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Task 1: Questionnaire Analysis 
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The above chart reveals that the question gets positive response and out of the whole participants 40% of participants stated that they were very satisfied and 20% said they were satisfied. This means that 60% of customers are happy with the service diversified to them in agreement to the services offered by Ana_Belle_Cardiff. Such high satisfaction level indicates that the diverse menu offered in the salon including manicure, pedicure, facial and the most specialized ones including microdermabrasion and eyelash extension services, are popular among customers.
However, 40% of respondent were neutral that means though they may have no complaints about the acceptability of the services the services may have more potential in their particular area or some other realm, which is yet to be explored. The few remaining dissatisfied consumers might think that services being offered do not fulfill their needs or they might detect some missing treatments being offered. Hence, based on these results, it can be identified that Salon can delight more customers by expanding service portfolios or customizing to those who were either neutral or dissatisfied (Magaba and Mupambwa, 2017).
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The graph marked the positive feelings.  However, 45% of the respondents pointed out that the service provided met their expectations while an additional 25% strongly agreed giving an overall perception of the Ana_Belle_Cardiff customer service standing at 70%. This goes alongside a strength in the salon regarding the ability to provide optimal level interaction, which is a key aspect for positive customer engagement and subsequent repeat patronage (Rane et al. 2023; Ali et al. 2021). However, 15% of respondents chose the neutral, which indicates that they though they did not shun away from the service they also did not let themselves to be impressed by it. What this holds for the salon is that there may be a section where the salon can improve on how it serves its clients, or doing it in a more pleasant manner.
While a considerable number were indifferent, a few were downright negative; these may represent dissatisfied clients. This could be traced to some negative past encounter or failed expectations. Still, their needs might be revealed through follow-up; thus, improving the selection of the service approach of Ana_Belle_Cardiff. Hence, the given results are mostly rather positive; however, the overall customer satisfaction level could be further enhanced to turn the ‘average’ customers into happy ones. 
[image: ]
For the above question, the responses implies a positive impression of cleanliness of the salon with 55% of the respondents agreeing with the statement and the other 20% strongly agreeing to its statement. This indicates that 75% of customers are satisfied with the level of cleanliness aspect, which is important for a beauty salon especially when it concerns with the level of hygiene believed by customers (Park and Noh, 2022). Nonetheless, 5% of respondents were neutral in their responses and thus they said they did not have complaint but neither were they probably overwhelmed by cleanness of the salon. This means that Ana_Belle_Cardiff is outputting a bare minimum while there is stillroom to strengthen its efforts when approaching customers.
Only 15% of respondents were of the opinion that cleanliness may not have been to its optimum and these provided areas where they had a hint of discomfort. It is surprising that even in industries which target customers’ satisfaction as one of their main objectives, such as the beauty business, the worst-performing factors can provide only a half-satisfied customer. Furthermore, the salon needs to find out more detail concerning the hygiene problems or questions in this salon to make all the guests satisfied and trusting the salon’s cleanness (Panicker and Mohammad, 2017).
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The table shows that the most important factor for clients visiting a beauty parlor is trendy options. Product ingredients are important and expert advice is important factor that people often consider choosing services at salon. Convenience and product ingredients each hold an important place, which goes to show that how innovative and natural the ingredients might be, are two of the main concerns of the clients. Other parameters like quality of products also play a pivotal role in choosing the right path.
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	Segmentation Types 
	Description 

	Demographic
	Targeting women aged 18-45, primarily professionals and students in Cardiff.

	Psychographic
		Focusing on individuals who value self-care, beauty, and wellness, seeking quality services.



	




	Geographic
	Residents of Cardiff, especially those living or working near the salon's location.

	Behavioural
	Engaging customers who frequently visit beauty salons and utilize online booking systems for convenience.



Self-administered questionnaires completed by our audience were instrumental in the creation of both the structure and content of the Ana_Belle_Cardiff website. Through such responses, the salon was able to identify specific portions of our target online market and therefore correctly adapt our strategy.
One of the first things that we learned was Demographic Segmentation. The respondents were mostly women, 18-45 years of age and included students and business-women. This demographic target shaped the decision we made to have a classy modern finish that will appeal to the youthful population of individuals who are conscious of how they look. They used images that depict the various beauty services available, and it was significant to help visitors relate to the brand.
Psychographic Segmentation defines that the audience needs beauty and self-care and wants to escape to this place. This insight led us to focus on the luxurious service that we offer at Hubbub on the homepage. Treatment descriptions were developed to appeal to clients’ feelings and focused on the relaxation and rehabilitation aspects of the service. Caloric content the language used in the entire site concerns itself with simple self-care and grooming, appealing to the beauty and fat-phobic cultures ingrained with life (Cleantis, 2017; Gill and Orgad, 2022).
Regarding Geographic segmentation, it was established that the majority of the audience is from the Cardiff area most of who are likely to be residents within or around the region. In response to this, when designing the new layout of our website, Anabelle included related factors such as a link to where we are located, how to get there, and other places of interest. They also increased website visibility in specific local search engines, which means that anyone looking for beauty services in Cardiff will find them. It not only increases the awareness of our firm but also aims to extend the coverage of our services to the community (Kumari et al. 2022).
Using Business-to-Business Marketing, Behavioral Segmentation established that availability was key and audiences preferred online booking systems. Given this factor, Anebelle ensured that the website has a convenient online booking system that is well displayed. This allows the potential clients to be able to book appointments without a lot of struggle while at the same time giving them the flexibility of walk-in services (Vila et al. 2021). The questionnaire revealed a particular need for improved efficiency, which led us to simplify the procedure for booking, thus improving the general experience.
[bookmark: _Toc179392895]SEO 
By analyzing the customer questionnaire, we applied an SEO strategy that optimized the Ana-belle-Cardiff website for higher search engine rankings for better customer engagement and stronger alignment with the needs and preferences of our target audiences.  The used keywords that are related to service satisfaction and customer services can increase the visibility to a wider range of clients (Booksolo. co, 2024). The customer feedback on service quality at the saloon environment was another key factor in optimizing the positive reviews that were used to enhance the generated content such as testimonials which highlighted the customer services that is highlight recommended the beauty salon in Cardiff that is to incorporate the feedback into the content that made the website credibility that is to improve the search engines.
The customers also mentioned that Ana_Belle_Cardiff offers unique services compared to other saloons allowing them to highlight the customer feedback that can increase the website’s credibility to improve its ranking in search engines. The customers also mentioned that Ana_Belle_Cardiff offers unique services that compared to other saloons allow us to highlight the standouts that are offered in our strategy that promote specialized treatment that can improve the salon experience to improve the website’s SEO performance.
The feedback on pricing showed the many customers who found the prices reasonable, that keywords like affordable beauty treatments in Cardiff and the best value for beauty services were used in headings and service descriptions. This made the website to more appealing the users to look for budget-friendly options that align with common search terms, boosting the organic traffic. The feedback on appointment that are scheduling and hygiene also provided valuable insights to the customers that can influence the booking systems (Li et al., 2020). We added keywords like flexible appointment scheduling and top hygiene standards.  The next part of the questionnaire asked if the customers had prior experience with Ana_Belle_Cardiff that helped to create the content for new customers, loyal clients, and the emphasis on loyalty programs and discounts. This approach that is improves the search rankings that is by addressing the specific customer’s needs and enhancing engagement.
These questions highlight the age range of the target audiences which helped us create content for different age groups younger clients may prefer social media and digital interactions the older clients might focus on professionalism and detailed information. We introduced the relevant keywords for each group to make sure that our services that are appeal to a wider demographic by incorporating age-specific phrases like affordable beauty services for young professionals or luxury treatments for women over 40 we improved the search visibility and catered to the customer's segments (Nagpal and Petersen, 2021).  To optimize the Ana_Belle_Cardiff website and marketing materials for search engines that use insights from the customer's feedback questionnaire. The responses are provided by useful data on customer demographics and satisfaction levels and areas for improvement that are helping us craft a more targeted and effective SEO strategy.‌
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Figure 1: Spreadsheet for Salon
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Introduction 
In today’s digital age, data itself has flooded the process of decision-making in business, education and all sectors. It is being able to sort, process and present data in the most efficient way possible that counts (Walker and Moran, 2019). Although Excel was initially an application used primarily in financial and accounting work, it has now developed to suit any need ranging from project planning to analytical work and so on. This essay will therefore discuss the relevance of Excel in today’s world of business, data, and decision-making.
Discussion 
Excel’s Role in Data Management and Analysis
Businesses and individuals find themselves dealing with large volumes of data in the current society. Excel can store and arrange data models while ensuring the desirability and approachability of the working space. Particularly, the rows and columns available enable users to input and organize the data in a familiar pattern (Flyverbom et al. 2019). The authors Guerrero et al. (2019) noted that one of the simplest yet powerful features of Excel is Formula. There are several math functions in Excel available in the form of templates such as SUM (), AVERAGE (), IF (), and VLOOKUP (). For instance, organizations rely on Excel to determine profits, sales revenues and expenses, as well as the economic trends necessary for adaptation to dynamic markets. Here to illustrate how a company may use Excel to determine profits is an example:
	Formulas 
	Description 

	=SUM(B2:B10)
	This formula sums the total income in column B from row 2 to row 10.

	=SUM(C2:C10)
	This formula sums the total expenses in column C from row 2 to row 10.

	=B11-C11
	 This formula calculates the profit by subtracting total expenses from total income.



In addition to calculations, Kaula and Kaula (2018) explained that it is possible to do an advanced analysis using Excel with features like pivot tables and data sorting. Pivot tables enable users to present large data sets in a way that simplifies the ability of the user to observe trends. Grouping and sub-setting functions allow the rapid examination of specific sets of data of interest to a business.
Excel’s Importance in Visualization and Reporting
Data analysis is useless if the results cannot be interpreted. Excel features direct users in turning raw data into graphical modes of display like the bar, pie and line chart. Visualization helps in the simplification of large chunks of information, thereby everyone including technophobes can easily understand those (Lee et al. 2018). For instance, a manager can write a macro in Excel that will draw a bar graph of the monthly expenses and income, enabling an assessment of the firm’s performance at a glance.
Furthermore, Hoelscher and Mortimer (2018) note that it helps businesses generate reports which makes it easy for them to present their data professionally. Conditional formatting enables setting special styles that may come in handy for distinguishing, for example, the regions with low sales or departments that spend more money than the budgeted amount.
Excel as a Collaboration Tool in the Digital Workspace
In the 21st century, cooperation is the driving force that enhances productivity. Excel integrates with SharePoint and allows the collaboration of files from services such as OneDrive for Microsoft 365 users. Excel is a collaboration tool that permits simultaneous access to the same document by several teams on the network. This feature goes a long way in increasing efficiency, more so for dispersed or geographically diverse teams (Salih, 2021). In the period when individuals work remotely, the capacity for teamwork within a company on Excel documentation ensures efficiency.
Moreover, Excel integrates seamlessly with other business tools such as Power BI for business intelligence and Microsoft Teams for communication, ensuring that data-driven insights can be easily shared across platforms (Becker and Gould, 2019).
Conclusion 
Excel has thus cemented its place in the digital and technological landscape as a crucial component of enterprises, institutions, and personal use. This versatile tool for data management, data analysis, reporting and automation is currently one of the most powerful and most used applications in the world. At the same time, organizations retain their constant growth, thus the necessity of decision-making based on data will remain the same, and thus the importance of Excel in this process will remain paramount. Some of the advantages of using Excel include the simplification of dealing with large volumes of data, efficient coordination and the ability to perform repetitive tasks thus keeping businesses relevant in the current world economy.
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Link: https://youtube.com/shorts/fcgPEz_YPrY?si=7_SiKoaOAJeu9mFO
Slide 1: Title 
[image: ]
Slide 2: Introduction 
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The presentation will include a presentation on Ana_Belle_Cardiff Salon, a destination for premium beauty services right in the heart of Cardiff. Specialized in services of manicures, pedicures, facials and body treatments, this salon aims to present the excellent fabulous look of people. Today, this will demonstrate how they turned routines of beautifying normal skin glowing and radiant.
Slide 3: Building a Story 
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Most people have problems with their beauty regime and decisions and hence find themselves confused by the huge varieties in existence. This stress can lead to confusion and frustrations in the right choice process of the services or products to use. Welcome to Ana_Belle_Cardiff beauty parlour, to whom nothing is impossible but to make you look stunning. Come to our website today to schedule an appointment.
Slide 4: Call to Action
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The salon will apply good lighting, including the play of music, and warm colour concentrations will be incorporated to create the best working environment (Hauck et al., 2022). For any new customer, the company offers the first five customers 30% off the total bill. More details of the services and offers can be found on its website.
Slide 5: References 
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1. Do you have experience with Ana_Belle_Cardiff?
· Yes
· No 
2. How satisfied are you with the range of beauty services offered at Ana_Belle_Cardiff?
· Very satisfied 
· Satisfied 
· Neutral
· Not satisfied 
3. The pricing of services at Ana_Belle_Cardiff is reasonable and affordable.
· Strongly disagree 
· Disagree 
· Neutral 
· Agree
· Strongly Agree 
4. The quality of customer service at Ana_Belle_Cardiff exceeds my expectations.
· Strongly disagree 
· Disagree 
· Neutral 
· Agree
· Strongly Agree 
5. The salon environment is comfortable and welcoming.
· Strongly disagree 
· Disagree 
· Neutral 
· Agree
· Strongly Agree 
6. Would you like to recommend Ana_Belle_Cardiff to your friends and family?
· Strongly disagree 
· Disagree 
· Neutral 
· Agree
· Strongly Agree 
7. The availability of appointments at Ana_Belle_Cardiff meets my scheduling needs.
· Strongly disagree 
· Disagree 
· Neutral 
· Agree
· Strongly Agree 
8. The hygiene and cleanliness of the salon meet my standards.
· Strongly disagree 
· Disagree 
· Neutral 
· Agree
· Strongly Agree
9. Ana_Belle_Cardiff offers a unique range of services compared to other beauty salons in Cardiff.
· Strongly disagree 
· Disagree 
· Neutral 
· Agree
· Strongly Agree
10. The salon's online booking system is easy to use and efficient.
· Strongly disagree 
· Disagree 
· Neutral 
· Agree
· Strongly Agree
11. When you visit a beauty salon, what are the most important factors you consider when choosing services or products for your beauty routine?
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4. The quality of customer service at Ana_Belle_Cardiff exceeds my expectations.

5
5% . 10%
o Swonclydiagree 1 N,
o Digree 2
o Newst s
5%
o hgee s
o songyagee 3

a5




image5.png
5. The salon environment is comfortable and welcoming
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6. Would you like to recommend Ana_Belle_Cardiff to your friends and family?
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8. The hygiene and cleanliness of the salon meet my standards
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9. Ana_Belle_Cardiff offers a unique range of services compared to other beauty salons in Cardiff
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10. The salon's online booking system is easy to use and efficient
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1. When you visit a beauty salon, what are the most important factors you consider when choosing services or products
for your beauty routine?
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SPECIAL OFFER

ENJOY 30% OFF ON THE FIRST FIVE
ORDERS! TAKE ADVANTAGE OF THIS
LIMITED-TIME DISCOUNT.

ANA_BELLE_CARDIFF.

REGISTER NOW
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Cut $25
Wash $20
Hairstyle $20
Coloring $35

Bleaching $30
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Here is where your presentation begins
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Introduction

The presentation will begin with the establishment of
Ana_Belle_Cardiff as the best beauty salon in Cardiff
City

The company’s brand logo is well visible.

It will display the routines of beauty of
Ana_Belle_Cardiff and brings the luxurious experience
The presentation will cover following areas such as
storytelling, emotions, credibility, and customer

satisfaction.
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Building a Story \\KQ

Many individuals struggle with their beauty routines and often feel
overwhelmed by options (Harris, 2022).

This results in stress and uncertainty on the kind of services or
products to seek or purchase (Campbell et al. 2020).

Getting beauty treatments at Ana Belle Cardiff is efficient and a
joy to clients regardless of the service.

Clients need to make an appointment online on the website.
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Call to Action

e  Salon will select elevating music and warm color tones to generate
a positive atmosphere (Hauck et al. 2022).

e The salon will provide a special offer: 30% off for first 5
customers.

e  Visit website for more details and to shop.

e  For services, checkout website.
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2. How satisfied are you with the range of beauty services offered at Ana_Belle Cardiff?
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