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Cadburys a once known family run business founded by John Cadburys in 1824 then taken over by sons, a British based leading Global, selling chocolate company until the take -over by Kraft- an American food chain.
The Cadbury’s had strong ethnical values that originated from the founders believing in promoting Human equalities their aim was to create a place where they looked after their employees, also providing good quality products at good value, the mission on Cadburys was to create more than just a factory protecting well-being of those related to Bourneville,
Generations of family’s worked for Cadburys due to the Core value it shared with its people, (key,2016)
Cadbury’s was just one of a proud tradition of ethical British businesses, where the company that provided a quality product to the people, and a social responsibility in doing so and becoming recognised as fair trading helping cocoa farms and poverty. (fearne, 2016) later changed from the overtake from the Kraft’s American company supposedly dropping the fare trade.
From reading an online article from an ex-employee he claims to have witnessed all the good values he states that it all changed when it was taken over by Kraft’s in 2009 ,Todd Stitzer, then CEO of the company goes on to say
Kraft CEO, Irene Rosenfeld, meet staff and made Cadbury’s deeply cherished corporate values were at risk,  one resulted in, Cadbury’s new owners announcing that the confectioner is to drop its Fairtrade commitment, another broken promise to the Cadbury brand. (key, 2016)
After researching I came across an article from The chief executive of the Fairtrade Foundation  in which he has defended a  partnership with Cadbury owner Mondelēz and the creation of the cocoa sourcing scheme cocoa life. Gidney said the new partnership was working together on the success of Fairtrade, not undermining it. Stating “It is important that consumers look behind labels and logos and I hope they will understand how both Fairtrade and Cocoa Life can help cocoa farmers by working together - among the poorest in the world due to the volatility of the cocoa price. The key difference between the two schemes is that Cocoa Life does not guarantee a minimum price for farmers but pledges that producers will not be worse off than under Fairtrade. (Smithers, 2017)
 So from reading both articles I have come to conclusion that Cadburys is still a Fairtrade company under the name partnership scheme cocoa life in which are still helping the farming communities. But they do not look after their employees as well as they did before the takeover.(key,2016) From looking at the research I believe that Kraft’s is now thinking of the profits rather than the people like it once all broken promises,   and have changed things creating new products and making profits from smaller products (Wallop, 2016

Toulmin’s model 
ToulmIns model is easy to use to better understand an argument, when we find out the strengths and weaknesses and the better we know the weaknesses and strengths the better we can be at resolving them breaking them down to the main points, this model was designed by  stephen Toulmin (Bing.com, n.d.)
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