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Unit 1 Ideas and values 
Topic: Making statements

I gained an abundance of information and skills that are essential to both my career and personal development by completing the Changemakers: Creativity and Value Creation curriculum. The module is organised into four sections, and each unit addresses a certain subject that is important for bringing about constructive change in society. I'll go through the main things I took away from the module's first unit, which is about making statements, in this reflection.

The significance of values in society and how they shape our individual and collective identities is one of the key concepts that I learned in this unit. I came to understand that values are dynamic and change over time in response to our experiences and relationships with others. Huge values are conventional and ingrained cultural ideas that shape our behaviours, attitudes, and deeds. The unit exposed me to this idea. Our society frequently has these ideals established firmly, making them tough to alter. (Kolko, 2015)

The course also stressed the need of understanding little values, or particular convictions that are formed by our experiences and relationships with other people. While they are sometimes disregarded, these values are just as crucial in forming our identity and worldview as the Big values. I discovered that having a better sense of our own identity and purpose requires admitting and examining our Personal values.

The significance of Designerly tools and techniques in examining ideals and ideas was another important lesson from this class. These technologies offer innovative, engaging ways for people to communicate their ideas and principles in a more visible, concrete way. I discovered that using Designerly tools might help us change our viewpoint, investigate novel concepts and ideals, and clearly express our objectives to others.

The class also exposed me to Designing Tool Recipes, a collection of rules and recommendations for utilising Designerly tools correctly. These recipes proved to be incredibly helpful, especially when it comes to delving into difficult subjects like values and identity. The recipes gave me a methodical way to use Designerly tools, which made the process easier to control and more effective.

As a whole, the Changemakers: Creativity and Value Creation module's first lesson has been an eye-opening experience that has expanded my perspective on the significance of values in society. I now understand how our identity and worldview are shaped by big and little values, as well as how Designerly tools and techniques may improve how we explore these values. Also, the course has given me useful information and abilities that I can use to improve society in both my personal and professional lives. (Anderson, 2017)

I can now see the value of recognising and stating both major and minor values, as well as how to use design-oriented methods and approaches to better comprehend societal and personal values, thanks to Unit 1 of the Changemakers e-learning programme. It has inspired me to approach idea generation and sharing with greater attention and consideration, as well as to think about how my principles may affect the profession of health and social care as a whole. (Buchanan, 2011)




Unit 2 Creative solutions
Topic Identifying New ideas

Finding new ideas, comprehending entrepreneurship and innovation, and recognising the qualities linked with these concepts are the main topics of the second unit of the Changemakers: Creativity and Value Creation e-learning module. This lesson places a strong emphasis on the benefits of innovation and creativity in bringing about change.

The lesson begins by delving into the vocabulary around entrepreneurship and innovation. It discusses how innovation is the process of inventing and putting new ideas into practise, whereas entrepreneurship entails taking risks and producing something new. We may better comprehend the significance of creativity and innovation in influencing the world if we grasp these concepts and how they connect to one another. (Blank, 2012)

The characteristics of innovation and entrepreneurship are also covered in this section. These qualities include perseverance, ingenuity, and flexibility, among others. We may improve our ability to affect change and create value by being more aware of these qualities and cultivating them within ourselves.

The process of scoping, determining meanings, and identifying characteristics is another crucial component of this unit. Finding meanings entails investigating various views and interpretations of the problem, identifying characteristics entails dissecting the problem into its component elements, and scoping entails determining the scope of a project or problem. This method will help us comprehend the issue more thoroughly and find viable solutions.

In general, the second lesson of the Changemakers: Creativity and Value Creation e-learning module offers insightful information regarding the significance of creativity and innovation in effecting change and creating value. We may become more successful changemakers and build a better future for ourselves and others by grasping the concepts and characteristics connected with innovation and entrepreneurship, as well as by using a methodical approach to finding new ideas. (Kawasaki, 2013)
The Changemakers: Creativity and Value Creation module's Unit 2 has given students a thorough knowledge of the concepts and traits connected to entrepreneurship and innovation. In-depth discussion of the scoping, meaning-finding, and attribute-identification processes can aid in the development of fresh concepts and approaches to social and medical problems. Reframing is a notion that has been developed to aid in locating fresh viewpoints on issues and generating creative solutions. It has been emphasised how important creativity and innovation are to the healthcare industry as well as the necessity of cultivating an entrepreneurial attitude. To promote innovation in the healthcare industry, the unit has urged employees to take calculated risks, be receptive to fresh perspectives, and cultivate a development attitude.
It is crucial to keep in mind that finding new ideas is a continual process that calls for ongoing investigation and adaptation. Being successful in this process depends on your ability to recognise the characteristics of innovation and entrepreneurship. One may successfully traverse the world of entrepreneurship and innovation and develop solutions that are not only new but also fulfil the demands of the target audience by employing techniques like scoping, discovering meanings, and defining qualities. (Dweck, 2006)

Unit 3 Mobilising Support 
Topic: funding your Idea

In the third unit of the Changemakers: Innovation and Value Creation module, the important subject of gaining support for an idea by obtaining the proper sources of finance is covered. This subject is particularly crucial for business owners since obtaining funding is sometimes one of the largest challenges they have while trying to realise their ideas. 

The discussion of the subject begins with an examination of the many funding options accessible to business owners, such as venture capitalists, angel investors, and government subsidies. It is crucial to be aware of the advantages and disadvantages of each of these possibilities and to think about which would be the most suitable for a certain concept.

The subject examines conventional fundraising methods and also introduces the idea of crowdsourcing campaigns. Crowdfunding is the process of asking a large number of people for modest sums of money, usually online through websites like Kickstarter or Indiegogo. Crowdfunding has the potential to be a successful method of raising money while also gaining attention and support for an idea. (Brem, 2017)

Understanding the tenets of social entrepreneurship is essential for building support for a project. A social enterprise is a company that uses business tactics to maximise gains in both environmental and human well-being. Entrepreneurs may use their ideas to have a beneficial effect and earn money if they are aware of the social entrepreneurship principles.

The notion of stakeholder analysis and mapping, which is discussed in Unit 3 of the programme, is strongly related to the subject of funding your idea. Securing money and support for a project requires an understanding of the many parties and their motives. It is also crucial to create a solid business strategy that details the advantages of the concept and how it will make money.
In conclusion, the Changemakers: Innovation and Value Creation module's crucial topic is how to get money for your concept. Mobilizing support for an idea requires understanding the many financing options, investigating the advantages of crowdfunding, and utilising the social entrepreneurship principles. Entrepreneurs may improve their chances of obtaining the finance and support required to implement their ideas by taking the time to create a strong business plan and comprehend the motivations of stakeholders. (Mair, 2006)
However, as social entrepreneurship offers a distinct method of earning revenue while solving social and environmental challenges, knowing the idea is essential for mobilising support. Social businesses are appealing to investors who want to match their investments with their principles because they work to balance their financial viability with a social or environmental objective. As a result, recognising and comprehending social business models may assist innovators in creating lasting and effective solutions that can draw financing and support from groups and individuals with similar goals. In general, mobilising support necessitates a thorough awareness of financing sources, fundraising techniques, and potential stakeholders' beliefs and interests.
Hence, mobilising support is crucial for any plan to succeed. Bring your concept to life by being aware of the many financing options and effective stakeholder engagement techniques. (Meadows, 2008)


Unit 4 Evaluation 
Topic: Measuring Success

Success may be defined in a variety of ways and can mean different things to different individuals. In Unit 4, we looked at the idea of success in relation to people, groups, and projects. As it enables us to see how far we have come in accomplishing our goals and objectives, the subject of measuring success is crucial.

One of the most important lessons we took away from this is that success can be seen from both societal and individual viewpoints. A person's or organization's influence on their neighbourhood or society at large can serve as a social yardstick for success. An organisation may be deemed successful, for instance, if it has helped to improve the community by bringing about beneficial developments like employment opportunities or a decline in poverty. Success may be evaluated from a person's point of view in terms of their feeling of general wellbeing and pleasure with their accomplishments. (Markides, 2007)

Another idea we looked at in Unit 4 was the Pygmalion Effect. This effect explains how individual’s expectations and ideas about other people may affect their conduct and eventually have an impact on how successful they are. For instance, if a teacher wants their pupils to achieve academic success, they may provide them additional opportunities to study and motivate them to take on difficult assignments. This encouraging feedback can boost students' motivation and self-esteem, which will ultimately result in improved academic performance and achievement. The Pygmalion Effect highlights the value of optimistic expectations and beliefs in encouraging achievement.

The link between achievement and happiness was another thing we learnt. While completing certain goals and objectives is frequently connected with success, it's crucial to take into account the effects that success has on a person's welfare. Success may produce both good and negative feelings, such as stress and burnout, as well as positive emotions like joy and pride. Finding a balance between gaining achievement and preserving one's general welfare is therefore essential. (Mankins, 2005)

In general, Unit 4 gave us insight into the significance of evaluating achievement from both societal and individual viewpoints. We also studied the Pygmalion Effect, how optimistic expectations and beliefs may foster achievement, and how well-being and success are related. By putting these ideas into practise, we may work towards achievement while simultaneously putting a high priority on our general well-being and the influence we have on our neighbourhood and society.

Therefore, success evaluation should be a continuous process rather than a one-time occurrence. Long-term success requires regularly assessing progress and making necessary course adjustments. However, success cannot just be measured in terms of monetary gains or project completion. As crucial are qualitative metrics like influence on society, consumer happiness, and team satisfaction. These metrics can offer insightful information and aid in making the required corrections to maintain a project's or organization's success. Hence, it is possible to guarantee that the project's aims and objectives are being reached and that it is still having a good impact by periodically assessing and revising the success criteria. (Kaplan, 2008)
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