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Introduction
In recent years, UK job market looks for people with high skills in technological practice. As most of the organizations are progressing their functional areas with the high technological instruments, there is a huge difference between organization from past decades and recent decades. Not only the organizations but also people all of the stage are using technology in their routine life. But instrument from organizational sites is quite complex and different from the instrument that is using personal life. Digital skills mean capacity of running high technology (Quinlan, 2015). So, the organization requires people who are highly good at controlling that digital instrument and also apply appropriate research methods. Universities and colleges are also teaching their students how to run instrument in professional life so that they can serve the best-skilled people to those organizations. The necessity of digital instrument knows no limit, as it reduces time expansion of certain work as well as make the tasks easier.


[bookmark: _Toc502961072]Digital Workplace & its necessity in the business world
Digital workplace is the platform where several instruments, operational tools and a whole environment of work are included. All of these are accumulated to solve many projects for gaining profit. It can be compared with the word revolution because of its distinct nature. Digital workplace allows employees to have a different environment and sometimes it may change their patterns of work also. The term of using digital tools can start from any stage from upper to lower management as well as lower to upper management. Industries are digitalizing day by day rapidly (Woods and Murphy, 2013). As a result, the demand of people who have a wide level of digital skills is increasing. According to the last year analysis of UK job market, 750,000 people with digital skills are required to run and capitalize the roles of industries in the UK. 
According to Deloitte Canada (2011), digital workplace is formulated with four important factors such as communication, technology, governance and measurement of values with models. According to the organizational culture, employees have to learn the effective working behavior. Through their daily performance, the fortune of business is held. It requires maintaining an absolute communication system using with recent modern ideas. Technology is the easiest medium to interact with others such as worker can observe the professional profiles of others and can build a general concept of a certain coworker, senior or other parties (Bryman, 2016). On the other hand, governance refers the facilitators provide resources, techniques and rule further activities. Last, of all, digital workplace is a place where anyone can measure the present condition of any organization with previously built models or theories. So, the necessity of digital workplace is connected with every sphere of operations in the organization. 
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Digital skills are considered as the economy booster in UK business market. It is not a difficult term; moreover, people of all ages can learn about digital skills. It will help them to get a better job in any sector concerned with digital tools. Students with digital skills are more appreciated in today’s organization because they do not require further training or development session to develop their digital tools practice (Hamburg, 2017). This can provide much time for more operation, increase productivity and give easier works. 
According to Cornell University, “Capacity of identifying, measuring, developing, connecting and innovating new patterns and technologies is considered as Digital Skills” (Essential Student Digital Skills, 2018).
[image: সম্পর্কিত ছবি]Patterns are the assumption for achieving organizational goal and technologies are connected with machinery, devices, websites etc. Digital literacy can be gained through following some steps such as developing functional theories, enhance creativity, practice more critical thinking, increase the social understanding, finding ability, communication and safety management. The most common practice is computer literacy and that is mandatory for all workers to attain knowledge about computer.
Figure 01: Components of Digital Marketing
Source: (Google.com, 2018)
Digital marketing is another form of digital skills in most of the organization. Here, the role coming from acquiring digital skills are given to have proper idea and demand of attaining digital skills. Nowadays, graduates enjoy working with freedom and digital marketing is the platform where they can provide their best thoughts and contributions as well. 
Digital researchers are run by the software in microcomputers. Organizations which are built on the basis of technology operate digital researches the most in frequency (Quinlan, 2015). Digital research has developed several times with the help of new innovations in software. For this, an organization can apply new term by regular updating the version of the particular software. It has some advantages too as like increasing security in respective industries, faster working capability in machinery, more storage capacity, less consumption of power etc.
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The impact of digital skills and researches on business organizations is enormous because it interlinks with functional areas in many ways. People practice obtaining digital skills not only for personal advantage but also for organizational welfare. Several digital researchers are practiced to have a healthy business environment and long-term sustainability. There are some purposes which are responsible for attaining digital skills such as:
Privacy Management: Organization runs several operations which require effective security management. For this, they use digital skills and researchers to maintain proper privacy to avoid uncertain distraction regarding organizational operations (Bryman, 2016). For example, Google authority maintains the highest level security for protecting their customers’ personal and professional information.
The medium of Communication: Organization uses different mediums to cooperate with its employers. It is difficult to communicate one after one so that organization uses the intercom, a personal profile on internet, cloud etc. These also help business industries to cooperate and interact with outsider by maintaining public websites or particular accounts.
Enhance Creativity: As business industries emerge a number of technological instruments to run their operation without interference, it is another platform to enhance creativity. Through web or applications or software designing, people in the organization can establish their potentiality also. There is a huge number of applications designing every day and organizations appreciate who can produce the best products.

Figure 02: Other Implications of Digital Skills
Source: (Self-designed)
Organizations practice digital skills and researches for maintaining information gathering, enhancing efficiency in work, managing several job opportunities and having faster operations. 


[bookmark: _Toc502961075]Demand for Digital Skills in Business
Business organizations are applying the theme of digital workplace increasingly which eventually increase the demand for eligible people who can operate them. Being digital helps both organizations and individuals. Organizations also support the development of digital skills because it contributes several advantages such as minimizing time in production, making operation easier and faster, requires fewer people etc.
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Figure 02: Digital skills development rate supported by organizations
Source: (Smart Insights, 2018)
The following chart shows the demand for developing digital skills where 33% organizations have agreed and 34% organizations have shown the demand for average knowledge. The rate of disagreeing is much fewer which indicates the driving demand of digital skills among employers.
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Figure 03: Recruitments in digital marketing 
Source: (Smart Insights, 2018)
In an organization, digital marketing requires recruitment for maintaining several roles. In the chart, recruitment of staffs in digital market is neither an easy task nor a difficult task. Especially hiring SEO in content marketing, paid media (e.g. social media or display) and experience designer (e.g. web design, apps) are assumed as both easy and difficult task.  Some assume strategy planning (28%) and analytical performance (30%) is slightly difficult.


[bookmark: _Toc502961076]Idea of some Digital Marketing Techniques in Business
Among several digital marketing techniques, some widely used techniques are illustrated on the basis of organizational functions such as content marketing, social media, and big data.
[image: 4th_wave_content_marketing_600]Content marketing: It has now become top 3 rated roles from last three years, as it concerns about managing the ongoing strategy and calculates upcoming suggestions for the organization. According to Hub spot research, 40% approach regarding business function is done in last year (2017). It also helps to figure out the pricing, costing and competition strategy of every year (Smart Insights, 2018). Scott Brinker assumes that there are vast opportunities in content development and personalization.
Figure 04: Content Marketing Formulation
Source: (Smart Insights, 2018)
Social Media: Social medium consists of Facebook, Twitter, Pinterest, Tumbler, and LinkedIn, snap chat etc. by which people can cooperate and engage easily within seconds. Modern business is trying to reach those areas to attain people attention and maximize the productivity. Online business is progressing more through social media nowadays. Besides, workers can connect to each other through social media as well as an organization can maintain personal profile where their respective workers can link with each other. It is referred that medium that not only connect people but also earn people attention (Woods and Murphy, 2013). It is estimated that 75 billion people will be connected with IOT (Internet of Things) within 2020.
Big Data: It is the medium of predictive and analytic of employer and customer insights. Information about customers toward particular goods and information about employers towards operations can be gathered. Measuring the data, an organization can create new ideas about further approach (Hamburg, 2017). Such technological tools accumulate those information, sync, evaluate and formulate such decision.
[image: ]
Figure 05: The Four V’s (Big data)
Source: (Bluecoppertech.com, 2018)
This chart illustrates a proper image of a big data where the volume of information are structured, analyzed and measured also. 
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The volume of using social media for entertainment, leisure, learning, earning and building status is increasing and becoming common as well as fundamental practice for people all of the ages. As it is presumed according to individuals needs but it is also used for organization purpose nowadays. Because it is cheap in maintenance, easily operated, higher access by people. Some say it is the job opportunity by itself. Because it is easy to operate and understanding (Bryman, 2016). 
[image: ]Frequency of Social Media Users: 

Figure 07: Frequency of Social media Users according to ages
Source: (Infinitysocialmedia.com, 2018)
The different color bars indicate the rate of using Facebook, Twitter and Skype. People from 18 to 29 years use social media mostly who are non-graduate, graduates and post-graduates. They work in the elementary stages of any organization and they know the best knowledge about socializing through Medias as well.
Statistics by Researchers: According to researchers, ‘94% organizations use social media for publishing recruitment circular and 49% people can find it useful for improving their quality through social media. Around 300 million people search job in social media every day which indirectly increase the profit of some respective websites as well’ (Infinitysocialmedia.com, 2018). 
[bookmark: _GoBack]Online business: It is easily operated through social media. People all over the area cannot visit easily because of their busy scheduling, long distance, and personal barriers (Spiezia, 2017). Marketer assumes smart products are the most effective and profitable products in the online business. 
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Figure 06: Roadmap of products
Source: (Pinterest.com, 2018)
With the lapse of time the demand for smart product increases. When it becomes a service, products demand increases more and when it is connected medium its demand gets higher. For example, Dell companies earn 3 million sales through twitters. 
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Conclusion
Form the passage, the nature of the digital workplace and the frequency of applying digital workplace are explained to have a clear idea about digital skills. Digital skills are the methods to adopt the recent practice of most organizations. Digital marketing is one of the basic images of digital skills consisting different roles (Bryman, 2016). The rising demand for achieving digital skills supported by organizations increases awareness among people to gain access to maintaining or practicing digital tools and techniques. There are several techniques are using in today’s organizations such as big data, automation, internet, content marketing etc. Social media is considered as the most frequently used medium which has a great impression on people all of the classes. 
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