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1. Title of Research:
Female entrepreneurship opportunities and challenges in the current business environment.

2. Background and context:
Entrepreneurship is the set of business activities implemented by an entrepreneur. An entrepreneur is a person that possesses a set of features that characteristically comprised of result-oriented, self-confidence, leadership, risk-taking and future-oriented (Berger, & Kuckertz, 2016). The characteristics of entrepreneurship while being an economic activity is because it is comprised of the manoeuvre and creation of an enterprise. Distribution of services and production is concerned with the entrepreneurship. Another characteristic of entrepreneurship, while being creative relates to resourceful environmental responses. It includes the introduction and innovation of something better or new. An entrepreneur is a change agent of the business society that takes and bears risks; the risk is an intrinsic, inseparable and essential element of the entrepreneur’s personality. An entrepreneur assumes and accepts the uncertainty of upcoming events. In the chase of profits, there is an opportunity for suffering loss. Entrepreneurs are innovative as they do things in a better and creative manner. Innovation and creativeness might be in various forms. For instance, a new raw material, a new product, a new production technique or a new market (Poggesi, Mari, & De Vita, 2016.  Entrepreneurship is dynamic because they thrive on variations in the societal environment that carry valuable business opportunities to be achieved. Entrepreneurs are always on the toe and ready to take various dynamic decision-making (Ferreira et al., 2017). Thus entrepreneurship is conceptualised as a multidimensional notion. It is proposed as a science as well as art, but it is likely to be denoted as an art rather than science. There are limited ground rules or ideologies that are used to develop and run an enterprise in the heterogeneous business environment (Rubio-Banon, & Esteban-Lloret, 2016).
Female entrepreneurship has gained substantial attention in recent years. It is recognised that females are making a significant contribution to global economies in terms of economic growth, job creation, and generating wealth. Female entrepreneurs are simplifying organisational issues and have created innovative ideas in modern business values. Even though female entrepreneurs are contributing to the economies, the contribution of women entrepreneurs is frequently undervalued that creates various challenges for businesswomen (Leightner, 2019). Due to their domestic responsibilities, Females cannot afford more energy and time as compared to their male counterparts. Therefore female entrepreneurs are still suffering from a poor share in the market of new venture formation. According to researches, female entrepreneurs are debt and risk-averse and technically fail to gain capital investments which are considered essential for business growth. However, change in society, and easy capital access are the factors promoting female entrepreneurship worldwide (Henry, Foss, & Ahl, 2016). 
As compare to male entrepreneurs, women go through various obstacles and particular issues in setting up a new business. Some researches proposed that women those are willing to set up a new business might have specific problems. Likewise mobilizing and acquiring required resources, managing human resource, financial and social capital. Similarly, irregular pattern will consequence in low-level work training and working experience. Therefore, gender-related differences are main cause of the low rate of female entrepreneurship. From a political point of view, there is significant growth in awareness programs for women empowerment and progress of female entrepreneurship. Governmental support activities and loans programs are designed for female entrepreneurs in various countries of the world (Rubio-Banon, & Esteban-Lloret, 2016). Governments are supportive and especially more focused on the development of micro-level industries and small and medium enterprises, as a way to cope up with long-term female unemployment and to increase local development effectively. Gender-specific insufficiencies in networking interactions of women are the possible result of the diversity and limited outreach of female entrepreneurs (Pérez-Pérez, & Avilés-Hernández, 2016).
A female entrepreneur is defined as one who is established and initiates an economic activity. In other words, a female responsible and manages for overall activities in business she runs and owns is known as a female entrepreneur. It is referred to as a general trend in society for establishing a new enterprise. The female entrepreneur is imitative, innovative and adopts an activity of a business. Regardless of the growth in women-owned ventures, a large number of females who start a new business are reported to be considered very low then than of men. Global Entrepreneurship Monitor (GEM) collected and reported database on Women Entrepreneurship, it is found that rate of overall entrepreneurial activity is promising, but new and developed business owners are categorized as 18.45% are males and 10.73% are females (Lima, & dos Santos, 2018). 
Female entrepreneurs are one of the rapidly increasing entrepreneurial populations globally. Female entrepreneurs are making tremendous contributions to generate employment, gross domestic product, gross national product and innovation in all economies. Global entrepreneurship monitor an annual research assessment specifies that female entrepreneurs develop and run ventures all across the board, including consumer-oriented products, business services, and transformation. Females willing to start up a new business in developed economies are motivated by the available opportunities. On the other hand, females in developed countries are encouraged by necessity. Even though women entrepreneurs are gaining importance, this phenomenon is still young and understudied. Concept of gender behaviour is reinforced when an individual interacts with another individual in a social environment. Discrimination with women entrepreneurs has still existed in the prevailing business society, where females are targeted as an emotional, less independent, weak and gentle (Meunier, Krylova, & Ramalho, 2017).

3. Aims and objectives:
Purpose of the research is to investigate and gain understandings into the female entrepreneurship challenges and opportunities in the prevailing business environment. Therefore, the aim and objective of this research are to find out the obstacles and hurdles in the ways of female entrepreneurship. Opportunities and supportive activities for female entrepreneurs to enter into a new business or already running businesses. To help support the research aim, this study investigates and identifies the impact of such factors influencing female entrepreneurs. In the prevailing market situations, women must overcome the barriers of socio-cultural and gender-specific norms to follow their carriers as an entrepreneur. This study suggests how to overcome these challenges and barriers. The study also focuses on the impact of initiatives taken by the stakeholders in supporting and promoting female entrepreneurs. A qualitative study design that proposes the capabilities and approaches the in-depth study of opportunities and challenges faced by the businesswomen. Primary strategy in the research is supported by the interviews and relevant documentary data by various entrepreneurs available to participate in the study.
The study outlines the background that includes the solutions to overcome the challenges and to avail the opportunities at the right time. It also describes the influence of gender in business as an entrepreneur; the effect of institutional power also empowers the females to be an entrepreneur. Activities to become an Entrepreneur woman need to challenge all aspects of inequality in the gender that govern the female in the current business environment. The research also provides awareness to governmental institutions and policymakers to facilitate the women entrepreneurs and support their business survivals. Research also suggests evidence of various environmental factors and family issues that influences business survival of female entrepreneurs. Significance of researching female entrepreneurs concerning institutional perspective. The methodology of the research comprises detailed information of female entrepreneurs to conduct in-depth interviews, to help collect the informative data of female businesswomen.
Besides all, one of the significant objective of the study is to discover the available resources for female entrepreneurs and the entrepreneurial process. From idea conceptualisation, it is evaluating opportunities for strategic planning to form an enterprise. The theoretical framework consists of the opportunities and challenges and support activities about cope up with the challenges and recognise the opportunities. Eventually, it is emphasized that female entrepreneurship is significantly essential to the economy and success of women entrepreneurs has a positive impact on the world economies. Thus, the literature on the economic significance of female entrepreneurship is pertinent. Economics and female entrepreneurship have some resemblances, profitability, economic empowerment, job creation, wealth creation, and distribution and economic growth.



4. Theoretical framework models and theories:
· Opportunities for female entrepreneurs
Entrepreneurship is mainly based on the recognition of economic opportunities. While there is a gradual growth in recognising the influences that provide the entrepreneurial activities and empowerment to women. In prevailing market situations and development, the focus is being laid on the requirement for active female participation and their development in the development process of female entrepreneurship. When a female is motivated or empowered to become an entrepreneur, it means that a female is motivated to enhance her decision making and behavioural capabilities. Entrepreneurship is essential for the development of a business, and with the participation of women female entrepreneurship is more focused to be discussed and researched. Female around the world are progressive and effectively fulfilling their need in terms of attaining social status and economic needs (Caliyurt, & Segura, 2019).
The emergence of female entrepreneurs in the prevailing business environment is influencing the cultural, social, psychological and economic dimensions which bring up a positive impact in their economic contribution. 
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Female entrepreneurs are designated to as rising stars and new engines of the economies to bring welfare and prosperity. Various stakeholders identified women as an essential source of economic development and growth. Both the development and academic sector are attracted towards the growing phenomenon of the promotion of female entrepreneurs in the prevailing business environment. Programs to develop and promote female entrepreneurs are designed by several stakeholders, in which international public institution, donors, local and national governments, private companies, NGOs, charities and business associations are involved in policymaking and to promote female entrepreneurs. These institutions are initiating programs for female entrepreneurs to be more efficient and effective in managing the new or old business. For the purpose, they have designed programs to strengthening female networks, capacity building in entrepreneurial skills, providing training and finance and such policies that empower influential start-ups and business development. It is claimed by the stakeholders that female entrepreneurs are essential for development and growth; some also argued that female entrepreneurial participation and contribution are likely to be higher than of men. Worldwide attention has been diverted to female entrepreneurs and increased focus to the underutilised sources of growth, and it seems to be crucial for policymakers and practitioners (Meyer, 2018).
The gender gap is getting more distinct and clear when female motives to run or start up a new business as compared to men. Globally, females are more likely to be compelled by necessity when opening a new business. In current market situation, the vast majority of females are involved in entrepreneurial activities; this is because of necessity instead of opportunity because there are fewer job opportunities and rare possibilities for earnings (Kacperczyk 2015). Business education is an essential ingredient to run a business, and lack of education is a bane. It is observed that the number of female entrepreneurs is increasing worldwide (Berger, & Kuckertz, 2016). Role of a female entrepreneur in economic growth is unavoidable because women are participating in professions like trade and engineering industry. Information technology has transformed the techniques of running businesses; therefore, females are enhancing and changing the way of how businesses are run. Eventually, female entrepreneurs should be known for who they are and how they are affecting the global economy. Business education facilities and programs should be initiated by the Governments, adequate management programs and leadership skills shall be provided to female entrepreneurs (Ramadani et al., 2015).
· Challenges faced by women entrepreneurs
Entrepreneurial activities are always full of issues and problems; it is observed and analysed that main obstacle that female entrepreneur face during initialising or running a business is a financial challenge. It is also preserved that female entrepreneur initialises business with a low amount of financial capital. Female owned businesses are started with very less personal capital to invest; this is because their past employment is of low income. Female-owned ventures are intensified when females seek to have external financing; it is pragmatic that female entrepreneurs are challenged under less favourable credit terms. Such discrimination could decrease female’s empowerment to access financial capital to start or run a business; it is advised that there should be no discrimination against women in accessing financial capital by financial institutions. Conditions and criteria for accessing capital will position female at a disadvantage; on the other hand, government financial support is inadequate to meet business requirements. It can be examined that females are trapped in financial problems even discriminated while having solutions to eliminate their financial issues (Kacperczyk 2015).
Insufficient access to information and training is another challenge for female entrepreneurs; this result in a lack of carrier direction. One of the challenges indicated in this context is that women often enjoy decreased level of skill training and education. This is also associated with a low level of guidance to career, usually appears to restrict the access of these women to several offered support services such as services related to business development. Another indicated challenge include the combination of business along with family responsibilities which can destabilise the business success. According to various studies, Majority of women use a wide range of strategies to overcome with the workload as well as challenges taking place due to combing family with business, but on the other hand, self-employment may offer flexibility. Furtherer more, these women also face a lack of social support. According to the research study, attitudes of society and normative constraints in most of the countries’ do not support the working women. These respective perceptions usually depend on the relation of traditional male stereotypes with entrepreneurship. Also, women also face legal barriers such as lack of support from the government in terms of services, policies, and laws has been determined as a barrier for women entrepreneurship. However, this dramatically differs across the countries, a number of studies identify that regulations, legal barriers, as well as taxation can result in serious problems to begin a new business (Caliyurt, & Segura, 2019). 
The social environment of a female entrepreneur has a significant influence on entrepreneurial activities and establishes additional hurdles for businesswomen. Female entrepreneurs are confronted with gender-related hurdles as compared to men. Female business activities are affected by family problems, and this would be a critical challenge to female entrepreneurs. Females are responsible for developing a balance between work and family; this is a decisive factor in motivating females into businesses. However, the concept of self-employment offers flexibility between two characters of women in work and family, domestic responsibilities and duties for businesswomen are the primary concern that limits the mobility and time for business responsibilities. It is found that female participation in business activities are subject to the traditional role of female and their husband’s consent. Besides, entrepreneurship permits a female to participate in reproductive and productive roles in struggling to maintain their two responsibilities. In this regard, female entrepreneurs are successful in performing and managing their both roles at work as well at home (Ramadani et al., 2015).






5. Facilities access to required data and resources:
This research is related to female entrepreneurs, and therefore, human participation and contribution were required to collect data. For the purpose, visits to several businesswomen were arranged to interview them. Governmental organisations are also visited to gather data related to female entrepreneurs. Confidentiality and anonymity of all the participant’s data are kept confidential, recorded transcripts and interviews are handled only by the researcher. Business websites, scholarly articles, and official websites are also visited to handle Secondary data to conduct the study. For the purpose of recording interviews, technological instruments like voice recorder were used to store voice data to further evaluate the interviews and reference purposes.














6. Proposed methodology:
· Qualitative research approach
A qualitative research approach will be used in the study to identify the significant challenges and opportunities faced by women entrepreneur in the business. This individual approach will prove to be useful in such a way that understanding and exploring the meaning that group or a specific individual ascribe to a human problem. Furthermore, an ethnographical research method will be used in order to directly interact with the participant in their real environment. Also, this research method can be regarded as authentic in the sense that it would help in gaining insights through observing women entrepreneurs and further understand the challenges they encounter from their perspective. Ethnography permits for an increased level of similarity taking place amid observation and concepts as it includes sustained participation within the group’s social life over a specific period and details of essential things observed first-hand. Therefore, ethnography method will be used since it has the most potent influence on the qualitative research transformation into postmodern research which is considered as a more or less organised application of a particular method. In order to access these women entrepreneur, a purposive sampling technique will be used who are willing to participate in the research study. Purposive sampling is defined as the non-probability sampling that is chosen depending on the features of a population as well as the study objective (Sharma, 2017). The type of sampling will help to select relevant respondents to determine the questions of research. The participants within the study will be included through telephonic calls, or direct contact. Around 37 participants will be selected for the study. The type of sampling method will also be used to select some essential informants, for instance, manager. These informants will be the individuals who specifically deals with the issues related to women entrepreneur.
· Primary Data collection
In order to collect the primary data, in-depth interviews, observations, and focused group discussions will be considered. The reason for considering in-depth interviews is that it offers detailed information as compared to the surveys. Furthermore, it also helps out participants in sharing their opinions (Rosenthal, 2016). Therefore, face to face interviews will be conducted with around 37 participants who will be agreed to participate in the study. After obtaining the consent of the interviewees, the conversation of the interview will be recorded and then will be transcribed for analysis. The interviews will be semi-structured that will help the women entrepreneur to talk regarding the variety of topics such as the factor of motivation to become entrepreneur, the personality trait as well as issues they encounter during their business. 
Moreover, focused group discussion will be conducted in order to explore the attitudes as well as the perception of the participants. Also, it will also assist in exploring ideas regarding the challenges in business. These respective sessions will approximately take place one and a half hours. As the part of ethnography strategy, the process of direct observation will also be used such as these women entrepreneur’s attitudes, perceptions and feelings will be observed directly. Observation will help in understanding the challenges faced by the participants during their entrepreneurial activities. 
· Secondary Data collection
Secondary data will also be collected for the study. The secondary data will be taken from different research articles proposed by other researchers. These articles will be taken from scholarly articles, Elsevier’s, springers, as well as official sites. Specific keywords will be employed in order to obtain the relevant articles for the research study. The keywords such as women entrepreneur, challenges, issues, business environment, etc.
7. Analysis of the Data:
After all the collection, the analysis of the primary data will be conducted through conventional qualitative content analysis. The analysis of the content is an approach to analyses a specific document as well as texts that work to quantify the content based on predetermined categories in a systematic manner. In this method, the correct form of content will be chosen in order to analyses it. Relevant categories for the analysis will be established. Furthermore, text analysis based on the units as well as their association with other units that take place in the text will be done. 















[bookmark: _GoBack]8. Key literature and gaps in the research:
As it is understood that female entrepreneurs are considered as the most and rapidly increasing population all over the world. These women entrepreneurs are demonstrating significant contribution in order to generate gross domestic product, products that are gross national, employment as well as innovation revolving around the economies. In comparison to male entrepreneurs, female face several challenges or problems in establishing a particular business. 
Various studies have emphasised on female entrepreneurs. The researcher Godwyn and Stoddard (2017), observed certain factors influencing the performance of a business for a chosen group. By their findings, various female entrepreneurs start their own business regardless of possessing any previous business activities within their families. One of the primary reason for forming their enterprise is due to the advantage related to the market opportunity that these females have pointed and also that they appreciated the idea of starting their own business. Individuals may have several motivations in order to become an entrepreneur. The study of Sharafizad & Coetzer (2016), have recognised that there are around four important drivers related to entrepreneurial motivation such as finances, independence, and unemployment taking place because of terminations or lack of career prospects.
Furthermore, it also involves a lack of family associated motivations, such as a desire for family obligations. In one of the studies, Dalborg (2015), states that the primary theory that can be employed in describing the women motivations in starting up own ventures is the push and pull factors. The factors according to the researchers are associated with push are demonstrated through external or on the other hand personal factor which are mostly related to negative motivators in motivating women in starting up their own business for instance, disappointed due to salaried position, insufficient income of the family, difficulty in searching for a job, and a proper work schedule due to family responsibilities. The pull factor, on the other hand, includes the positive reasons, for example, self-fulfilment, social status, independence, desire for wealth as well as power. 
In the study conducted by Schaper (2016), some opposing arguments are present on whether there exist any association amid entrepreneurial behaviour and personality. However, the struggle to generalise the traits of personality of successful entrepreneurs is related to the effect of non-psychological elements such as training and experience, and also demographics according to the researchers. The study of identified that to be a persistent entrepreneur the individual is required to have some unique character attributes or features, for example, moderate risk tendency, innovation as a personal trait, self-motivation, the tendency to self-control, increased tolerance related to self-efficacy as well as stress and also proactivity. 
Several studies have discussed challenges faced by women entrepreneur in the business world. In a majority of the literature associated with women entrepreneurship, the support of the government and the presence of financial resources are considered vital factors related to external environment factors restricting the success of these women. The study of Leitch et al. (2018), who have observed challenges faced by these women observed around three distinct types of challenges that also involve the financial resources. Among these distinct three classes, the first class comprises of some of the motivational factors that encourage these women entrepreneurs to start their own business involving the confidence which is highly essential and required for a starting up a venture, searching for appropriate sources for advice as well as help, managing risks related to network access, and financial resources. Followed by second, involves motivational factors, but at this stage, the pull factors include lack of women success to finance, knowledge, mentors, and information. Furthermore, the third barrier is the youth associated with such entrepreneurs, which lead to the discrimination among these women based on age by consumers, insufficiency of appropriate business advice, and lack of peer and family support.
According to the research study of Ramadani et al. (2015), various challenges in business are shared by women and men entrepreneurs, but women are more disadvantaged in comparison to men in the respective society that causes these challenges to be more intense for these women. Yadav & Unni (2016) conducted a theoretical analysis in which the researchers argue that various women aspects disadvantage to men leads to a different effect on women in the self-employment. The researcher also discusses that since both men, as well as women entrepreneurs, admit lack of credibility, the finance, as well as domestic demands, result in a problem during self-employment, and also, the gender difference worsen these problems. Through employing access to finance, the limitation in the skills of managing the business, it can be observed that challenges faced by women in business are highly complex. However, the disadvantage is also faced by men entrepreneurs, but these disadvantages are different in term of intensity and how they appear to women in comparison to men. In most of the situation, these challenges are interrelated and most of the time impacted by the problems of women in other aspects. 







9. Research Gaps:
The research also comprises of some gaps. One of the gaps that have been identified is the specific population. Since the study focuses only on women entrepreneur, it seems to be challenging to conduct the study on time. Surveying on specific population might result in difficulty to access these respective population. Due to the time limit, it would be difficult to conduct a study on a specific population. The shorter period would result in an insufficient sample size which is highly relevant to conduct a valid research result. The second research gap identified is the lack of research conducted on this topic. Since the research study also includes secondary data collection method along with primary research method which mainly involves information from the secondary source such as the research conducted by other researchers on the same topic, very few research articles have been observed on this respective topic. The research consists of some literature work and citing previous research studies conducted by other researcher constitutes the base for it.  The study needs theoretical foundations for the prepared research questions needed to be investigated. Due to the scope of the research topic, previous researches that are related to the research study seems to be limited. 
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