Swansea Business School BA Business Management and BA International Business Management modules
	Module title
	Learning outcomes
	Assessments

	LEVEL 4

	Finance for Business
	· Explain the nature, behaviour and purpose of cost accounting and apply cost accounting concepts, techniques and methods to business transactions.
·  Review the basic principles of accounting including use of appropriate software.
·  Prepare financial statements from initial data, dealing with both routine and non-routine transactions and analyse financial statements with confidence.

	In-class assessment 
2 hour exam


	Academic and Professional Skills
(+Cymraeg)
	•	Identify and use credible and accurate sources of information to support academic and professional tasks.
•	Apply critical thinking skills to analyse information, ideas, and arguments in academic and workplace contexts.
•	Reflect on the development of their academic and digital skills, identifying strengths, challenges, and areas for future improvement.
	In-Class Assessment (25%)
A time-constrained activity assessing students' ability to identify credible and accurate sources of information and distinguish between reliable and unreliable content.

In-Class Written Assessment (25%)
A short written task requiring students to apply critical thinking skills to analyse information, arguments, or scenarios.

Academic and Digital Skills Interview (50%)
A structured interview in which students reflect on their development of academic and digital skills throughout the module. Students will discuss their progress, challenges overcome, use of digital tools, and how their skills have developed to support future academic study and professional practice.

	Global Business Challenges

Proposed title change: Fundamentals of Global Business and Economics
	· Demonstrate understanding of the interdependence of national economies and the consequent impact on businesses
· Understanding of recent developments in the global economy
· Globalisation/deglobalisation in the 21st century
· Assess the impact of both micro- and macro-economics on business environments that will force organisational change
· Ethical, cultural, sustainability
· Demonstrate understanding of basic economic principles and modules.
	Simulation role play

	People and Organisations
(shared with Motorsport)
	· Culture
· Structure/goals
· Management and leadership
	Written (1500 words, 50%)
Group presentation (50%)

	Marketing Fundamentals 
(+Cymraeg)
(shared with Motorsport)
	•	Explain fundamental marketing principles and consumer behaviour concepts. 
•	Apply market segmentation and targeting techniques to develop marketing solutions for defined audiences. 
•	Create and communicate marketing campaigns and recommendations using appropriate professional and digital formats.
	Portfolio (50%)
Students design a marketing campaign for a business, motorsport team, event, or product. They produce:
•	Customer persona 
•	Segmentation and target market analysis 
•	Marketing objectives 
•	Promotional materials (social media posts, poster, video, email, etc.) 
•	Brief rationale explaining their choices

Presentation (50%)
Students pitch their campaign to a panel, client, or class audience and justify:
•	Target audience selection 
•	Marketing channels chosen 
•	Expected impact 
•	Campaign effectiveness measures

	Entrepreneurial Innovation
	· Business model canvas (plan)
· Innovation vs invention (entrepreneurial mindset)
· Understanding the competition
	Written – venture planning (50%)
Solo presentation (50%)

	LEVEL 5

	Finance Performance Management
	· Develop a critical understanding of the principles, concepts and applications of cost and management accounting.
· Develop an analytical approach to cost and management accounting data.
	2,500 word report
3-hour examination


	Data Informed Decision Making
	· Understanding the ‘weight’/importance of OLAP, OLTP and big data
· Creating business dashboard based on data obtained
· Interpret data relevant to chosen industry/organisation
	Portfolio:
· Presentation: live showcase of developed platform
· Screenshots
· Peer review reflection

	Leadership (HRM module tbc)
(+Cymraeg?)
	
	

	Marketing in Practice
(shared with Motorsport)
	•	Evaluate contemporary marketing theories, frameworks, and practices within a range of organisational contexts. 
•	Develop evidence-based marketing strategies that respond to organisational objectives, market conditions, and customer needs. 
•	Apply and justify the use of digital marketing techniques to support the growth and performance of small and medium-sized enterprises (SMEs).
	Individual Written (50%) – 2,500 words
Students will critically evaluate marketing theories and frameworks and develop an evidence-based marketing strategy for a chosen organisation or SME. The report should draw upon relevant academic literature, market research, and industry evidence to justify recommendations.

Group Marketing Consultancy Roleplay (50%)
Students will work in teams acting as marketing consultants for an SME client. Through a roleplay scenario, they will present and justify digital marketing recommendations, demonstrating their ability to apply marketing theory to practice, respond to client questions, and communicate professional solutions.

	Contract Law
(Delivered by Swansea Law School, also shared with Motorsport)



Proposed change: Business Law and Practice – this is in semester 1. Leadership/HR module semester 2.
	• demonstrate knowledge and a critical understanding of the established principles and 
concepts which underpin contract law, and the underlying policy considerations; 
• demonstrate an awareness of the ethical and commercial issues which arise within 
contract law;  
• apply the fundamental legal techniques of reasoning from precedent and interpreting 
statutes, including knowledge of fact-finding, to matters of contract law.


• evaluate the formation, purpose, and principles of partnership and company law; 
• progress business transactions arising during the life and development of a business, and demonstrate a critical understanding of the interests of different parties involved in the business including directors, shareholders, and creditors of a business; 
• critically analyse the management of a company in regards to structure and funding, and be able to select an appropriate medium and structure to meet the client's commercial requirements, and to advise on the legal and taxation implications.
	Coursework (2000 words) – 50%
Exam (2 hours) – 50%

	Placement (option for BABM)
(+Cymraeg)
	
	

	Enterprise and Professional Development (BAIBM, and option for BABM)
(+Cymraeg)
	· Reflect critically on personal and professional development, identifying strengths, weaknesses and opportunities for enhancing employability.
· Apply enterprise, innovation and strategy concepts to real world business situations.
· Interpret and make us of quantitative and qualitative business data to make informed decisions.
	Consultancy project/simulation
Video diary - processfolio

	Semester abroad option semester 2 for BABM

	LEVEL 6

	Independent Project (BABM) - 40 credits
(+Cymraeg)
	· Design project/execute
· Critical evaluation and application of appropriate theories and models
· Analyse primary and secondary datasets to generate business insights
· Project management skills?
	Independent project – choice of dissertation, live project/consultancy

	International Business Communication (BAIBM)
	· Understand and interpret divergent international cultures
· Analyse international business communication situations
	Written (50%)
Written (reflection) 50%

	Contemporary Issues in Management
(shared with Motorsport – possible title change to include Leadership?)
	· Understand the differences and opinions of critical vs mainstream approaches to/of management theory.
· Hi-po employee management/talent management and SHRM
	Written (50%)
Written (SHRM/Hi-Po talent management strategy) (50%)

	Global Ethics
	•	Critically evaluate the relationship between business, society, and the environment in a global context. 
•	Assess the impact of organisational decisions on stakeholders, human rights, and sustainable development. 
•	Justify approaches to ethical behaviour and decision-making within organisations using ethical theories and contemporary evidence.
	Written Evidence Portfolio (50%)
Students will compile a portfolio of evidence that demonstrates critical engagement with ethical issues relating to business, society, the environment, human rights, and organisational behaviour. The portfolio will provide the foundation for discussion during the academic interview and should draw upon academic literature, case studies, policy documents, and contemporary examples.

Academic Interview (50%) – 20 minutes
Students will participate in an individual academic interview in which they critically discuss and defend the views, analyses, and conclusions presented within their evidence portfolio. Students will be expected to demonstrate critical thinking, ethical reasoning, and the ability to synthesise theory with contemporary business practice.

	Global Business Environment (BAIBM)
	· Critically evaluate resource advantages of national economies and assess how this impacts business decisions.
· Analyse national ethical norms and how this impacts corporate social responsibility of organisations.
· Plan and execute appropriately localised marketing campaigns.
	Market expansion simulation/game

	Strategic Management
	· Evaluate internal vs external environments to develop and implement strategic frameworks
· Develop an understanding of common and more bespoke strategic models
· Ability to assess an organisation’s internal resources to evaluate strengths/weaknesses
	Written – establish framework (50%)
Professional dialogue (50%)

	Leading and Developing People
	1.	Critically evaluate the role of leadership and emotional intelligence in influencing individual and organisational performance. 
2.	Assess the impact of employment rights, equality, diversity, and inclusion on people management practices and organisational culture. 
3.	Apply and justify appropriate approaches to coaching, mentoring, conflict resolution, and reward management in workplace settings.
	Professional Leadership Roleplay (100%)
Students will participate in a series of workplace leadership scenarios requiring them to demonstrate effective leadership, emotional intelligence, and people-management skills. Scenarios may include coaching and mentoring conversations, managing workplace conflict, addressing equality and inclusion issues, discussing employment rights, and implementing reward and recognition approaches. Students will be required to justify their decisions and actions using relevant leadership and management theory.



