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1. Introduction 
This investigation has been formed with the intent to deliver the understanding & knowledge into a recent tax regulation. The legislation of making tax digital will proceed to commence in full by the end of 2020. This project will disclose the implications in whole, of making tax digital (MTD) in the region of South Wales. The result of this study will show an understanding of, in what way developed small & medium enterprises will adapt to new taxation regulations, furthermore by what method the concerned matter will be tackled by accountancy practices. 
1.1 Rationale 
HMRC introduces MTD in 2016, with the intentions to lay out the new regulations, to make it easier for individuals as well as businesses to get their records of tax correct and stay on head of their affairs. The regulations of laying out the new laws will have a great impact on accountancy practises and small/medium enterprises (SME). HMRC is intending to achieve certain criteria’s set by themselves, such as being the most digitally advanced tax administration in the world. Eventually the aim is to make the system more effective, efficient, and easier for tax payers to get their tax right. The goal of HMRC is not just beneficial for organisation but also tax payers. (HMRC 2018)
Emily Mcloughlin the mention that only 20 percent of small businesses do report their accounting online. Furthermore, results from a survey gave results showing that many businesses are looking for new accountants. This also is not going to affect only taxpayers, accountants will be facing challenges, as practices will have to prepare for the impact the regulation will commence. Xero has been working on new software’s which are cloud based accounts that connects clients and accountants to UK compliance bodies. (McLoughlin, 2018)
National Statistics show that there are over two million VAT registered businesses in the United Kingdom. There could be up to 900,000 of those companies which are unprepared of (MTD). Businesses affected will need to ensure that they are going to use software’s to file their returns, the software’s must be MTD compatible. If this in not taken in consideration penalties can be filed by the HMRC. Accountants have been affected by the new regulations on how they will comply the implication’s of MTD to their clients. (Skoulding, 2018). The relationship between clients and accountants will have be investigated by the individuals in order to make sure that the accountancy practices as well the clients follow according to the new implications. 
This investigation will focus on intensely to go through the new tax regulation and the reason to why these implications will take place. The affects of accountants and small/medium business will have to face because of the government’s new laws, additionally discovering how the challenges will be tackled in depth by businesses and accountancy practices. 
1.2 Background & Literature Review
The Introduction of MTD was announced by the government at the end of 2016. There can be a lack of information on the result of the regulation, this is due to the regulations affect is to be working and launched at its full capacity by 2020. The effects and changes that are needed to be made by business’s and accountancy practices will be explained. The HMRC reasoning to the new regulations will also be looked at in depth. A reliable foundation of information for the literature resource of this investigation is going to be HMRC. The reliability of the information is very important, the reason to the choice of HMRC is because the organisation is the originator of the regulations, also they have produced data on how the accountants and businesses will change in order to work with HMRC. The timeframe of the whole procedure taking place and also compliances that will have to be taken into effect. 
HMRC has been engaging with accountancy practices such as ACCA. ACCA have been working on proposals from the HMRC and have commented that the introductions of MTD will create difficulties for many sectors if correct procedures and not implied. The company believes that the effect of the implications can have a positive effect as they believe in digital tools for many reasons that are beneficial for the company it self and the it can be beneficial to businesses. The benefits that can be achieved include administrative efficiency and underlying economic performance. Furthermore, ACCA believe that if the digital tools are not properly introduced it can have an effect to the whole situation. (ACCA, 2018).
A report from the FCSA have also mentioned that software providers will also be affected. Providers will have to produce software’s that will be compliable to MTD. As HMRC wants the submission of tax and regulations to be conducted through 3rd party software’s. HMRC believe by using these platforms it will save money for accountants, taxpayers and themselves. (Accounts, 2018).
1.3 Aims & Objectives
The initial aim of this report is to explain the effects of making tax digital on small/medium businesses & accountancy practices in the region of South Wales.
1) Analyse the reason to MTD & procedures taken place by HMRC to achieve this.

2) To research and identify the changes, challenges, affects and opportunities the new tax system will have on small/medium businesses in South Wales 

3) To understand the effect and changes accountancy practices will have due to the new tax regulations. 
     














2. Research Design 
2.1 Methodology 
Research can be defined ‘as a process that people undertake in a systematic way in order to find out things, thereby increasing their knowledge’ (Saunders, Lewis, & Thornhill, 2016). This term is used because by using the word systematic way it annotates that the research is focused in a logical relationship and not just on beliefs. This involves the research to include explanations for why certain procedures were used to gather information. The outcome of the Research will then have to be expressive and clarify any boundaries connected.

[image: The research 'onion' (Source: Saunders et al., 2007) ]
Figure 2.1 – The Research Onion. (Source: Saunders et al., 2007)
Figure 2.1 the research onion is constructed in layers, each layer contributes to the explanation for the type of research methods used and how to construct the research. This insures the validity of the research to be taken seriously. The onion assists on, in what way the research should be developed, and also which strategies would be taken in order to collect data. (Saunders, Lewis, & Thornhill, 2016)p122. 
2.2 Research Philosophies 
(Saunders, Lewis, & Thornhill, 2016)p124. Saunders claims the main philosophies that make up the ontological framework is interpretivism & positivism. Positivism adopts that authenticity occurs independent of social or moral reflections. The approach of positivism will used for the collection of quantitative data. Which will be attempted through surveys. 
2.3 Research Approaches 
Inductive approach involves recognising a pattern from annotations, creating reasonable accounts for them and subsequently suggesting concepts. Suggestions assume that if there is a lack of information on the topic and lack of literature, then it is suitable to take in the inductive approach. This approach will be taken through interviews. (Saunders, Lewis, & Thornhill, 2016)p123. 

2.4 Research Strategy 
(Saunders, Lewis, & Thornhill, 2016)p177, mentions that the strategy Is how the researcher carries out the research. Looks into which techniques are used to collect data. The investigation will convey surveys that will allow the control to the researcher. Surveys is linked with a deduction approach which will a strategic way of research for this report. 
2.5 Research choices   
The investigation will include qualitative data in the presence of interviews which will include provide data collected from a primary source. The interview conducts on accountants’ effect on new regulations. The data collected will be compared and explored to other data available from other accountants and secondary data. 
2.6 Sample
Opportunity sampling will be active as a sampling method for the report. This could be narrated as participants are involved due to access of people at the time of study. The use of interviews will be used also surveys to include the opportunity sampling. 2 accountancy professionals will be undertaken interviews and 2 business managers. My report will target small businesses in south wales. 
2.7 Limitations & ethical Considerations 
Due to the nature of the report there will be a few factors that will affect the report such as time, this may result in the lack of analysis and research, as more information will be available after the regulation has taken place. The research will also be affected by the number of companies being interviewed and the accountants, as it may only apply to certain individuals but can be different for other accountancy practices and businesses. This can have a lack of evidence of the information gathered. 
3. Reliability & Validity  
Reliability is vital to the project because the research constructed will give credibility to the information gathered. Also, this affects the validity of the report. The research must consider the threats and have minimum error for the information gathered must be correct and valued therefore giving a good reliability and answer to the report.
4 Resources and Gant Chart
The resources that will be used for this report will consists of using varies types of information from secondary sources including books, report, journals and mainly professional information from bus organisation including ACCA and HMRC. Primary Information will be collected from interviewers and surveys. 
Gant Chart
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