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Abstract
2

The objective of this study was to examine the effect self-esteem and the type of reality TV watched had on participants perception of the ideal body. A 2 x 3 between-subjects ANOVA was used to carry out this study for psychology students that were familiar with reality TV. A total of thirty-three participants took part which included 8 males and 25 females. Participants ranged in age from 18 - 57 (M= 28.25, SD=10.35). Body image perceptions were measured by Stunkard’s body figure scale (Stunkard, 1983) and levels of self-esteem measured by (Rosenberg SES, 1965). Participants were divided into high or low self-esteem, Low= 37-64, and high= 65-89 (M= 64.18, SD=14.11). The results of the ANOVA analysis showed that there was a non-significant interaction between self-esteem and type of reality TV watched, F (2, 27) = .46, p = .64. It was also found the type of television viewing had no effect on participants self-esteem levels F (1, 27) = 1.14, p = .30. The main effect of the type of TV viewed most regularly was also non-significant F (2, 27) = 2.40, p = .11. Although, a secondary analysis was conducted to explore the relationship between participants self and ideal body image ratings. This provided a strong positive and significant relationship between self and perceived ideal body image, r= .58, n= 33, p < .001, indicating that the larger participants perceive their own body size, the more likely they are to rate the ideal body size as large.
Chapter 1- review of the literature 
Reality TV has increasingly become one of the most popular genres of television programming (Ferris et al., 2007). It provides the individuals viewing the programs with a continual reminder of what the desired body size and body shape should be. Nabi et al (2003) defined Reality TV (RTV) as ‘programs that film real people as they live out events in their lives, contrived or otherwise as they occur’. Although it has been seen that reality TV stars are chosen based on their appearance to draw in certain audiences. For example, Love Island stars are displayed with perfect bodies and beautiful faces. However, what makes these programs appealing to many viewers is still uncertain, though, McCracken (2012) claimed that television viewers have a tendency to enjoy unpredictability, stating that reality TV leaves behind a sense of the unknown due to there being a perception that no one knows how the programme will finish. In recent years, reality television has grown with a variety of different program types, including, celebrities’ lives (Keeping up with the Kardashians), dating shows (Love Island) and home makeovers (Grand Designs) along with many others. In 2000, it was seen that over 70% of the population from ages as young as 4 to ages 65 watched reality programmes on a regular or occasional basis (Hill/ITC 2000). It is also seen in TV programming that characters are presented with professional positions or seen to be successful, for example, on Keeping up with the Kardashians, the family portray a heavy cosmetic based life with big houses and lots of money and claim that being a celebrity is a job (McClain, 2013).
A survey conducted by Garner (1997) analysed media influences overall in promoting the ideal of beauty and thinness. It was found that out of the 3500 women surveyed, 23% stated that they were influenced by celebrities on television or movies. In addition, Thompson, et al (1999) supports Garner and found that less than 10% of females on television were overweight, while also finding that this 10% of overweight is only generally used for humour purposes. Therefore, this suggests more women would be influenced by television stars due to television perceiving the ‘ideal’. This indicates that the thinner the individual on TV the more likely it is seen to be more attractive and more positive (Fouts & Burggraf, 1999) therefore promoting the ideal body and beauty image.
Subsequently, this in turn would affect individual self-assessments which are often damaged due to the media portraying thinness and body toning positively in many of these television programs, while being overweight or ‘untoned’ is commonly known or seen to be a negative. This has recently been supported by Grabe & Hyde (2009) as there is more pressure on body image in the mass media by programs consistently portraying an unrealistic image of female beauty, such as, thin, toned, perfect skin, teeth and hair, young people are more conscious about the way they look (Karsli & Karsli 2015). It has also been reported by Hesse-Biber et al (2006) that women who view this type of media that perpetuate the ideal body types are more likely to develop attitudes to suggest that having perfect body shape is important and therefore feel it is necessary to compete with others, are under satisfied with their own body shape, are more likely to participate in more dieting activities and take advantage of other weight loss behaviours and are even more likely to pursue cosmetic surgery in an effort to attain how body image is perceived in the media. 
Body image perception is seen as ‘multidimensional constructs encompassing self- perceptions and attitudes regarding one’s physical appearance’ (Cash et al., 2004, p. 1). Although, a negative body image perception can have a psychological effect between a person’s perceived body and their ideal body image perception which can lead to negative thoughts, a lowered self-esteem, elevated anxiety and depression (Halliwell & Dittmar., 2006). This is also supported by Cooper & Taylor (1988) as they state that body image perceptions and body dissatisfaction can be the best interpreters of low self-esteem. Uhls and Uhls & Greenfield, (2011) revealed that although fame was the number one reason TV was promoted today, body image perceptions came close as the fourth. Holstrom (2004) stated that when heavy television viewers begin to see the thin-ideal portrayed on TV, viewers begin to believe it is realistic and physically attainable. Although women have been trying to attain the ideal body for over 40 years, the ‘ideal’ body image can vary between different cultural groups and ethnic groups (Martin, 2010). For example, a 1978 Nielsen survey showed that 56% of women aged 24-54 were dieting with 76% stating overall they were only dieting for cosmetic purposes, rather than their own health purposes (Schwartz, Thompson, & Johnson, 1982). 
In addition, Lawler and Nixon (2011) found that 80% of females do undeniably experience negative body image perceptions. Hausenblas et al (2002) found that the current standard of attractiveness for women portrayed in the media is slimmer than it has been and is past the point of being physically attainable by most women. As a result of this, overtime, the idealized female body has had a significant decline in measurements including BMI measurements. 
In addition, there are many theories that could be linked to why individuals watch, analyse, or compare themselves to certain aspects of social media and television. The social comparison theory (Festinger, 1954) is one of these theories and states that people feel a need to evaluate themselves by directly comparing themselves to physical objects (Wood, 1989). Research from Lew et al (2007) suggests that the media have the potential to influence appearance satisfaction through this social comparison process. This enables individuals to evaluate their own qualities based on how they perceive their ingroups and outgroups. For example, according to Festinger’s 1954 original theory of social comparison, it is inherent in individuals for them to assess themselves based on other people’s characteristics such as age, race, appearance, and other dimensions that are equally alike their own. This results in extreme viewing significantly leading to internalisation of the thin ideal which in turn impacts both a person’s self-esteem and sense of body perceptions. For instance, if the typical comparison results being more superior than their own, known as an upward social comparison, this leads to an increase in the persons negative self-evaluation, whereas if the comparison is inferior, known as, downward social comparisons, this typically leads to an increase in positive self-evaluation (Tesser 1988; Wills 1981).  
An additional statement by Corcoran, Crusius, & Mussweiler, (2011) suggested likewise that whenever an individual wants to know how they are or what they can or cannot do, they do so by comparing their own attributes, fortunes, and flaws to those of others. This basic comparing need is required to maintain an accurate perception of the self. 
To support this, Brown, et al (1992) found that female college students felt they were more appealing when they contrasted themselves with a photo of what they saw as an unattractive woman than when they compared themselves with a photo of an attractive woman. Moreover, Markey (2010) found consumers with a favour for reality TV that featured cosmetic surgery had more of a tendency to pursue this on their own accord and have more of a desire to alter their appearances. This is further supported by American Society of Plastic Surgeons finding a 77% rise in the rates of cosmetic surgery preformed since 2000, which in turn relates back to the years in which reality TV became more popular, suggesting that reality TV has played an important role in the way people feel about their self-image, including their own body image perceptions, and could be due to the perceived pressure reality TV and the media have on individuals to get cosmetic surgery.
[bookmark: bbib0450]According to Bearman, Presnell and Martinez (2006), approximately 50% of girls and undergraduate women report being dissatisfied with their bodies and report feeling pressure from the media to symbolize these thin ideals (Schaefer et al., 2015), it has been shown that girls overestimate their body sizes based on media (McCreary and Sadava, 1999). To support this with a more recent study, Eyal & Te’eni-Harari (2013) conducted a study to assess the relationship between exposure to the media and adolescents body image perceptions. This study applied the social comparison theory by requiring the participant to declare their favourite television characters. It examined the participants reasons for self-comparison to other body types and found that the more they had exposure to the media the higher the effect this had on their body image being more negatively perceived and social comparisons to favourite characters led the participants to negatively predict their own body shape but positively predict the ideal body shape. In addition, it was also found by Tiggemann and Polivy (2010) that appearance-based comparisons with images of thin models not only resulted in individuals having negatively perceived body images but exposure to this also decreased mood and body satisfaction as a whole among young women. Veldhuis et al, (2016) states that not only media but the Western society as a whole has influenced the slimmer body sizes being seen to be considered as a representative of the ideal body size.
Furthermore, Beth Bell (2011) created an article ‘Does Media Type Matter? The Role of Identification in Adolescent Girls’. This focused on girls’ sense of body image and exhibited that regardless the type of media, whatever exposure a girl has to the perfect body images within many different media types will lead to higher body and appearance dissatisfaction. Bell found that it was not simply the type of media exposure that is important in understanding girls’ views to negative body images, but rather the extent the girls were going too to viewing media models. Furthermore, due to the damaging effect Bell found this had on females, it was stated it would be advantageous if the mass media types put sanctions in place to aim to minimise the appearance of the thin ideal within them, such as the banning of underweight catwalk models, or enabling larger framed females or males on reality TV programmes.
      Fouts and Burggraf (1999) found that across media including television programs, thinness is consistently rewarded. Which led a more recent study by Matthews, Lynch, & Martins (2016) to analyse how ideal and hyper-ideal video game bodies affected women's and men's body image perceptions. They focused on Fouts and Burggraf (1999) statement about thinness being rewarded as a basis for their research between body image and gaming. This relates to the proposed study as although it is a gaming study, it revolves around the thin ideal and different body perceptions and relates to the social comparison theory. They found over-idealized game characters negatively affected men but positively affected women. 
[bookmark: bbib0195]In addition, another theory that should be should also be considered when researching media effects on body image and self-esteem is the Cultivation theory (Gerbner, 1998). This has been identified as a key theory that shows underlying media generated body dissatisfaction (Tiggemann and Polivy, 2010). The cultivation theory states that the more time people spend studying the reality TV world, the more likely they are to believe social reality corresponds with TV reality. Morgan et al, (2012) stated that cultivation relates to body image as it affects how a person deals with their own body contentment, their sense of the appropriate body, and what activities motivates these perceptions and feelings. 
Furthermore, Lundy, Ruth, and Park (2008) found that viewers were motivated to watch reality TV to escape from reality and to fulfil social affiliation needs as a sense of social realism, defined as “the extent to which television content, whether real or fictional, is similar to life in the real world” (Busselle, Ryabovolova, & Wilson, 2004). This is supported by Cavender and Fishman (1998) as they argued that reality television is recognized by programs that “claim to present reality”. 
Van den Bulck (2000) noted that in the case of cultivation, individuals that are exposed to thin-ideal on TV will in turn demonstrate a higher body dissatisfaction and have more of a desire to lose weight based on what they have viewed as the thin-ideal. Additionally, if the viewer is seeing negative connections with what is classed as overweight, the person will therefore feel more of an obligation to maintain an attractive body shape. In support, it was found by Harrison (2000) that boys and girls who were extreme TV viewers were more likely to value thinness and stigmatise larger frames than those who were lighter viewers. Interestingly, Myers and Biocca (1992) found that 30 minutes of viewing reality TV is all it takes to influence the perceptions of body image. To elaborate, Hawkins & Pingree (1980) found that cultivation effects within TV viewing is stronger with specific genres of TV and suggested that cultivation effects on body image is more evident in women who consume thin-ideal media.
Furthermore, a study conducted by Peek and Beresin, (2016), known as the Girls Scouts of America, collected a survey of 1100 girls from the ages of 11–17 to discover their exposure to viewing reality television. 47% were found to identify themselves as regular viewers of reality television, 30% watched sometimes and 23% rarely watched. Most of the participants believed the reality shows reflected the real lives of the stars and stated they thought they were mainly real and unscripted. It was found that the participants who had a lot of exposure to this type of media were more focused and spent more time on their physical appearance and stated they would rather be recognized for their outer beauty than their inner beauty than the participants that had less exposure to the media. This in turn results in obsessive behaviours and may lead to addictions of cosmetic surgery to change their appearance. 
In support, Bennett et al (2004) Real Beauty Dove global campaign interestingly found that 42% of young girls stated they wanted to be thinner, with 81% of 10-year-olds saying that they were afraid of getting fat, although, shockingly, only 2% of women and girls would describe themselves as beautiful out of the girls participating in the study. Dittmar et al (2006) found that the internalisation of the ideal body image and body size stereotype can in fact start when girls in Western societies are as young as 3 years old. For example, this could start with the child’s exposure to the Barbie doll which is seen to be the “the cultural icon of female beauty” (Dittmar et al., 2006). This is an extremely young age for children to be worrying about body images and can often lead to body image perceptions being distorted as they grow older.
Birtchnell, Dolan, & Lacey (1987) study shows that regardless of their weight, most women were more likely to perceive themselves as overweight and in turn were more likely to be more displeased with their bodies because of their own distorted perceptions of body size. Frederick et al, (2016) also found people dissatisfied with their appearance tended to be more neurotic, have more fearful attachment styles, and spent more hours watching television. 
For example, past work such as Cash et al (2004) saw that the more anxious a person, the more likely they will become delicate to the idea that they may not attract a partner at all, current or future partners may reject them based on their appearance or may evaluate their appearances therefore resulting in them not being able to keep a partner, which in turn leads to more issues with the way they perceive themselves and their bodies. Whereas, more contented people had higher openness, conscientious, and extraversion personality styles, were more secure in attachment styles, and had higher self-esteem and life satisfaction. Due to this, in contrast, people with secure attachment styles were more satisfied with their appearances and perceptions of oneself and were less anxious partners were going to reject them (Frederick et al., 2016). Although, in contrast, Webb et al (2004) found that African American men’s perceptions found women with smaller body figures as more attractive than women with larger body figures.
Self-esteem is also another variable that can sometimes be affected by exposure to thin ideals in the media. Self-esteem is defined by Rosenberg (1965) as ‘a favourable or unfavourable attitude toward the self’. Its seen the higher someone’s self-esteem is, their mental and physical health is better, and they are seen to have more positive behaviour and satisfaction, whereas lower self-esteem is associated with poorer health mentally and physically and social problems such as depression and anxiety. (Mann et al., 2004). 
For example, Frost and McKelvie (2004) found a significant relationship between self-esteem and body satisfaction for children, adolescents, and adults. Therefore, it is reasonable to expect that exposure to thin ideal images portrayed in mass media will be associated with negative body image perceptions and lower self-esteem. 
In addition, there are many evidences showing media influences on self-esteem and body image, including, Tiggemann (2005), this particular study found a relationship between several aspects of television viewing, including a selective viewing of specific genres, the motives for viewing these TV programmes, and how this linked with adolescent’s body esteem. They found that exposure to television viewing did have an impact on young people's sense of body image and was seen to affect both boys and girls in a similar way, although, it was seen that if the reality TV show portrays male members who embody the muscular ideal, this cultivates an unrealistic belief of what the typical male body should look like, much like how the thin ideal is portrayed for females. 
This in turn leads to men suffering lower levels of body dissatisfaction and more negative perceptions of oneself, although, it has been shown by Dallesasse and Kluck (2013) that men are more likely to use harmful behavioural consequences to fix their dissatisfaction, for instance, the use of steroids. Wright et al (2000) found an increase among adolescent men and adult bodybuilders abusing steroids and Wright et al (2000) suggested that recent body image concerns may largely be one of the main factors this has risen. 
Linking this to reality TV, Egbert and Belcher (2012), studied the influence exposure that reality television had on body image including, body dissatisfaction and drive for thinness. They found that exposure to competition-based reality shows (e.g., strictly come dancing) increased negative perceptions of body image and drive for thinness and in particular found women felt unhappier about their bodies when they viewed these reality programmes. 
Although, Botta (1999) found that little to no viewing of general television and exposure to specific television programming did not radically reduce body dissatisfaction in female participants. Likewise, a meta-analysis of 54 body-image-related studies did find a negligible relationship between the exposure to idealized physical images across mass media and women’s reactions to their body perceptions and dissatisfaction (Holmstrom, 2004). Holmstrom further suggested that the small relationship found could be identified as the fact women may have become more insensitive to the idealized female images portrayed, therefore, they no longer feel the need to use them as a level of personal comparison. This could be due to media changing the way they view the ‘perfect’ body shape.
Furthermore, it was also seen by Tiggemann and Pickering (1996) that among adolescent girl’s total television exposure, this did not correlate with body image perceptions, although it was more the exposure to particular programmes that did effect body satisfaction by the individuals comparison factors. Therefore, it is seen that the exposure does not matter, although comparisons in fact effect body image perceptions and may in turn cause depression and anger. 
In support, the Body Image Survey (2007) discovered that 28% of men and 43% of women reported that thin or very muscular models that are portrayed on the media make them feel insecure about their body. Although, in contrast, Goodman (2005) learned that it was not the current level of exposure to media that does influence women and men’s body perceptions but argued the accumulation of years of exposure to these images does play a part in how a person perceives their body. 
Therefore, due to previous literature, including past literature such as Borzekowski, Robinson & Killen, (2000) arguing that the connection between television and body image exists not only in the amount of hours a person spends watching television but in the type of television that is watched, such as different genres. The purpose of this research is to explore the type of reality TV that is most regularly watched and if this has an effect on viewers body image perceptions. The influence of self-esteem will also be explored, and it is expected that participants who report lower levels of self-esteem in general, and who regularly expose themselves to celebrity reality TV will report more negative body image perceptions. This research will include both males and females and will analyse levels of self-esteem from low-high to see how both genders perceive the ideal body image. This in turn will be interesting to analyse how males feel about their own body image perceptions in regard to exposure to reality TV. Due to previous literature such as Dallesasse and Kluck (2013) finding that males are required to be the masculine gender as opposed to females. This may in turn have a negative effect on males’ self-esteem and body satisfaction due to typical masculine images being perceived on reality TV programmes such as Love Island.
It is also expected that larger participants will state that the ‘ideal’ body type is smaller due to literature such as Groesz et al. (2002) meta-analysis’ discovery that body image perceptions were considerably more negative after viewing images of thin women, than after the typical viewing of images such as average size models, plus size models, or inanimate objects.

Chapter 2- Methods 
2.1 Participants
Participants were recruited for this study via opportunity sampling. Participants were invited to take part in this study through the University of Wales Trinity Saint David’s Experiment Management System (EMS), in which they were awarded one credit for taking part. It was explained on EMS that, in order to take part in this study, participants should be familiar with reality TV. A total sample of thirty-three individuals participated in the study (8 males, 25 females, 0 other). Participants ranged in age from 18 - 57 (M= 28.25, SD=10.35).

2.2 Design 
This study employed a 2x3 multi-factorial design with two between-subjects independent variables (IV) and one dependent variable (DV). The first independent variable included the participants level of self-esteem which was categorised between two levels: high or low. The mean score of self-esteem was calculated to categorise participants into the levels of high and low; those who scored below the mean score were grouped into the ‘low’ category, and those who scored above the mean into the ‘high’ category. 
The second independent variable included the type of reality TV watched most regularly by the participant. These were categorised between three levels; dating reality TV, Celebrity reality TV and home makeover reality TV and participants were presented with an example of each genre of television. For example, dating reality TV examples included ‘Love Island, Ex on the beach and The Bachelor, Celebrity TV included ‘Keeping up with the Kardashians, The only way is Essex and Made in Chelsea’ and Home makeover included ‘Grand Designs, Extreme makeover and Homes under the hammer’. 
The dependent variable was the perceived ideal body image as reported by the participants. This was scored on a scale from 1-9. Reported lower scores represented an ideal of the perfect body as a smaller/thinner type of body. Results were then analysed using a two-way between-subjects ANOVA.

2.3 Materials
A consent form (see appendix A) and demographic data sheet that included age, gender and question asking to choose which type of Reality TV they watched most regularly between dating reality TV, celebrity reality TV, or home makeover (see appendix B) was presented. Several examples of each type of reality TV were provided to allow participants to make an informed choice of which type of TV they watched most often. For example, The Only Way Is Essex was categorised as an example of celebrity reality TV, Love Island as an example of dating reality TV and Grand Designs as an example of home makeover reality TV.
Rosenburg’s Self-Esteem scale (SES; Rosenburg, 1965) (See Appendix C) was used to assess participants levels of self-esteem. This questionnaire contained 20 items that were scored using a five-point Likert scale anchored between 1 (Not at all) to 5 (Extremely), and participants were asked to respond to questions that assessed how they feel at that moment. An example of a question asked was ‘I feel inferior to others at the moment’ and ‘I am worried about what other people think of me’. There were 13 negatively worded items that required reverse scoring prior to analysis such as “I feel frustrated or rattled about my performance” and “I feel displeased with myself”. The scale also contained three sub-scales: performance self-esteem, social self-esteem and appearance self-esteem. For the purpose of this study, total scale scores were used and the higher scores on the SES represented better levels of general self-esteem. Beforehand, the necessary questions were reverse coded within SPSS and the questionnaire reliability was assessed, this scale was seen to be .93, therefore the questionnaire was reliable. 
Stunkard’s (1983) body figure scale (which has been utilised and used extensively in previous research; see appendix D) was used to identify the participants self-perceived body size and their perception of the ideal body size by choosing their most relatable body size from the nine figures shown. Selection of a lower number on this body figure scale represents a smaller/thinner body type. Assessment of the perceived ideal body size will be used as the DV within this study.
When the study concluded the participants were given a debrief sheet explaining what the study was measuring with contact information for the researcher and supervisor had the participant had any issues arising or if the participant had any questions (see appendix E). 

2.4 Procedure 
The study started by the participant attending their specified time slot at the Lab. A consent form was presented, and participants were asked to read and sign if they gave fully informed consent to participate in the study. Following consenting, participants were asked to provide demographic data including age and gender and included a question relating to how often they watched reality TV, and to self-select the one type of reality TV that they considered themselves to watch the most regularly. 
The SES questionnaire was then given to the participant as a hard copy where participants were required to circle the answer that they felt was more relatable at the time, this then allowed categorisation into one of the two levels required for analysis, high or low self-esteem. The body figure scale was then given to assess participants views on the idealistic body, as well as how they perceive their own body. 
When the participant had completed all necessary questionnaires, a debrief form was then provided to clarify to the participant what the study was aiming to find, this included information such email addresses for the participant to contact the researcher or supervisor if they had any questions or queries after the study had ended. 
The information gathered was then analysed using SPSS to find whether watching reality tv frequently with a negative self-esteem has an effect on body image.


2.5 Ethical considerations 
Before beginning the study, the researcher was required to complete a Dissertation Proposal (see Appendix F) and an application for Ethical Approval (Appendix G) to ensure general protection and wellbeing to the researcher and the participants taking part. This was assessed by the university where approval was later granted by the SREC (School Research Ethics Committee). Due to the study containing a sensitive topic that included personal questions about self-esteem and body image perceptions it may have been possible that participants could have become distressed while answering the questions or body image scale, especially if they had low self-esteem and negative body image perceptions. As a result of this, the study design was set as lab-based to minimise distress to participants, giving the participant the choice of asking the researcher or designated lab manager any questions or concerns they had after the study had been completed. Participants were required to complete informed consent if they were happy to continue with the study (British Psychological Society, 2014). This consent also informed the participant of the topic, time and explained that they had the right to withdraw at any time during the study by telling the researcher without a need to give any reason and were also informed that all data would always remain confidential by storing them separately from any data and that the participant was assigned a unique three-digit number for the purpose of the raw data being imputed into SPSS. A debriefing form was given to the participant at the end of the data collection and clarified the research aims behind the study, along with the contact details for the researchers, in case of the event any queries or concerns were raised later.
The raw data including demographic information (age, gender, how often they watched reality TV) was stored securely in possession of the principal researcher only, in line with the Data Protection Act (2018), and all data transfer and storage was done in accordance with GDPR guidance.


Chapter 3- Results
A 2 x 3 between-subjects analysis of variance (ANOVA) was conducted to examine the effect of self-esteem [high / low] and the type of reality TV watched including Celebrity reality TV, dating reality TV and home makeover reality TV on participants perception of the ideal body image as measured by Stunkard’s body figure scale. Thirty-three participants completed all elements of the study, however, one participants data needed to be excluded due to the response of non-binary to the gender question. 
Participants were divided into high or low self-esteem based upon the calculated mean score for self-esteem; Low= 37-64, and high= 65-89 (M= 64.18, SD=14.11). Descriptive statistics for all scale variables included in the study are shown in Table 1 below.
i. Table 1.
Descriptive statistics.
	Variable
	M
	SD
	RANGE

	Self-esteem
	64.18
	14.11
	37-89

	Perceived ideal body image
	3.45
	1.03
	2-6

	Perceived self-body image 
	5.09
	1.81
	2-8



The most frequently watched reality TV genre was home improvement with 14 participants stating that this was the type of TV they watched most often, followed by ten participants viewing celebrity TV and eight participants viewing dating reality TV more often. Data was also collected on the length of time that participants spent watching TV per week and included, 1-2 hours, 3-4 hours, 5-6 hours and 6+ hours a week. Table 2 below shows how many participants reported the average weekly TV viewing.
ii. Table 2.
Hours of reality TV viewed on average.
	   Hours 
	 N

	1-2 hours
	15

	3-4 hours
	8

	5-6 hours 
	5

	6+ hours
	5



The results of the ANOVA analysis show that there was a non-significant interaction effect between self-esteem and type of reality TV watched, F (2, 27) = .46, p = .64. This suggests that the type of television viewing had no effect on participants self-esteem levels. The main effect of self-esteem was non-significant; F (1, 27) = 1.14, p = .30, indicating that there was no impact of the level of self-esteem on participants perception of the ideal body image. The main effect of the type of TV viewed most regularly was also non-significant F (2, 27) = 2.40, p = .11. In addition, due to the study showing no effect of self-esteem and the type of reality TV viewed on participants perception of the ideal body image, the hypothesis of participants reporting low levels of self-esteem and who regularly watch celebrity reality TV will report higher body dissatisfaction is to be rejected. 
A secondary analysis was conducted to explore the relationship between participants self and ideal body image ratings. Results of a Pearson’s product moment correlation indicated that there is a strong positive and significant relationship between self and perceived ideal body image, r= .58, n= 33, p < .001, indicating that the larger participants perceive their own body size, the more likely they are to rate the ideal body size as larger. Therefore, the hypothesis of the larger individual being more likely to rate the ideal body as smaller is to be rejected. 

[bookmark: _Hlk34597712]Chapter 4- Discussion 
Key findings
The study conducted aimed to explore the effect of reality TV types including celebrity, dating and home makeover TV and high or low self-esteem on student’s perception of body image. This was analysed by participants completing a self-esteem questionnaire and a body image chart on how they perceive the perfect body image along with how they perceive their own body image. They were then required to state how often they viewed reality TV and which one out of celebrity TV, dating TV or home makeover TV they viewed more frequently. Given the previous literature found it was hypothesised that frequent viewers of celebrity reality TV that had lower levels of self-esteem would perceive their body perceptions more negatively and perceive the perfect body as thinner if the participant was of a larger body type. Although, no significant main effect was found for participants that watched celebrity reality TV more frequently and had lower self-esteem, and there was no impact on the perceived body image, therefore the hypotheses are to be rejected. The results appeared to be non-significant which showed that none of the reality TV genres had a significant effect on participants perceived body images. This contradicted previous literature such as Egbert and Belcher (2012) as they found that reality television did had an influence on body image including the participants body dissatisfaction and their drive for thinness. Although, the hypothesis stated that participants who report lower levels of self-esteem in general, and who regularly watch celebrity reality TV more often than other genres of television will report higher body dissatisfaction was rejected, the results were interesting, unexpected and emerged in the opposite direction to what was expected due to none of the reality TV genres reporting any significant result regardless of the exposure to the programme although, it was found that the larger the participant perceived their body to be the larger they also perceived the perfect body to be.
Many researchers, such as Lawler and Nixon (2011) found that many individuals experience negative body image perceptions as a result of the media including reality TV. This has in turn played an important role on individuals body image perceptions due to the constant reminders of how the perfect body should look.
 The cultivation theory (Gerbner et al 1986) and social comparison theory (Festinger 1954) have been used as examples to explain how they link in with the association between TV consumption and a person’s sense of body image perceptions and general self-esteem. 
It has been seen that the social comparison theory states that people feel the need to evaluate themselves by directly comparing themselves to others, this was seen as an example by Lew et al (2007) as they suggested that the social comparison theory associates with the mass media as people were more likely to negatively compare themselves for appearance fulfilment to television stars. In Lew et al’s study, the comparison was manipulated to be targeted towards individuals appearing in reality TV shows, however it was concluded that although the individuals that took part in the study watched reality TV on a regular basis, they did not negatively compare themselves to stars due to no significant findings of low body image perceptions. This could explain the findings of this study, due to the type of TV being viewed or level of self-esteem an individual had, having no effect on participants perception of the ideal body image. 
Furthermore, following the cultivation theory, it was seen that Lundy, Ruth, and Park (2008) found that viewers were motivated to watch reality TV to escape from reality and to fulfil social affiliation needs as a sense of social realism. As seen by Peek and Beresin, (2016), 47% identified themselves as regular viewers of reality television, 30% watched sometimes and 23% rarely watched. In most of these statistics the girls being studied believed that reality shows reflected their real lives. It was found that the participants who were heavy viewers focused and spent more time on their physical appearance and stated they would rather be recognized for their outer beauty than their inner beauty than the participants that were not heavy viewers. In support, Van den Bulck (2000) found that individuals being exposed to thin ideals on TV demonstrated a higher body dissatisfaction and have more of a desire to lose weight. In contrast, due to television programmes showing more curvaceous shapes, such as Kim Kardashian on Keeping up with the Kardashians and Love Island introducing more of a body diversity this may have impacted the results from the current study due to less thin-ideals being portrayed on screen and the curvaceous body type becoming more diverse. 
 An element of this study included the participants self-esteem from high to low, focusing on literature such as, Frost and McKelvie (2004) study, it has been found that high levels of self-esteem relates to higher satisfaction levels whereas the lower levels of self-esteem relate to lower satisfaction levels. Frost and McKelvie found a significant relationship between self-esteem and body satisfaction, therefore, it was reasonable for this study to hypothesise that exposure to reality TV programmes that included the thin ideal, such as celebrities and girls being portrayed with ‘perfect’ body images would therefore interact with negative body attitudes if the participant portrayed lower levels of self-esteem. Therefore, it was assumed within this study that participants with lower self-esteem would result in the perception of their ideal body image chosen being smaller or thinner, although, due to the results being non-significant for this, these hypothesis were to be rejected.
Although, some research previously found suggested that reality TV does not have any significant effect on a person’s body image perception, though, what they watched on television did. Therefore, the current study incorporated variables that included type of television viewed. For example, as previously seen with Tiggemann (2005), it was demonstrated that television viewing did have an impact on young people's body image confidence, however due to no significant result in this study conducted, it has to be accepted within this study that reality TV types do not affect individuals sense of the ideal body image regardless of levels of self-esteem. 
In addition, it was also hypothesised that the larger the person perceived their body, the thinner they would perceive the ideal body type to be, although this was contradicted, due to the results finding a significant result where the larger the participant, the larger they in fact perceive the ideal body type. This is an interesting find, especially due to the media promoting the thin ideal as ‘perfect’, although supports Holmstrom (2004) suggesting that women may have now become more desensitized to the idealized female body and no longer use them for personal comparison to their own body image perceptions. Although, it may also show that the larger body types are more confident and have higher levels of self-esteem, this could therefore be a future recommendation to future studies wishing to explore body image and self-esteem in larger body types.
4.1 Limitations
This study did contain some limitations, for example, participants were required to report their exposure to reality TV programming weekly. Some participants may have had difficulty recalling how often they watched television during a typical week. Therefore, the exposure measurement may not accurately represent true exposure to television in one week. In addition, while starting this study, a popular reality TV show (love island) commenced back on television, this airs for one hour, six days a week, although, many participants that had selected the dating reality TV section with an example of Love Island typically selected that they view reality TV less than 6 hours a week. Therefore, if this study was to be conducted around this time again it may be an option to have an information sheet informing the participant that if they watch one reality TV programme for one hour a night (E.g.- love island) this would be equivalent to 6 hours a week, although if they watched two reality TV programmes this would be equivalent to 12 hours a week. This may therefore produce a more accurate exposure measurement. 
In addition, this study focused on different types of reality TV programmes with only few essentially focusing on body image (mainly some dating and some celebrity RTV), therefore, participants viewing TV occasionally may only have a short-term effect or cause a temporary body image perception. Therefore, if they have not watched a reality TV programme in a couple of days this will not show clearly in the results. This is supported by Goodman (2005) findings that current exposure to media does not influence men and women’s body perceptions, but it is more the accumulation of long-term exposure to the media that does influence. Although, to critique, Myers and Biocca (1992) stated that it only takes 30 minutes of TV viewing to influence body image perceptions. Therefore, if this study was to be completed in future, the researcher may choose to provide the participant with reality television clips or similar to analyse whether body image perceptions could be influenced from a short-term viewing or to analyse whether they are only influenced by long-term exposure. 
Furthermore, many participants also failed to turn the questionnaire around to answer 8 further questions on the back of the paper, this resulted in the researcher having to go back into the lab while they completed the last part of the study to ask if they could fill out the questions they had missed, this therefore may have resulted in the questions being rushed and may not have truly represented how the participant was feeling at that time. In future studies this could be avoided by the page stating to ‘please turn over’ or by the researcher explaining beforehand that there are questions on the back of the pages in order for them not to be missed. 
Furthermore, while participants were completing the demographic data sheet on what reality TV genre they watch more frequently, participants were required to circle one of the following, Home makeover TV, Celebrity TV or Dating TV, although, many participants were seen to be circling the examples underneath the genres and the researcher was seen to be going back into the room to clarify what genre of TV they watched more often. Therefore, the study could have measured the type of genre exposure as a list for the individual to state their favourite programmes to offer a more personal result, such as an open space for individuals to give their own examples as well as examples offered. 
Due to the study being based around reality TV, the literature around the topic was hard to find due to most of the literature being based around mass media, although, this study has added to the literature for a balanced argument and contradicted most studies that had found exposure to the thin-ideal on TV has in turn resulted in an individual having negative perception of the ideal body image by finding no significant result. 
The current study did not find any gender differences in men and women’s responses to the idealized body image, whereas previous literature such as Dallesasse and Kluck (2013) has suggested that due to males being seen as the masculine gender this may have impacted males idealized body image perceptions or the use of medication such as steroid use. Although, this was not the case as no significant effect was found on males compared to females in the current study, regardless of Wright et al (2000) finding an increase among adolescent men and adult bodybuilders abusing steroids. 


4.2 Future recommendations
If this study were to be conducted again it may be in the researcher’s best interest to include body mass index (BMI) of participants, due to this linking to body dissatisfaction, the researcher may result with a more significant result. For example, Hausenblas et al., (2002) stated that there has been a significant decline in measurements of BMI, therefore, it may be interesting to explore participants BMI measurements alongside their perceptions of their own body and their perception of the ideal body image. In addition, it may also be an option to include participants from different ethnicities, due to Martin (2010) finding that the ideal body images could potentially vary between different cultural groups and ethnic groups, it could produce interesting results and further explore how different ethnicities may potentially have an effect on reality TV viewing and self-esteem.  
Another questionnaire may also be useful along-side this study if it were to be redone, this may include a perception of personality questionnaire, due to Frederick, et al, (2016) finding that people dissatisfied with their appearance tended to be more neurotic, have more fearful attachment styles, and spent more hours watching television. Whereas, more contented people had higher openness, conscientious, and extraversion personality styles, were more secure in attachment style, and had higher self-esteem and life satisfaction. This may create an extra hypothesis for future studies to explore reasons for viewing certain TV genres and to analyse whether this reflects on a persons’ personality style. Another scale that could be used alongside the current scales are scales developed by Heinberg and Thompson (1992), this could have been used in this research to measure more aspects of body image that could include body dissatisfaction and overall appearance dissatisfaction as used by other body image research including (Heinberg & Thompson, 1995; Jung et al, 2001). 
Finally, due to the research being based upon reality TV, there may have been more opportunity to include relationships with other media such as magazines, television ads and music videos. This may have provided more materials for a greater significant result and to compare whether television ads or the television programme itself has greater effect on participants. 
4.3 Conclusion
To conclude, its clear many researchers have found mass media in general, with the inclusion of reality TV, has resulted in individuals having lower levels of self-esteem and more negative body image perceptions due to the way this media portrays these ideals. Although, it has been found in this current study that there is no significant result with the exposure to reality TV programmes including celebrity, dating and home makeover and lower levels of self-esteem with a person’s sense of the ideal body image perceptions. Although, there were two theories, the cultivation and social comparison theories to be seen to suggest that reality TV does have a part to play in viewers body and beauty perceptions due to social values of how thinness, attractiveness and body shape is portrayed on reality TV programmes including shows like Love Island and Keeping up with the Kardashians. However, again, there was non-significant results in this study to suggest that low self-esteem or heavy exposure to television had any relation to ideal body perceptions. Whereas it was predicted that the larger the participant the more likely they would perceive the ideal body image to be smaller, there was a significant result with this, and found the hypothesis to be contradicted due to the larger participants actually perceiving the ideal body image as larger. Although contradicting other research, the exploration of types of reality TV, exposure time to programmes and levels of self-esteem need more intensive research to analyse whether it does in fact promote negative body image perceptions with the inclusion of recommendations such as measurements of BMI, personality questionnaires to look at personality traits with exposure to TV and self-esteem and participants relationships and usage with other forms of media such as magazines or social media. In addition, the application of cultivation, social cognition and other theories could be applied to future studies to analyse whether this does impact individual’s perceptions of body image. 
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Appendix B


Demographic information

Age _________


Gender __________


Circle how many hours a week on average you watch reality TV?   1-2 hours   3-4 hours   5-6 hours    6+


Of the three types of reality TV below, which one type do you watch the most? (please circle one type).


	CELEBRITY REALITY TV
	DATING REALITY TV
	HOME IMPROVEMENT REALITY TV

	 E.g, Keeping up with the Kardashians


The Only Way is Essex


Made in Chelsea
	E.g, Love Island


Ex on the Beach


The Bachelor
	E.g, Extreme Makeover


Grand Designs


Home under the Hammer











Appendix C

This is a questionnaire designed to measure what you are thinking at this moment. There is of course, no right answer for any statement. The best answer is what you feel is true of yourself at the moment. Be sure to answer all of the items, even if you are not certain of the best answer. Again, answer these questions as they are true for you RIGHT NOW. 
1. I feel confident about my abilities.
 1                                     2                                       3                                       4                                            5 
Not at All               A Little Bit                        Somewhat                      Very Much                         Extremely 

2. I am worried about whether I am regarded as a success or failure. 
1                                     2                                       3                                       4                                            5 
Not at All               A Little Bit                        Somewhat                      Very Much                         Extremely

3. I feel satisfied with the way my body looks right now. 
1                                     2                                       3                                       4                                            5 
Not at All               A Little Bit                        Somewhat                      Very Much                         Extremely 

4. I feel frustrated or rattled about my performance. 
1                                     2                                       3                                       4                                            5 
Not At All               A Little Bit                        Somewhat                      Very Much                         Extremely 

5. I feel that I am having trouble understanding things that I read.  
1                                     2                                       3                                       4                                            5 
Not At All               A Little Bit                        Somewhat                      Very Much                         Extremely 

6. I feel that others respect and admire me. 

[image: ]  

7. I am dissatisfied with my weight.  
        1                                     2                                       3                                       4                                            5 
 Not At All               A Little Bit                        Somewhat                      Very Much                         Extremely 


8. I feel self-conscious.  
1                                     2                                       3                                       4                                            5 
Not At All               A Little Bit                        Somewhat                      Very Much                         Extremely 

9. I feel as smart as others.
  1                                     2                                       3                                       4                                            5 
Not At All               A Little Bit                        Somewhat                      Very Much                         Extremely 

10. I feel displeased with myself.  
1                                     2                                       3                                       4                                            5 
Not At All               A Little Bit                        Somewhat                      Very Much                         Extremely 

11. I feel good about myself. 
1                                     2                                       3                                       4                                            5 
Not At All               A Little Bit                        Somewhat                      Very Much                         Extremely 

12. I am pleased with my appearance right now. 
1                                     2                                       3                                       4                                            5 
Not At All               A Little Bit                        Somewhat                      Very Much                         Extremely 

13. I am worried about what other people think of me.  
1                                     2                                       3                                       4                                            5 
Not At All               A Little Bit                        Somewhat                      Very Much                         Extremely

14. I feel confident that I understand things.
1                                     2                                       3                                       4                                            5 
Not At All               A Little Bit                        Somewhat                      Very Much                         Extremely 

15. I feel inferior to others at this moment. 
1                                     2                                       3                                       4                                            5 
Not At All               A Little Bit                        Somewhat                      Very Much                         Extremely 

16. I feel unattractive.
  1                                     2                                       3                                       4                                            5 
Not At All               A Little Bit                        Somewhat                      Very Much                         Extremely 

17. I feel concerned about the impression I am making.
  1                                     2                                       3                                       4                                            5 
Not At All               A Little Bit                        Somewhat                      Very Much                         Extremely 

18. I feel that I have less academic ability right now than others.  
1                                     2                                       3                                       4                                            5 
Not At All               A Little Bit                        Somewhat                      Very Much                         Extremely 

19. I feel like I'm not doing well.
1                                     2                                       3                                       4                                            5 
Not At All               A Little Bit                        Somewhat                      Very Much                         Extremely 

20. I am worried about looking foolish.  
1                                     2                                       3                                       4                                            5 
Not At All               A Little Bit                        Somewhat                      Very Much                         Extremely 





Appendix D
Please choose from 1-9 how you perceive YOUR OWN body image and then choose from 1-9 how you perceive the perfect body. 
[image: ]
OWN perceived body image ________________
Perfect perceived body image _______________


Appendix E 
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Study Debrief Sheet 

What is the impact of the type of reality TV that viewers engage with the most, and level of self-esteem, on individuals idealistic body image perceptions?

Thank you for taking part in the study.  

The aim of this study was to explore the type of reality TV that is most regularly watched and how it has an effect on viewers perception on an ideal body. The influence of self-esteem was also explored and will be analysed to determine whether participants reporting lower levels of self-esteem in general, as well as regularly watch reality TV will report a more negative perception of the ideal body.



If you wish to withdraw your data from the study, you must tell the researcher now.  After this point, all of your data will be anonymised and we will not be able to trace it back to you.


If taking part in this study has raised any questions, please speak to the researcher on Sophie Matthews 1706623@student.uwtsd.ac.uk or contact the academic supervisor Stacey Coleman stacey.coleman@uwtsd.ac.uk



Thank you once again for taking time to participate in this study.




Sophie Matthews

BSc Honours Psychology and Counselling Studies 

University of Wales Trinity Saint David, Swansea SA1 
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	Title of Research (this must reflect the essence of your proposed research question, study design and study population and should be more specific than the broad topic area provided in the dissertation topics selection book).


Exploring the effect of reality TV types and self-esteem on student’s perception of body image: A lab study





	Please state your main research question(s) (specific hypotheses not needed at this stage but may be included)

What is the impact of the type of reality TV that viewers engage with the most, and level of self-esteem, on individuals idealistic body image perceptions?
[bookmark: _Hlk20389959]
Hypothesis- It is expected that participants who watch more celebrity reality TV and have low self-esteem will report higher body dissatisfaction.
 



	What empirical evidence supports your research question? (Please provide a 1500 word review of relevant psychological literature and theory and a minimum of eight references).  If you have already drafted a review of literature, please attach it to the end of this document – you do not need to complete this section if so).


Reality TV has increasingly become one of the most popular genres of television programming (Ferris et al., 2007). However, what makes these programs appealing to many audiences is still uncertain. Although, McCracken (2012) claimed that television audiences tend to enjoy unpredictability, stating that reality TV leaves behind a sense of the unknown as there is a perception that no one knows how the programme will end. 
In recent years reality television has grown with a variety of different program types, including, celebrities’ lives (Keeping up with the Kardashians), dating shows (love island) and home makeovers (extreme makeover) along with many others.
Body image is seen as ‘multidimensional constructs encompassing self- perceptions and attitudes regarding one’s physical appearance’ (Annis et al., 2004).
Although, a negative body image perception can be defined as the psychologically significant difference between a person’s perceived body and their ideal body which can lead to negative thoughts and a lowered self-esteem (Halliwell, E., & Dittmar, H. 2006).
According to Newman, Sontag and Salvato (2006), poor body image is also associated with low self-esteem, elevated anxiety, and depression. Body image relates to self-esteem as it is, as Rosenberg’s 1965 original theory showed self-esteem is also a positive or negative attitude toward the self and can be viewed as a key indicator of psychological well-being (Rosenberg 1965). 
Individuals self-assessments are often damaged due to the media portraying thinness positively, while being overweight is commonly known as a negative. It been found recently that as there is more pressure on body image in the mass media by consistently portraying an unrealistic image of female beauty that is largely thin, toned and complemented by perfect skin, teeth and hair (Grabe, S., & Hyde, J. S., 2009), young people are more conscious about the way they look (Karsli and Karsli 2015). 
        Additionally, when heavy television viewers begin to see this portrayed on TV as the thin-ideal, they begin to believe it is realistic and physically attainable (Holstrom., 2004). According to Bearman, Presnell and Martinez (2006), approximately 50% of girls and undergraduate women report being dissatisfied with their bodies and report feeling pressure from the media to symbolize these thin ideals (Schaefer et al., 2015) and has been shown that girls overestimate their body sizes based on media (McCreary and Sadava, 1999).
To support, Beth Bell (2011) created an article ‘Does Media Type Matter? The Role of Identification in Adolescent Girls’. This focused on body image and demonstrated that regardless of media type, exposure to the perfect body within different media types led to higher body and appearance dissatisfaction. She found that it was not simply the type of media exposure that is important in understanding girls’ views to negative body images, but rather the extent of girls’ viewing media models. Furthermore, due to the damaging effect Bell found this had on females, she stated it would be advantageous if some media types put sanctions in place to try to minimise the appearance of the thin ideal within them (such as the banning of underweight catwalk models, or putting larger framed females or males on reality TV programmes).
      Fouts and Burggraf (1999) found that across media including television programs, thinness is consistently rewarded for women. Which led a more recent study by Matthews, Lynch, & Martins (2016) analysing how ideal and hyper-ideal video game bodies affected women's and men's body image dissatisfaction. They focused on Fouts and Burggraf (1999) statement about thinness being rewarded as a basis for their research between body image and gaming. This relates to the proposed study as although it is a gaming study, it revolves around the thin ideal and different body perceptions relating to the social comparison theory. They found over-idealized game characters negatively affected men but positively affected women. 
In addition, the social comparison theory and cultivation theory should also be considered when researching media effects on body image and self-esteem as this has been identified as a key process underlying media-induced body dissatisfaction (Tiggemann and Polivy, 2010). 
The cultivation theory states that the more time people spend living in the reality TV world, the more likely they are to believe social reality corresponds with TV reality.
Morgan et al 2012, stated that cultivation relates to body image as it affects how a person deals with their own body contentment, their sense of the appropriate body, and what activities motivates these perceptions and feelings.
             Likewise, Lundy, Ruth, and Park (2008) found that viewers were motivated to watch reality TV to escape from reality and to fulfil social affiliation needs as a sense of social realism, defined as “the extent to which television content, whether real or fictional, is similar to life in the real world” (Busselle, Ryabovolova, & Wilson, 2004).
This is supported by Cavender and Fishman (1998) as they argued that reality television is recognized by programs that “claim to present reality”. 
Furthermore, a study conducted by Peek and Beresin, (2016), known as the Girls Scouts of America, collected a survey of 1100 girls ages 11–17 to find out their amount of viewing of reality television. 47% identified themselves as regular viewers of reality television, 30% watched sometimes and 23% rarely watched. Most of the girls believed the reality shows reflected real life, stating they were mainly real and unscripted. It was found that the participants who were heavy viewers focused and spent more time on their physical appearance and stated they would rather be recognized for their outer beauty than their inner beauty than the participants that were not heavy viewers. This in turn results in to an obsessive behaviour and may lead to addictions of cosmetic surgery to change their appearance.
            Furthermore, this directs on to research into body image where, Lew et al, (2007) suggests that the media have the potential to influence appearance satisfaction through the process of social comparison. This enables individuals to evaluate their own qualities based on how they perceive their ingroups and outgroups. For example, according to Festinger’s 1954 original theory of social comparison, people have an innate desire to assess themselves based on other people’s characteristics such as age, race, appearance, and along other dimensions that are alike their own. This results in extreme viewing prominently leading to internalisation of the thin ideal impacting both self-esteem and body perceptions.        For instance, if the characteristic comparison results being more superior than their own, known as an upward social comparison, this leads to an increase in negative self-evaluation, whereas if the comparison is inferior, known as, downward social comparisons, this typically leads to an increase in positive self-evaluation. (Tesser 1988; Wills 1981). An additional recent statement by Corcoran, Crusius, and Mussweiler, (2011) suggested likewise that whenever an individual wants to know how they are or what they can or cannot do, they do so by comparing their own attributes, fortunes, and flaws to those of others. This basic comparing need was required to maintain an accurate perception of the self. 
          To support this, Brown, et al (1992) found that female college students felt more attractive when they compared themselves with a photo of an unattractive woman than when they compared themselves with a photo of an attractive woman.
            Moreover, Markey (2010) found consumers with a favour for reality TV that featured cosmetic surgery had more of a tendency to pursue this on their own accord and have more of a desire to alter their appearances.
Frederick, et al, (2016) also found people dissatisfied with their appearance tended to be more neurotic, have more fearful attachment styles, and spent more hours watching television. Whereas, more contented people had higher openness, conscientious, and extraversion personality styles, were more secure in attachment style, and had higher self-esteem and life satisfaction. 
There are many evidences showing media influences on self-esteem and body image, including, Tiggemann, M. (2005), this particular study found a relationship between several aspects of television viewing, including a selective viewing of specific genres, the motives for viewing these TV programmes, and how this linked with adolescent’s body esteem. They found that television watching did have an impact on young people's sense of body image with it affecting boys and girls in a similar way, although, it’s been seen that if a reality TV show portrays male members who embody the muscular ideal, this may cultivate unrealistic beliefs of what the typical male body should look like. This leads to men suffering lower levels of body dissatisfaction but are more likely to use harmful behavioural consequences to fix their dissatisfaction, for instance, the use of steroids. (Dallesasse and Kluck 2013). 
Linking this to reality TV, Egbert and Belcher (2012), studied the influence exposure that reality television had on body image including, body dissatisfaction and drive for thinness. They found that exposure to competition-based reality shows (e.g., strictly come dancing) increased body dissatisfaction and drive for thinness and in particular found women felt unhappier about their bodies when they viewed these competition-based reality programmes. 
Due to previous literature, the purpose of this research is to explore the type of reality TV that is most regularly watched and how this has an effect on viewers body satisfaction. The influence of self-esteem will also be explored, and it is expected that participants who report low levels of self-esteem in general, and who regularly watch celebrity reality TV will report higher body dissatisfaction. This research will also include what type of reality TV males watch and analyse their levels of self-esteem from low-high and see how they perceive the ideal body image compared to the typical masculine images perceived on reality TV programmes, as it is seen by Dallesasse and Kluck (2013) that males are required to be the masculine gender as opposed to females and, this may in turn, make people assume that males do not watch reality tv.
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	Please describe your participant group (including anticipated number of participants required) and any specific inclusion/exclusion criteria.  


The minimum number of participants required for this study, based upon the proposed design, is 30. It is expected that around 60 participants maximum would allow for a strong analysis to be conducted.
They will be recruited by an online experiment management system known as EMS and will be students within UWTSD studying one of the psychology degrees programmes. They can then sign up to these research studies with a date and time of their choice for the labs to gain course credits for their modules.
On the EMS study profile, it will be stated that participants will be required to answer questions related to reality TV, and therefore individuals who do not watch any reality TV may not find it beneficial to take part in this study.




	Please provide brief details of the anticipated design (e.g., between, within, mixed, regression, focus groups, interviews, experimental, questionnaires) and main procedure for your study (it should be clear from this how you are actually planning to carry out your study, and what will be happening to your participants).

[bookmark: _Hlk26257497]This study will be a 2x3 multi-factorial design. The first Independent variable will be the participants level of self-esteem categorised between two levels; low / high. Categorisation of self-esteem will be conducted by calculating the mean score of self-esteem once all data has been collected, and allocating those who have scored below the mean score into the ‘low’ category, and those who have scored above the mean into the ‘high’ category.

[bookmark: _Hlk26257573]The second Independent variable will be the type of reality TV watched most regularly categorised between three levels; dating reality TV, Celebrity reality TV and home make over reality TV. 


The dependant variable will be the perceived ideal body image as reported by participants. This will be scored on a scale of 1-9, with lower scores representing ab ideal of the perfect body as a ‘smaller/thinner’ type of body.
[bookmark: _Hlk26257773]The study will start by having the participant attending their specified time slot at the Lab. They will then be required to read and sign a consent form for fully informed consent and provide demographic data which will include a question on how often reality TV is viewed by themselves along with a question asking them to state which type of reality TV they watch most regularly. A Likert scale self-esteem questionnaire will then be given to the participant which will allow categorisation into one of the two levels required for analysis. A body chart (utilised and used extensively in previous research) will then be given to assess their views on the idealistic body, as well as how they perceive their own body. 
[bookmark: _Hlk26285419]A debrief will then be given to explain what the study was about with information for the participant to contact me if there are any questions. 
The information gathered will then be analysed using SPSS to find whether watching reality tv frequently has an effect on self-esteem and body image.





	What measures are you planning to use for data collection and how will this data be used in the analysis in order to answer your research question?  (Be as specific as possible here – what type of data will you be obtaining, what specific topics/measures/scales/instruments will you be using and what will you do with this data?)

[bookmark: _Hlk26258642]The data will be analysed on SPSS using a 2x3 ANOVA which will analyse if there is an effect of self-esteem and type of reality TV watched on participants perception of the ideal body image. Rosenburg’s self-esteem Likert scale will be used to evaluate levels of self-esteem. (Rosenberg, 1965). This questionnaire includes 20 questions and includes reversed scoring questions, and includes three sub-scales; performance self-esteem, social self-esteem and appearance self-esteem.

Stunkard’s (1983) body figure scale will be used to identify the participants self-perceived body size and their perception of the ideal body size by choosing their most relatable size and how they perceive the perfect body size from 9 different body shapes and will be linked to the type of reality TV they watch to see if there is a link between lower self-esteem and negative body image perceptions. 
	
It is expected that an interaction effect between the two IV’s will be observed, with celebrity reality TV watchers and those with low self-esteem rating the ideal body size as smaller.
 





	What are the main ethical issues that you will need to address in this study? (Please note all students will need to complete the full ethics form prior to final approval for data collection being given).

This study will also follow the BPS code of ethics, as this values respect, this will include the participants privacy and confidentiality where full consent will be obtained from research participants prior to the study and the confidentiality and anonymity of the research participants will be ensured by taking away their names and using their unique number for the data and keeping the paper results in a secure place and discarding appropriately when finished with the data. 

As this is a sensitive subject, protection from harm will be considered as the topic of body image and self-esteem could be sensitive to some people. This could affect individuals by them wanting to change how they look and could lead to psychological issues resulting in poorer self-esteem or depression about their appearance. 
I will aim to avoid this by debriefing the participant and allowing them to ask me any questions or concerns they have along with the freedom to withdraw if they feel it is too much for them. 
I will then provide them with my email address and my supervisors email address on the debrief form, so they are able to ask any questions or if they have any concerns after the study.  




Student Name (Please print clearly)- Sophie Matthews

Student Signature- S.matthews          Date- 08/10/19

	Proposal Outcome 

	Supervisor to tick one only

	Satisfactory proposal  (proceed to SREC ethical approval; all final materials to be approved by supervisor before data collection).
	x

	Satisfactory proposal – some minor areas requiring clarification before submitting for SREC approval (see below for required actions)
	

	Proposal requiring full consideration by Faculty REC due to the nature of the study  

	

	Unsatisfactory – proposal lacking significant detail - must be resubmitted within seven days following feedback (see below) 
	

	Unsatisfactory -  proposal is considered unethical/unworkable in practice.  New proposal to be developed following feedback from supervisor (see below)

	




	
	





Appendix G
APPLICATION FOR ETHICAL APPROVAL

In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. A researcher may not be covered by the University’s insurance if ethical approval has not been obtained prior to commencement.

The University follows the OECD Frascati manual definition of research activity: “creative work undertaken on a systematic basis in order to increase the stock of knowledge, including knowledge of man, culture and society, and the use of this stock of knowledge to devise new applications”. As such this covers activities undertaken by members of staff, postgraduate research students, and both taught postgraduate and undergraduate students working on dissertations/projects.

The individual undertaking the research activity is known as the “principal researcher”.

Ethical approval is not required for routine audits, performance reviews, quality assurance studies, testing within normal educational requirements, and literary or artistic criticism.

Please read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Please see Checklist for details of process for different categories of application.  

Delete the Guidance Notes at the end of the form BEFORE submitting your application


SECTION A: About You (Principal Researcher)
	Full Name:
	Sophie Matthews

	Tick all boxes which apply:

	Member of staff:
	☐
	Honorary research fellow:
	☐

	Undergraduate Student
	☒	Taught Postgraduate Student
	☐	Postgraduate Research Student
	☐


	Faculty/School/Centre:
	School of Psychology


	Campus:
	SA1


	E-mail address:
	1706623@student.uwtsd.ac.uk

	Contact Telephone Number:
	07805491088

	For students:

	Student Number:
	1706623

	Programme of Study:
	Psychology & Counselling 

	Director of Studies/Supervisor:
	Stacey Coleman






SECTION B: Approval for Research Activity
	Has the research activity received approval in principle?
(please check the Guidance Notes as to the appropriate approval process for different levels of research by different categories of individual)
	YES
	☒	NO
	☐
	
	Date

	If Yes, please indicate source of approval (and date where known): Approval in principle must be obtained from the relevant source prior to seeking ethical approval
	Research Degrees Committee
	☐	

	
	Faculty Research Committee
	☐	

	
	Other (write in)-
Approved by supervisor- Stacey Coleman

	☒	26/10/2019



SECTION C:  Internal and External Ethical Guidance Materials
	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines.

	BPS Code of Ethics and Conduct (2018)                                           20/10/2019
	X

	Data Protection and Storage Protocol                                                 20/10/2019
	X

	UWTSD Research Ethics and Integrity Code of Practice                   21/10/2019
	X

	UWTSD Research Data Management Policy                                      21/10/2019
	X

	BPS Code of Human Research Ethics (2014)                                     20/10/2019

	X



SECTION D: External Collaborative Research Activity
	Does the research activity involve collaborators outside of the University?
	YES
	☐
	NO
	☒

	
If Yes, please provide the name of the external organisation and name and contact details for the main contact person and confirmation this person has consented to their personal data being shared.as part of this collaboration.

	Institution
	N/A


	Contact person name
	N/A


	Contact person e-mail address

	N/A

	Has this individual consented to sharing their details on this form?
	YES
	☐
	NO
	☒

	Are you in receipt of a KESS scholarship?
	YES
	☐
	NO
	☒

	Is your research externally funded
	YES
	☐
	NO
	☒

	Are you specifically employed to undertake this research in either a paid or voluntary capacity?
	Voluntary
	YES
	☐
	NO
	☒

	
	Employed
	YES
	☐
	NO
	☒

	Is the research being undertaken within an existing UWTSD Athrofa Professional Learning Partnership (APLP)
	If YES then the permission question below does not need to be answered.
	YES
	☐
	NO
	☒

	Permission to undertake the research has been provided by the partner organisation
	(If YES attach copy)
If NO the application cannot continue
	YES
	☐
	NO
	☒




Where research activity is carried out in collaboration with an external organisation
	Does this organisation have its own ethics approval system?
	YES
	☐
	NO
	☒

	
If Yes, please attach a copy of any final approval (or interim approval) from the organisation




SECTION E: Details of Research Activity
	Indicative title:
	What is the impact of the type of reality TV that viewers engage with the most, and level of self-esteem, on individuals idealistic body image perceptions?

	Proposed start date:
	November 2019
	Proposed end date:
	March 2020

	Introduction to the Research (maximum 300 words)
Ensure that you write for a Non-Specialist Audience when outlining your response to the three points below:
· Purpose of Research Activity
· Proposed Research Question
· Aims of Research Activity
· Objectives of Research Activity
Demonstrate, briefly, how Existing Research has informed the proposed activity and explain
· What the research activity will add to the body of knowledge 
· How it addresses an area of importance. 

	Purpose of Research Activity

The ethical application is for 3rd year dissertation purposes for psychology and counselling within UWTSD. The purpose of this research is to explore the type of reality TV that is most regularly watched including, celebrity reality TV, dating reality TV and home makeover reality TV and analyse their self-esteem levels from high/low to investigate if it has an effect on viewers body satisfaction. This will contribute to past research due to the type of reality TV viewed being included. 


(this box should expand as you type)

	Research Question

What is the impact of the type of reality TV that viewers engage with the most, and level of self-esteem, on individuals idealistic body image perceptions?

Hypothesis- It is expected that participants who watch more celebrity reality TV and report low levels of self-esteem will report a more negative perception of the ideal body

(this box should expand as you type)

	Aims of Research Activity

It is expected that participants who report low levels of self-esteem in general, and who regularly watch celebrity reality TV will report a more negative perception of the ideal body.



(this box should expand as you type)

	Objectives of Research Activity


Reality TV has increasingly become one of the most popular genres of television programming (Ferris et al., 2007). The research will be looking at the media influence on body image, focusing on reality TV and analysing if watched more frequently, does this in turn affect body image perceptions and self-esteem. Previous research has informed the design of the proposed study.

Negative body image perception can be defined as the psychologically significant difference between a person’s perceived body and their ideal body which can lead to negative thoughts and a lowered self-esteem (Halliwell, E., & Dittmar, H. 2006).

Peek and Beresin, (2016), known as the Girls Scouts of America, collected a survey of 1100 girls ages 11–17 to find out their amount of viewing of reality television. 47% identified themselves as regular viewers of reality television, 30% watched sometimes and 23% rarely watched. Most of the girls believed the reality shows reflected real life, stating they were mainly real and unscripted. It was found that the participants who were heavy viewers focused and spent more time on their physical appearance and stated they would rather be recognized for their outer beauty than their inner beauty than the participants that were not heavy viewers.

Beth Bell (2011) supports this being a key researcher within body image and created an article ‘Does Media Type Matter? The Role of Identification in Adolescent Girls’. This focused on body image and demonstrated that regardless of media type, exposure to the perfect body within different media types led to higher body and appearance dissatisfaction. She found that it was not simply the type of media exposure that is important in understanding girls’ views to negative body images, but rather the amount girls’ view these media models. This relates to the proposed study as it is analysing how often the participant watches reality TV, which will then link with their levels of self-esteem and how they perceive their body compared to the ‘ideal’ body and see if excessive reality TV viewing results in this negative view of oneself. 

(this box should expand as you type)

	Proposed methods (maximum 600 words)
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed.

	This study will utilise a 2x3 multi-factorial between subject’s design and will be a quantitative questionnaire study. 

Firstly, a consent form will be provided to participants to gain fully informed consent. The consent form will contain information for the participants that includes their right to withdraw, an outline of what they will be required to do whilst taking part in the study, and information regarding confidentiality of any data collected / provided by them. Participants will then be given a demographic information sheet that will ask their age, gender, how many hours they watch reality TV on average a week along with a space in order for them to state which of a choice of three types of reality TV programmes they watch most regularly. The results of this question will categorise participants into the three levels of the first IV; Dating reality TV (examples including Ex on the Beach or Celebs go Dating), Celebrity reality TV (including shows such as TOWIE or Made In Chelsea) or makeover reality TV (such as Homes under the Hammer).
 
Rosenburg’s self-esteem Likert scale will be used to evaluate their level of self-esteem. (Rosenberg, 1965). This questionnaire includes 20 questions and includes reversed scoring questions, and includes three sub-scales; performance self-esteem, social self-esteem and appearance self-esteem. Participants levels of self-esteem will be categorised into low or high based upon their total scores on this questionnaire. This will be done by calculating the mean score of self-esteem for this population sample and recording those who score below the mean score as ‘low’ and those who score above as ‘high’ in their levels of self-esteem.

Stunkard’s (1983) body figure scale will be used to identify the participants self-perceived body size and their perception of the ideal body size by choosing their most relatable size plus how they perceive the perfect body size from 9 different body shapes. The analysis will be conducted to explore whether the type of reality tv watched and level of self-esteem has an effect on perceptions of the ideal body image (negative body image perceptions). 

A debrief form will then be given to explain the full aims of the study with contact information provided for the participant to contact the researcher or the dissertation supervisor if there are any questions. 
The data will be analysed on SPSS using a 2x3 ANOVA which will analyse if viewing of different types of reality TV will result in a perception of the ideal body image as thinner or slimmer.

The independent variable will be the levels of self-esteem, categorised into low or high.
The second independent variable will be the type of reality TV that participants report as watching the most regularly categorised into Dating, Celebs or Home Improvement.

The dependant variable will be the perceived ideal body image using a body image chart where participants will respond to which they perceive as an ideal body size from 8 different body shapes. 


(this box should expand as you type)




	Location of research activity
Identify all locations where research activity will take place.

	Psychology labs, IQ Building, SA1 campus, UWTSD 

(this box should expand as you type)

	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants.

	
N/A

(this box should expand as you type)


	Use of documentation not in the public domain: Are any documents NOT publicly available?   

	NO
	☒

	
	YES
	☐

	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with prevailing data protection law of the country in question and England and Wales.



(this box should expand as you type)





SECTION F: Scope of Research Activity
	Will the research activity include:
	
YES
	
NO

	Use of a questionnaire or similar research instrument?
	☒
	☐

	Use of interviews?
	☐
	☒

	Use of diaries?
	☐
	☒

	Participant observation with their knowledge?
	☐
	☒

	Participant observation without their knowledge?
	☐
	☒

	Use of video or audio recording?
	☐
	☒

	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☒

	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	Investigation of participants involved in illegal activities?
	☐
	☒

	Use of procedures that involve deception?
	☐
	☒

	Administration of any substance, agent or placebo?
	☐
	☒

	Working with live vertebrate animals?
	☐
	☒

	Other primary data collection methods, please explain in this box
For example, ‘focus groups’. Please indicate the type of data collection method(s) in this box and tick the accompany box.
	☐
	☒

	Details of any other primary data collection method:



(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 



SECTION G: Intended Participants
	Who are the intended participants:
	
YES
	
NO

	Students or staff at the University?
	☒
	☐

	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	Vulnerable adults?
	☐
	☒

	Children and Young People under the age of 8? (Consent from Parent, Carer or Guardian will be required)
	☐
	☒

	Prisoners?
	☐
	☒

	Young offenders?
	☐
	☒

	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	People engaged in illegal activities?
	☐
	☒

	Others (please identify specifically any group who may be unable to give consent) please indicate here and tick the appropriate box.

	☐
	☒

	Other – please indicate here:



(this box should expand as you type)
	
	



	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	How many participants are expected?

	
it is expected that a minimum of 30 participants will be required based upon the proposed analysis for this study.

(this box should expand as you type)

	Who will the participants be?

	
Students from UWTSD Psychology programmes
Although, if not enough participants were to sign up, Students from other courses in UWTSD will be recruited within the university in order to get enough participants to participate in order to satisfy data assumptions for the proposed analysis.
Students will be informed via the EMS sign up that that they have to watch reality TV in order to participate in this study. 

(this box should expand as you type)

	How will you identify the participants?
	
Participants will be recruited via the university EMS system where students partaking in the psychology courses can gain credits for participating in the study.  


(this box should expand as you type)





	Information for participants:
	
YES
	NO
	
N/A

	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	Will you obtain written consent for participation?
	☒
	☐
	☐

	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☒
	☐
	☐

	If the research is observational, will you ask participants for their consent to being observed?
	☐
	☐
	☒

	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☒
	☐
	☐

	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☒
	☐
	☐

	If NO to any of above questions, please give an explanation 

	


(this box should expand as you type)



	Information for participants:
	
YES
	NO
	
N/A

	Will participants be paid?
	☐
	☒
	☐

	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	If YES to any question, please provide full details 

	


(this box should expand as you type)





SECTION H: Anticipated Risks
	
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	Full risk assessment completed and appended? 

	Yes 
	☐

	
	No
	☒

	Risks to participants
For example: emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	Risk to Participant:

As this is a sensitive subject, This may result in a potential emotive nature of the questions, therefore, protection from harm will be considered as the topic of body image and self-esteem may be sensitive to some people. This could affect individuals by them wanting to change how they look and could lead to psychological issues resulting in poorer self-esteem or depression about their appearance. 















Participants taking part will be asked to provide demographic information as this includes a standard for reporting in psychology. As well as gender and age, participants will be asked to record the number of hours they watch reality TV per week as well as state what type of TV they watch the most.








 (this box should expand as you type)
	How will you mitigate the Risk to Participant

I will avoid this by ensuring that all of the true aims and procedures are provided to the participant (with no deception) prior to the study. It will be explained to the participant they can ask the researcher any questions or raise any concerns they may have, along with the freedom to withdraw if they feel it is too much for them. Only extensively used, previously validated and reliable questionnaires/scales will be used to ensure that the questions asked are appropriate for the topic being explored.
Participants will be provided with the researcher’s university email address as well as the supervisors email address on the debrief form, so they are able to ask any questions or if they have any concerns following completion of the study. 


Participants will be informed that all data will remain confidential at all times and that data transfer and storage will be done in accordance with GDPR guidance. There will be no requirement for any transfer of data between computers in any way as collection of data will be conducted via hard copy questionnaires only. Due to this, the researcher will ensure that consent forms are stored separately from any data and that a unique three-digit number will be assigned to completed questionnaires (for the purposes of allowing the researcher to match up responses when inputting data to SPSS). All data will be input into SPSS by the researcher and at this point the data will be stored upon guidance from the supervisor in an appropriate location. 
(this box should expand as you type)

	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
N/A

(this box should expand as you type)

	Risks to investigator
For example: personal safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	Risk to Investigator:

As the study is set within a lab environment there will be times when the researcher will be with the participant one-one. 



Also, by providing the researcher e-mail address to facilitate communication between the participants and the researcher there is a potential risk involved with potential negative questions or negative feedback from participant.


There is the potential that the researcher may be asked questions that are outside of their scope of knowledge as an undergraduate research student.


The researcher is not aware of any potential conflict of interest that would mean that objectivity would be an issue whilst collecting data for this research study.


(this box should expand as you type)
	How will you mitigate the Risk to Investigator:

This will be avoided by only collecting data Monday- Friday from 9am- 5pm when there are staff members, including a dedicated lab manager each day at hand to help if any issues arise.

In order to minimise this any contact with participants, contact will only be carried out via the University e-mail address and any threats will be reported to the dissertation
supervisor (Stacey Coleman) and the university/authorities as required.


If this issue arises, then the research supervisor will be contacted at the earlier opportunity for guidance and feedback, with the participant being informed that their query will be responded to as soon as possible

As above, there is minimal likelihood that there will be any conflict of interest based upon the research topic being studied, however anything does arise then the research supervisor will be contacted for guidance at the earliest opportunity.



(this box should expand as you type)

	University/institutional risks
For example: adverse publicity, financial loss, data protection

	Risk to University:

There is the potential for researcher or participant conduct, should it be of a nature unbecoming of the UWTSD Student Code of Conduct, to behave in a way that may be a risk to the university.

(this box should expand as you type)
	How will you mitigate the Risk to University:

All students in the academic discipline of Psychology are expected to adhere to the UWTSD Student Code of Conduct and BPS code of human research ethics. All researchers and participants are provided with contact details for the supervisor who is an experienced researcher and who has set out clear guidance for this study regarding ethical and code of conduct expectations.
(this box should expand as you type)



	Disclosure and Barring Service

	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	Does your research require you to hold a current DBS Certificate?
	☐
	☐
	☒




SECTION I: Feedback, Consent and Confidentiality
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	Participants will be debriefed immediately after the completion of the study and will be provided with information regarding what the project was exploring, and why.
The participant will receive a debrief sheet to read through before they leave the lab setting and can discuss any questions or concerns they have along with the freedom to withdraw if they feel it is too much for them. It will be made clear that participants have the right to withdraw their data from the study up until the point that the researcher will be inputting data into a data analysis package (SPSS), at which point it will become anonymous. This will be made clear on the debrief form.
The researchers and supervisors university email addresses will also be provided on the debrief form, so they are able to ask any questions or if they have any concerns after the study.  

(this box should expand as you type)

	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
Fully written informed consent will be obtained from research participants prior to the study which will explain what is expected of them during the study. They will be asked to fully read the consent form provided and to sign and date if they understand and fully consent to take part in the study.

(this box should expand as you type)

	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
Confidentiality and anonymity of the research participants will be ensured by taking away their names and using their unique number for the data.

(this box should expand as you type)





SECTION J: Data Protection and Storage
In completing this section refer to the University’s Research Data Management Policy and the extensive resources on the University’s Research Data Management web pages (http://uwtsd.ac.uk/library/research-data-management/).
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person.
	x
	☐

	If YES, provide a description of the data and explain why this data needs to be collected:

	
Data on participant age and gender will be collected as this forms a standard reporting measure in psychology laboratory reports participant subsections. According to the UWTSD Research Data Management Policy (2016) which constitutes personal data; however, these data will be not be attached to any further identifying data about the participant. In addition, these data are collected only for the purpose of providing descriptive data and upon completion of data collection a mean age score will be calculated and the individual data will be stored as an encrypted file by the supervisor (module lead) on a secure laboratory computer; any hard copies of these data will be destroyed at this point as this is a module experiment.

(this box should expand as you type)

	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	
X
	


	If YES, provide a description of the special category data and explain why this data needs to be collected:

	
The level of a participants self-esteem will be collected as special category data and will need to be collected for the study due to self-esteem being a key element for the results, although, there will be no way to trace this back to the participant and the information collected will be used for data analysis purposes and form part of the dissertation results and discussion. In addition, total scores will only be calculated for the purposes of categorising participants into ‘low’ or ‘high’ self-esteem based upon the mean score from the sample, and therefore there will be no way to trace any individual scores back to participants nor to state whether any single participants has been allocated to the low or high group.
  
(this box should expand as you type)


	
Will the research activity involve storing personal data and/or special category data on one of the following:
	YES
	NO

	Manual files (i.e. in paper form)?
	☒
	☐

	University computers?
	☐
	☒

	Private company computers?
	☐
	☒

	Home or other personal computers?
	☒
	☐

	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☐
	☒

	“Cloud” storage or websites?
	☐
	☒

	Other – specify:

	☐
	☒

	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of password protection, encryption, anonymisation and pseudonymisation:

	
Consent forms that contain participant’s names will be stored within the psychology labs in a sealed envelope and within a locked filing cabinet. The information included on the envelope will only be the name of the student researcher and dissertation supervisor (purely for the purpose of archiving at a later date once the dissertation is complete and has been reviewed by the exam board and has been reviewed by the external examiner, at which point they will be sent to confidential waste).

Manual/hard copy questionnaires will also be contained within a separate envelope and stored within the psychology labs until required to be used for inputting data in its raw form into SPSS. After this point, the same as above will apply (except in the case of the requirement of storing of data for an additional period of time – and this will be dependent upon specific data storage guidance).



(this box should expand as you type)

	All Data Storage

	Will the research activity involve any of the following activities:
	YES
	NO

	Electronic transfer of data in any form?
	☒
	☐

	Sharing of data with others at the University?
	☐
	☒

	Sharing of data with other organisations?
	☐
	☒

	Export of data outside the European Union or importing of data from outside the UK?
	☐
	☒

	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	Publication of data that might allow identification of individuals?
	☐
	☒

	Use of data management system?
	☐
	☒

	Data archiving?
	☒
	☐

	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and DPA (and/or any international equivalent):

	
All data will remain confidential and stored as hard copy forms within sealed envelopes in a locked environment. This data will be input into SPSS at the earliest opportunity and, therefore, will only be available in its ‘raw’ or anonymous format from this point on. The SPSS data file will be contained on a password-protected USB drive to ensure additional security. 
To back up the SPSS data an encrypted memory stick will be used by the lead researcher and only be assessible to the lead researcher under the General Data Protection Regulation and Data Protection and Storage Protocol. 


(this box should expand as you type)

	List all who will have access to the data generated by the research activity:

	
Sophie Matthews
Stacey Coleman

(this box should expand as you type)

	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
Sophie Matthews
Stacey Coleman 

(this box should expand as you type)

	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	Data storage will take place within the School of Psychology laboratory’s filing cabinet where manual paper copies will be stored with only the lead researcher and the supervisor having access to. Data will be imputed to the researchers personal computer for analysis in SPSS, and at this point all data will be anonymised so there are no identifying features with raw number scores from questionnaires being the only data available on the SPSS database stored on this computer which will be password protected.


(this box should expand as you type)

	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 

	
N/A

(this box should expand as you type)

	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)

	YES
	☒

	
	NO
	☐

	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☒

	
	NO
	☐





SECTION K: Declaration
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice

	Signature of applicant:
	
[image: Image]
	Date:
22/10/2019



For STUDENT Submissions:
	Director of Studies/Supervisor:
	Stacey Coleman
	Date: 21.11.2019

	Signature:
	[image: ]

	



For STAFF Submissions:
	Head of School/Assistant Dean:
	
	Date:

	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☒
	I have read the guidance notes supplied before completing the form.

	☒
	I have completed ALL RELEVANT sections of the form in full.

	☒
	I confirm that the research activity has received approval in principle

	☐
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☐
	I have attached a full risk assessment (and have NOT completed Section H of this form) (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☒
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☒
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Head of School.

	☒

	I have deleted the guidance notes before submitting the PG2 for consideration




	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.



STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit  this form (and receive the outcome) via systems explained to you by the supervisor/module leader.

This form is available electronically from the Academic Office web pages: http://www.uwtsd.ac.uk/academic-office/



Application Process

All staff research projects and all research students must submit the Ethical Approval Form to the University Ethics Committee via the Academic Office (pgresearch@uwtsd.ac.uk).   Staff research directly in relation to personal study for taught undergraduate or Masters programmes should be submitted via the Faculty procedures explained below.

Taught masters and taught undergraduate research Ethical Approval Forms are considered within Faculties.  Faculties will provide details of the specific processes for this.  Where the Ethical issues within any single ethical application are of particular concern the Faculty will refer these to the University Ethics Committee.   Any student activity that involves the collection of primary data needs to undergo Ethical approval, this includes assignment work as well as dissertations.   




Appendix H
SPSS output 
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Appendix  A       Study Consent Form     I understand that this research study is being carried out by 3 rd   year Psychology  student for the purpose of their undergraduate dissertation, and that taking part in  this study will first in volve me stating how often I watch reality TV and what type of  reality TV I watch the most, then completing a questionnaire based  on my feelings at  this present time which will then be followed by a body image scale.   This study will take approximately 15 m inutes to complete.    I understand that my participation in this study is entirely voluntary and that I am free  to withdraw partici pation at any time without giving a reason. I understand that once I  leave the study, I will not be able to withdraw my data,  as it will be anonymised. I am  aware that if I have concerns about the study, I can discuss these concerns with the  researcher or  academic supervisor prior or after the study.   I understand that the information provided by me will be held confidentially, wi th a  code assigned in place of my name. These data will be stored indefinitely in  accordance with the Data Protection Act.   I  also understand that at the end of the study I will be provided with a debrief form  and the opportunity to discuss any issues with  the researchers.     I, ___________________________________(NAME) consent to participate in the  study conducted by  Sophie Matthe ws , School of Psychology, University of  Wales Trinity Saint David,  Swansea under the supervision of  Stacey Coleman .     Participant S ignature:________________________________________________   Date:___________________   Name and signature of researcher taking co nsent   

School of Psychology    SA1   Campus   Swansea  
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