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[bookmark: _heading=h.gjdgxs]1. Introduction
[bookmark: _heading=h.30j0zll]1.1 Introduction
  The forex trading which refers to foreign exchange market has experienced an unprecedented increase in the involvement of young traders, signalling a significant departure from the traditional dominance of institutional investors. This emerging trend has caught the attention of scholars and researchers, who speculate that the surge in young traders' participation may be attributed, in part, to the growing influence of social media platforms. As the forex market continues to evolve, understanding the role of social media in shaping the behaviours and decision-making of young traders becomes increasingly vital. By exploring the connection between the rise of young traders in the forex market and the prevalent use of social media we gain important insights into the market trends, dynamics, and the impact on education and business and marketing strategies. 
[bookmark: _heading=h.1fob9te]1.2 Problem Statement
The research on the impact of social media on young forex traders and related topics in the field are growing, but still relatively limited compared to other areas of finance and social media research. While social media offers unparalleled access to information, networking opportunities, and trading insights, there remains a gap in understanding its precise impact on the trading behaviour, decision-making processes, and financial outcomes of these young individuals. As reported by FCA (2022) high risk investments are usually advertised as high return investments which can be very attractive for young traders. The lack of comprehensive research on the mechanisms through which social media shapes their trading strategies, hinders the development of targeted interventions and regulatory measures. Addressing this problem is crucial for researchers, policymakers, and financial institutions to design a supportive trading environment, while empowering young traders with the necessary knowledge and skills for responsible forex trading.
[bookmark: _heading=h.3znysh7]1.3 Aims, Objectives, Research Questions
The aim of this study is to evaluate the role of social media in the rise of young forex traders in the UK. 

The research objectives are.
· to review existing literature 
· to determine the impact of social media on market trends, dynamics, and stability
· to determine the benefits and limitations of using social media for forex trading 
· to assess the impact on young traders’ decision making, education, business, and marketing strategies. 
The study attempts to answer the following questions.
· How do young traders' digital footprints and online activities on social media platforms influence their trading decisions? 
· What social media platforms shape more young traders' perceptions, strategies, and interactions with the forex market?
· Does the increasing participation of young traders through social media contribute to market volatility or stability? 
· To what extent young traders can differentiate reliable information from misinformation on social media platforms?
[bookmark: _heading=h.2et92p0]1.4 Rationale/Importance of the Research
The research provides an understanding of social media influences trading behaviours which offers valuable insights into the evolving market trends and help market participants adapt their strategies accordingly. Also, the findings provide valuable information to navigate the market effectively and develop tailored resources to equip young traders with the necessary knowledge and skills. 
[bookmark: _heading=h.tyjcwt]1.5 Scope of the Study 
The scope of this study will be primarily focused on young forex traders in the UK and the impact of social media on their trading behaviours and decision-making. While conducting research on an international level could capture diverse perspectives and practices, it may indeed require extensive resources, time, and financial investment. By narrowing the scope to the UK, the study can allocate its resources more efficiently, ensuring a rigorous and comprehensive investigation. 
2. [bookmark: _heading=h.3dy6vkm]Literature Review
[bookmark: _heading=h.1t3h5sf]2.1 Introduction
This section provides a literature review on the topic. First, discusses background aspects such as social media and its growth in finance and forex trading, social media as a source of information and education, networking, and collaboration in forex trading communities. Second, it discusses the following theories: Social Learning Theory, Digital Identity Theory, Uses and Gratifications Theory.  Next, it provides an overview of previous studies and lessons learnt including identifying gaps to situate the research. 
[bookmark: _heading=h.4d34og8]2.2 Base theory of the sub-discipline/different background aspects to the concept
1.2.1 Social media and its growth in finance and forex trading
Social media has been a breeding ground for influential traders. As analysed in a recent Forex Academy report (2023) social media platforms have opened a new world of information sharing. That would mean traders have the potential to actively participate in trading communities, receive and share information much easier. That can be beneficial but also opens the door to forex trading scams which must not be ignored. 
1.2.2 Social media as a source of information and education
Several studies explored how young forex traders use social media platforms as sources of information and educational resources and the influence of social media on the trading behaviours of young traders. The Kyung-Sun et al. 2011 study on social media as Information Source found that Wikipedia, social networking sites (e.g., Facebook) and online user reviews were among those frequently used for finding information.  Even if Wikipedia can’t be considered a trustworthy source it is still the most used platform of information. Similarly, forex traders use FX Wikipedia to educate themselves on industry and trading signals (Forex Academy , 2023). 
[bookmark: _heading=h.2s8eyo1]2.3 Theoretical frameworks/models, and related research issues 
The Social Learning Theory, proposed by Bandura (1971) is applied to understand how young forex traders learn trading strategies, techniques, and market insights through observing and imitating the successful traders on social media platforms. Furthermore, in order to explore how young forex traders shape and present their online identities within social media platforms, which impact their trading decisions and actions, digital identity theory explores how identities are formed, influenced or challenged (Code, 2013). In order to examine motivations of young forex traders for using social media as a tool for trading, staying updated, and interacting with the trading community we resort to use of gratification theory which focuses on interpreting the choices of specific media and gratification they seek from it (Ruggiero, 2000). 
[bookmark: _heading=h.17dp8vu]2.4 Previous studies and lessons learnt
       Investing in the stock market can be promising particularly for young forex traders’ enthusiasts. With the rise of social media use, the access to information and collaboration intensified. Groves (2023) research finds that social trading is seen as a powerful tool in making financial markets more democratic. Which means young people who may not have the potential to invest in formal portfolio management now have access to expertise from experienced investors. Similarly, Abdelsalam (2023) in the book “Forex Trading Made Easy: A Comprehensive Guide for Beginners” provided important insights into the basics of forex trading and reiterated the importance of detailed knowledge and practical strategies to succeed in this industry. Seo (2021) research provided a scientific basis for trading guidelines. The author explains the price dynamics between the turning point and trend in connection with economics. This book is an important contributor to the Forex trading knowledge that helps unveil the patterns and explain the rationale behind trend line, rising wedge. Another prominent contribution is Donnelly’s book entitled “The Art of Currency Trading” which is a comprehensive guide on how forex traders profit in the marketplace and has been among important sources in understanding and mastering foreign exchange trading. 
[bookmark: _heading=h.3rdcrjn]2.5 Gaps identified to situate the research
       The research on the role of social media in forex trading hasn’t been widely researched however the existing research points towards few major gaps such as comprehensive research on the mechanisms through which social media shapes their trading strategies, the psychological factors influencing their decisions, and the potential risks associated with following forex influencers. 
    
3. [bookmark: _heading=h.26in1rg]Methodology
[bookmark: _heading=h.lnxbz9]3.1 Introduction
The study will rely on both primary and secondary sources of data. It seeks to empirically test hypotheses through qualitative insights. This chapter discusses the study of philosophical position, paradigm, position, stance, and design. Also, it provides an overview of the research sample and population along with data collection techniques, data analysis and interpretation, time prospects and ethical considerations. 
[bookmark: _heading=h.35nkun2]3.2 Philosophical position of the research 
Interpretivist approach is adopted as it enables assessment of the contextual nuances and the relation between social media use and increase in young forex traders. As pointed out by Pham (2018) interpretivists embrace a relativist view of reality, where a single phenomenon can be understood through various interpretations, rather than seeking only an objective truth determined through measurement.
[bookmark: _heading=h.1ksv4uv]3.3 Paradigm position of the research 
By acknowledging that individuals have their own interpretations based on experience, this study places an emphasis on understanding the context in which young forex traders’ decisions are made. The qualitative research is characterised by flexibility, openness, and responsivity to context (Busetto, 2020) which this study aims to achieve. Additionally, the hermeneutic paradigm applied focuses on understanding the phenomena from the viewpoint of the participants and from the context-bound nature of reality which is intended in this research. 
[bookmark: _heading=h.44sinio]3.4 Position and methodological stance  
Through interpretivism approach lens, the research aligns well with studying the subjective and individual meanings. By adopting an interpretivist stance, it allows exploring socio-cultural context and the role of social media within young traders' trading practices. Through observations and content analysis we delve deep into the experiences and perspectives of young traders within the social media environment. The methodological stance is suited for this study as it allows gathering data from a broad range of sources, thus enhancing the validity and credibility of the study. 
[bookmark: _heading=h.2jxsxqh]3.5 Research Sample and Population
The focus group are young forex traders, aged between 18 and 28 years, who actively use social media platforms for trading-related information, networking, and education.  A sample of 5-8 young forex traders are expected to be recruited.  The selection is motivated by their experience, knowledge on the subject however, careful consideration to potential bias and the need for a larger sample to gain a wider picture of young forex traders. 
[bookmark: _heading=h.z337ya]3.6 Data Collection, Analysis Tools, Data Interpretation
Data is collected through primary and secondary sources to gain unique insights and perspectives. A questionnaire with open-ended questions is adopted as it helps measure the attitudes, beliefs, and behaviours of young traders towards social media platforms and forex trading activities. The participants' responses will be collected anonymously to ensure confidentiality and encourage open and honest responses. The data collection is through Survey Monkey Software and will be visualised through tables and charts. 
[bookmark: _heading=h.3j2qqm3]3.7 Time prospects 
The project timeline and major tasks using the Gant chart model.
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[bookmark: _heading=h.1y810tw]3.8 Ethical Consideration of the Research
The study processes will be transparent, strongly adhere to ethical principles, guidelines and protocols established by the university, ensuring informed consent from participants, anonymity, and data confidentiality. The process and use of data for the study will be explained to participants. Cultural sensitivity, inclusion and diversity will be considered including anticipation and minimisation of a potential harm or discomfort to respondents. Respecting participants' rights and ensuring their voluntary participation are at the core of this study. 
[bookmark: _heading=h.4i7ojhp]3.9 Expected outcome 
While the specific outcomes may be different depending on the research findings. Nevertheless, the research is expected to reveal patterns related to the rise of social media usage among young forex traders. It is expected to shed light on the influence of online communities on trading decisions, including market trends, dynamics, stability.  The study is expected to provide valuable insights into trading behaviours of young traders and their perspectives on the credibility of information from social media sources and the impact on young traders’ decision making and education. Also, the qualitative research is likely to provide valuable insights into the experiences, motivations, and perceptions of young traders regarding social media's role in their trading journey. 
4. [bookmark: _heading=h.2xcytpi]Conclusion 
The surge of young traders in the forex market, potentially driven by social media, has drawn attention to the need for a deeper understanding of this phenomenon. The aim of this study is to evaluate the role of social media in the rise of young forex traders in the UK by unveiling the impact it has on young traders’ decisions, overall market trends, dynamics, and stability. 
The research methodology selected is appropriate in determining significant correlations between social media usage patterns and trading rises among young forex traders. The qualitative findings are expected to deepen the knowledge on the topic through understanding the context and young traders’ motivations to engage and educate themselves via social media. 
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