How Social and Digital Media Can Be Used to Reach a Wider
Customer Base

Mohammed Suhel Amin
Student Number: 2416863
MODULE NAME: DIGITAL SKILLS
MODULE CODE: LCLM 4002

UNIVERSITY OF WALES TRINITY SAINT DAVID



How Social and Digital Media Can Be Used to Reach a Wider Customer
Base

Introduction

In the current digital era, social media and digital media has emerged as important
resources for companies looking to reach out and interact with a larger Customer
base. Digital marketing channels like email marketing, SEO, and online ads, as well
as social media sites like Facebook, Instagram, Twitter, LinkedIn, TikTok, and
YouTube, have surpassed traditional marketing tactics like print and television
advertising. In order to raise brand awareness, interact with potential clients, and
eventually reach.

Social Media's Effectiveness in Customer Reach

Current society is greatly influenced by social media, since billions of people use
site like Facebook (2.91 billion monthly active users), Instagram (2.5 billion), and
TikTok (1.6 billion). Statista (2024) estimates that over 4.7 billion peoples are use
social media worldwide, and this figure is projected to rise. Businesses may engage
with clients directly, foster brand loyalty, and advertise goods and services with the
help of social media.

1. Awareness of the Brand

Business institutes can contact easily a lot of people through social media, no
matter where they live. With the help of paid advertisements on social media
websites like Facebook, Instagram, and LinkedIn, businesses can target those
particular demographics and make sure that users who are most likely to be interest
in the advertised good or service sees the advertising. In the cluttered digital scene,
businesses can become more visible and well-known by utilizing hashtags,
influencers, and organic contents.

Demographics and Targeting

One of the primary benefits of social and digital media is the ability to segment
customers based on numerous demographic criteria. Businesses can target users
according to:



« Demographics: Age, gender, education, relationship status

« Interests: Hobbies, lifestyle preferences, etc.

« Location: Country, city, ZIP code

« Behavior: Purchase patterns, browsing history

« Connections: People who have interacted with the brand or similar brands

Social Media Users Worldwide (2024)

PLATFORM MONTHLY ACTIVE USERS (BILLIONS)
FACEBOOK 2.91

YOUTUBE 2.68

INSTAGRAM 2.5

TIKTOK 1.6

TWITTER 0.4

LINKEDIN 0.85

2. Targeting an Audience

Targeting particular audiences is one of the most important and effective platforms
of social media marketing. Based on user behaviors, demographics, hobbies,
locations, and other factors, marketers may develop highly targeted advertisements
on platforms such as Facebook and Instagram. Because they are contacting the
people who are most likely to buy their goods or services, businesses are able to
spend their advertising budgets more effectively.

Age Group Distribution

The age of their clients is an important demographic factor for firms to target.
TikTok and Instagram are highly popular among younger users, but Facebook and
YouTube have a more diverse age demographic. The graph below depicts a
hypothetical user distribution by age group for a fictional company.
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Gender Distribution

The gender distribution of users can also influence how organizations design their
marketing campaigns. Certain social media platforms may have more consumers of
a particular targeted gender, so businesses should modify their contents
accordingly. Beauty and fashion firms etc., for example, may focus on female
consumers, whilst gaming platforms may target males child. The graph below
depicts the gender distribution of the fake user data.
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Geographic Targeting and Location-based Marketing

Location is another important considerations for expanding their customer base.
Businesses can target users through social media platforms depending on their
city, country, or even ZIP code etc. This kind of detailed targeting enables
businesses to offer their products more efficiently to customers in specific
geographic locals areas. For example, a local restaurant might only target people
within a 5-mile radius, whereas an online retailer might target clients in areas
where specific products are more popular.

Top Social Media Platforms by Region (2024)

Region Top Social Media Platform
North America Facebook, Instagram
Europe YouTube, Facebook
Asia TikTok, Instagram
Africa Facebook, Twitter
South America WhatsApp, Instagram

Targeting Interests and Behaviors

In addition to demographics and locations, digital marketing enables firms to target
customers based on their own interests and actions. Platforms like Facebook and

Instagram provide robust ad targeting tools that allow businesses to contacts the
people who have expressed an interest in specific topics, items, or behaviors. For
example, a fitness equipment company could target people who follow fitness
influencers or have expressed interest in relevant issues.

Interest-based Targeting Example

The pie chart below represents how users might organize their interests in a
fitness-related brand.
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Conclusion

Social and digital media has transformed the way businesses contact their target
audiences. With the capacity to target certain demographics, geographies, and
interests, brands can engage with a more specialized audience and boost their
chances of reaching potential customers. Businesses can design tailored marketing
strategie that engage with their target audience and increase overall marketing
success by leveraging demographic data (age, gender, region), interests, and
behaviors. Businesses may can improves consumer engagement, increase
conversion rate, and develop long-term relationships with their target audience by
using the power of data and social media platform targeting. As social and digital
media growth, businesses who wants to broaden their reach will need to stay
current on the updated targeting strategies.
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