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[bookmark: _Toc159861010]Introduction
Hilton Hotels has led hospitality with beautiful lodgings and excellent service for decades. The company's environmental and sustainability practices are questioned. Hilton has been accused of greenwashing, a marketing strategy that makes corporations appear eco-friendly, in recent years. Hilton Hotels has broken its sustainability promises, as shown in this research. In relation with this, the report will assess Hilton's green technology and give environmental proof. Hilton Hotels' sustainability efforts and areas for improvement are objectively assessed using these variables.
[bookmark: _Toc159861011]Have Hilton hotel been accused of greenwashing?
An organization’s greenwashing claims its products and services are eco-friendly despite contrary evidence (de Freitas Netto et al., 2020). Hilton hotels are accused of greenwashing by exaggerating their sustainability and environmental responsibilities. Sometimes Hilton Hotel is accused of greenwashing. Hilton Hotel allegedly destroyed palm trees and mangroves in 2006 to develop the Hilton Complex Resort on Mandhoo Island, which contradicts the hotel's eco-friendly claims (Majeed & Kim , 2022). A big concern with greenwashing is making false environmental promises to attract eco-conscious consumers. Hilton promoted itself as a sustainable "green" hotel. The resort's building harmed key habitats despite environmental assurances. Hilton was seen as cost-cutting rather than environmentally friendly for asking clients to reuse towels and sheets to reduce housekeeping costs. This practice, called "green washing," gives the company an environmental image while saving money. Additionally, the hotel neglected rubbish management and spilled waste in the neighbourhood. It hurt the environment and community health.
Mandhoo Island's Hilton Complex Resort promoted green colonialism, where a larger, more powerful enterprise exploits locals and the environment (Tark & Oh, 2021). The resort was built on an island where a small village subsisted. Hilton uprooted palm trees and destroyed mangroves, disrupting the habitat and culture. When the resort was uncertified as a sustainable or eco-friendly hotel, Hilton's greenwashing intensified. The resort lost its Green Globe certification for failing to meet standards. Hilton addressed resort development environmental challenges, but the harm was done. Mangroves and palm trees were irreparably devastated, impacting local life.
Customers also slammed Hilton for lowering housekeeping charges for green service. This suggests that the hotel's green initiatives are marketing to eco-conscious guests rather than sustainable practises. Hilton has also been accused of greenwashing for promoting its Green Key and LightStay partnerships without changing its operations (Noonan and Rankin, 2017). These schemes are not transparent enough to monitor the hotel's environmental impact and may not hold it accountable, say critics.
[bookmark: _Toc159861012]Areas where it could be construed that they are greenwashing.
Hilton is greenwashing, according to the complaint. Greenwashing includes exaggerating or lying about a product, service, or company's environmental friendliness to attract eco-conscious clients. Hilton Hotel greenwashed many times. Hilton Hotel may be greenwashing in several ways. Many hotels do not wash towels daily to save water and electricity. In 2006, Hilton Hotel was criticised for employing palm trees and mangroves in its Mandhoo Island Hilton Complex Resort. The environment suffered from several trees being uprooted. Hilton has replaced the trees; however, this is greenwashing since it gives the impression that the company is environmentally friendly when in fact it has destroyed the ecosystem.
Hilton's "green service operations" may involve greenwashing by not washing towels daily, where this water- and energy-saving method has been questioned as environmentally friendly. Research revealed that hotels only utilise 1% of their water for towel cleaning, which means not washing towels daily saves water (Cr.hilton.com, 2019). This may increase water use because guests may need more towels to make up for daily washing. This suggests Hilton's "green service operations" push is a marketing trick rather than a sustainability commitment. Hilton also claims to promote sustainability. This marketing gimmick and its modest environmental impact are questioned by critics. They also claim the hotel may be saving money on washing rather than promoting sustainability.
Hilton's Green Key and LightStay involvement may be greenwashing, where these projects lack transparency about the company's sustainability efforts (Janjusevic, 2022). Hilton customers struggle to assess its environmental impact and dismiss its claims. Green Key Global, which certifies hotels' environmental efforts, has questioned Hilton's green service. The programme advises low-flow faucets and toilets over not washing towels daily to save water. Hilton's "Light Stay" initiative encourages guests to reuse towels and linen and decrease guestroom lamps and TV channels, another greenwashing scheme. This programme has been attacked for overstating its environmental impact.
The Hilton carbon offsetting plan is another greenwashing scheme. Companies offset their carbon emissions by supporting environmental programmes. Hilton guests can purchase carbon credits to reduce pollution. Its carbon offset project is accused for lack of transparency. How much of the carbon offsetting program's earnings goes to environmental projects is unknown. Hilton has been accused of greenwashing with their "Living Sustainably" campaign, which promotes sustainable eating at their hotels. Critics say the company has not done enough to offer sustainable food. Hilton's sixth consecutive Dow Jones Sustainability Indices (“DJSI”) inclusion and Top 5% S&P Global ESG Score in 2022 demonstrate its ESG leadership (Esg.Hilton.com, 2022).
[bookmark: _Toc159861013]Do Hilton self-evaluate!
Hilton Hotel self-assesses sustainability. Multiple methods are used to measure the company's environmental impact. By 2008, it had its first environmental assessment tool, the Hilton Sustainability Measurement System (HSMS), to track and assess its sustainability efforts (Esg.hilton.com, 2018). The 2006 greenwashing-accused Hilton Maldives Resort & Spa in Mandhoo Island used this method. HSMS was implemented by Hilton establishments worldwide. HSMS goals include Hilton hotels self-assessing their environmental performance. Energy and water use, waste management, emissions reduction, purchasing and supplier contact, community involvement, and staff engagement are assessed. A scorecard evaluates hotel sustainability.
HSMS has improved Hilton hotels' sustainability and accountability. Hilton wants to managed hotels' Scope 1 and 2 carbon emissions intensity to decline 75% (MT CO2e/m2, 2008 baseline) by 2030 (Hotelmanagement-network.com, 2024). The HSMS monitored the company's renewable energy, energy efficiency, and carbon offsetting projects. The HSMS has helped Hilton identify and fix property sustainability issues. The HSMS discovered that inefficient HVAC systems at the Hilton Sandestin Beach Golf Resort & Spa in Florida used a lot of energy. 
Hilton properties can also compare their performance to industry and corporate peers using the HSMS, which encourages Hilton hotels to compete on sustainability. In May 2018, Hilton pledged to halve its environmental footprint by 2030 utilising LightStay, an award-winning performance management system, to track energy, carbon, water, and waste savings throughout its portfolio (Cr.hilton.com, 2024). The hotel received Hilton's LightStay Sustainability energy conservation award. In addition to monitoring sustainability, the HSMS has fostered transparency and stakeholder communication. HSMS findings have allowed guests, investors, and other stakeholders to track Hilton's sustainability progress and hold it responsible since 2012. The HSMS has significantly reduced Hilton hotel worker turnover by training and engaging employees on sustainability.
Hilton's extensive audit process ensures property data integrity and completeness to ensure HSMS efficacy. Hilton's Supply Management (HSM) is the global procurement and supply chain arm of Hilton (Cr.hilton.com, 2020). This audit verified HSMS results and indicated opportunities for improvement.  Hilton evaluates itself with LightStay, where the company's proprietary method evaluates the hotel's energy, water, and garbage management. Hilton audits and self-assesses properties using its own methods. Annual sustainability reports show the company's green actions and sustainability goals.
[bookmark: _Toc159861014]Why do companies self-evaluate?
Companies self-evaluate for several reasons. Tracking sustainability progress motivates them. Companies enhance and alter operations through self-evaluation. It develops brand sustainability and promotes their actions to stakeholders. Self-evaluation helps organisations adapt to sustainable trends and laws, where it improves risk detection and management. The main other factors are:
1. Identifying areas of improvement: Organisations enhance processes through sustainability self-evaluation, which helps them identify process flaws (Schulte and Hallstedt, 2018). Sustainable practices are increasingly important to customers, investors, and employees. Companies can improve sustainability by identifying development areas.
2. Meeting stakeholder expectations: Eco-conscious customers, investors, and employees expect sustainable companies. Companies must periodically examine their sustainability operations to meet these objectives. Companies can change their practises to match sustainability trends and stakeholder expectations through self-evaluation.
3. Improving brand reputation: Companies that prioritise sustainability have better brands. Cone Communications discovered 86% of consumers trust socially and environmentally responsible companies (Cbd.int, 2017). By self-evaluating and reporting sustainability progress to stakeholders, companies can boost brand reputation and customer trust.
4. Compliance with regulations: Evaluating oneself helps companies comply with sustainability laws. To combat climate change and promote sustainability, governments worldwide are tightening regulations. Regular sustainability reviews help companies meet regulations and avoid fines.
5. Cost reduction: Companies can save money with sustainability assessments. Energy efficiency and garbage reduction can save money over time. Self-evaluation helps companies uncover these possibilities and save expenses and increase sustainability (Wu et al., 2022).
6. Mitigating brand risk: Companies risk significant brand damage by ignoring sustainability and stakeholder expectations. Media and shareholder criticism can hurt a company's brand and profits. By reviewing their sustainability strategy, companies may detect and mitigate risks before they become crises.
[bookmark: _Toc159861015]Is ‘Green’ technology being used and is it more sustainable.
Hilton Hotel claims energy-efficient lighting, solar panels, and water-saving systems. The effects of these technologies are debated. These technologies can reduce the hotel's environmental effect, but they may be costly and inefficient. Additionally, green technology does not guarantee sustainability. Greenwashing can emerge from green technology's false sustainability perception. Marketing without sustainable operations is possible with these technologies. Green innovations at Hilton Hotels include energy conservation. To save energy, the company installed energy-efficient hotel lighting, HVAC, and appliances. Hilton buildings monitor and control energy use via smart energy management. Hilton reduced energy use per square metre for their global managed portfolio by 40% in 2022 (Esg.hilton.com, 2022). Energy-saving strategies save Hilton money and improve sustainability.
Hilton buildings have renewable energy systems. The company uses solar, geothermal, and other renewable energy in its hotels. The Hilton Fort Lauderdale Beach Resort gets 50% of its hot water from solar. These renewable energy systems reduce Hilton's fossil fuel use and carbon emissions. Hilton Hotels uses renewable energy and ‘green’ water conservation measures. Its water management system includes low-flow plumbing, water-efficient landscaping, and in-room water conservation education. Hilton has reduced water per square foot by 43% since 2008, where water Footprint Network helps the company measure and improve its water use (Esg.hilton.com, 2022).
Green waste management is used by Hilton Hotels. The company's recycling activities reduce landfill waste and environmental impact. Hilton partners with Clean the World to recycle hotel amenity bottles and soap into hygiene kits for needy areas, decreasing waste and encouraging social responsibility. Technology helps Hilton Hotels reduce food waste and manage supply chains. For "Food Waste Logs," the corporation uses technology to detect and assess food waste in its properties, increasing management and reduction. Hilton aims to reduce food waste 50% by 2030, for this Hilton supports responsible sourcing and the environment by working with vendors to source certified seafood and cage-free eggs (Fair360.com, 2020).
[bookmark: _Toc159861016]What could Hilton do instead of self-evaluating?
Hilton Hotel may validate its environmental initiatives with third-party audits instead of self-evaluation. Client trust would increase with more transparent and credible commitments. Independent certification schemes like LEED or Green Seal would analyse the hotel's environmental impact more objectively. Hilton may collaborate with NGOs and local communities on sustainability and conservation. This would help the environment and communities. Hilton may adopt more sustainable methods than not washing towels daily.
1. Establishing a Sustainable Procurement Policy: Sustainable buying could have prevented greenwashing at Hilton Hotel. Sustainable construction materials, cleaning supplies, food and beverage goods, and more are needed. Research shows that hotels drive supply chain sustainability. Research finds that, sustainable procurement may reduce hospitality's carbon footprint by 40% (Gossling et al., 2023). Sustainable sourcing would have decreased Hilton's carbon footprint and prevented greenwashing charges.
2. Collaborating with Local Communities and NGOs: Hilton could have demonstrated their environmental commitment by working with local communities and NGOs on sustainable projects. Hilton could have fostered cultural preservation and ethical tourism by employing local expertise by collaborating with communities. NGO relationships may have provided Hilton sustainability expertise and resources. Hilton should have collaborated with Maldives NGOs to develop sustainable land and resource management practises to address palm tree and mangrove destruction accusations.
3. Transparent Reporting and Communication: Sustainability practices and performance should be disclosed to avoid greenwashing (Lashitew, 2021). Hilton could have published annual sustainability reports with their plans, goals, and achievements instead of self-evaluation. Hilton may build stakeholder trust by clearly reporting progress and improvement possibilities. It would also enable external verification and accountability, which fights greenwashing.
4. Green Marketing and Education: Hilton could have educated guests and stakeholders about its environmental efforts through green marketing. Hilton could have promoted green efforts and visitor involvement with targeted marketing instead of just green policies and practices. Hilton could have offered a "Make a Green Choice" guest programme to reuse towels and bed linens, save power and water, and more. Hilton's sustainability efforts and guests' greening would improve.
[bookmark: _Toc159861017]Conclusion
The report concludes that, Hilton Hotel is accused of greenwashing for deforestation, lack of sustainability programme transparency, and limited marketing. Self-evaluation is important, but it should not be the only approach to test sustainability measures. Hilton has made environmental improvements, but their activities are occasionally exaggerated and unclear, casting doubt on their commitment. Hilton should be honest about its environmental efforts and aim for real change rather than greenwashing. Stakeholder collaboration and independent certifications can boost their environmental image. Hilton Hotels uses ‘green’ technology to boost sustainability. Conservation, renewable energy, water management, trash reduction, and supply chain management have saved money and benefitted the environment. Third-party certification, sustainable procurement procedures, collaboration with local communities and NGOs, honest reporting and communication, and green marketing and education may have prevented greenwashing and protected Hilton's sustainability reputation.
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