Task 3 – Source Evaluation Template 
Student Details
Student Name : Rajanayagam Jeyakanthan 
Student ID: 2545912
Topic chosen:  The use of social media to promote business
Title of source: Social media marketing: Social CRM
Author(s): Adams Megan
Year published:  2022
How did you find this source? 
UWTSD Library

Why did you choose this source? 
(Think about relevance, credibility, usefulness)
Is it relevant to the topic?  Yes
Meaningfully engage with the customers develop social media practices and launch targeted and segmented marketing campaigns.

Is this a useful article? Yes
Reached customer easier way and how to incorporate customer relationship
Is this an academic source? Yes
Because relevant my Academic skill with our learning session
Published in social media online source
When was it published? Is it recent enough? Why?
2022
Published 0nline resource learn how to promote business

Author Credibility
Who is the author? What are their qualifications or expertise?
Author is Adams Megan
Senior Consultant, Deliote/Linkedin.com

Reliability
Is the source reliable? Why?
Yes
Because Publisher is: Linkedin.com
MMS ID: 99100534997602421
Source: Alma


 

