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Introduction 

Business intelligence (BI) is a term used to describe a collection of integrated management information systems that translate data into data and business insights to assist employees in making better choices. Business intelligence may assist firms in using management practises and information technology to make strategic decisions that improve the company's efficiency. Economic providing valuable insights connectivity, analytical skills, commercial quality, and decision-making environment. Furthermore, there isn't a successful business that hasn't benefited from BI tools. Furthermore, tactical improves cognitive that the production and processing of information may be used in high-level decision-making, and that employees would suffer to make the proper judgements in order to achieve and maintain market dominance without such an intelligence (Pellissier & Kruger, 2011)
In a highly competitive and dynamic commercial climate, organisations want to assess the information needed to improve their decision-making. Business intelligence may help companies make strategic decisions for organisational success by integrating managerial practises with information technologies. Larger businesses, such as publicly-traded corporations, are adopting business intelligence, but it is uncertain if these organizations are reaping the full benefits of what the technologies may deliver (Vitt, 2002).
[bookmark: _Toc101360991]Trends in Business Intelligence	
Figure. 1. Business Intelligence tools and technologies
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Source: (Cowan, 2004)
Business intelligence (BI) implementations have ordinarily developed to measure a company's prices, revenue, performance, expenses, and a variety of other indicators, but firms’ performance strategic planning (CPM) ends up going much beyond these by bringing management and responses ideas, as well as incorporating activities such as planning and predicting. Forecasting is an important component of corporate planning, and CPM is the result of a growing help of technical and business strategy based on BI tools and apps, which many companies are already embracing (see figure 1). Although, the attraction of these apps derives from the fact that can add value to already existing business applications, to the point where the organization may eventually contemplate seeing some long-awaited advantages and feeling more secure in implementing ERP system options for the company (Liautaud & Hammond, 2001).
[bookmark: _Toc101360992]The strategic significance of using business intelligence

When considering business sustainability, the triple bottom line of profit, people, and the earth is considered, implying a balance between these factors. Also, corporate analysis, enterprise reporting, and performance management are all aspects of performance evaluation all contribute to business sustainability. According to empirical research, business intelligence improves company optimization by properly managing uncertainty (Lim & Ping Teoh, 2020).

The enterprise's requirement for business intelligence (BI) is expanding at a rate of 30-50 percent each year (Baxter, 2005), as the growing load of authority rule and observance duties, competitors, and demand concentrate attention on further timely – and frequently real-time – information. The issues that must be acknowledged to assimilate BI obsessed by the organization are laying a strong substance with the Erp softwar, identifying where who, then when BI is required by the established business objectives, and integrating BI into corporate entries or leaving this possibility available for the coming years, as users change roles throughout the venture and practice various submissions (Baxter, 2005).
Large organizations should approach business intelligence strategically because they have rich data that can inform users about productivity, consumer behaviour, operational efficiencies, and relevant trends. Many businesses take a tactical approach to BI, with BI/analytical functions applied in respective areas or as part of another implementation. It is challenging for many of them to deploy BI strategically since this method encourages the organization to think about itself and how it truly works. Another factor is the social character of the companies - reluctance to adjust and concern of what they could discover are significant barriers to BI infrastructure initiatives (Puklavec, et al., 2018).
Moreover, the utilisation of business intelligence has a positive and significant effect on the effectiveness of both ordinary and creative firms. It aids organisations in detecting sales trends, analyzing customer queries and concerns, forecasting customer behavior and consumer expectations, and attaining primary goals such as reducing costs, increased efficiency, invention, client service development, and rising incomes (Eidizadeh, et al., 2017).
Furthermore, the use of business intelligence might improve the environmental performance of Malaysia's publicly traded enterprises. Also, using business intelligence, it is critical to supply organisations with timely and relevant information. Companies may perceive a strategic advantage in terms of decreasing their corporate impact on the natural environment, global warming, and strategically responding to climate changes (Puklavec, et al., 2018)

Moreover, Business intelligence may assist publicly traded organizations in gaining insights into employee morale and other associated issues, ultimately helping human capital development. Corporate social responsibility is demanded of publicly traded firms. Using business information identifies potential opportunities for providing to the population through successful community societal activities that meet community needs (Eidizadeh, et al., 2017).

[bookmark: _Toc101360993]Benefits of Business Intelligence 
Business intelligence enables companies to use their information assets to gain a competitive edge, as well as better understand the demand side of the business and manage customer interactions, as well as monitor the outcomes of change - both good and negative.
However, BI systems offer several advantages; here we list some of them, along with their percentages, based on a comparative assessment of past research and publications. Figure 1 also includes a summary of BI advantages stated in earlier work.
Figure. 2 Benefits of Implementing Business Intelligence
[image: Chart, bar chart

Description automatically generated]
Source: Benefits of BI(Pavkov, et al., 2016)

A companywide business intelligence (BI) approach is hard, expensive, and time-spending to implement, but the rewards may be enormous when done right. According to Yeoh and Popovi (2015), the value of end-user instruction and assistance is critical to the success of BI systems (Yeoh & Popovič, 2015). Pavkov et al. (2016) give information on time because of the unique structure of the reporting process and data analysis, which indicates to improved interaction and the importance of data as a reserve (Pavkov, et al., 2016).

Figure 3. The gap in knowledge and decision-making
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Source: The impact of right-time business intelligence on organizational behaviour (Bara & Knezevic, 2013)
The time it takes to process data, evaluate it, and decide is referred to as data latency. There are three sorts of response time: data accessibility, processing, and decision making, there are 2 kinds of intervals in the time necessary for all these phases: information gaps and decision-making making gaps. This phenomenon is depicted in Figure 3 for clarity (Bara & Knezevic, 2013).
[bookmark: _Toc101360994]Conclusion
Organizations nowadays depend on Business Intelligence functions to supply users with concrete data that improve in making progress, more educated choices to reap unanticipated benefits. Businesses may derive information from their data and give rapid and perfect contact to their customers. Business intelligence is the most recent term to sweep the business and technology sectors. In summary, using business intelligence improves economic growth, increases sustainability impact, and encourages social skills to meet company sustainably successfully in today's competitive environment corporate culture.
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