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The Travel Tribe I have come under is the Memory Maker.  44% of Memory Makers are aged 42 or older and not really into technology and gadgets. Memory makers will always put people first and less Memory makers actively avoid change and enjoy being by themselves because they are comfortable on their own. When it comes to travelling, we value the ability to make memories and visit new places. Memory makers are less likely to change jobs and less likely to look out for new vocational skills within the past year in comparison to other Travel Tribes. We live in the moment and are unpleasantly surprised when believing that things could change within the travel industry. With 58% of people having no positive emotions towards all travel within 10 years with 56% being concerned. Memory makers are classed as cautious and conservatives value for money is very important to them and getting to a destination fast is essential. 


The quiz  showcases that I am very much a Memory Maker. Within our class 9/16 people are Memory Maker, 3/16 are Excited Experientialists, 3/16 are travel Tech- fluenced and 1/16 are Pioneering Pathfinders. Comparing this to the data from the infographics 17% memory makers, 25% are Excited experientialists, Travel Tech-fluenced are 15%, pioneering pathfinders are 43%. This does not follow what the infographics are suggesting and is not very accurate. As a fellow Memory Maker I am comfortable with myself and believe I do put people above myself. I disagree however with the statement that we focus less on the health of the planet and that 57% think that sustainability does not filter their decision. I think as it suggests that the majority of people within this tribe are over 40, they would care about the environment quite a lot.  Memory makers are very much about creating new memories and travelling to new and different destinations and I think that speaks to me. As a memory maker travelling fast to a destination is really important.


Travel trends in 2033 will be massively impacted by the Travel Tribes and the way people interact. In 2033, a few forms of technology will peak the most interest of all travellers. Payments for trips can be done through cryptocurrency  within a VR setting or with Facial recognition. It could be that it is an opportunity to make travel cheaper.  Apps will come into fruition and different tribes who are more into the technological side like the tech travel-fluencers. As they ‘see a total overhaul of travel in 2033 and technology sill aid this’. (Travel Tribes, Infographics). The Travel Tech-fluencers are more than likely to make more for biofueled flights with the majority travelling for business. the Pioneering Pathways tribe will buy technology to use it and not just for show with as 79% will say that it dictates their health and well-being when making any form of decisions. This seems to be a growing trend of not only wanting to look after yourselves  but the planet and everyone around you. These travellers are between the ages of 23 and 41 with a larger income.  Only 35% of Memory makers will want travel leisurely and is largely planned by AI in the year of 2033.  They are excited about VR and AR previews and roughly 57% will use VR tours before purchasing a trip. As they are most likely to have a lower income and aversion to loss it will justify the money being spent. The excited experientialists are very much focused on the carefree and experiences. 

I believe that every tribe will have a different impact on the tourism industry as Travel Tech- fluencers are mostly excited for the AI which can help contribute to travelling in 2033 with 87% of them trusting it and 75% using VR to preview tours and 75% using super apps.  
The Pioneering Pathfinders are extremely impulsive and are part of the YOLO movement. They love to live life in the moment. They trust technology for travel planning and confident that it’ll save more time. It means that they are able to post online and help encourage people to travel to destinations. The memory makers will impact the tourism industry through visiting more rural accommodation rather than big hotel chains to help generate income into an areas.  These type of people will use different forms of transport to get to a destination as they prefer an enjoyable experience. This can help attract people to use different modes of transport i.e trains, trams etc. They are also interested in eco-hotels which is something that the tourism industry should implement more. 
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5+ In 2033 there will be new possibilities for how you can travel! Some of
these are listed below.

Please select what excites you the most. *

[n Being able to travel in more environmentally friendly ways

[ Al will be able to help me plan my trips.

[<c] There will be new forms of transit and accommodation
available

[ [0] Being able to remember trips in VR
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| am a Memory Maker

The Memory Makers are driven by travel's DNA —
memories, people and places. No matter how travel evolves
this is what they will value most. They will embrace 2033's
travel technology if it improves how they experience these
things.

Share your Traveler Tribe with friends and invite them to
take the quiz using the social buttons below, and don't
forget to include #DiscoverYourTravelerTribe and
#TravelerTribes2033! If the post preview doesn't pull in the
image (or seems blown up), don't worry, it'll be there once
you click publish. This usually occurs when sharing on
desktop - mobile devices should work properly.
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1 Please choose two of the statements below that you think your friends
would use to describe you. *

A I'm confident about the future

8 | Ilike to be impulsive

[ I'm comfortable being on my own v I

o | | prefer existing technology that I'm familiar with

E | Ilike to act on instinct instead of information

[ 11ove new technology v I

6 Ilike to always have a plan

H | I often take informed risks
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3 Inamoment, we're going to ask you about what trips in 2033 could be
like. This will include telling you about what about 2033 will be different
compared to today.

Before we tell you anything, how different do you think trips in 2033 will
be compared to trips today? *

[ [4] Like itis today, but with some differences

I [E Noticeably different. An equal number of differences and

similarities

similarities

[0] The same as it is today. Almost no differences

@ Very different to what it is today. More differences than ‘

[ [£] The opposite of what it is today. Almost no similarities
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