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Full job description 

Hybrid: 3 Days Office / 2 Days Remove 
Job Summary 

We are seeking an experienced and highly creative Social Media Content Lead to take full creative ownership of our social media presence. 

This role is responsible for how our brands look, sound, and tell their stories on social. You will lead the creative direction and day-to-day output of our channels, creating compelling content that builds audiences, strengthens brand identity, and drives engagement. 

This is a hands-on role for a senior creator who combines strong visual taste, storytelling instinct, and platform expertise. You will be trusted to decide what content we produce, how it is executed, and how our brands show up day to day. 

You will primarily work across core brands such as Chummys Bakery, Masters of Mystery, and RiseUp, with opportunities to support other brands within the group or selected RiseUp clients where appropriate. 

Duties 

Creative Ownership & Storytelling 

Own the creative direction and editorial output of our social media channels 

Define and maintain each brand’s social voice, visual style, and storytelling approach 

Develop repeatable content formats and series rather than one-off posts 

Set and uphold creative standards for quality, consistency, and tone 

Content Creation 

Plan, film, edit, and publish short-form video content for TikTok, Instagram Reels, and YouTube Shorts 

Capture high-quality photography including product, lifestyle, and behind-the-scenes imagery 

Create visually strong static posts and scrollable carousels (e.g. client announcements, case studies, launches) 

Turn everyday moments into engaging social content (baking, packaging, launches, reactions, BTS) 

Brand & Performance Focus 

Adapt content creatively for different brands, audiences, and objectives 

Review content performance and use insight and judgement to refine formats and ideas 

Stay up to date with platform trends while applying them selectively and appropriately 

Paid Social Creative Support 

Support the Paid Social Lead by creating ad-ready creative assets from briefs 

Produce multiple creative variations (hooks, cut-downs, captions, CTAs) to support testing 

Experience 

Significant experience creating social media content for brand accounts, not personal influencer profiles 

Proven ability to own and shape a brand’s social presence, including tone, visuals, and storytelling 

Strong photography experience, including product and lifestyle shoots 

Extensive experience creating short-form social video content 

Confident using video and photo editing tools such as CapCut, Premiere Pro, Final Cut, After Effects, DaVinci Resolve, Lightroom, or similar 

Strong creative judgement with an understanding of what performs well on social platforms 

Comfortable appearing on camera when required (e.g. presenting, voiceovers, behind-the-scenes content) 

Able to manage your own creative workload and content pipeline with minimal oversight 

Job Types: Full-time, Permanent 

Pay: £35,000.00-£45,000.00 per year 

 

 

CV 

Teodora Gogonea 

07704134400 | teodoragogonea@outlook.com  

PROFILE 

Motivated and creative second year of Business Management student with a strong interest in digital marketing, brand storytelling, and social media strategy. A result driven individual with an audience of 42k followers across social media platforms such as Instagram, TikTok and facebook, who has strong data analysis skills, good understanding of the market and ability to create impactful content. 

EDUCATION & QUALIFICATIONS 

University Of Wales Trinity Saint David - Certificate of Higher Education Business and management	2026 

Relevant areas of study: 

Marketing 

Business Strategy 

Entrepreneurship 

Management Principles  
 

Google Digital Garage  - Level 2 Certificate Fundamentals of Digital Marketing	2025 

Completed Social Media and Digital Skills Training, focusing on content creation and online engagement on platforms such as Instagram and TikTok. 

Developed skills in digital communication, content creation, and basic analytics.  
 

WORK EXPERIENCE 

Freelance/Self Assessment | Content Creator	Sep 2024 to Present 

Create and publish short-form content for platforms such as Instagram ,TikTok ,and Youtube. Research social media trends and develop engaging content ideas. Build audience engagement through consistent posting and interaction Apply basic digital marketing and branding strategies 

Plan, create, and publish original content across social media platforms. 

Edit videos using e.g., Adobe Premiere Pro, Final Cut Pro, or DaVinci Resolve. 

Engage with audience by responding to comments, messages, and building community interactions. 

Develop content strategies to increase reach and engagement. 

Monitor analytics to understand audience behavior and improve content performance. 

Grew social media following to 42,000+ followers through consistent, high-quality content. 

Produced and edited number of videos/posts independently, improving video quality and engagement rates. 

Collaborated with brands such SHEIN, Booking.com, GetYourGuid, Airalo Esim ,Skyscanner Expedia to deliver sponsored content. 

Increased average post engagement by 78 % through creative content strategies on average between 500k-4 M views per post) 
 

ADDITIONAL INFORMATION 

Languages – Romanian; Spanish 

Technical skills  

Time Management developed while working and studying 

Content Creation and Scheduling 

Social Media Engagement strategies 

Brand Awareness while working with diffferent brands listed above. 

Business Reserch and Reported Writing deeveloped while studying Business and Management, engeaging in academic lectures and collaborating with a team of students to complete university projects. 

REFERENCES 

Available on request 
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COVER LETTER 

 

Dear Hiring Manager, 

I am writing to apply for the Social Media Content Lead position. While I understand this role is positioned at a senior level, I am confident that my hands-on experience in building and managing high-performing social media content, combined with my academic background in Business Management and digital marketing, has equipped me with the creative and strategic capabilities to contribute strongly to your team. 

As a content creator, I have taken full ownership of my social media presence, growing an engaged audience of over 42,000 followers across Instagram, TikTok, and YouTube. I independently plan, film, edit, and publish short-form video content, consistently achieving high-performing results, with posts reaching between 500,000 and 4 million views and increasing engagement rates by 78%. This experience has allowed me to develop a strong instinct for storytelling, audience behaviour, and platform trends—skills that align closely with the creative ownership and performance focus outlined in this role. 

I have worked with brands including SHEIN, Booking.com, GetYourGuide, Airalo eSIM, Skyscanner, and Expedia, where I created sponsored content tailored to each brand’s identity and target audience. These collaborations strengthened my ability to adapt tone, visual style, and messaging while maintaining authenticity and delivering measurable engagement. I am confident in translating brand objectives into compelling, high-quality content that resonates with audiences. 

In addition to content creation, I bring a strong understanding of content strategy and performance analysis. I regularly review analytics to refine formats, optimise engagement, and develop repeatable content series rather than one-off posts. I am highly proficient in video editing tools such as Adobe Premiere Pro, Final Cut Pro, and DaVinci Resolve, and I am comfortable managing the full content pipeline independently—from ideation to execution. 

What particularly excites me about this role is the opportunity to take creative ownership across multiple brands such as Chummys Bakery, Masters of Mystery, and RiseUp. I am especially drawn to the emphasis on storytelling, building distinct brand voices, and transforming everyday moments into engaging content—areas where I naturally thrive. 

I am a highly motivated, creative, and disciplined individual, with strong time management skills developed through balancing my studies with professional content creation. I am eager to bring fresh ideas, a strong visual eye, and a results-driven mindset to your team, while continuing to grow within a dynamic and fast-paced creative environment. 

Thank you for considering my application. I would welcome the opportunity to discuss how my experience and creative approach can contribute to your brands’ continued growth. 

Yours sincerely, 

Teodora Gogonea 

07704134400 

teodoragogonea@outlook.com 
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