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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Hollywood Bowl website loads relatively quickly on both the laptop and the phone, with a slight difference on the phone because of the high-quality photographs and graphics when the page is launched. According to the (Zeunert,2025) an average website takes 1.9 seconds to load the main page content on mobile. On desktop pages load a little faster, within 1.7 seconds.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website offers several subpages that recommend various activities (subpages) meant to provide better customer service. The website is organised simply with access to a menu that allows the navigation of each subpage separately.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can easily make bookings via their webpage as the company has many sections where a booking can be made. This can either be on the main page or through the certain service that someone wants to book. This feature will help to better manage a traditional booking to avoid any clashes. (Booking Live, 2021)


	Question 1d - What improvements could be made to the usability of the website?


	Answer: After I looked on the website page I will suggest for short videos of each game offered, an walkthrough of the value and the most important thing there is no details of accessibility for disabled people and the parking as well, more information parking at the venues and more information how to get there.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The company's website has a pleasant design and on theme aesthetic, consisting of a bright multicoloured palette. When looking at the website on a smaller screen, the content is still nicely displayed and does not feel crowded compared to when looking at it on a computer.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Hollywood Bowl is a company which is known for its colourful atmosphere with shades of hot pink and yellow with imagery of activities and its customers. The website does not include videos on the main screen, something that could be crucial to show the clients a more in-depth presentation of what they have to offer.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Regarding instant interaction, the website does not have an online chat tool yet it does provide their two different phone numbers and email while also guaranteeing their customers a free callback. However, an active chat tool that customers could use should be implemented to meet their immediate needs. Using a chat box for customers offers benefits like moment reactions, 24/7 accessibility, and made strides client fulfilment through fast issue determination. (Fennema, 2024)


	Question 2d – How effective are the social media links on the website?


	Answer: At the bottom of the main screen of the website it contains their Instagram which slides through some of their posts and photos, if clicked on instantly transferred to their social media. In the menu, Hollywood Bowl contains all of their social from X to Tiktok to Facebook which are very effective and quick to access.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The website is really good at showing their services, instantly showing upcoming events that customers are able to book. They provide what games and offers they have with very well written descriptions, giving customers even tutorials on how to play the games.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customers are able to offer their opinion and experiences about the services to social media platforms as there is no direct way to write reviews on the website. However, the website often provides a series of reviews that others have left regarding a certain service to show the customers what was said about their service. Online reviews showing potential customers higher trust and credibility. Also, these can improve SEO performance (socialmediamax.co.uk, 2025) 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The imagery and website design is presentable and professional by providing all needed information on their service while also keeping their aesthetic happy vibe, giving the viewer a pleasurable experience from the website alone. I would use and recommend the company’s services for the amount of activities provided. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The prices for customers are not provided on the main pages in the website and instead only shown during booking so customers are able to know prices before paying, providing prices for offers regarding bundles and many more. Many customers have believed that the prices reflect the quality by reviewing how it is a “great value for money


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling in Cheltenham

	
	2. Hollywood Bowl near me

	
	3. Arcades near me

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The company’s website does appear in the top 10, suggesting that their website has well operating search engines.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In today's world, websites serve as the business card for companies, providing customers with a virtual means to access a company and its offerings. 

A study conducted by Hill (2024) indicates that having a website remains essential for visibility, exposure, and customer engagement, even in an era dominated by social media platforms. There are numerous reasons why a company should maintain a website, including: creating a professional online presence, having control over content, enhancing the credibility of services, facilitating quick and efficient customer access, and utilizing customer access analytics to support marketing efforts.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: My first recommendation it will be to make it accessible for people with disabilities, easy to read, the website is to dark for people with bad eyesight ,to add the possibility for zooming the text. Another suggestion
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