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[bookmark: _heading=h.gjdgxs]Introduction
Sustainability is about the carefulness needed for an organisation to utilise natural resources without depleting them for the coming generation. Sustainable development is about achieving environmental protection along with community and economic development. The abundant number of resources utilised by the hotel industry contributes to environmental degradation.  Moreover, if we look at the potential of the hotel industry by leaving behind the COVID-19 pandemic and through the economic recovery, the top priority of the hospitality industry needs to be sustainability. Globe is currently in the unprecedented crisis of climate and environment and in urgent need to exceed the safe upper limit of 1.5C warming in the coming twelve years or less. Nevertheless, at the moment of significant opportunity, the world is also recovering from the disruptive pandemic.   The executive director of the United Nations environment program elaborates the need of thinking beyond going back to normal after the pandemic. She stated that in today’s economy, going back to normal is like putting our future in doubt, by destructing the health of our ecosystem’s species. Companies can't move back to "NORMAL". But to move forward, and plan to delve our efforts into developing low-carbon, and nature-positive societies and economies (UN environment programme, 2021).  
[bookmark: _heading=h.30j0zll]Corporate social responsibility
Corporate social responsibility is regarded as the practice where organisations hold themselves responsible for their actions and significantly impact society through their efforts. The concept of circular economy motivates the 3R: Reuse, repair and recycling of products to eradicate waste. This need is triggered by the continuous depletion of natural resources for the urge to generate maximum revenues. Circular economy and corporate social responsibility go along. By sticking to the principles of a circular economy, companies can achieve corporate social responsibility. This is the most important element for businesses as they are massively responsible for polluting the environment, therefore, this is the only right thing they can do to clean it up. As climate change has become the topic of concern for everyone today, even for tourists, now they are supporting the idea of sustainability and are more inclined to the businesses supporting the very idea. 

[bookmark: _heading=h.1fob9te]Pillars of sustainability
Social, economic and environmental is the three pillars of sustainability. These pillars provide the framework of how to make a present and future which is more sustainable for all. Some of the greatest concerns are addressed by these pillars, such as peace, inequality and environmental degradation etc (Sakshi et al., 2019). It is stated by the United Nations that sustainable development goals and their targets are universally attainable keeping into consideration various development, national realities and capacities. 
Economic sustainability is directly associated with the profit of industries and the effective utilisation of its profitability throughout its entity lifetime. Moreover, this sustainability will also enhance the living standard of the individuals residing in the same community as organisations. Successful companies have a major influence over communities (Suárez et al., 2018). A flourished hotel is most likely to pay higher salaries, which are otherwise spent on taxes and products. These taxes are reverted to spending on the well-being of the individual, thus improving the living standard of the community. Furthermore, hotel businesses are needed to sustain a good reputation and trust to make revenues. 
Social sustainability is an instrument utilised to enhance the social well-being of the community through developing services that form our society's framework. Its objective is to give social equity by ideas such as reciprocity, cohesion, honesty and the significance of association between individuals (Njoroge et al., 2019). This pillar of sustainability deals with the people and consideration to one another, thus the incorporation of human rights and equality laws are needed to ensure orderliness. Social sustainability is not only concerned with the people influenced by business but with its employees as well. 
The pillar of environmental sustainability deals with the preservation and protection of an environment for future generations and it requires business and environment not to deplete one another (Presenza et al., 2019). Due to irresponsible utilisation of natural resources by the hotel industry and the production of waste into the environment, this industry is majorly targeted by sustainable development goals which motivate, sustainable production, consumption and economic growth. 
Resources play a vital role in the growth and development of the hotel industry. Tourism is all about the tourist attractions toward the natural and cultural resources of countries. In numerous parts of the world, these resources are damaged due to human activities such as deforestation, encroachment and poaching (Ng et al., 2019). There needs to be the accountability of tourism in some places, as they are posing a serious threat to the serene environment and are damaging the same beauty which attracts them in the first place. For the hospitality industry, the natural environment is something that they offer to their guests. It is from where our food, air and water comes (Jones et al., 2020). Climate change and loss of biodiversity are two main interlinked environmental issues that have a greater influence on the industry of hospitality. In the region of the Alps, ski resorts are losing snow; the floods are predicted by hotels on the US coast, and extinction of mass fish is anticipated by restaurants. A list was published by a survey of airlines and global hotel chains which shows the biggest concern for future businesses due to climate change. At the top of the list were: the shortage of water, typhoons, flooding, increasing levels of the sea and surging temperatures (Global Traveler Announces 17th Annual GT Tested Reader Survey Awards, 2021). Moreover, companies have adopted some of the practices that the hospitality industry is adopting are discussed below. 
[bookmark: _heading=h.3znysh7]Strategies adopted by the hotel industry
Reducing waste: 
Businesses have multiple opportunities to limit their waste. To minimize the waste of food, organisations can get locally grown food or can harvest it on its site. This minimizes the amount of spoilage of food and makes sure the fresher products. Organisations are also implementing food-donation policies that will make the customers know that unused food will make its way to the local food kitchen despite being discarded (Gutiérrez-Martínez et al., 2019). Moreover, the water resources can also be saved by installing water-efficient equipment as water-saving filters.

Conserving energy:
For conserving energy, the hospitality industry adopted a two-pronged approach: one is efficiency and the other is reduction. Businesses need to give behavioural training to their employees on how to minimize the use of energy. These behaviours can vary from switching off the lights to appropriately adjusting the thermostats (Jones et al., 2020). Moreover, it also included a friendly reminder to guests on their utilisation of electricity and towels.  For efficiency purposes, businesses can look for ways to utilise green products and technology.
Using organic amenities:
  It is revealed by one of the studies that tourism contributes eight per cent to the emission of carbon that is making changes in climate and the rising level of seas. This substantial carbon emission by tourism is not only happening because of transportation but due to transportation and production of supplies such as linens, food, towels and some essentials required in the hotel industry. As compared to non-organic, organic products leave a lighter carbon footprint (Gutiérrez et al., 2019). By shifting to organic, organisations show dedication towards sustainability. Organic products are made up of all the natural ingredients, moreover, no harsh product is added to them i.e., hotel amenities like fragrances, hotel toiletries, foods these all can come in the form of organic (Alipour et al., 2019).  Furthermore, companies are preferring products that come in biodegradable packaging or recyclable cartons. By implementing sustainable strategy businesses not only impose a good impression but ultimately save money too. Moreover, it will safeguard the cultural and natural attractions tourists have come to see. 
[bookmark: _heading=h.2et92p0]Sustainability, an integral part of the company
The practice of sustainability in the industry of hospitality is the key factor. As it not only attracts new customers and responds responsibly to what may take it as a moral imperative, but in the current scenario of crisis, it offers businesses incentives. What businesses have attracted more to hold sustainability and add it as the important part of the corporate agenda is an inclusive saving of costs, regulatory affairs, the experience of guests and image of corporate. Moreover, governments have offered multiple incentives like financial grants, tax write-offs and some others to motivate the hoteliers to develop green buildings which will contribute less pollution to the environment.  Moreover, the hotel industry has adapted to customers' preferences and has commenced installing distinctive sustainable features and fixtures in hotels that will provide guests with maximum satisfaction. Hotels nowadays are more inclined to give you services that give customers a better impression and experience, therefore, earning more out of their businesses. This urge of organisations makes them cut down their operational cost by adopting renewable energy like solar, wind or water energy.  Moreover, the compulsion by legislation has been imposed on companies to adhere to sustainable development goals and decrease the effect of environmental degradation.
[bookmark: _heading=h.tyjcwt]Corporate social responsibility (CSR) strategies 
As the organisations are striving hard to become environmentally friendly, the hotel industry is not left behind. By adopting circular economy concepts, the hotel industry has managed to minimize the amount of waste disposed of in the environment. As corporate social responsibility (CSR) needs companies to be careful regarding the environment, the circular economy provides the means to do it. It motivates the 3R (reduce, repair and recycle) to minimize the waste. Most of the businesses in the hotel industry are taking waste management as an element of their corporate social responsibility as it aligns with the 3R of circular's economy (Alipour et al., 2019). Increased contributions in waste like plastic, paper and metal are some of the major contributors to greenhouse gas emissions. By adopting corporate social responsibilities (CSR) strategies, hotels have ensured some mechanism to manage the waste. Some of them are giving colour and labelled bins for gathering different kinds of waste; distinctively gathering kitchen wastes that are biodegradable, engaging in the donation of extra food and clothes to charity; using the remaining soap bar of guests in detergents; and purchasing soaps and foods in bulk. Plastic has endangered numerous species in our ecosystem (Global Traveler Announces 17th Annual GT Tested Reader Survey Awards, 2021). As it is non-biodegradable. The industry of hotels cessed the use of single-use plastic as it couldn't be recycled and reused. This step minimizes the quantity of plastic getting its way toward the ocean. 
[bookmark: _heading=h.3dy6vkm]Conclusion
To conclude this essay, the hospitality industry must make sure it works along with the collaboration of the environment and be careful of its economic and social influence by overconsuming resources, not polluting the environment, and respecting its society. The industry can safeguard its existence by doing so. Owing to these causes sustainable tourism has emerged. The prime aim of the hotel industry, like any other industry, is to maximise the revenues but the socially responsible corporates are the ones who are obligated to the environment and society too. The hotel industry can express its responsibility towards its community by contributing to its employees’ well-being, adopting fair trade practices and involving community stakeholders. Moreover, a hotel can express its commitment toward the environment by minimizing its carbon emission, minimizing or sufficiently handling its waste and efficient land utilisation. Moreover, the concept of circular economy has provided ways to limit environmental degradation by 3R (Reducing, Recycling and Reusing wastes). Nevertheless, when an organisation is more involved in revenues at the cost of human well-being that company needs to revise its method. Companies in the hotel industry are required to contribute to corporate social responsibility and sustainability activities to safeguard the society and environment. 
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