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INTRODUCTION
    The Internet has developed quite a lot over time and has become a very useful source of information. Nowadays, there are very few people who do not use the Internet. Social media marketing has developed as well and any company uses the Internet to promote its products, create advertisements to attract its customers or to deliver its services to its customers.
    This research highlights the impact of social media marketing on customers through the company Next Plc, which deals with the creation of quality clothes with a special design, but also household items that offer protection and are intended to meet the expectations of its customers. (Next Plc, 2018)
Background of the topic
     Social media marketing can be defined as the form of digital marketing that helps organisations in promoting products and services in the market by using different social media networks. (Helal, Ozuem and Lancaster, 2018). 
     Helal et. al. (2018) suggested that social media marketing helps in developing strong engagement with potential customers and results in finding out what they are feeling by using the product or service of the company.
      Social media can be used in many ways (Helal, Ozuem and Lancaster, 2018) by the company like advertising, mobile application and promotional giveaways. With the rise in the customers, the usage of the internet has also increased with time and this has created a demand to sell products by using social media channels for better growth and success in the market. Social media marketing is an effective source by which the fashion company (Next Plc) can reach out to large number of customers for offering company's unique and good quality products. 
Background of organisation
     The company chosen for this research is Next Plc which is known to be a multinational footwear, clothing, and home products in the British market with its headquarters in Enderby, England. (Financial Times, 2011) It is being largest clothing retailer by sales in UK in which having 700 stores wherein 500 are in UK and 200 are across Europe, Asia and middle east. (Next Plc, 2018) The company was founded in 1864 by Joseph Hepworth in Leeds. Next Plc offers services such as websites, marketing, warehousing, and distribution network. The company also provides credit facility related to next pay purchases for its users and manages properties and property leases. (Next Plc, 2022)
Research problem
     The problem identified while conducting the research on this topic is to determine the best channel of social media for promoting products and services in the market. Another problem is understanding the potential customers as they are final consumers for any product or service delivered in the competitive market. It is important for marketers to select appropriate network of social media and focus on understanding the changing needs and wants (Zollo et. al., 2020). This helps in developing more best approach for the company in attracting and retaining customers for buying the company's products and services. 
Research aims and objectives
Research aim 
· To analyse the impact of social media marketing in attracting customers in an organisation within the UK fashion industry: Next Plc.
Research objectives
· To understand the concept of social media marketing in context of UK fashion industry
· To determine the effect of social media marketing in attracting customers within Next Plc 
· To examine the challenges faced by Next Plc while implementing social media marketing for customers attraction
Research questions
· What is the concept of social media marketing in context of UK fashion industry?
· What is the effect of social media marketing in attracting customers within Next Plc?
· What are the challenges faced by Next Plc while implementing social media marketing for customers attraction?
Research rationale
          The main purpose of conducting this research is to examine the impact of social media marketing for attracting customers within the UK retail industry (Cao and et. al., 2021). While conducting this research, two types of objectives were highlighted which are known as professional and personal. In case of professional objectives, this research is helpful in gaining optimum knowledge related to the use of social media marketing in the company for product and services promotion. While in case of personal objectives, this research is assistive in building more analytical and critical skills for attaining growth in future career. 

LITERATURE REVIEW
Concept of social media marketing in context of UK fashion industry
          From Kochhar’s (2020) point of view, social media marketing means use of social media platforms by the fashion brands for promotion and to participate in the trends. From the last few years, the use of social media platforms increased with the development of its platforms. It provides fashion brand a platform to reach their target market. Many luxury brands used social media for creating their interaction with their consumers which also helps in enhancing the brand awareness and engagement. The emerging influencer on the social media platforms has created a new way to maintain customers relationship and for advertising the product for fashion brands. There are many social media platforms which are used for promotion such as Instagram, Facebook, Tik Tok, Snapchat and many more. Social media marketing has impacted UK fashion industry by creating online communities, direct communication between the brands and consumers and some criticised ideals which are promoted by the fashion brands through the social media platform. 
          According to Wang et.al (2019) social media platforms are used for advertising and promoting the products and services by the fashion brands. These platforms are the best way for the fashion industry for building the customer relationship. Social media platforms are used by the companies for many ways and one of the reasons is creating brand awareness among the customers by taking help of the social media influencers, fashion brands present their designer collection to their follower who relate to them on social networks platform such as Twitter, Instagram, Pinterest, LinkedIn and many more. Through social media marketing brands can help the fashion-conscious people to acquire the new fashion trends information through the social media platforms. These platforms also help in increasing the customer engagement and loyalty. In today's world people spent a lot of time on social media and it is not difficult for the fashion brands to attract the new customers. Social media marketing helps the fashion brands in increasing the customer engagement.
Effect of social media marketing in attracting customers within Next Plc
          From Ebrahim’s (2020) point of view, social media link the people all around the world. It helps the people to connect with each other and they can choose and make decision on what they want to purchase. Social media marketing effects Next Plc in attracting customers in many ways such as brand loyalty. Every business wants customers who choose their company over their competitors. In brand loyalty customers has faith on the brand and they buy product or services of that brand out of any other brand. Loyalty for brand is created when the brand forms an honest and faithful relationship with the customers. Another effect of the social media is that it is difficult for the company to erase the effects of the offensive post. There is nothing which can be clocked on the internet. So, some hurtful or inoffensive tweets shared by some brands on social media platform cannot be erased from the memory of the customers. And it results many brands to face some losses due to these activities on the social media platform.
          According to Salem et al (2021) social media marketing effects the Next Plc to attract customers in several ways like it helps in attracting the bigger audience, as social media platform is used across the world and it also helps companies to expand worldwide with the less cost. Social media marketing is the most effective digital marketing technique as the social media platforms helps the companies to overstep the boundaries and make customers anywhere around the world. Another effect of social media marketing is the competition, social media platform can be used by a company for advertising their products and services. Social media also encourages the companies to do their work productively and effectively so that they can attract maximum customer attention. Another effect of social media marketing is that it creates word of mouth, social media platforms help the business to spread the word about the business effectively and quickly. It has been from the study that more than 72% people see online reviews before purchasing anything, so companies leverage word of mouth for increasing their sales and for creating a special bond with their customers. 
Challenges faced by Next Plc while implementing social media marketing for customers attraction
          According to Geyser (2022) social media marketing can be difficult if the company is unfamiliar with it and there are many challenges which company faces for attracting the customers such as lack of connection across departments many companies didn't use social media marketing much importantly, in such companies social media marketing team is either managed by one person or it is non-existent. Now a days social media marketing is not only limited to online ads. It also involves many techniques like customer service, human resources, R&D etc. Another challenge the company faces is identifying the right platform. Selecting the social media platform is also a big hurdle for the companies because choosing the right platform will help in quick and efficient advertising and promotion. 
          According to Barnhart (2022) the company faces many challenges to attract the customers like understanding the target audience. On social media platforms there are many brands which are doing great in their business but failed on social media, the reason behind their failure is lack of understanding about the target audience. The marketers in social media marketing create their content first and after that figure out their target audience they are living in the misconception that great content converts even if it is not targeted to the right audience. Great content can only get engagement, it does not generate leads if it is not targeted to the right audience. 

RESEARCH METHODOLOGY
	Research methodology is helpful in analysing and interpreting the information collected on the given research topic. The main aim of research methodology is to define the reasoning behind the used approaches in conducting this research (Gone, 2019). It helps the researcher in delivering true results regarding the reliability and validity of the gathered information and in clearly explaining about the research methods used by the researcher. In this research, will be used quantitative research method for collecting information related to the topic. 
Research philosophy
	Research philosophy can be defined as the set of beliefs and principles about the way in which the information should by gathered, used and analysed. There are two research philosophies which are identified as positivism and interpretivism (Mansell and Huddy, 2018). For conducting the current investigation, positivism research philosophy will be used. The advantage of using positivism research philosophy is that it helps in gathering numerical information on the topic more appropriately. 
Research approach 
	Research approach is that method of methodology which helps in framing significant plans and procedures for analysing and interpreting information about the topic (Arstein-Kerslake and et. al., 2019). The two approaches can be defined as inductive and deductive. In the current research, deductive approach will be used. The main idea of using deductive research approach is that it helps in deriving results from reading the existing theories and evaluating the hypothesis on the given topic. 
Research strategy 
	Research strategy is systematic action plan that helps in putting light on the thoughts and efforts of the researcher. The strategies can be determined in multiple ways which are known as grounded theory, case study, systematic literature review, survey and many more (Halaweh, 2018). Survey strategy will be selected for conducting the following research study. The reason for using survey strategy is to collect and analyse data by asking topic related questions from different number of respondents with the help of questionnaire. 
Data collection 
	Data collection is an effective part of methodology which helps in gathering appropriate information related to the topic. There are two methods of collecting data which are defined as primary and secondary. (Dudovskiy, 2008) In the present research, will be selected primary and secondary methods. The reason for choosing primary and secondary is that it helps in assembling information about the topic from various sources which are published and authentic.
Sampling 
	Sampling is that method of methodology which helps in assembling data from large set of population. The two methods of sampling are determined as probability and non-probability sampling techniques (Wilson, Mikahere-Hall and Sherwood, 2022). While conducting the research, will be used probability sampling technique. Further, the researcher will also use random sampling method for choosing the number of respondents. The idea of using probability sampling is that it helps the researcher in collecting accurate data based on the topic. The sample size selected by the researcher will be thirty employees of Next Plc. 
Research choice
Research selection is about determining the success and overall quality of the research. Mono, multi, and mixed are three types of research options that include quantitative and qualitative. In the present research, mono method is used which uses quantitative methodology to obtain objective data in numerical terms related to the topic (Seyyedamiri and Tajrobehkar, 2021). It is used to find patterns, make predictions, test casual relationships, and generalize results to wider populations.
Time horizon
 It defines a segment which helps in showing the time frame regarding the research as there are two types of time horizon longitudinal and cross-sectional. The cross-sectional is selected in present research that help researcher in collecting data in less time frame and leads to cost effective. With this, new information rather than repeated samples can be collected (Maxwell, 2019).
Data analysis 
It is crucial part of the research which helps in summarizing collected data that involves interpretation of data gathered using analytical and logical reasoning as to determine patterns, relationships or trends. There are several techniques of data analysis such as grounded theory, narrative analysis, frequency distribution and more. Within present research, frequency distribution is used to interpret results by taking use of graphs, charts, tables to have accurate results. (Adi Bhat, 2023)
Ethical consideration
The ethical consideration is term used for defining the collection of different principles which offer guidance regarding research design & practices. For the researcher it becomes important to follow ethical principles as primary data is collected to ensure results are relevant. The ethical principles used in the research involves obtaining informed consent from the potential respondents of the research, avoid the use of deceptive practices, minimise the risk of harm to participants, protect their confidentiality and anonymity, give rights to the participants to withdraw from the research. (Bhandari P, (2022)

DATA ANALYSIS AND FINDINGS
· FREQUENCY DISTRIBUTION TABLE
In this questionnaire, 30 people with different backgrounds including customers and employees of the company Next Plc, were invited to answer a few questions to analyse their answers regarding the impact of social media marketing on customers. A majority of 20 people are between 25 and 40 years old, while 4 of them are between 19 and 25 and the other 6 are over 40 years old. Regarding their gender, women predominate with a number of 21 and the other 9 are men. 12 of them have British nationality, while the other 18 come from Romania, Iran, Portugal, India, Hungary, Italy and Turkey.
Primary research data is used to test the strategies of Next Plc and see if they are effective, what is missing and what is the best solution to improve them.
Here are attached the questions asked and the respondents' answers, diagrams representing the number of participants who gave a certain answer and the interpretations of their answers. The entire questionnaire is at the end of the research in the appendix.



· FINDINGS

Table 1:

	Q1) Do you think social media marketing is helpful in attracting customers in UK fashion industry?
	Frequency 

	a) Yes
	28

	b) No
	2








Interpretation – The above table shows that from 30 respondents, 28 people thinks that social media marketing is helpful in attracting customers in fashion industry as it is form of digital marketing which leverages the power of social media networks as to attain marketing and branding goals. It involves paid social media advertising in which business appear in front of large volumes to highly targeted users, while 2 people think that social media marketing it is not helpful for the fashion industry in attracting customers as there can be negative feedback and reviews on websites, low return on investment.  (Park and Kim, 2020).


Table 2: 

	Q2) Is social media marketing more negative or more positive on UK Fashion Industry?
	Frequency 

	a) Positive
	26

	b) Negative
	1

	c) Neutral 
	3





Interpretation –From above table, 26 respondents think that social media marketing has positive impact on UK fashion industry as it helps in enhancing brand image and consumer engagement. Social media marketing assist company in creating brand awareness among people and a good content can attract many customers towards the brand. This marketing will also help the company in identifying the right audience that can become future consumers of the company. (Ibrahim, Aljarah and Ababneh, 2020). 1 person says that it has negative impact on the fashion industry of UK because of the trust issues. The respondent assumes that not everything seen on internet can be trusted, especially if there is an add from a company which is not well known in the world or by the person who is seeing it. Also, there are 3 people with neutral decision regarding this. There are pros and contras. They believe that as much as it can have a good impact in the UK fashion industry, it can also have a negative impact. Social media marketing can bring pluses to the company by creating suitable and effective adds in attracting customers, but it can also bring minuses by removing customers due to negative comments that may be related to the company's services or products.

Table 3:

	Q3) Does social media marketing help Next Plc to attract you as a customer?
	Frequency 

	a) Agree 
	23

	b) Neutral 
	4

	c) Disagree
	3





Interpretation- The researcher found that the majority of 23 respondents agree with the statement that social media marketing helps Next Plc attract as many customers as possible. This is an expected answer because by using different social media tools, the company can attract more audiences by creating quality content and by using paid advertising to promote existing products and services. (Ebrahim, 2020). On the other hand, 3 participants do not agree that marketing on social networks helps to attract them as customers because they are not fans of the Internet and do not consider any social media network safe in terms of promoting the quality of their products and services. The other 4 people have a neutral decision, stating that depending on their needs, there are sometimes attractive advertisements for them when they are looking for something specific, while in the moments when they use social media for another purpose and have no need, they pass over these ads without giving them any importance.


Table 4:

	Q4) According to your viewpoint, what are the benefits of social media marketing in attracting customers in Next Plc?
	Frequency 

	a) Effective customer service
	5

	b) Increased inbound traffic
	8

	c) Improve brand loyalty
	6

	d) All of the above
	11







Interpretation – According to the table above, 5 respondents think that social media marketing benefits in effective customers service as by using these platforms company can more connect with their customers as it allows customers to directly be in touch with the brand through their social media profile the company can see the issues that customers are facing and try to solve it as soon as possible. 8 respondents among the chosen ones says that it increases inbound traffic on firm's website as creating good content and providing consumers good offers and discount will help the company in increasing their website traffic (Arrigo, 2018). 6 participants says that social media marketing improve brand loyalty of the customers as it assists company to engage more with their consumers, understand their needs and wants, solve the customers feedbacks on time and provide them good customer service, which increases the trust of consumers towards the company and help in increasing their brand loyalty. A few ways to increase brand loyalty is by sharing the positive reviews of costumers on social media, paying attention to your customers and listen to their feedback, find relevant influencers to promote your brand, offer rewards, discounts and personalised experiences to attract people. These strategies bring more benefits for the company and help it being chosen by customers over competitors. (Growth Marketing Genie, 2020) 11 respondents says that all the above benefits the brand in attracting consumers as well. 






Table 5:

	Q5) What challenge Next Plc faces in adopting social media marketing?
	Frequency 

	a) Identifying right platform
	9

	b) Understanding target audience  
	7

	c)  Meeting customers’ expectations
	9

	d) Declining of engagement
	5






Interpretation- From the table above, out of 30 participants, 9 says that identifying right platform is the main challenge that company faces as targeting customers on other social media channel will not benefit the company in any sense, so it becomes necessary for company to identify the right platform which is suitable for them to attract the potential customers. In order to find the most suitable platform, certain things must be taken into account such as its thorough analysis because each social network has its own requirements that must be met, the characteristics of the target audience because customers have different needs and pleasures that must be studied in order to capture their attention and promotion objectives as depending on them it may be necessary to use a specific type of content. (Anon, 2022). 5 respondents thinks that company faces challenge in declining engagement, 9 people says that brand faces challenges in meeting customers’ expectations and 7 people consider that understanding the target audience is the important challenge facing the company. Nowadays, many companies try to reach everyone, which is a mistake because to effectively fulfil the marketing objectives, you need to know how to convey the right message to the right people. You need to know your audience well and collect important information about them such as location, age and interests to identify the right target audience. Understanding the competition is also important because in this way, you can analyse the mistakes and shortcomings of the competitors on the market and improve the company's strategy with them. (Mailchimp, 2022)


Table 6:

	Q6) What various strategies Next Plc can use for better promoting their brand on social media platforms?
	Frequency 

	a) Creating efficient content
	9

	b) Creating profile on right channels
	7

	c) Cross channel campaigns
	3

	d) All of the above
	11







Interpretation – According to the above table among 30 respondents, 9 thinks that creating efficient content is the strategy that the company can use to better promote their brand on social networks as a good content will attract more customers. The content must be effective and new and should support the ongoing trend so that audience would attract towards the brand. 7 thinks that creating profile on right channel will help the company as firm need to identify the right channel that their potential customers are using and need to use that channel for attracting consumers choosing right social network channel would be more effective for the company then choosing another channel. 3 respondents says that cross channel campaign will help the company and 11 participants says that all the above strategies will help the company in promoting their brands better on social apps. 


Table 7:

	Q7) Do you think that Next Plc should invest in social media marketing to attract customers? If your answer is no, please explain why.
	Frequency 

	a) Yes 
	27

	b) No
	3







Interpretation - From the above table it has been seen that among 30 respondents, 27 thinks that Next Plc should invest in social media marketing to attract customers as social media marketing will provide the company an opportunity to promote their brand as well as their products and services all over the world and attract the audience towheads from everywhere to increase their sales and productivity. Social media marketing will also assist the firm in creating brand awareness among the consumers. (Mailchimp, 2022)
 There are three respondents that do not think the company should invest in social media marketing. One person out of the three who stated that Next Plc should not invest in social media marketing to attract customers believes that it requires too much effort, time and money to maintain the site at a constant or higher level, when it could to invest in the development of its products or the expansion of store chains. The second person mentioned that it is not an innovative idea to invest because the more customers it can attract, the more criticisms and complaints can receive from dissatisfied customers and thus it can lose another part of them. The third respondent stated that it is a process that requires a lot of money that could be used for other purposes, for example creating partnerships with other brands or developing their services.

DISCUSSION
According to the collected information, that social media marketing plays an important role in the fashion industry as to attract customer by creating effective content across the world along with develop brand image. The implementation of effective social media marketing strategy benefit company to increase its sales and revenue by attracting more customers. The company can use several social media platforms to promotes its services. The impact of social media on company leads to positive as regular posts, quality content attracts new & potential customers to increase firm productivity. There can be increase of customer engagement by use of social media through new offers & discounts can be provided as to engage people for purchase company products. In context to Next plc brand awareness and credibility is reinforce as there are several social media platforms such as Facebook, Instagram, You Tube and more that leads to increase brand awareness and followings on social networks. From the above it is analysed that by use of social media marketing there are several challenges faced by company in fashion industry while attracting customers. To identify right platform is challenge faced by Next Plc to promote brand products and services. Within fashion industry there are other several challenges faced such as understanding target audience, meeting customer expectations, lack of connection across departments, maintaining originality and more. The challenges lead to negative impact on the business performance which leads to decline in sales and lower earning of profit. The challenges faced by company leads to decline in employee productivity as employees spending lot of time on networking sites are hardly productive as lot of time is wasted. There is also impact of reducing employee relations in which employees interact with each other. From the above data interpretation, it is also found that there are several benefits of social media marketing in Next plc to attract customer such as increase inbound traffic, improving brand loyalty and effective customer service. In context to Next plc, several strategies can be used to promote brand on social media platform by creating profile on right channel, creating efficient content and more. 

CONCLUSION 
[bookmark: __RefHeading__11848_396329357]	From the above gathered data, it is concluded that social media marketing is considered as a form of digital marketing that business organizations use for promoting the brand of products and services as to reach potential customers. The use of social media marketing helps in reaching a large audience. The use of social media platforms helps in improving brand image and is used for promoting their content which leads to enhance in their sales, driving website traffic. It is widely used marketing strategy used by fashion brands which impacts in positive way through increase of customer engagement and loyalty by the promotion of latest offers and discounts as to engage people to purchase their products. The use of social media also impacts on the buying decision of customer as customer search for trending designs and latest fashion. There are millions of social media users around the world and customer acquisition through social world. The impact of social media marketing in fashion brand leads to increase inbound traffic as ads are so targeted as several people see relevant and click through online store or website. Social media plays a huge role in improving search engine optimization leading to customer attracting in fashion industry. Within the fashion industry company face several challenges while implementing social media marketing for attracting customer that affects brand image, profitability, and sales revenue. Identifying right platform, understanding target audience, meeting consumer expectation, standing out against established brand and more are some challenges faced in fashion industry. 

RECOMMENDATIONS 
To attract customers, it is recommended to the company Next Plc to evaluate the needs and wants of consumers to offer them quality services and products through keeping updated with the marketing trends. To keep the company in a competitive position it is suggested to Next Plc to use artificial intelligence that helps in boosting productivity and operational efficiency. This helps the company to keep popular items well-stocked by analyzing receipts and returns to gauge stores’ requirements. Within the fashion industry it is recommended to the company to start using chatbots to communicate and resolve customer problems without the potential need for human interruption. This helps the company to integrate with social media platforms, so consumers feel comfortable (Ibrahim, Aljarah, and Ababneh, 2020). Artificial intelligence powered chatbots respond to customer inquiries very quickly, providing them with the information they need in context to Next plc. It is recommended to Next Plc to create a personalized experience for the customers as chatbots are a fantastic way to automate specific everyday tasks, which helps in boosting sales, makes customer experience more personal. Social media marketing is one of the most crucial tools and techniques used by organisations of all sizes and across all industries in the modern business world to influence consumer behaviour. It is crucial for businesses to maintain relationships with their clients, which requires a lot of effort spent on offering them effective services and strategies (Salem, and Salem, 2021). To establish a socially responsible reputation with Next plc, the corporation must employ a variety of tactics to sway consumer behaviour. Additionally, it is advised that the business take advantage of increasing brand recognition by regularly sharing its mission with its audience.
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APPENDIX: 
	Q1) Do you think social media marketing is helpful in attracting customers in UK fashion industry?
	Frequency 

	a) Yes
	28

	b) No
	2

	Q2) Is social media marketing more negative or more positive on UK Fashion Industry?
	Frequency 

	a) Positive
	26

	b) Negative
	1

	c) Neutral 
	3

	Q3) Does social media marketing help Next Plc to attract you as a customer?
	Frequency 

	a) Agree 
	24

	b) Neutral 
	4

	c) Disagree
	2

	Q4) According to your point of view, what are the benefits of social media marketing in attracting customers in Next Plc? 
	Frequency 

	a) effective customer service
	5

	b) increased inbound traffic
	8

	c) improve brand loyalty
	6

	d) all the above
	11

	Q5) What challenge Next Plc faces in adopting social media marketing?
	Frequency 

	a) Identifying right platform
	9

	b) understanding target audience  
	7

	c)  meeting customers expectations
	9

	d) declining of engagement
	5

	Q6) What various strategies Next Plc can use for better promoting their brand on social media platforms?
	Frequency 

	a) Creating efficient content
	9

	b) creating profile on right channels
	7

	c) cross channel campaigns
	3

	d) All of the above
	11

	Q7) Do you think that Next Plc should invest in social media marketing to attract customers? 
	Frequency 

	a) Yes 
	28

	b) No
	2






Does social media marketing help Next Plc to attract you as a customer?	23
3

Agree	Neutral	Disagree	24	4	2	

According to your viewpoint, what are the benefits of social media marketing in attracting customers in Next Plc?

According to your view point, what are the benefits social media marketing in attracting customers in Next Plc?	
Effective customer service	Increased inbound traffic	Improve brand loyalty	All of the above	5	8	6	11	


What challenge Next Plc faces in adopting social media marketing?	
Identifying right platform	Understanding target audience	Meeting customers expectations	Declining of engagement 	9	7	9	5	


What various strategies Next Plc can use for better promoting their brand on social media platforms?	
Creating efficient content	Creating profile on right channels	Cross channel campaigns	All of the above	9	7	3	11	


Do you think that Next Plc should invest in social media marketing to attract customers?	
Yes	No	27	3	

Do you think social media marketing is helpful in attracting customers in UK fashion industry?

Sales	
Yes	No	28	2	

 Is social media marketing more negative or more positive on UK Fashion Industry?

Sales	
Positive	Neutral	Negative	26	3	1	
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