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The Premier Inn is a hotel chain owned by the company Whitbread and it's one of the biggest chain hotels in the world. It is the UK’s largest hotel chain with 72,000 rooms and 800 hotels and it’s known for its affordable rooms and familiarity. The premier inn has a good reputation with multiple awards and an overall score which is 79%. The premier inn obviously must make sure it is an ethical and sustainable company to uphold its fantastic reputation in the UK. There is a reason why Premier Inn as a brand is so successful in the UK and a huge reason is down to their planning just like any other business. This is where the importance of corporate social responsibility for their business is. Corporate social responsibility is essential to a business and its success. It is also hugely important to back up how they are sustainable and ethical to the public. However, a term called ‘greenwashing’ means a business lying about how green and sustainable they are. For example, McDonald's has been caught greenwashing on multiple instances, most recently of these being the new paper straws being marketed as sustainable as they are paper. This was found to be greenwashing as these paper straws contain plastic. This should make us question what we are told and are all businesses as sustainable as they say.

  The Premier Inn's corporate social responsibility is a crucial part of its success. Their corporate social responsibility is one of the best in the UK as they are an extremely ethical and sustainable business. There is a crucial link between CSR (corporate social responsibility) and the circular economy. The Premier Inn has considered this whilst analyzing its CSR policy on its website. The Premier Inn is a very community-driven hotel chain which justifies their familiarity within the UK. An example of a community-driven project they do is with their staff, the Premier Inn sponsors each team member to volunteer hours to a local cause that they and the local community are passionate about and support. This shows the Premier Inn's CSR in action which shows what they are contributing and how they are giving back to the community. The Premier Inn's actions to be more sustainable are also highlighted on its website. The main things that they do to be more sustainable are –

- Limit the amount of food waste that is produced
- Donate food (140 tonnes of food have already been donated which is equivalent to 335,000 meals
- Make sure that everything is sourced sustainably

In their CSR they have also outlined goals which they have for the future showing how they are always striving to be more sustainable as a business. The Premier Inn aims to cut its food waste in half by 2030. With Premier Inn being the largest UK chain hotel, it is crucial they set a good example as other businesses may feel pressured to become more sustainable and improve their CSR. The Premier Inn has made sustainability an integral part of its corporate agenda.

The triple bottom line theory is a business concept that states ‘firms should stick to measuring their environmental and social impact’. The triple bottom line theory can then be broken down into 3 categories, the 3 P’s. The 3 Ps are profit, people, and planet. This theory should be extremely important to businesses as making sure they are run ethically is so important in the modern world. Making sure a business is run ethically avoids getting into a lot of legal trouble if certain things such as health and safety regulations aren’t up to standard. About the triple bottom line theory, Premier Inn is implementing this theory within their business. This is obvious as they are striving to make positive changes to their business and within the communities in which they are located. The Premier Inn has noticed its social responsibility and taken the action necessary to be more sustainable. This is a step in the right direction if more businesses also decided to make changes and act for their social responsibility then things like pollution causing climate change would be severely reduced. Also, this relates to when compared to another massive hotel chain within the UK Premier Inn's CSR is similar in certain ways, compared to the Ibis hotels around the UK owned by the global company ‘Accor’ they both have a very good CSR policy. The fact that these two giant hotel chains in the UK both have a very high standard of CSR clearly shows the link with how important a good CSR policy is to successful business in the 21st century.

Accor, just like the Premier Inn is always striving to be improving and to be more sustainable. The fact that both these businesses set future aims and goals for themselves is pivotal to their success. It's brilliant that now in the 21st century companies value their reputation and therefore there is a massive increase in companies being more sustainable to compete with one another. The competitive nature between businesses and the increase of sustainable practices in the world will hopefully continue to encourage businesses to set goals and to always improve on their policies. Another similarity between these two hotel chains is their clear passion for helping the communities in which they work. For example, 100% of Accor’s hotels are engaged in a citizen or solidarity project. Just like the Premier Inn's scheme of getting staff members to volunteer 3 hours to the community, Accor’s scheme is brilliant and shows us that they value the community and are also giving back to the communities in which they are located.

However, one of the reasons for two of the most successful hotel chains to have such high standards of CSR responsibility could be down to governmental pressures. An example of this is an article which I found by BBC News in my research. This article talks about the pressures that most big businesses are facing as they will need to prove to the government their plan to become net zero. From this year (2023) businesses will have to show their plan of how they will become net zero by 2050. A statistic from this BBC article shows the change in the world and the real battle against climate change is finally beginning to be taken seriously.

Although both Premier Inn and Accor’s CSR policies are to a very high standard, they can still both gain things from each other’s policies. One thing the Premier Inns CSR could gain from Accor is one of their objectives with their partners. Every year Accor will ‘create one major innovation to develop alternative and responsible methods.
This shows that Accor is constantly acting and doing positive things as a company. The Premier Inn is also doing this however their CSR doesn’t highlight such regular action as a company. This in my opinion is just one minor adjustment that the premier inn could add to its CSR plan to improve it even further. However, both companies are proving to the travel and tourism industry the changes they have already made through acting. For example, the Premier Inn already has 98% of its hotels powered by renewable energy. They have also vowed to cut carbon emissions by 50% by 2025 and then become net zero 10 years earlier than most businesses in 2040. This is a huge task to become net zero as there any many challenges that come with being net zero such as being extremely costly. The fact that the Premier Inn has pledged to become net zero 10 years before most companies show they’re not shying away from the difficulties of trying to become net zero. Also, nearly all the Premier Inn’s hotels are now fuelled by renewable energy which shows their plan coming into action instead of misleading the public. Greenwashing is a huge problem in the industry now with companies showing off their plans and achievements whilst not being fully true. Thankfully both Accor and Premier Inn haven’t had any incidents with greenwashing as far as I am aware from my research. It is important that businesses now follow ethical practices to make sure they are not eventually caught out. For example, if they cut costs therefore compromising safety to increase profit, the most important thing for a business they may eventually get into a lot of legal trouble if they are caught. An example of this is a company like Volkswagen, a German car maker that is one of the largest in the world, was found cheating on emissions tests. This is something that huge companies should not be able to get away with under any circumstance. Volkswagen got found out eventually which is why it should be so important for businesses to be ethical and sustainable from the beginning instead of doing things like lying or greenwashing. However, Volkswagen still denied this instance and said that they had ‘misunderstood the testing requirements. An instance like this with such a renowned company should have repercussions on its reputation as it is unfair for them to just get away with it. Companies such as the Premier Inn and Accor have such high standards and a part of upholding them is the value of their reputation.
To conclude, whilst looking at the Premier Inn's CSR policy they are driven to make a change and be an ethical and sustainable business. However, there are things they can add to make their CSR even better. Comparing it to Accor we can see why these two companies are so successful seeing the similarities between them. Also, a lot of truth is brought to the statement ‘CSR is widely regarded as key to a successful business in the 21st century’. This is clearly shown with both companies I have spoken about in this essay are extremely successful due to their planning and constant will to become better and adapt to the world around them. The Premier Inn has embraced being more sustainable, whilst comparing it to theories such as the three pillars of sustainability we can see that the Premier Inn has struck the perfect balance between profit which is a business’s goal whilst remaining very ethical and sustainable. Overall, my findings on sustainability in the hotel industry show me that companies are starting to make a change. Hopefully, governmental pressures and other pressures from competitors encourage more companies to focus more on their CSR to become more sustainable. However, nothing is perfect and one tweak that I would make to the Premier Inn CSR is to reduce things such as single-use plastic. Something that would be brilliant is also to become eventually waste-free and repurpose everything which could be their end goal as they are always striving to improve as a business and to be more sustainable.
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