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In the present circumstances, there is an enhanced concern with regard to environmental conservation along with social responsibility among people. This is also the reason why many industries especially the Hospitality and Tourism sector are moving into the area of sustainable hospitality to provide guests with exceptional experiences that consist of both ecological and societal well-being. However, there are some hotels within the hospitality sector which glorify or flaunt their green certifications that are only based on false information or lack of rigorous inspection. This misleads the consumers and forces them to make decisions that are harmful to the environment. It also makes it difficult for consumers to support hotels that are truly committed to saving the environment. Thus, it is important to understand the true meaning of Sustainable operations and how hotels can integrate sustainable good practices to make a positive impact on society. This report will review the Marriott hotel in the UK in terms of sustainable operations and also will evaluate the impacts it creates on society.
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Overview of the term Sustainability
Sustainability plays an important role in the Hospitality and Tourism industry. Sustainable tourism refers to the activities that take full account of the future economic, environmental and social impacts. Same goes for the hospitality industry as well where hotels try to integrate eco-friendly practices which includes reducing waste, preserving energy and water, gathering local supplies and adopting responsible tourism practices. By adopting these practices, any business can reduce operational cost, enhance brand reputation, increase the loyalty of the guests and lastly create a positive impact on the environment (Inkson and Minnaert, 2022). 
[bookmark: _Toc158399154]Theories/Models of Sustainability
· Greenwashing: The term Greenwashing refers to the deceitful marketing gimmick that many businesses adopt to present themselves as more environmentally friendly than it actually is. In this way, businesses try to exaggerate their environmentally friendly actions to mislead consumers in availing their services. As per some reports, Marriott hotel in the UK has been accused of Greenwashing as it has asked some of their guests to opt out from having cleaned rooms. Due to this, many workers suffered pain and injury for pushing their bodies to clean the rooms with extra water and chemicals. It has resulted in lost work hours and income which abandons the concept of sustainable hospitality (Barreto and Mayya, 2022). 
· Whitewashing: Another theory of Sustainability is Whitewashing where businesses try to downplay bad incidents to maintain a positive image among other companies in the same industry. This whitewashing act has become a significant concern within the hospitality industry and Marriott is at the center of these activities. Many critics believe that Marriott International has downplayed safety and security about personal data breaches and theft. This has led to a false impression that Marriott hotel is safe which jeopardises guest well-being. 
· Green Hushing:  The term Green Hushing means when a business tries to hide or underreport its green or ESG credentials in front of the authority so that it can create a positive brand reputation among other businesses. In this regard, Marriott has been accused of hiding reports. Marriott has not pushed larger environmental efforts through “Make a Green Choice” initiatives. Despite mentioning that it will consume 30% of the electricity through renewable sources by 2025, the company has not reported purchasing megawatt-hours of energy from renewable sources. This is a clear example of Green Hushing which is negatively impacting the environment (Sanvitale, 2020).  
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Sustainable good practices are those things which can help the environment develop in certain ways that can later help the future generations in fulfilling their needs without any hassle. Since there is a growing concern for the environment, It is important for any business especially within the hospitality and tourism sector to integrate best practices that can help the community to grow and flourish (Wickham et al., 2021). This can be understood with the Corporate Social Responsibility model which is an essential element to understand sustainable hospitality. This model is based on 4 pillars like:
· Environmental Responsibility: This refers to the actions that businesses take to work towards pressing environmental challenges such as carbon emissions, water consumption, food waste, lack of renewable energy usage and so on (Haski-Leventhal, 2018). After thorough investigation, Marriott hotel has not been considered environmentally responsible as it does not use renewable energy resources as promised which is a significant contributor of carbon emission. Marriott also consumes water to a large extent to accommodate the guests however due to growing scarcity of water nowadays, this act contributes to greenwashing which is misleading for the visitors. 
· Philanthropic Responsibility: This includes things like funding educational programs, partnering up with charitable organisations, and supporting healthcare initiatives to help underprivileged communities (Management Association, 2018). Marriott has announced its philanthropic responsibility such as organising community-focused programs or investing in healthcare initiatives however, there are no such evident reports that prove its existence. Therefore, this is another greenwashing act that the hotel has been accused of. 
· Human Rights Responsibility:  Human Rights responsibility includes implementing fair treatment and practices for employees, and providing safe working conditions for the employees. Upon various investigations, it has come to notice that Marriott International has been accused of giving unfair treatment to employees along with long working hours and substandard working conditions. A sexual assault case was also reported within Marriot International’s property but the hotel used cheap tactics to lessen the impact and also did not cooperate with law enforcement only to avoid negative publicity. This kind of activity questions the hotel’s reputation as a responsible employer and its authenticity as green-certified. 
· Economic Responsibility: This involves activities that businesses might take to increase their profitability by introducing sustainable practices such as utilising new processes to reduce waste (Jauhari, 2021). In this regard, it can be said that Marriott was among those global brands that tried to end its use of plastic straws. This helped to save the environment to some extent however the long-lasting effort has still been under the covers. 
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It should be noted that environmental consciousness has been permeating various aspects of customer’s life, especially in the UK which is why guests nowadays have been inclined to make more eco-friendly travel choices. As per survey reports, 69% people in the UK plan to take a leisure trip every year whereas 30% of people claimed that many hospitality and tourism companies in the UK provide false information about reducing waste and carbon emissions as well as exaggerate their green policies and practices with regards to green energy consumption and water consumption simultaneously. 19% of people in the UK agreed that they have been given false information about hotel’s efforts to support local communities, while over a quarter have encountered misleading green certifications (11%). 
Marriott International has often highlighted its green awards, green initiatives, and green supply chain to create a more compelling selling point and increase profit. But now the greenwashing phenomenon has raised skepticism about the authenticity of those claims (Costa and Costa, 2022). 
After a thorough evaluation, it should be noted that Marriott International has often flaunted its green certification due to self-evaluation and lack of rigorous standards. Many businesses within the hospitality and tourism industry conduct self-evaluation practices by taking surveys from the employees or guests and cross-comparing operations with other big giants that are working in the same industry. This self-evaluation has been done so that businesses can set goals appropriately, provide employees with a better working environment, and get a competitive edge. However, due to this self-evaluation, businesses like Marriott often get false data, and employees sometimes hide information from the management to keep their employment for a longer duration. This act gives the management of Marriott International false information that they are green certifiable which they often convey to the visitors without doing a thorough investigation. Therefore, instead of self-evaluating, Marriott Hotel can conduct a rigorous investigation every three quarters to be on top of things and set an example with regards to environmental, social, and economic responsibilities (Graziano, 2021). 
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Sustainable tourism refers to the activities which protect the environment, preserve natural resources, provide socio-economic benefits to the communities and create accessible as well as inclusive tourist opportunities. However, some businesses in the hospitality and tourism industry make false claims known as greenwashing to attract visitors and make a profit in the name of sustainable tourism (Cooper, 2020). 

Benefits of sustainable tourism: 
· Sustainable tourism allows hotels and travel agencies to make optimal use of environmental resources and preserve natural resources and biological diversity. 
· Nowadays, more travellers are environmentally conscious which is why sustainable tourism practices can attract more customers which indirectly can contribute to the economy. 
·  It helps in reducing waste and using more energy-efficient resources (Green Globe, 2023). 

Drawbacks of sustainable tourism:
· Many businesses including Marriott have used greenwashing tactics in the name of sustainable hospitality and tourism which has misled many consumers across the globe. 
· It has not only violated the trust of the leisure travellers but has also compromised the health and safety of the travellers. 
· To create a compelling selling point, Marriott has caused a disillusionment among customers which has also affected their sustainable travel choices (UNWTO, 2023). 
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It is indeed true that the hospitality industry relies on natural and cultural resources such as unspoiled landscapes, forests, pristine sandy beaches etc to make hotels and accommodation facilities provide exceptional leisure experiences to guests and contribute to the economy. However, in doing so, some hotel chains compromise on sustainable operations to save costs and create a brand reputation. Therefore, it is extremely important to implement some changes in hotels so that they can also create a positive contribution to the environment. 
· Green Technology: As technology progresses, it has become cheaper as well as easier to be more energy efficient. The utilisation of green technology has become a new norm which allows hotels to be more energy efficient, reduce carbon emissions and reduce costs (Batabyal, 2018). Hotels like Premier Inn have implemented low-energy LED lighting to optimise energy usage. It has also installed mechanical ventilation with passive recovery which helps to maintain optimal temperature all year around. Marriott hotels should also use these green technologies as it is more sustainable, reduce carbon footprint, and decrease operational costs. 
· Social responsibility: It is perceived that any business that supports the environment and its inhabitants grows much more quickly than those that do not integrate sustainable practices. Therefore, the hospitality industry needs to give equal treatment to employees, pay living wages, promote diversity and inclusion, and so on (Edgell, 2020). For example, Accor, which is a leading hotel in the hospitality industry,] recruits’ candidates regardless of their background or religious ethnicity. Every year this hotel increases employee engagement which directly impacts the employee retention rate. Marriott hotels should also implement activities that create a safe space for employees. 
· Energy Management: The cost of energy is highest within the hospitality and tourism industry which is why hotels need to achieve net zero at all costs. Marriott hotel has previously been accused of giving false information on the Net Zero achievement therefore this hotel should spend some actual money and effort to achieve net zero like Premier Inn and Accor (Korstanje et al., 2020). 
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Conclusion 
In conclusion, it is evident that hotels like Marriott often try to flaunt their green certifications to attract more customers and increase the overall profits of the business. However, these tactics can only mislead consumers, break their trust and loyalty and force them to make choices which are not sustainable. Therefore, the hotel chain needs to take actual green initiatives so that travellers can be compelled to visit hotel properties and give positive feedback which can directly impact the hotel revenue and create a positive reputation within the hospital and tourism industry. 
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