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PERSONAL BLOG
Post 1
Biggest Threat to Human Kind 
A dramatic end to humanity is entirely possible. Please think of the threats we face today, ranging from natural catastrophes to the possibility of a hurtling asteroid.
Films like The Alien Invasion and A Quiet Place have depicted the possibility of an Alien invasion on independence day. Therefore, ignoring the threats we have in our world today is unimaginable. 
However, popular culture averts our attention only to the most dazzling possibilities. The hustle tends to shift our focus on essential and crucial threats to our livelihood, like climate change (Romm, 2022). 
Climate Change 
Climate change means changing weather patterns and temperatures (Romm, 2022).  
The shift might happen naturally. Likewise, the long-term change in the attributes mentioned above manifests through changes in the solar cycle and other natural variations like the onset of seasons.  
What Drives Climate Change?
Since the 19th century, experts have mentioned human activities as the most significant contributor to climate change (United Nations, 2022).  
In most research articles and scholarly journals, we, the human race, are said to contribute mainly to adverse climate change by burning fossil fuels like gas, coal, and oil. Our use of fossil fuels ranges from using coal to heat our buildings or run factories to using fuel to run our vehicles. Our exploitation of natural resources through mining and detriments makes climate change even more rapid and worse (Liu & Liu, 2018). 
According to a report by the United Nations, burning fossil fuels results in greenhouse gas emissions. 
What is Greenhouse Gas?
Greenhouse gas mainly constitutes chlorofluorocarbons and carbon dioxide. The emission of the two types of gases contributes to the greenhouse effect. The Greenhouse effect is a condition where greenhouse gases form a blanket-like structure around the earth's atmosphere (Liu & Liu, 2018). 
The blanket-like structure results in the trapping of heat from the sun and absorption of radiation from the earth's surface. Subsequently, there is a temperature upsurge and a general change in weather patterns. 
Why Does It Matter?
The United Nations reports that greenhouse gas concentration is at its maximum in 2 million years. 
In the report, the earth is currently 1.1 °C warmer than it was two centuries ago. The last decade from 2011 to 2020, was the experts' warmest record ever made. 
Global warming has a ripple effect on natural elements, contrary to the notion that it only insinuates warmer temperatures. Climate change has a ripple effect on other changes since everything on earth is connected.
Final thoughts.
The consequences of climate change comprise constant drought, storms, the melting of polar ice, and a dramatic rise in sea levels.
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Post 2
How to be a successful Marketing Manager
There are multiple descriptions of a top marketing manager, given the ever-changing, ever-growing structure of marketing (Camacho, 2022). 
Therefore, more than a bachelor's degree in business is needed to build a lucrative career. Learning how to communicate with clients and relate with other professionals is best. Below are a few qualities and skills that make a successful marketing manager based on merit. 
Innovative Thinking and Curiosity.
First, Campbell & Brauer (2022) argues that a marketing manager must always be inspired to research novel aspects of their specialty's market. 
 In the same way an architectural engineer would look into new ways of building bridges; the marketing manager should look into aspects outside their understanding threshold. 
Curiosity contributes to shifts in management perspectives (Sheridan, 2018). The marketing manager can tap into marketing campaigns with a new approach that has previously worked in other fields. 
Creativity
Making crowds feel important, cry, or laugh through campaign slogans is an imminent skill. Marketing has always benefited from creative thinking (Thomas, 2019). 
A marketing manager always utilizes gifts and tokens that the public can quickly identify. The tokens, however, must relate to the general public's culture and influence it positively. The gifts and tokens can vary from hats, brochures, portable chargers, Bluetooth earbuds, T-shirts, and mug warmers. 

A marketing manager is in a position to influence what the marketing team plans for marketing campaigns creatively.
Adaptability
Marketing campaigns often face unforeseen challenges as much as concrete planning is put into them. Therefore, a marketing manager must depict adaptability initially and during a marketing campaign.
When a marketing team cannot identify and resolve a challenge soon as it arises, the marketing manager notices it beforehand and appraises viable approaches to resolving it. 
The marketing manager's adjustments depend on how they can adapt their experience and creativity to the pending issue. 
Relating to Customers
Although this is only sometimes the case, the customer is always right! 
Marketing management entirely involves making clients happy and satisfied with the commodity or service they purchase. 
Therefore, when a client has a proposal for a marketing campaign, the marketing manager strives to bring their marketing campaign idea to life. 
Implementing the client's suggestions calls for elaborate communication skills and good response time when dealing with the client and the team. 
Conclusion 
The compiled skills are essential tips for every marketing manager, notwithstanding their job description. 
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Post 3
Merits and Short Comings of Design Thinking. 
What is Design Thinking?
Problem-solving is vital to business growth in any setting (Braden,2019). Design thinking comes in handy during problem-solving (Burnette, 2016). 
According to Catherine (2022), design thinking involves putting a consumer's wants above anyone else's concerns beforehand. Similarly, design thinking relies on intense observation and empathy. Additionally, the ability of a manager to apply design thinking relies on their innovativeness and eagerness to implement a hands-on approach. 
Which are the Merits of Design Thinking? 
There are plentiful career benefits of design thinking in marketing management. 
Design thinking entails designing a novel commodity or service and surveying viable business models that change the thinking process (Den Dekker, 2020). 
The four stages of design thinking include the following;
· Clarifying
· Ideating
· Developing 
· Implementing    
Learning design thinking has the following benefits. 
1. Meeting Customer Needs and Driving Revenue 
Designing new products and services adds value to the client's livelihood and organic revenue to the company and your pocket. 
Design thinking is customer-centric and therefore focuses on adding value to sales to improve satisfaction, promote rates, and steer the business forward (Saward, 2021). 
2. Understanding Customers at greater depths. 
Design thinking fosters understanding customers at the following levels. 
· The marketing level. 
The marketing manager can leverage potential clients by developing the content they relate to and derive critical services and products that adhere to their cultural and social tastes. 
· Sales level. 
The sales team can back their support to why a product is a right fit for a prospective customer. 
Downsides of Design Thinking 
Design thinking has flaws that impact the expert's ability to raise ideas and recommend methodologies for formulating business solutions. 
Design Thinking has an image challenge. 
Without experience, design thinking ruins client engagement since the expert will fail to adhere to human behavior. Therefore, the wrongful application of design thinking causes suboptimal Design and business failure. 
The solution to the image challenge uses human-centric components in the methodology part. Thus, a good design thinker always applies proven designs before creating novel designs that might compromise human centricity. 
Conclusion 
Business leaders should use best practices when exploiting marketing opportunities. Likewise, they must ground their methodology in human behavior to avoid misunderstanding design thinking.  
When executives are desperate to find solutions, they often misunderstand client needs and thus misapply design thinking. 
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