income gainer in 2017. Asda is the second position in the industry just after Tesco.
[image: Image result for asda's market share]
[bookmark: _Toc501005651]Figure 2: Market Share of Asda
Source: (asda.com, 2017)
Modern technology provides following features to every business organizations-
i. Improved Communication and Understanding: Modern technology enables Asda to improve it communication level and understanding with their employees and customers. Office workers of Asda can now communicate with themselves without depending on phone calls or direct interaction (Linton, 2016). They can now communicate through the electronic mail without disturbing the recipient. Electronic mail allows Asda’s employees to send emails that may contain messages, images, videos or other documents. Communication with customers and other business partners also can be done instantly by using multiple communication tools. Asda uses Facebook, Twitter and other social sites to get connected with their customers, to know their demand and supply products according to their demand. Customers express their query and suggestions through social media sites.
ii. Employee Efficiency: Employee efficiency has been increased because modern technologies accelerate the speed of workflow process. Computers help to made corrections instantly (Baltzan, 2011). Access to information technology enables the employee to understand the need for customers and develop their services according to customer’s choice (Melissinos, 2010). Technologies like video conferencing reduce the communication gap among the employees and improve the employee efficiency. For example, Asda r is managing 180,000 employees in more than 2,000 locations and it becomes possible for higher technological advancement Email, video conferencing made it easy for Asda to manage their huge employees (asda.com, 2017). They train their employees using modern technological tools. It has reduces work pressure on the employees of Asda and opened the way of motivating them by using modern technologies.
i. Instant Feedback and Recovery: Customers can give instant feedback about the service and products of any organization by using technology. They can use website, social network or customer care service to give feedback. Companies can count the suggestions and improve their products and services to gain customers satisfaction (Linton, 2016).For example, Asda let the option open for their customers to give their feedback through Facebook and Asda replies promptly and tries to work on that. They also take their employees feedback by using modern technology. Modern technology helps them a lot to recover their lacking. 
ii. Improved Customer Service: Technology brings organizations and customers closer to one another. Companies use email to answer customer’s questions, offer online chat and also offer 24 hours call centre with modern telephones to serve their customers all the time. Higher technological advancement provides an advantage to Asda to improve their customer service. Asda recruits efficient customers and trains them to provide optimum customer service (Sharp, 2013).Mobile application of Asda r gives their customers more opportunity to buy their products easily. Modern technology increases the speed of customer service.
[bookmark: _Toc501005674]Use of Social Media as a Tool for Marketing, Information Gathering and Communication
Social media is now playing a major role in marketing activities, gathering information and communication with customers. Social sites like Facebook is very popular now and can be used a platform for online advertisements. Many online business organizations are running their services using Facebook as their only medium for advertisements. A research by generator research states that a total number of social networking users will go up by 2.5 billion in 2017 from 1.8 billion in 2013(BBC News, 2017). Social media can supplement the market research objectives to allow business to talk directly to consumers directly. 65% of business owner’s states that market insight are the biggest benefits of social media and this number is expected to grow in future (Linton, 2016).
Social media like Facebook, Instagram, Twitter, LinkedIn, YouTube, WhatsApp, Tumblr, Pinterest, wechat and Google+ allows firms to create their own pages and groups and operate their business there. These social sites have started to replace traditional medium like televisions, radio, newspapers to communicate with the customers (Sharp, 2013). Organizations like Asda can be benefitted more by using the social technology more. They provide more chance to collect information directly from customers and implement those within a short period of time.
Marketing Purpose
Marketing activities nowadays are highly dependent on social media. Social media has a 100% higher lead to close rate than outbound marketing process. 84% B2B marketers use social media in some form. 70% B2C marketers gained a customer by using only Facebook. It is not important who is selling and what you are selling to, social media can boost all types of business to grow brand value and pad marketer’s wallet (Baltzan, 2011). Social media posts can be used to drive targeted traffic and it can also boost SEO of business sites. It helps business to earn media coverage and allows firms targeting and retargeting their customers. Social media also helps firms to respond immediately and helps to build brand loyalty (Linton, 2016). Asda is engaged in social marketing which leads more success to them. They have reached to 50 million people (BBC News, 2017). They have also gained 850,000 likes in their Facebook page (asda.com, 2017) . Asda is not only dependent on Facebook for their social marketing; they also use Google+, Instagram and LinkedIn for their social marketing.
Asda usually updates their post on their Facebook timeline focusing product suggestion and coupons.  They sometimes mix photo, video and questions with their posts for a better result. Asda has promoted all their content retailer’s digital coupons with a view to driving people in-store. 
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[bookmark: _Toc499176321][bookmark: _Toc501005652][bookmark: _Toc499178680]Figure 3: Online Marketing through Facebook
Source: (asda.com, 2017)
Asda has 850,000 fans and they received comparatively lower interactions in each post because of couponing and promotions (asda.com, 2017). They received fewer likes in their posts but their Free Friday Download got engaged more with customers and received more likes.
Asda has done well in responding to customers questions. This shows that Asda has learned the value of engaging with people on Facebook.
Asda’s Twitter feed is as like as their Facebook page and it is also uninspiring to their customers. It has 110,000 followers in its Twitter account with the same activity like its Facebook account (asda.com, 2017). Asda posts everything about their activity to collect feedback across the world but they use fewer pictures in their posts. They also can increase the number of hash tag in their posts so that they can start a new trend at any time.
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[bookmark: _Toc499178682][bookmark: _Toc501005653]Figure 4: Online Marketing Twitter Account
Source: (asda.com, 2017)
Asda deal with very few comments from their customers, they tweeted only 700 times in their own Twitter account (asda.com, 2017). Though they respond to customer complaints each day they failed to engage customers by asking about customer services by telephone or email.
Surprisingly Asda has a fairly active Pinterest account. Their most of the Pinterest posts are focusing on spring and summer recipes but there is no mention of Christmas or winter ideas yet. 
They have provided some excellent pictures on their Pinterest account but most of their picture has collected from third party account as they don’t have any e-commerce account.
Gathering Information
Social media is also used for gathering information. People are now spending lots of time on social media (Baltzan, 2011). Marketers can easily collect information from them directly. Asda collects most of their information from Facebook. Facebook is in top place in terms of collecting information. Most of the companies like Asda use Facebook as a medium. 
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[bookmark: _Toc501005654][bookmark: _Toc499178684]Figure 5: Monthly User of Social Media
Source: (BBC News, 2017).
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[bookmark: _Toc501005655][bookmark: _Toc499178685]Figure 6: Number of People Using More Sites
Source: (BBC News, 2017).
From the above chart, it is clear that most of the people use Facebook as social media. So, Facebook is the top source of gathering information for Asda and other business organizations. This is because Facebook has various features that help organizations to perform their job.

Communication
Social media can be used for communication purpose also (Sharp, 2013). Customers get connected with the organization through social media. This helps to increase brand loyalty. But in case of Asda, they often keep hanging their customers when they comment on their page about anything.
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[bookmark: _Toc499178686][bookmark: _Toc501005656]Figure 7: Social Communication by Asda
Source: (asda.com, 2017). 
There is a chart given below containing the percentage of active users and visitors in social media (Linton, 2016). This figure shows that YouTube and Facebook have more active users and YouTube and Instagram have more visitors. So, using these sites looks profitable for the business firms. It will be beneficial for Asda to approach through Facebook and YouTube to get the best output.
[image: Social media active use and visits]
[bookmark: _Toc501005657][bookmark: _Toc499178687]Figure 8: Percentage of Active User and Visitor of Social Sites
Source: (Guardian, 2017).


[bookmark: _Toc501005675]Creating Own Professional Online Presence
The Internet is the biggest medium for the marketers nowadays. People are now internet oriented and they depend on the internet for most of their information (Sharp, 2013). More than 3.2 billion people are using the internet and among them, more than 2 billion people use social media like Facebook, Twitter, WhatsApp etc. Social media mostly popular in the young generation, they are basically the active users of social media sites. So, business organizations can’t help going for social media for their marketing (Sharp, 2013). Every organization has to ensure at their presence in the online world,especially on social media sites to create their brand value and to come close to their customers. Organizations can pursue their target customers to buy their products by providing the ad to social sites (Guardian, 2017). Facebook, Twitter and YouTube can be the most effective medium as they have the most number of active users. According to statistics, more than 2 billion people use Facebook and almost 330 million people are using Twitter nowadays and most of them like an online business.  Asda should take this opportunity and increase their activity on Facebook, Twitter and YouTube and other sites also. Asda should increase the number of their posts and tweets attaching attractive image, videos and links. 
Siddique can get a touch with his favourite brands through social sites. He also can be benefitted by social sites by finding jobs and other necessary information (Baltzan, 2011). Now, business organizations publish their vacancy announcement on social sites and Siddique can get those by following them. He also can get up to date with the whole world by following newspapers, television channels on Facebook. 
A professional account for Siddique has been created for this purpose. Now he can be able to enter in the digital world.






Facebook Account Link: https://www.facebook.com/profile.php?id=100023182385498
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Twitter Account Link: https://twitter.com/Siddiqu98377305
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LinkedIn Account Link: https://www.linkedin.com/in/siddique-siddique-246355154/
[image: ]
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Conclusion
The business world is now completely technology. Success lies in the efferent use of technology in current time. More efficient in technology leads the more success in the business world. The Internet is the most important element of modern technology. Success is not possible now without internet and social media is big a part of the internet now. Proper utilization of internet and social media can bring success to the firms (Baltzan, 2011). Proper utilization can be possible if the organization can hire efficient employees. Efficient and knowledgeable employees can bring success by utilizing social media in a proper way. This report will help Asda to understand their weakness and recover those within a short time.
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