Kirsty Cook 

TIME: 5 minutes 49 secs (including TikTok Video)
LINK (TikTok Video): https://vm.tiktok.com/ZMFm9Lxk1/ 
LINK (Presentation): Presentation - Bulgaria Ski Resort.pptx
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SCRIPT
SLIDE 1
SLIDE 2
[bookmark: _Int_I8KNextp][bookmark: _Int_FXqPpeAS][bookmark: _Int_aqnRottI]I am Kirsty Cook; this social media campaign is going to focus on the country Bulgaria more specifically Pamporovo ski resort and how it can be marketed to reach as many people as possible from different backgrounds. Also, aiming to increase revenue for the resort and increase sales while strengthen engagement and increase customer satisfaction. 

SLIDE 3
[bookmark: _Int_I00wg8in][bookmark: _Int_lB8PgGPM]Tourism is an important factor in the economic and social development of a destination. The expression "market segmentation' was first coined by Wendell. R Smith. (Virag 2022). When looking at different needs of the ski resort we need to consider how it can be successful and at full potential, how it can have a USP and how they will get chosen over other competition. The geographic segmentation for Pamporovo ski resorts most people that visit are families and tourists who live in Europe/UK this could be due to Pamporovo advertising that they are “best suited to beginners and early intermediates due to its location as its one of the most southerly resorts in Europe” according to (World Travel Guide, 2020). Pamporovo sees up to 129,000 visitors a year. The main demographic would be 18-35 years old, they would have a job, be a healthy individual. They would also be taking their families with them which will collate extra money. However, when looking at families with children we would have to be careful when targeting them as they are restricted to specific times they can visit. 


SLIDE 4 
By looking into the motivational theory in psychology which is The Maslow Theory and AIDA Model. We will be able to collate a better understanding of the specific target market to the place. By using the AIDA model for example, you are maximising your chances of gaining a large client base. When marketing for a specific target market the message should, get the attention of the consumer, hold interest, arouse desire, and obtain action. According to (Armstrong et al 2018) using this framework (AIDA) this will take the consumer all the way from awareness to purchase with these criteria. 
When looking at Maslow’s hierarchy of needs it is said that bottom layers of the pyramid such as physiological and safety needs need to be sufficient before one can move up the pyramid (Andrews 2019) states that Maslow hierarchy of needs provides, an insight into buyers’ persona and can help you get a sense of the customer’s motivations. This helps you collate all the qualities you have identified making your campaign more realistic and more personal to the target audience. 

SLIDE 5 
By using platforms such as TikTok and Instagram this will gain a larger global audience. According to (Chaffey 2022), 59% of the world’s population have a daily screen time of 2 hours and 29 minutes. 
After launching in 2016 TikTok has grown massively on social media scene with short form videos that can be up to three minutes long. The pandemic is where we saw TikTok’s users increase, with the TikTok app being downloaded over 3 billion times. It’s the best way to market a specific target market. According to Statista 2022 TikTok saw 180% growth among those aged 15-25. 
TikTok has many features to make it ‘stand out from the crowd one of them being hashtags. It’s a great way of categorising content and making it easier for people to find the video. When making the TikTok video, #ski, #pamporovo and #bulgarian was used. This helps the target market find the specific video and gain more attraction. 

SLIDE 6
Ways in which you can increase your target market is by using hashtags, finding a sound that is trending so it boosts the algorithm and you are more likely to be on the for you page, posting your videos at specific times and following the ‘three second rule’ which is having the watcher engaged in those three second of the video as they are more likely to watch it all the way through.

SLIDE 7 
When looking at the prime users of TikTok it showed that it was 15–25-year-olds however the target market for Pamporovo is 18–35-year-olds. Therefore, including Instagram as a platform as a platform to market the resort is an effective way to reach all age target groups. The Instagram would include a contact number, address and a ‘highlights’ section that would include pictures and important information like types of slopes and the family friendly areas. On some of the posts on Instagram taglines and offers are used to entice the user. Statistics from Matthews 2022 show that 93% of shoppers use a discount code throughout the year and appreciate a good deal. The hashtags were also used as a way of reaching a specific target market and a way to find posts easily. 

SLIDE 8 
Something to consider when marketing a business to reach a specific target audience is ‘influencer marketing especially with the audience that is being targeted this will help boosts sales. In 2022 Peter Andre and his family visited Bulgaria for a holiday curtesy of Crystal Ski Holidays which is often a company that will give out free holidays for influencers and celebrities and in return they will market the company across their platform so they can gain attraction. While Andre was there, he made seven Instagram posts using hashtag AD in each of them making it well known that that he was getting the holiday for free, each of those Instagram posts averaging around 10,000 views to 200,000 views. Crystal Holidays were also commenting under Andre’s posts showing that they have a good relationship between the company and consumer and that they are reliable, therefore people are more likely to use them after seeing the connection between them and the positive feedback Andre has given.

SLIDE 9 
Looking at the financial side of marketing Pamporovo resort and targeting the right demographic to reach as many people as possible from different backgrounds, increase revenue for the resort, increase sales, strengthen engagement and increase customer satisfaction it’s found that it would be very cost effective and the only thing that would be ‘paid out’ is a few free holidays for influencers and celebrities to stay at the resort and giving away some discounted holidays. However, by doing this it will help massively with the engagement, bring a lot of people in and surround the ski resort with good press. 










