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	Evaluation
Respond to each question 

	
Section 1 – Usability



	Question 1a - How quickly and easily does the website load? 


	Answer: The website of Cooking Academy takes 1.5 seconds on desktop and 4 seconds on mobile to open (Cooking Academy, 2025).  


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the “thecookingacademy” website does contain numerous sub-pages to highlight the details of their different offerings. Cookery team building events, cookery classes, and wellness in the workplace are some of the sub-pages of the selected websites that appeared right after clicking on the website links. A prospective customer can navigate the “thecookingacademy” website in several ways. For example, some users can show interest after seeing the main menu as the cooking site features a top-level menu that categorises services into “cookery classes", “corporate” and “about us”. Each service description of the chosen website has a direct link that allows customers to get detailed information about the corporate or classes. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:  Yes, with a few clicks, the customer can make a booking for cooking classes or other services via the webpage. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The chosen website has positive user experiences but needs to fill the speed gaps between desktop and mobile for further improvement related to website usability. The cooking academy’s website can streamline the booking process and display direct participant testimonies with dates to maintain transparency (Anbumani et al., 2026). 


	Section 2 – Pleasure – Customer Experience



	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website, combined with the professional photos and subtle textures, mostly attracts the user. Reducing the use of low-quality and overwhelming graphics, the webpage engages visitors with its pleasant design. Apart from this, the website demonstrates significant differences in appearance when viewed on a mobile phone and a computer. On a desktop, the horizontal menu bar is identified; however, on mobile, the menu hides the navigation options to save screen space.        


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The pleasant design of the webpage consists of high-quality images and a colour palette that effectively engages the visitor. The consistency in the colour and using clean and legible fonts makes the website easily readable. Using space around the elements in the website avoids clutter and provides a breathable, elegant and modern look. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website currently utilises an online chat tool that is highly effective for inquiries. Immediate responses about the classes reduce the user waiting times compared to email and demonstrate its effectiveness. Quick and consistent answers allow human staff to handle complex inquiries that increase the bounce rates within the web page. 


	Question 2d – How effective are the social media links on the website?


	Answer: The social media actively links to the cooking academy as it showcases the brand's credibility and drives engagement through the use of Instagram.  The content of the social media sign with the website's focus on professional and healthy cooking that engages the cooking experiences. 



	
Section 3 – Perceived Value



	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The cooking academy has made its service clear by focusing on integrating expertise with creative and enjoyable culinary education. The chosen company has specialised in knowledge about worldwide cuisine by highlighting the health properties and benefits of ingredients in all its courses. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
The cooking academy has displayed customer reviews below each cooking class’s description section. Additionally, the chosen website page features numerous pages of testimonials, but determining the date of the feedback is difficult as it does not show.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The cooking academy’s website has presented a high-quality service by focusing on experts, unique, health-conscious courses, and encouraging a tuition course.  I will suggest the service of the cooking academy to my family and friends for learning cooking skills due to its tailored program and versatile choices. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Answer: Yes, each service’s prices of the selected company are shown clearly to the customer and it does reflect the quality of service.  


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Health Focus International Cooking  

	
	2. Professional cooking styles  

	
	3. Online cooking courses 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Using terms like health focus, cooking classes, and online cooking courses, the cooking academy appears as a recognised provider. The best visibility of the cooking academy website is found in the reviews rather than the high volume of SEO keyword searches.    



	Section 5 – Reflection and conclusion


	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: The website of the cooking academy is highly relevant to the modern UK business landscape as it offers corporate team building and experiential services that are highly demanded in the 2026 market. The cooking academy has distinguished itself as an integrated health practice by offering high quality visibility of cooking courses. These techniques have allowed Cooking Academy to align with the growing demands of 2026 for health, wellness and nutrition in both cooking and team building (Caldwell and Thomas, 2026).  


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The website of the cooking academy can improve its website by streamlining the navigation and executing a clear, direct “book now” sign on the homepage. The easy booking process can allow every user, regardless of their digital literacy, to book a service (Kandampully and Solnet, 2024). Analysing this, it can be assumed that whether the website integrates an easy booking process, it would help the selected company to increase its revenue per visit.  
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