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Introduction
In the following essay, I will be reflecting upon some of the things that I have learned in this module throughout the entire semester, with the help of units given by the lecturer and some key topics that have highlighted the importance of things such as personal attributes, confidence, authenticity, innovations, creativity, and entrepreneurship. I have gathered relevant information and critically assessed it in a way that will help me understand better the processes that have been the main focus of the units topics and session (e.g. ‘What is a changemaker?’, ‘Who am I?’)
















UNIT 1, Topic 2: Who am I? My sense of self
In life, I think it is really important to know yourself. It really defines your strengths and weaknesses, you know what you are capable of, and you are aware of how to control your emotions in different situations. Encouraging the narrative of another person represents one of the ways of discovering yourself (Cottle, 2002). And that is exactly what this unit is about, discovering yourself. During the first session, I have found myself learning about the power of passions and how many individuals born ideas through them. Passions is what makes everything so intense, it is the feeling that makes you feel invincible while working on your ideas, and the strengths that make you keep going. Through Decartes’ view we learn more about this feeling and the 6 basic passions: Wonder, Desire, Love, Hatred, Joy and Sadness. Perttula and Cardon (2012) state that there are three big types of passions: generalized obsessive passion, passion for work, and passion for entrepreneurial work. Given the context of the units, here I have learned more about passion entrepreneurial work. I have also reflected on my other passions that I have experienced lately, and how I did not think of them as passions, and just as purely feelings that motivate me, my ideas, and my creativity. In addition, in the second session, I had the opportunity to critically assess myself from the perspective of others and look upon my attributes from an outside point of view. Everybody’s social self is different from the one behind closed doors, and that says a lot about the society we find ourselves in. Having to wear a mask and interpretate someone else in the company of others, just to please and be pleased, represents only a form of uncertainty, insecurity and dishonesty. That is why, when I had to reflex upon my attributes and personality traits and have to ask others around me about them, the results were similar. I always try to be someone that I really am and be as authentic as I can be around others so that I would not have a social shock when I find out that the perception of others is totally different from mine.  Therefore, in the this session for this topic I had time to reflect more on the connection between creativity, innovation, and confidence. I have learned that in life, confidence is key. It represents the reason why so many have access to multiple opportunities and experiences and learn more about themselves and about others. In the process of creation, being confident represents having the encourage to actually express your ideas after you have thought about them, hence, these three come hand in hand. In the health and social care sector, creativity represents an essential tool that us workers need to always have prepared. In case of emergency, or simply because something did not go as planned, does not mean that it is over. It means that you need to use your creative confidence to find new, quick solutions, and I think that this example best demonstrates this fundamental trio.

UNIT 2, Topic 1: Change Making – The Act of Creating Value

This unit and this topic in particular focuses on changemaking and values that drive changemakers in society. I think it is really a pressure to be considered a change maker, as people have expectations from you, but it also a privilege, knowing that something you have done or created will forever be in the history and it will influence generations from that moment on. In this case, in the first session, I have had time to revisit some of the aspects that make someone a change maker. Cambridge Dictiornary (2020) states that change is something that is made or becoming different from before. Also, Cambridge Dictionary (2020) states that in order to make something you have to produce it, to cause it. In this session’s case, change-making refers to multiple people who we have seen have had a big contribution to our society. Steve Jobs, Oprah, Bill Gates, are just some of the people that have changed our lives forever, for the better. That is why, we might say that in order to be a changemaker, you have to be influential, you have to assume the negatives and positives your ideas have on the population and need to have a set of values that are fundamental for your work.  In the second session of this topic, I learned more about value creation and certain changes that have been mad in our society that we benefit from them, or that they had a negative or positive impact on our lives. Using value-creation, Kumagai (2000) states that this have helped Japan in 1872 to make ‘education for all’. This is one of the reasons why values are important, amd why these represent such a big influence on our society. Mackiguchi’s BBG scheme (Good, Beauty, Benefit) represents a good scale of measuring value creation and the impact of innovations on the society. The third session taught me how difficult it is in fact to change something. In order to make change happen, you have others that you want to change comes as an advantage for them and it is in accordance with their values. So, in order to do so, and your change to be accepted by others, there needs to be a hearing-listening relationship between you and those who are meant to be enjoying what you create. I have learned that the concept of innovation is easy, but to be actually implementing it in the society and have it be accepted by everyone is hard. That is why, as a result of the hearing-listening relationship, some of you values need to be the same as the others, as there needs to be some kind of a common agreement between the two parties.
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UNIT 3 Topic 4: Be in It to Win It
Being an entrepreneur, you need to have certain skills that will help you make the change that you are looking for and expose your ideas to others. Lackéus (2018) states that entrepreneurship mindset is viewed as a new value creation in the perspective of entrepreneurial education. In order to be an entrepreneur, you need to know how to promote your ideas and create connection with your consumers.  In the first session, I learned more about social media and reflected upon my time spent on these platforms. Mayfield (2008) argues that social media, the internet, and how fast information can be spread are inventions as big as the creation of military artillery, tanks, and others. This comparison puts an emphasis on the importance of social media. As a student, the Internet has helped me tremendously in these troubled times. I had access to multiple resources, I could stay in touch with my colleagues and lecturers much better than face to face, and I had the opportunity to make use of my free time and sing up for multiple events that will help me in my future career in the health and social care sector. Nowadays, marketing is mostly based on social media. Evryone is on the internet, so that means that all people can see your ideas and get interested in your work, and that is fascinating.  Developing a professional persona is important in the 21st century. The second session of this topic has taught me how to create a professional persona on the internet, so I can appear more serious for future employers. With platforms such as linkedin, soon, CVs will become just a formality, as the employer can simply click on your profile and learn everything about you and your skills. I have learned that a professional persona is basically a brand that you sell to the public and so I had to critically assess my characteristics that best define my work and my attributes. Therefore, I had to be critical with myself and analysed both strengths and weaknesses in order to create a profile that was closely to my truthful self and also highlighting my achievements. LinkedIn is a platform that is meant to serve as a space where people can make professional profiles in which they note down all the achievements that they have so far, education, experiences and personal wishes, goals, and dreams. There, employers and employees can keep in touch easily or people can get in touch with other employees in the search for new jobs. I have learned that this platform will be the one that I will be using in order to find jobs in the health and social care sector. 


UNIT 4, Topic 4: Closing the Loop
Skills and attributes are really important as they define who you are. Either at work, at school, or in our social life, attributes and skills make us who we are. In the last unit I had the change to put together everything that I have learned for the past semester: entrepreneurial mindset, creativity, confidence, authenticity, inventions, and attributes. I have learned that it is really important to be aware of those around you and the society itself when it comes to creating ideas and putting them into action.
The first session solely focuses on attributes and skills. Velasco (2012) states that soft skills such as personality and other characteristics are what employers search for when looking at the candidates in the selection processes for a job. That is why, I learned that after creating a personal profile and deciding on which idea you want to develop furthermore, as an entrepreneur, you have to make your value creations, attributes and skills known to the others so that you can earn their trust. You can only do that if you are authentic and confident, and you trust yourself and your powers. 
The last step this module have taught me is to now display my work to others and finalize my ideas. In this process, you must be able to be confident enough that you can, at the end of your project, be able to present it to others and use your skills and experiences acquired throughout this journey to create other great things. Reflection is everything. It represents the capability of being able to see yourself from an outside perspective and be aware of your plus and minuses. Critical assessment represents the ability to be fair with yourself, and with others, assess things, and display them as they are, even though they may be good or bad. 
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In the end, these four units have given me the possibility to disocver more about my attributes, skills and capabilities and put myself in some positions that have given me the opportunity to reflect upon my past, present and future.

Conclusion
In conclusion, this essay focuses on the outcomes that the module ‘Changemakers: Creativity and Value Creation’ have had on me and my perspectives on all aspects of life. I have learned about innovations, creativity, values, entrepreneurial mindsets, and creative aspects that can be applied in the health and social care sector. These four units have given me the opportunity to learn more about myself, my skills, and my abilities and given me the possibility to find more about things such as what makes someone successful, or what does it mean to be a changemaker and what are the requirements to become one.
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