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Introduction
The marketing information system refers to the collection, analysis, interpretation, storage and market information of marketers on a regular, continuous basis from internal and external sources of marketers. According to Kotler (2012), the marketing information system is the process of continuing and interacting with people, process and equipment’s in order to evaluate and distribute patient, timely, accurate information for the businesses so that the decision making process is effective by the business owners. In case of the marketing information system there are various types of conditions prevailing both inside and the outside. This study also investigate the nature of marketing information system in the hospitality industry specially the hotel named Holiday Inn (Shaker & Ismail, 2011). To be more specific about the company, the Holiday is part of the Holiday express. The first chain of Holiday Inn was first established in 1952. Holiday Inn has developed its physical structure with air-conditioned room, meeting room, restaurant, wall-to-wall carpeting, music system and telephone system along with the cocktail lounge  (Agnilar,1967) .

Discussion/Evaluation
The ways company is using MIS and its components as a tool for marketing, information gathering and communication
According to McCarthy and Perriault (1992), marketing managers did not know in advance; Exactly what questions they have or when they need them- but they know how they have used or needed them regularly in the past- they already know what types of data have been useful to them and need to be a concern manager so that information is needed (Shaker & Ismail, 2011).

As per Nasri, (2011), in today's world, people think marketing The information system can be developed, not the big information store, in fact- the reverse may be true - low cost short microcomputers can make a powerful underdog even for small companies. Companies with complex marketing programs can often face the challenge of developing small companies! With a simple system and then expand it as you go.

Components of MIS
On the other hand Shaker & Ismail (2011), sated that, MIS is called component, which is made up of sub-sections or subsystems. As per Philip (2012), there are four different component related to the marketing information system those are for example; internal reporting system, marketing research system, marketing intelligence system and marketing decision support system. 
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All those above mentioned components are very much useful for the organisation like; Holiday Inn. 

Updated information about an MIS should be provided. Thus, new techniques need to be used for speed and accuracy in MIS. Thus, different subsystems are used to develop information. The following are the four components of MIS:

Internal record:
Marketing directors rely on customer orders, sales, price levels, expenses, and inventory levels, acceptable and payable internal reports. At the heart of the internal record system is the order-to-payment cycle. Customers send orders to firms. Thus, the internal record system can be seen as a collection of marketing information that provides the result of the data (Kotler & Keller, 212). Basic provision of information that is easily accessible and all marketing activities available within the organization are obtained from the internal record system containing records. This system deals with the collection, analysis, interpretation, and distribution of required information from various sections of the firm's records.
Marketing Intelligence:
The meaning of marketing intelligence means the methods and set of sources usually used by the managers to collect daily business related operations related to the market environment (Nasri, 2011).
There are following ways Holiday Inn can collect information such as

Sales people:
Sales reps are trained in sorting information and sending it to the relevant manager. They can spot and report new events.
Stakeholders like distribution and other types of retailers:
A company may persuade members of distribution channels to transmit information about customers. Information about the behavior of the sales force is also collected.
External Networking:
This is the opportunity for the owners and management team of Holiday Inn to participate in various types of trade shows to have idea about the published source and get specific stories about the competitors (Kotler & Keller 2012). 

Published information:
Holiday Inn can use various types of advantages form the data source published by the government. On the other hand there are various types of data published by the government like census can support them about the demographics and the family structures. Likewise Holiday Inn may not have own research firms such as IMRB or AC Nelson but they can purchase information (Kotler & Keller 2012).

Customer feedback: This is very fruitful to have the customer feedback for the purpose of improving the customer services by the Holiday Inn. This is one of the best cost saving technique to collect information and can be collected both online and live face-to-face (Solomon et al., 2013).

Marketing Decision Support System 
In the hospitality industry there are rapid growth of hotel related business and the competition is enormous. The hotel businesses are now using the marketing decision support system by using various software and hardware tools (Nasri, 2011). It helps managers provide evidence for decisions made. The current marketing software program assists in the design of marketing research studies; market segmentation, price sales, budgeting, media analysis, and sales force operations.

Marketing Research system
According to (Kotler and Keller, 212); (Kotler and Armstrong, 25)], they point out that these are: "functions that connect consumers, customers, and the public through marketing information". This information is useful for understanding the opportunities available, for market participation, for evaluating marketing activities, for controlling market performance, and ultimately for improving the understanding of the marketing process. (Kotler & Keller, 212), "A marketing research system is a systematic design for collecting and analyzing the relevance of data and results related to marketing status"

Gathering and communication
The organisation like Holiday Inn can make better decision inn terms of the information collection system and this has to be valid and practical information. It is imperative that Holiday Inn can have information can be applied to make better decisions in order to increase the market share for Holiday Inn (Shaker & Ismail, 2011).

Thus, the success and failure of the company in effective decision-making can be determined by carefully dealing with the marketing information system.

Information support systems for marketing activities
At the marketing level, specific information support, systems may be needed depending on the nature and purpose of functioning. Kenneth C. Loudon and Jane P. According to Loudon, we have the following information support systems (Nasri, 2011).

The collection of good set of information can help Holiday Inn to make better decision, so it's important that a company receives enough information and after applying them, they make better decisions that improve the company's market share. Thus, the success and failure of organizations in making effective decisions can be determined by carefully dealing with the marketing information system (Solomon et al., 2013).

Information support system for marketing activities
At the marketing level, specific data support, systems may be required, depending on their functionality and nature. Kenneth C. Loudon and Jane P. According to Loudon, we have the following information support systems (Nasri, 2011).

Executive support system
As per Solomon et al., (2013), an executive system is nothing but a particular tool, which may let Holiday Inn to manage data from various other businesses for the overview. These particular types of reports are analyzed and used by other executive level people like; managers and managing directors ad also created by executive level of people form other competitors. These particular type of reports are coming form various departments of the organisation like; HR, Finance, Cost accounting and billing. To manage and collect data from various sources and form various department where come of the executive support system tools are analytical tool that uses continuous data to predict consistent performance over time. Holiday Inn can use this ESS to make sure they are suing the industry data accurately to beat the competitors. 

Transaction Processing System
The system named transaction processing system are known as the type of information processing system, which collect data form various other related business in terms of the transaction events, commonly used for the day to day transaction of Holiday Inn like organization and recordkeeping, especially for sales, payroll, storage, shipping and employee tracking (Nasri, 2011).

Effectiveness of MIS
The marketing information system helps an organisation like; Holiday Inn to make fruitful decision in terms of the business operation. There are known to be five different functions of the management and each of the department supports by the MIS. These are the five elements known as: planning, organizing, coordinating, deciding and also controlling (Agnilar,1967) .

The information system in Holiday Inn should be managed and built to meet the requirements on they way managers should work. There are various research supports that, the managers in the organisation usually possesses wide variety of tasks on a regular basis and able to manage the minimum time for each of these (Solomon et al., 2013).

The managers in the Holiday Inn plays three vital roles such as: interpersonal, informative and also the decision-making. The decision making process largely depend on the Marketing information system. The MIS in online form or any other form can help and support these roles to manage effectively and accurately to make better decision (Nasri, 2011). The strategic decision usually involve changing the structure of Holiday Inn like organisation and therefore, Holiday Inn should receive accurate information form the MIS (Solomon et al., 2013).

Conclusion
This study assures that all MKIS components will have a significant impact on the performance of the targeted sector by improving the quality of service provided to customers, which is consistent with the results of many previous studies. Marketing research takes the form of objective or continuous objective reading. In contrast, marketing intelligence is less precise in its aims, largely informal than professional marketing researchers and driven by managers. These three variables are useful contributors to the performance of Holiday Inn. Internal record system improves performance; Marketing research systems strengthen performance and marketing intelligence as well.
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Figure 1: Components of Markeling Information System




