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Introduction

Technology has increasingly established its presence in most aspect of human endeavour. Its impact can be felt from the comfort of our homes, cars, schools to even shopping (Barnett et.al, 2011). Its influence has transcended to workplace environment.  It is against this backdrop that this report will consider the importance of modern technologies and in its effectiveness in workplace environment. Furthermore, this work will look at the concept of social media and how it can used as a tool for marketing, a means of communication and information gathering in workplace. To illustrate the effectiveness of social media, this report will adopt a practical approach by creating my professional online presence from selected social media platforms to ascertain its effectiveness.

Modern Technology and its effectiveness in Work Place.
Technology is gradually been inbuilt in the way and manner businesses render their services. It is fast becoming inextricably intertwined in the operations of a workplace because of its effectiveness. It helps in making work activities more organized, enhances productivity, sparks creativity, promotes cost management, simplifies work task, support quick decision making and also saves time. (Cascio and Montealegre, 2016)

According to Forbes Technology Council (2017) there are certain technologies that every workplace should have in order to position itself for the future. They include reliable conference lines, diverse communication tools (Social Media, telephone, emails); cloud-based platforms; Sit/Stand Desks and Internet of Things (IoT); Robust private office Network; Dependable Wifi; Multi factor Security; Electronic white boards; Projectors

It is posited that use of modern technology in workplace, if properly harnessed and effectively used can positively affect an organization by increasing its chances of success and profitability in this technological dispensation (Pfano and Beharry, 2016). Literatures on this subject are replete on the effectiveness of technology in workplace, some of which are summarily discussed below to include the following:

· Increases the Pace of Work: 
Humans have a limited capacity to work. Once their capacity has been exhausted or the limit attained, it is only natural that their productivity level reduces, which automatically reduces the pace of work. However, technology in workplace makes work easier and productivity faster  
It can therefore be argued  that the speed that technology contributes to the productivity level  ranks as a top advantage in a workplace ( Pfano and Beharry, 2016) For instance, the use of internet in the work place can give a researcher the opportunity to a wide range access of information at the tap of one button with regards his research topic  as opposed to manually searching through the library for books which can be time consuming.
· Promotes Innovation and Encourages Creativity
Technology has the potential to spark innovation and enhance creativity. As Dyson (1999) noted, one of the factors that drive the wave of technological innovation is man’s wide curiosity about his environment coupled with its ability to use technological tools and innovate with them.
The role of technology in work place and how it can promote innovation in this technological age cannot be overstated. For instance, it is the influence of technology that has made it easier for human resource department of organizations to make job opening available in the public domain without having to use print medias. It also assists in conducting thousands of assessment and interview with prospective employees through a virtual means without the need to come in personal contact with the person.  This therefore enhances the quality of the recruitment process (Samuel, 2014).

· Enhances coordination
Technology in workplace helps to enhance the level of coordination with regards certain task in an organization.  Technology is so much advanced and is firmly rooted in the way organization operate that it is now possible to create a linkage between two or more departments with the aid of technological tools like the Wi-Fi internet and certain office applications. For instance, with applications like google drive workers can store, edit and work on documents at real time with each other from any department in the office without necessarily having physical contact.  Also, with the aid of videos and cameras, virtual conferences can be held at real time from any part of the world or within a region whether in a large or small organization.  Technological tools can help employers manage employees’ task and track their progress. The examples are endless. However, what is distillable is that its usage can be so effective that it can enhance the level of coordination in a workplace and has the potential to drive maximum productivity. 

· Ensures Consistency
Technology can bring uniformity and consistency in the way and manner tasks are done in workplace. For companies to remain relevant in their industry and compete well, depending on the product and services the organization renders, they must be consistent.  With human effort, there is a tendency to make mistakes and given human fallibility, such consistency to reach the peak of any business may be lacking. However, with the input of technology it is possible attain some level of consistency and uniformity in relation to the products and services the company offers. For instance, a company that involves in the production of water or canned food uniformity in the content, quality, appearance, and texture of its product can easily be achieved with the aid of technology

In summary, usage of modern technology in workplace can be effective because it helps to enhance efficiency in the workplace, helping organizations to save cost, keeping businesses secure, reduces the risk of security breaches, improves the efficiency of employee and enables employees to wok remotely (Amite, 2018)

The Impact of Social Media and its Role in information Gathering, Marketing and Communication in workplace
Technology has redefined and reshaped the way and manner people interact. Its advent has created an atmosphere where people can interact remotely with less need for    physical communication through the instrumentality of social media network and services. Social Media is an ambit of technology that involves interaction and communication through computer mediated technologies that creates a platform for the sharing of information, networking, ideas, and other modes of expression through virtual communities and networks (Kietzmann et.al, 2011). 

As simplistic as the definition may be its impact is far reaching. The advent of social media has made it easy to bridge the distance that exist in families and work colleagues through the efficiency if its communication reach. It has made it easier for sellers to communicate and offer their products to a wider reach without physical contact with buyer and also get feedback at the comfort of their room. 

Social media can assist in enhancing communication in workplace which in turn can bridge any perceived communication gap that may exist between employers and employees, employees or with their clients. For instance, through social media platform like WhatsApp and Skype, office colleagues can easily and quickly share information from their mobile devices.

· How does social media constitute a tool for marketing and Information gathering for workplace?  
Humans are social by nature. They interact with each other by collecting and sharing information that is important to them. In workplace, social media is an effective tool that makes it possible for organizations to use social media technology/ networks to market their products and make profit through that medium. (Bashar et.al, 2012)

Given the wide scale and impact that social media has, it has become an effective digital marketing tool that businesses utilize in this day and age to advertise their products and services. Professionals utilize it to sell their personal brands by creating an online presence. The reasons for this are the following:
I. It creates a platform for a wider outreach.
II. It increases the pace of the outreach of the services of the business 
III. it is cost effective.
IV. It gives the organization an opportunity for feedback, which in turn gives the seller the opportunity to rebrand or maintain the product quality as it is, depending on the nature of the feedback. For instance, in platforms like eBay and Amazon it is makes it easy for a seller in United Kingdom to offer his products to anyone and get feedback online without any physical contact.
V. It gives the organization control of the information it puts in the public domain.
VI. It makes it easier for business to acquire a wider customer base without the need to physically approach them or through traditional advertisement means like media print or TV advertisement. 

In terms of social media as a tool for information gathering, social media gives organizations the opportunity to gather information from their consumer base through online feedback mechanisms in their social media platforms [Facebook, twitter, LinkedIn, Instagram and YouTube] which in turn gives the organization the  ability to easily and immediately analyse those responses and see how they can rebrand and improve on their products  and services. 

To support the foregoing statement, a research was conducted on a popular electronic Brand (Samsung) using a questionnaire approach to determine how social media influence the decision of consumers when purchasing that product (Iblasi et.al, 2016) One of the notable finding according to them was that social media was a strategic marketing tool  and an effective information gathering mechanism as it influenced  the  stages of the consumers purchasing decisions such  “need recognition, information search, alternatives evaluation, purchase decision and post-purchase behaviour” (Iblasi et.al, 2016, 14)

Finally, as a way of reinforcing the effectiveness of social media as a tool for marketing, information gathering and communication from a practical approach, I created a professional online presence on the following social media platforms:
(a) LinkedIn: a professional networking platform that allows one to keep with up latest trends and news in your professional field. It also gives one the opportunity to describe the business and professional skills one has and match the person with potential employers and jobs from their choice of business.
https://www.linkedin.com/in/sara-kawka-483056186/ 
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(b) Facebook:  https://m.facebook.com/sara.kawka.336 
[image: ]

(c) Twitter: https://mobile.twitter.com/KawkaSara 
[image: ]

In all these social media platforms I represented myself as a cosmetic sales agent and I was able to follow other persons and brands that deal in cosmetics. Within the short time that I created the account I got several requests from persons I did not know asking for my services. It was very easy and convenient to open and operate. It did not cost me any money. I disseminated information about my services within minutes without the help or third parties or intermediaries and I got direct messages and feedback from prospective buyers.

Conclusion
[bookmark: _GoBack]This report has attempted to evaluate the effectiveness of modern technology in a workplace. Findings suggest that modern technology plays a significant role on how organizations run their business in this dispensation as It saves time, it makes work task easier to accomplish, it ensures consistency, promotes uniformity and coordination, it sparks creativity and innovation in the workplace. Furthermore, It was revealed that in this technological age social media has become an effective tool for digital marketing, information gathering and communication. This position was supported by some professional online presence which I created to evidence the findings in this report from a practical perspective.
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