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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:
The Website loads quickly without any major delays. Visuals and text appear almost instantly with most pages appearing within a few seconds on the desktop or mobile advice.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The Cooking Academy website includes numerous sub-pages designed for both corporate and individual users, with content organised by themes, cuisines, and skill levels. Navigation is facilitated through a clear main navigation bar on the top, detailed dropdown options, dedicated landing pages for different audiences, and additional links in the footer.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Customers can reserve cooking classes directly via The Cooking Academy website, which operates as an online booking platform. They can select their desired classes and receive automatic confirmation of their bookings. In contrast, for corporate or private events, users must complete an enquiry form to request a tailored quotation.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Usability could be improved by reducing the amount of information on the homepage, as the current layout may overwhelm users and make it difficult to quickly understand how to complete a booking. The lack of a clear and prominent booking option further complicates navigation. Simplifying the structure, improving visual hierarchy, and making the booking process more intuitive would significantly enhance the overall user experience.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The webpage is highly visual and attractive. When accessed on a computer, the site offers a well-structured interface featuring multi-column layouts that provide a more balanced feel. In contrast, the mobile experience adopts a linear, single-column format; while this simplifies the structure, it requires continuous scrolling and loses some of the immediate visual impact found on the desktop.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The webpage makes strong use of high-quality food imagery, which enhances visual appeal and communicates the experience effectively. Colours are warm and inviting, aligning with the brand identity. However, there is limited use of video content, which could further improve engagement and provide a more dynamic user experience.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
 The website does not include a live chat feature for direct, real-time communication. Instead, users need to contact the company through email or online enquiry forms. This means that while it is still possible to ask questions about courses or bookings, responses are not immediate. Therefore, it is useful for general enquiries, but less efficient for urgent questions where instant support would be preferable.


	Question 2d – How effective are the social media links on the website?


	Answer: 

The website has links to social media pages where users can see extra content like photos, updates, and information about courses and events. This gives more information outside the main website and shows the company in a more visual and informal way.
These links are useful if the social media pages are updated often. In that case, they help users stay informed and more engaged. If they are not updated regularly, they are less useful and only give extra information in a limited way.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
The services are clearly presented on the website through separate sections for cookery classes, online memberships, and event-based experiences. Each course is described with key details such as duration (for example half-day or full-day sessions), skill level from beginner to advanced, and the activities included, particularly hands-on cooking guided by instructors. The FAQs provide further clarification on practical points like equipment provided, dietary requirements, and class structure, which makes the offer easy to understand and accessible.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
 Customer reviews are not shown directly on the company’s main website. Instead, feedback can be found on external review platforms where customers share their experiences of the courses. Some reviews appear relatively recent and focus on teaching quality and overall experience. However, the total number of reviews available is limited, which reduces how representative they are. This makes it difficult to form a fully reliable and consistent view of customer satisfaction over time.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:
 The service is presented as high quality through professional chef-led instruction, a clear structured learning approach, and hands-on cooking at individual stations. The sessions are interactive and guided, using premium ingredients and providing all necessary equipment. It is suitable for all skill levels, which makes it accessible while still being educational and well organised.
I would recommend this service to someone who wants to develop practical cooking skills in an immersive and structured environment. It is particularly suitable for people who prefer learning by doing rather than simply observing a demonstration.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The pricing information is only partly visible: some course fees appear during the booking process or are mentioned in the terms and conditions, along with clear rules regarding vouchers, expiry dates, and additional charges. However, prices are not consistently shown across the website, indicating they differ depending on the specific course or timing. This suggests a variable pricing approach rather than a fixed, standard price for all services.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cooking classes UK

	
	2. Cooking courses near me

	
	3. Private cooking lessons UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:
 The website does not usually appear in the top ten results when searching these terms. This may be because there are many similar businesses competing for the same keywords.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites are still important in modern UK business because they act as a reliable source of information and help establish trust with customers. They allow businesses to clearly present their services and provide a structured space for users to find details or make enquiries, which social media alone cannot fully replace.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One recommendation would be to make the homepage simpler by reducing the amount of information shown. Now, it can feel a bit overwhelming, which makes it harder for users to find what they need quickly. A clearer and more organised layout would make navigation easier and help users understand where to go. This is important because it would improve the overall experience and make the website easier to use.
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