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[bookmark: _Toc110555035]Introduction
The use of blogging is not a new method to communicate with the customers. Many companies use blogging to target more audiences but it is more beneficial to the existing customers as the blogs outline the current value of the products as well as the new or upcoming products which is yet to be introduced and how the companies are collaborating, supporting the community and performing CSR activities (Carter, 2019). In this report blog, title etc. will be outlined which can be used as a form of communication with the customers.



[bookmark: _Toc110555036]Tesco Company Overview
With employee base of over 3000 Tesco is the leading retail giant in UK. They use blogging as a form of communication by selecting a specific product or service to write the blog as the people don’t have time to read in general blog. Existing product, upcoming product, CSR activities etc. are outlined to let the target audience know and also the strategies and marketing mix which is being used to meet the demand and the expectations (Steven, 2022).
[bookmark: _Toc110555037]Marketing mix
Product: Tesco’s exclusive products like butcher’s choice, Hearty food, H.W Nevill’s, Grower’s harvest etc. which are exclusive at Tesco and the additional food value is also there along with the ingredients and the green method of producing has additional method and value. This differentiation will create value and have some impact on the market.
Price: The pricing is matched with now Lidl and Aldi who are leaders at cost-leadership strategy. The price of bakery, meat, dairy, juice etc. are products that are charged with lower price. This range of pricing will have an impact on the customer’s choice and in blog the values can be outlined.
Place: The establishment of the recycle supermarket store has a great impact on the response and also maintaining the environmental rules and regulations. The blogs that will be created the values and the strategies and also the positive impact can be jotted down so the people can participate spontaneously.
Promotion: Blogging will be used as a form of communication and positive impact, negative impact, differentiated service and the solution to specific problem that the customers are currently facing related to single product or service which can attract the new target audiences as well as the existing customers (Kotler et al., 2019).
[bookmark: _Toc110555038]STP
[bookmark: _Toc110555039]Segmentation
Geographic: The recycle supermarket and the placement of products based on the demand are placed and inventories are managed. Demand on areas and preferences are taken into account and the products are managed based on that.
Demographic: Every type of occupation, age and lifestyle people are focused with the exclusive products of Tesco so that the demand can be created.
Behavioral: Based on the buying pattern, expectations the products are modified according to the demand and past record.
[bookmark: _Toc110555040]Targeting
In the blogs that will be used to communicate the middle age people will be targeted both males and females as well as the kids for the dairy products. Green product, fresh product as well as the people who are trying to intake less calories to reduce fat is mainly targeted and the values as well as details will be outlined to make the customers loyal.
[bookmark: _Toc110555041]Positioning
Cost-leadership has already been used but along with it the use of unique value and a happy impact on the people can be used for positioning. The green strategies, method, pricing and differentiated quality will be outlined for perceiving this as a unique value and the customers can be happy by having a positive impact and making the diet of the people better (Grover and Smith, 2022).
[bookmark: _Toc110555042]Blog 1: Choose the right meat for your health

Nowadays, the meat selection has become a challenge for the customers. The quality meat is often hard to find and in an unorganized market finding quality meat is a hard process. In many farms raising chicken, goat, cow includes antibiotics and using chemicals for the fast growth process and sometime for keeping them healthy. But using food, antibiotics beyond the limit is problematic and it causes serious health issues for the customers. Keeping the meat at below 4 degree celcius is often ignored by the people which can cause an increase in the level of bacteria level (Emilia, 2022). 
Tesco provides exclusive meat of Butcher’s choice which is basically read meat as the red meat is primary meat in the international market and they ensure the quality of the meat by ensuring proper take care, food, green way of raising animal without injecting anti-biotic or any other medicine which is a healthy way. The people also need to be aware about preserving the meat in a healthy way and know the ways of keeping raw and cooked meat to have a healthy way of cooking and preserving and it will help to avoid any health danger for the mass people. Tesco exclusive meat “Butcher’s choice” will help ensuring that (Frederick and Bentley, 2019).
[bookmark: _Toc110555043]Blog 2: Lactose tolerance is no longer necessary

Milk, cheese in these types of products the components need to be perfectly controlled which is very challenging for the most of the companies in the country. The Pathogen control after the post-pasteurization is a complex process. Pathogen if not controlled carefully it can be very harmful for most of the people and can put the people in danger.  Bacillus cereus, Campylobacter jejuni etc. if can be controlled it can reduce any forborne illness and prevent any health danger. Dairy products are important for kids as well as adults and there are also control of allergen and lactose meaning the level of allergy and also the matter of lactose control and the level of tolerance in the milk which affects the 2% to 3% infant and kids. Nearly 35% of the adult doesn’t have lactose control which made them reluctant to the milk but after proper process and control of the lactose control can reduce the chances of reluctant to the dairy products (Williamson, 2019). Tesco offers dairy products at very small price range and the control of pathogen, lactose and allergen are perfectly controlled. It has all the solution and the people who have resistance to lactose can also intake the dairy products which can be found exclusively at Tesco.
[bookmark: _Toc110555044]Blog 3: Preservation and safety methods must be used correctly

The frozen ready meals are now widely popular as people like readymade meals and also are busy. That is the main reason people now like the ready-made meals which is the quicker process. But there is a catch to it that people often ignore which is the expired date of the frozen foods. When the expired date crosses the food become contaminated and isn’t a healthy process which can cause serious health danger. Apart from the expired date, the preserving method and material is a serious threat if nor preserved properly (Olatunde and Benjakul, 2018). The people now consume more frozen food products than before which is why the safety of the food is now a major concern. 
Tesco offers Hearty and Co. for the frozen food and also pasta and pasta sauces which offer good products, temperature and also preserving components at a tolerant level. The people need to choose carefully and the feedback, reviews also needed to be re-checked so that the people can choose the right brand and the right product (Kaur, 2021). All job holders. businessperson, doctor, engineer, students need to choose carefully based on the quality and feedback and at the same time people need to be aware to choose the right product.
[bookmark: _Toc110555045]Blog 4: Fresh food items are now sustainable
The fresh food items, vegetables, juices are now in high demand and people now prefer fresh food items. Tomatoes, peas, juices, corn, sweet corn, flour etc. are fresh items of the Tesco that are grown in Tesco owned lands and by their own farmers. The price range also plays a good factor. Tesco offers re-usable packaging methods and sustainable production method which is ignored at many practices of the company. The packaging and the single-use plastic removed from products at various range and categories. Eliminating waste and plastic usage is no easy feat. The company management team has taken steps to eliminate waste and implemented recycling method and removed from the single usage of plastic as well as reducing in packaging system (Ketthaisong et al., 2021). 
The fresh items of food are offered by “Grower’s harvest” labeled product which is produced through green method of production. The pricing has also been with Aldi and the quality is also intact which the customers may find attractive. Production method is complied with four stages of the harvesting and the after process of producing crops is also chosen carefully and sustainable strategies have been implemented for ensuring sustainability rules and policies issued by the govt. (Kaur, 2021).
[bookmark: _Toc110555046]Blog 5: Low obesity, right amount of food value
Bakery products are in high demand and Tesco also exports bread in Northern European countries. There are products which contain higher fat percentage and also have poor quality. The higher calories in food value which causes the obesity and for this reason many people are complaining and the people in UK consumes lower amount of bakery products. Tesco offers bakery products containing lower fat value and calories percentage and also have additional food values which are good for the health. The people who are concerned with their health, have diabetes and also for the kids the bakery products of Tesco of H.W Nevill’s offers products with lower fat value and calories which is preferable by all and solve the problem of the people who have diabetes, health conscious people (Harlem, 2020).
The management team of Tesco is still looking for adding additional values by producing their own bakery products by following green methods as maximum portion of flour and other ingredients are imported. The compliance with the food nutrition and other values are strictly followed and the customer’s expectations and feedback is taken into account. The management team is continuously looking for working at different phases and reflecting on the product to have more opportunity for growth.
[bookmark: _Toc110555047]Blog 6: Reusable packaging
Reusable supermarket is playing a key role and after the trial of executing reusable packaging the method is now implemented many of the store. The customers are sending the packages and the packets to be re-used and the people are responding to it to some extent. But it’s a still challenge as there are still many people out there not responding to this process. After the pandemic situation, the rising concern of sustainability has now been an issue and to counter the effect of plastic pollution management team of Tesco has decided to establish re-usable supermarket where the packages, plastic etc. will be accepted and will be re-used so that the usage of plastic can be minimized over the year (Gary and Michael, 2019). 
Tesco management team is also committed to share the learning with the other brands and the community and is also expecting positive response from the society to be supportive. They will also pilot some of the experience of the people and track their record. Shopping experience will be taken into account for further sustainable method and prize, giveaway will be done as an incentive for the customers so that they can be habituated with the new method and be supportive to this system. In the months ahead the customers will see more plastic are removed and usage of plastic has been reduced to a level.



[bookmark: _Toc110555048]Conclusion
Communicate to blog is a way of approaching customer to know of the value that the company is offering and the products, services and the contribution to the community is outlined in a great way so that the customers can perceive the value and difference in the companies. But still many customers are yet to acknowledge the blog as the customers tend to have more impact like digital marketing which makes it a great challenge.
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