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                                                SOCIAL MEDIA FOR REACHING NEW CUSTOMER

INTODUCTION:
     The modern is the introduction of modern technologies that includes many varieties and types of electronics and social media platforms, companies, businesses including public and private agencies easily reach their customers and consumers through their programs, project and advance developing studies. Social media is the main flow and mainstream of information and knowledge that inform and update the customer and users of the new technology that very useful and easily access for their everyday routine for their business and company.
Platforms like Facebook, Twitter, Instagram and YouTube are the real time communication being particularly useful you can answer customer problems complains provide customer satisfaction and resolves queries as soon as possible. You can use advertisement to get reach new customers it can target specific customers based on their needs demographics and behaviour to introduce your new products and services.
Social media is a core and main components of any strong and vigorous digital marketing technique. Provide responsive and accessible support for your existing and new customer. It also provides opportunities for businesses to show their brand identity and speak or communicate brand values.
MAIN BODY:
     Social media platforms like Facebook, Twitter, Instagram and YouTube are the game changer in business and companies using new technology to communicate includes interactions by the users worldwide. Internet and other applications and on the websites allow the making of users informative content and ideas. According to (Vuolle, 2010) is that the usage of social media varies greatly from company to company has not been adopted to its fullest potential even though the company’s extensive efforts in the same tools. Social media offers many opportunities to customers and businesses. However, these opportunities also bring challenges to prove the effectiveness of media platforms for business is essential. According to (Kolyandov and Radev. 2021) world economy. Web advertising is destined to adjust to this fast improvement of online businesses.
The significance of social media platforms postering excellent engagement by the business to the customers and well known today. One of the foundational aspects of maintaining an original ideas and tone across all of the brands. By making a consistent brand voice that genuinely shows the companies moral and ethics. Business can accelerate their standing in the digital reality. Showing the human side that the audience wants to know there are real people behind any brand. Interacting with your customer genuinely vital to building trust. Valuing customer clears that your brand and products value customer’s opinion and feedback seriously. Offering values giving your social media followers are reason to stay connected. Whether through informative, opportunities feedback and helpful ideas and knowledge. According to (Bhanot 2012) social media is genuine game changer for business, social media and for social interaction using highly accessible and scalable communication techniques. Social media is the use of web-based and mobile technologies to turn communication into interactive dialogue.

ADVANTAGE:

· Costumer services social media allows businesses and companies interacts with their customers in the very personalized ways, and answer to feedback questions and complains in time. It also helps build trust and loyalty and make positive brand values
· Social media enable customers to say and share their experiences with other people which can lead to positive, productive word of referrals and attract new customers.
· Social media also helps businesses on their brand awareness and recognition, generate and tacked conversation throughout their brands and product.
· Finally, social media can be a very effective way to market the particular brand and products to your customer and really help the businesses understand and identify their goal on customers satisfaction. It also provides platforms and network to introduce and tell the products story and share important or dynamic content. It can provide businesses with actual customers feedback and insight that help them identify and connect with potential business partners in the future.
     
DESADVANTAGE:
· Competition – Business uses social media to get and acquire potential customers so it can be hard to stand out and reach your target audience. This can lead to increase competition and require business and create innovate with their social media marketing.
· Negative feedback – consumers and customers can easily comment and post offensive if based on their bad experience with customer service. You must be ready to respond thoughtfully and professional way to avoid losing customer. 
· Embarrassment – social media post can easily go viral customers quickly notice both the good and the bad. This can lead to potential embarrassment.
· Time consuming – Social media marketing consumes massive time. It is also, the process that consumes more amount of your time. Privacy and security concerns sharing information and engaging on social media platforms. Sharing to much information can lead to privacy issues and data breaches. Mis information, social media platforms are often filled with the wrong and accurate information that others share without the consent of the owner.








CONCLUSION:

Social media platforms have had a very important and significant impact on society toady as we are in the modern technology. It helps the private and the public business and organizations to both positive and negative and become integral part of our daily life. Some people says that the social media changed how people communicate, share information, ideas, skills and consume media. Oher says that, it offers new opportunities for communication. Digital marketing and social networking. It can share and acquire knowledge and information throughout various group or individual that uses social media platforms for their study, work, project, and meetings, It allows people to interact and communicate with their families, friends and other member of the society in real time. Therefore, can conclude that the social media platforms are our bridge and channels to our daily life in terms of business, news, current events and in the globe. 
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