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The innovative method of starting any new businesses and properly managing the overall enterprise by ensuring profit by commencing different social changes is known as an entrepreneurship. The entrepreneurs are the ones who can see the opportunity to implement the idea of producing any type of innovative task and are committed to a particular objectives. The main concepts of the entrepreneurship lies on the factor of taking higher risks (Bosma et al., 2018). In the current world where the competition is increasing and the business market is changing at a rapid rate it is necessary job for the entrepreneurs to support the growth and the development of the economic value of the country. The current report will highlight the different concepts and knowledge related to the entrepreneurship and the enterprise along with the different traits, attributes and the various characteristics of the entrepreneurs. The current report will also highlight the 
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Entrepreneur- Entrepreneurs are defined as the individuals those who are effective at creating any new business by bearing different risks and overcoming various difficulties with an aim to implement something innovative and creative and to earn huge profit. Although different entrepreneurs have different values and beliefs but the main value of an entrepreneur is to bring various types of changes and implement those changes with the help of innovative ideas and strategies which ensures profit and success (Anderson et al., 2019). This also helps in enabling the economic growth and development by uplifting the country’s income rate and also by enhancing the overall revenues generated from the tax rates. This further highlights that entrepreneurs have a necessary and important endowment behind any country’s economic growth and development. The concepts and knowledge of enterprise and entrepreneurship can be better understood from the perspectives of the entrepreneurs. Entrepreneurship is defined as the most necessary requirement and the ability of an entrepreneur to start an enterprise by enhancing the living standard and the economic requirements of the country (Wadhwani et al., 2020).  Entrepreneurs help in establishing the new strategies and ideas by eliminating the old ideas with an aim to achieve huge success and profit in the overall business market. 
Intrapreneur- The higher authorities of any organisation or enterprise who helps in the overall growth and the further development of any developed business by promoting the product and the services is known as an intrapreneur. Intrapreneurs have their independence only within any certain enterprise or implemented business policy and they do not have the ability and the rights to work outside the enterprise (Cho and Lee, 2018). This highlights the fact that intrapreneurs are the moderate level risk takers and operate the overall business enterprise from the inside. However, they have good inspiring characteristics which motivates and encourages the team members to work efficiently for achieving any common goals and further helps in maintaining a hierarchy in the enterprise (Audretsch et al., 2019). The knowledge of enterprise and the entrepreneurship from the perspectives of intrapreneurs is limited within the different business operations of the enterprise. Intrapreneurs motivate and inspire to innovate new ideas or business policies inside the enterprise (Cavallo et al., 2019). 
Policy maker or Support provider- The support provider or the policy maker is defined as someone who are good at creating new plans, strategies or ideas with an aim to achieve the objectives and the goals of the enterprise (Roundy et al., 2018). The knowledge and understanding of enterprise and the entrepreneurship based on the perspectives of the policy makers or the support providers highlight the facts that they gather the necessary data and information related to the selected goal or the objective so that they can make appropriate policies or plans in order to achieve the organisational goals and objectives. Policy makers implement new strategies by better understanding the needs and the requirements of the situations and tries to relate effectively with the current condition with an aim to cooperate and settle properly in the changing environment (Colombo et al., 2019). 
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Entrepreneurial traits
The different traits of an entrepreneur are-
Passionate- One of the most important trait of entrepreneurs are being passionate about their ideas and thoughts. This trait of entrepreneur help the entrepreneurs to be more driven and also helps the entrepreneurs to create a difference. This trait help the entrepreneurs to encourage themselves to work efficiently (Birley and Stockley, 2017).
Self-confident- Entrepreneurs believe in their own abilities and potentiality which implies that they are self-reliant. This trait of entrepreneurs help them to push them just outside the box in order to meet their goals and objectives (Källner and Nyström, 2018). 
Decision-Making- This is an important trait of the entrepreneurs which distinguish between an entrepreneur who are successful and failure. The good decision making traits of the entrepreneurs help them to avoid missing any opportunity. For example, Jeff Bezos was self-confident and to follow his passion he left his job of senior vice president and opened his own company at his garage. His self-confident, fast decision-making and passionate trait pushed him outside the box to found Amazon (Elfving et al., 2017). 
Entrepreneurial characteristics
The various characteristics of entrepreneurs are-
High risk taking skills- The nature of an entrepreneurs are very accepting and they are compatible towards any changes. This accepting nature helps them to take risks and overcome any challenges. This characteristics of an entrepreneur help in managing the overall business operation and also creates a good workplace environment (Aima et al., 2020). For example, Elon Musk has a high risk taking skills which forced him to left his doctorate studies in the middle and helped him to found his own first company Zip2 Corporation.
Social skills and communication skills- Entrepreneurs need to communicate with the different people having various backgrounds which implies that they need to have a good social communication and also effective social skills. These characteristics of the entrepreneurs help in attracting different customers, various stakeholders and various other people who are connected with the business. Social skills along with good communication skills help in maintaining good relationship with the stakeholders and help the business to grow (Hutagalung et al., 2017).
Customer focused- The business operations of the entrepreneurs are based on the customers and the profitability and the success of any enterprise depends on the customers. So, it is an essential characteristics for entrepreneurs to be more customer focused and for that they need to provide different products and services based on their preferences in order to meet the expectation level of the customers. This characteristics of the entrepreneurs help in understanding the customer’s standards and their different choices and provide them services and products based on it (Yi and Duval‐Couetil, 2018). 
Entrepreneurial attributes
The different attributes of entrepreneur are-
Innovative and fast thinking- Entrepreneurs have creative and innovative thinking attributes which make them different from the other business owners. Entrepreneurs always think one step ahead from other and manages the whole business in an effective way. For example, Bill Gates has understood the importance of developing new software (Hisrich et al., 2017). He thought that for fast and effective running of any computer devices it is necessary to have a proper software which highlights the innovative and fast-thinking attributes of the Bill Gates. This innovative idea helped him to think outside the box and to develop the Microsoft software which has created a huge revolution in the technological market (Mishra and Misra, 2017).
Flexibility- This attribute of the entrepreneurs help them to adapt to the fast changing environment in a proper way. A good entrepreneur can convert its priorities and necessities and help the team to achieve the success and the profit by providing them proper assistance and guidance (Fairlie and Fossen, 2018).
Goal-oriented- This is another most important attribute of an entrepreneur which implies that entrepreneurs are goal-oriented as they focus on long term goals. This attribute of the entrepreneurs make them successful as they are well aware of their goals and objectives and further helps them to set and develop a plan to achieve that goal (Giones and Brem, 2017). 
Entrepreneurial motivation help the entrepreneurs to remain motivated in order to pursue the objectives and the vision of the enterprise. Entrepreneurs are always motivated which help them to achieve the goals and to earn huge success and profit from the overall business. Motivated entrepreneurs inspire and encourage the whole team to perform high performance work and to increase their productivity (Neck and Corbett, 2018). This also help in creating good working environment. The consequences of the entrepreneurial attributes, traits and characteristics reflects on the overall motivation and mind-set of the entrepreneurs. This further motivates the entrepreneurs to take risks and to think in a creative way (Mahto and McDowell, 2018). 
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There are different entrepreneurship ventures with various values and beliefs that help the enterprise to achieve their goals and objectives.
For profit small organisation- For profit organisation is based on the concept of earning profit by developing new products and providing different services to the customers. In a small sized for profit organisation the amount of investment and the overall revenue that will be generated is not much. The market risk of this type of enterprise is also less compare to the large for profit organisations. The growth rate is linear along with a flexible workplace environment in the business organisation (Rippa and Secundo, 2019). The example of for profit small organisations includes different enterprises like local shops, boutiques, travel agency, grocery stores, parlours and different other local small sized business organisations. The values and beliefs of the for profit business organisations depends on the fact that they need to earn huge profit and success by innovating new products and services and selling them to the general public or the customers (Sergi et al., 2019). The beliefs of the ‘for profit’ small organisation mainly helps in implementation of new strategies with the help of innovation and creativity and fulfil the needs and the requirements of the customers so that they can earn huge profit. ‘For profit’ small organisation is a most important part of free economic market and in the UK there are several organisations which are ‘for profit’ organisations and helps in the country’s economic growth and development. The different public and the private companies also falls under the ‘for profit’ organisation as their main objective is to earn huge profit by developing new innovative products or services (Welter et al., 2017). 
Not for profit small organisation- This type of small business organisation is that type of enterprises which does not earn any type of profit for the entrepreneurs or the owner of the enterprise. This type of small business organisation earns money by receiving help as a form of donation. They are mostly focused on their mission and the vision. They are also focused in developing a diverse sources by expanding their connection in order to collect donation. The famous example of not for profit small organisation is the social entrepreneurship (Nambisan et al., 2019). Social entrepreneurship has been developed and build with a single objective of helping the others especially the needy ones of the society and to make the place a better society where people can live happily without any societal issues. The main goal of this not for profit social entrepreneurship is to mitigate the issues and the different problems of the society by implementing any new business policy (Drobyazko et al., 2019). The values and the beliefs of these type of entrepreneurs is to solve the different societal problems and to develop new strategies and create new services and the products in order to meet the organisational objectives and goals. The values of this kind of entrepreneurs is to not earn any type of profit and in most of the cases this kind of enterprise are non-profit ventures. The values and beliefs of the not for profit organisation is diverse as they are engaged in helping the society and working for it (Chowdhury et al., 2019). The growth and the success of this type of entrepreneurship depends on the fact that whether the entrepreneurs are successful at removing the various issues and the problems related to the societal matters. Another example of not for profit organisation is the charitable enterprise which receives money from different donation sources. The main value of this entrepreneur is to provide benefits to the public and to help them to fulfil their needs and requirements (Olanrewaju et al., 2020). 
The contrasting entrepreneurial values and beliefs of the ‘for profit’ and the ‘not for profit’ organisation is based on the fact that ‘for profit’ small organisations are dependent on the customers for earning profits and their values and beliefs are to provide innovative products and services to earn huge amount of profits (Wurth et al., 2021). On the other hand, the values and beliefs of the ‘not for profit’ small organisation is to solve the issues of the society and to earn success by better resolving the different societal problems. The main earning source of this enterprise is from different charities, grants, funding or from various subscription methods. The values of the ‘not for profit’ organisation is to achieve success by fulfilling the societal needs and requirements and this enterprise exist with an aim to serve the society (Lazar et al., 2020).
[bookmark: _Toc68377048]Conclusion
The overall report has highlighted different aspects of the entrepreneurship in a detailed way. The concepts and knowledge of the entrepreneurs and the enterprise from the perspectives of interpreneurs, entrepreneurs and policy makers has also been explained in the report. The report has further highlighted the different entrepreneurial characteristics, traits, attributes and motivational aspects to achieve the organisational goals and objectives. The later part of the report has described the difference between the ‘for profit’ and the ‘not for profit’ small organisations from the perspectives and the understanding of the values and the beliefs of the entrepreneurs. From the report study it can be concluded that different types of entrepreneurship have their own importance and characteristics which help the entrepreneurs to achieve the different goals and objectives. The values and beliefs of entrepreneurs are also necessary and important to achieve success of the enterprise.
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