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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:
 It is a fast loading website and therefore it improves the user experience and bounce back rates ResearchGate (2018). The speed of the website keeps the users engaged and, in doing so, upgrades the google ranking through SEO performance Search Engine Journal (2023). A quick loading website means faster access to information and a more enjoyable (less irritating) browsing experience. Speed indicates professionalism thus strengthening the brand’s image whilst also minimising technical issues. Yoga Reading did exactly this.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yoga Reading has a lot of sub pages which can help its visitors to find what they need quickly and easily. They share information about products and services, pricing, testimonials, blogs and encourage users to join newsletters. Joining newsletters helps to build trust and interest and keeps a constant flow of communication. Clear links on the Yoga Reading guide help people to get to the next step, like book now, learn more, frequently asked questions and contact us. The sub pages also boost search visibility and make the site feel organised and enjoyable.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, customers can make a booking via Yoga Reading from the grey highlighted button on the top right of the main page. Having a highlighted “Book Now” button on the main page is very important. It grabs attention and makes it easy for visitors to take action. A clear, visible button improves user experience and increases bookings and inquiries. In a review article on CTA design, the blog by LogRocket states: “Well-designed, actionable buttons improve UX and help businesses meet their business objectives.”


	Question 1d - What improvements could be made to the usability of the website?


	Answer:
 The issue with Yoga Reading website, in my opinion,  is the text saturation. There are too many words grouped together without any breathing space or visual breaks. If they simply added shorter paragraphs, more space between sections and a few images to break the text and flow, the site would feel much lighter to read

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
There is not much difference on the webpage and mobile phone except for some buttons and images. There is only one book now button in the middle on the mobile phone whereas on the website there are a list of options like timetable, events etc and a highlighted book now at the end. There are no images as you scroll down which is spaced out decently. The only two images I found when scrolling down was one large one in the background and another near to the end.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website uses imagery and colours very effectively. The photos feel very natural. It has an overall very calm vibe, reflecting the relaxed yoga lifestyle which it is trying to promote. The soft, neutral tones with pastel green and greys creates a harmony and balance. The clean design and subtle colour palette makes the site seem trustworthy. Perfectly aligned with the brand’s wellness focused identity in my opinion. There are no videos on this website. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
An online chat tool is highly effective for boosting customer satisfaction and conversions. It offers instant support and builds trust. Live chat users are up to three times more likely to make a purchase (live chat 2025). It also provides valuable insights and saves staff time through automation. However, regarding Yoga Reading, they did not have an online chat option.


	Question 2d – How effective are the social media links on the website?


	Answer: 
Yoga Reading are very well up to date with their social media. On Facebook they have 1.3K followers and the last upload was 5 hours ago about the Christmas market with 1 like and 12 people interested, when I checked the page. On Instagram they have 3001 followers with 2098 posts. This shows that most of their communication is on social media, thus no need to invest on live chat on the webpage.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:  Yes, the offerings of Yoga Reading are made very clear to customers. They state they provide a range of yoga and movement classes (such as Ashtanga, Vinyasa, Yin, Pilates/Functional Flow) in studio and online, plus on-demand videos, and structured courses (including Beginner, Pregnancy, Mum & Baby). However, this information is spread across several pages and explained with a lot of text, so new visitors may take some time to understand. 

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
There are Testimonials on the webpage but these are not dated. Customer reviews are very important because they build trust and provide proof of product quality, They can also offer feedback that helps businesses improve services and attract new customers (PowerReviews 2021).


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Yoga Reading presents itself as high quality through its variety of experienced teachers, diverse classes, beginner courses and a supportive community. The studio has in person and online classes, a library and an on site osteopathy (for bone health). This shows a lot of professionalism and good knowledge of holistic care. As a customer, you could use the company’s service for its expert guidance and therapeutic support.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, Yoga Reading makes its prices clear, with drop in rates, class passes, memberships and private sessions easy to find. The pricing reflects the quality of the business, including a well presented studio, a wide range of classes styles and experienced instructors. Overall, the cost is aligned with what the customers would expect from a professional, high quality yoga studio in the reading area. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga in Reading

	
	2. Yoga classes Reading

	
	3. Reading Yoga

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, Yoga Reading comes up first on each page,


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes websites are still very relevant for modern UK businesses. A professional website provides credibility and acts as a trusted source of information for customers. It gives businesses full control over their branding and content, unlike social media platforms where the reach can be not as great due to the algorithms. Websites are also important for appearing in Google search results, which is how most UK customers find services. They support key functions such as online booking and customer support. In addition, websites link directly with digital marketing tools like Google Ads and analytics, helping businesses attract and understand customers. Overall, websites remain a vital part of modern business success.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
YogaReading.co.uk already has testimonials and is ranked on the top on Google so a strong next improvement would be to make better the clarity and visibility of the class information, especially for new visitors. This could include a clearer timetable layout or a simple explanation of each class type etc. Many people interested in yoga feel unsure about which session suits them. By making class descriptions and benefits easier to understand, the site can get rid of any confusion and help visitors quickly find the right option. This improvement matters because it increases the ease of using the sight for customers and makes it more likely that visitors will move from browsing to booking.
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