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Marketing Fundamentals Assessment 2: 
Marketing is defined by the American Marketing Association (AMA) as "the activity, set of institutions, and processes for creating, communicating, delivering, and exchanging offerings that have value for customers, clients, partners, and society at large." Essentially, it is a practice that effectively helps organisations achieve their wider organisational goals. With the business world evolving, marketing has changed from its traditional ways. Macro-environment and micro-environment factors can influence marketing strategies. Marco-environmental factors can be analysed by using PESTLE analysis. Evaluating the market can help companies make more calculated decisions for the future. Companies also tend to use technology to market their products, such as being present on social media platforms such as Instagram. These strategies may increase an organisation’s sales, produce a positive brand image, and help continue the company's survival.
For a company to maintain its survival, it is important to utilise and prioritise marketing activities. F. Redjeki, H. Fauz, and S. Priadana (2021), Page 1. Effective marketing strategies can boost sales and increase a company’s revenue by targeting target markets to help drive new customers to purchase products. For example, in 2011, Coca-Cola launched their ‘Share a Coke’ marketing campaign, where they produced cola bottles with personalised names on them.  This saw a wave of posts on social media; customers responded positively, posting pictures and selfies with their personalised cola bottles, and sales increased. Coca-Cola managed to increase sales due to its innovative way of targeting social media users to buy their product by participating in a trend they created. However, marketing strategies don’t only target new customers; they can also help retain existing customers by using customer-centric strategies to build loyalty through communication. In 2009, Starbucks introduced Starbucks Rewards, offering rewards and free beverages for regular customers. This marketing strategy enticed customers to keep coming back due to the fact they would work towards or collect a reward, thus increasing sales with current customers. Many companies have loyalty programmes, such as Amazon, which has prime. In this case, they offer quicker delivery times in exchange for customer loyalty. The advantages marketing brings strengthen and affect a company’s brand identity and awareness.
Using PESTLE analysis, companies can analyse external macro-environmental factors to help make informed marketing decisions and develop current strategies. PESTLE stands for Political, Economic, Social, Technological, Legal, and Environmental. Political factors that influence the market include tax policies, and every business must abide by the law and any government rules while trying to market their product. Inflation is an example of an economic element that influences the market. As the economy changes, organisations will have to change the prices they market as well to create a profit. An increase in price due to inflation may lead to marketing campaigns being changed.  Social factors such as satisfying a company’s cultural needs, influence the market. More recently companies take more incitive to cater for customer social needs in the hope to diversify the customer base and increase sales from different cultures. A company who shows interest to social factors have more of a good brand image. 
Marketing has changed over the years, as in today’s age it has moved into a more digital era. Companies take more advantage with technology to give them an edge in the market. For example, coca colas campaign was 
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