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Introduction

The purpose of this assignment is to create a research proposal, and this is going to be done by stating what the chosen topic and research question will be and why the topic was chosen, by discussing the methodological approach that is going to be used and that is going to consist of choosing what research approach is going to be used and justify why this research approach was chosen, explain in detail how the research process is going to be carried out.  Also, another purpose that is going to be met is the planned data analysis and presentation which consists of the explanation of the data analysis process, how the results are going to be presented and explain how the results have helped answer the research question.  As well as identifying the resources that are needed and identifying any budget considerations.  The chosen topic for the research proposal is sustainability within fashion, due to fashion being more popular these days, by that I mean fashion is now seasonal so different clothing ranges for each season and fashion is now popular for different events.  For example, Halloween where people fancy dress to go to parties, people dress up all smart to go to the Ascot Races, weddings, and parties etc...  Fashion has also become popular due to celebrities attending red carpet events and social media influencers giving a shoutout in their vlogs, stories, or posts of their clothes range and that is one reason why the topic is about sustainability in fashion.  Also another reason is due to my assignment on nanotechnology in fashion for innovation, doing the assignment fascinated me therefore I would like to do more about sustainability in fashion and I am interested in wanting to find out what other sustainable clothing is out there and how they would implement this within a business as it can not be cheap for everyone to buy.  Therefore, the chosen research question is how sustainability can be implemented in fashion? 

Methodological Approach 

There are two types of research approaches and they are qualitive and quantitative.  Qualitive research is an analysis approach, which is a form of social science research that collects and works with non-numerical data so that it can find out people’s opinions and feelings rather than using numerical data (Crossman, 2020).  The advantages for using qualitative research is that it will save money due to process using a small amount of participants, it can deliver insights that are specific to the questions that are being asked and it allows more creativity to be a driving force as this type of research eliminates the bias that tends to come with collected data, and this due to the respondents being able to answer the questions in a way that pleases the researcher (Gaille, 2018).  The disadvantages for using qualitative research is that it does not provide a statistically representative form of data collection, it relies too much upon the experience of the researcher, the data can be lost, to have authentic data this will require multiple sessions which can become very time consuming and it can be quite difficult to replicate the answers due to qualitative research being based on an individual point of view so that means that is almost virtually impossible to duplicate the results that have been collected.  Also another disadvantage would be that it can create data that could be quite difficult to present, due to individuals having different points of views on things (Nair, 2020).  

Quantitative research is an analysis that signifies to acquire and analyse data in a way that is countable.  Quantitative research is a type of research that gives the researcher a manner of coming up with the statistics from the data that is to be collected.  The methods that are used for quantitative research to collect data usually consists of questionnaires, pre/post designs, pre-existing data and pilot studies (WorldAtlas, 2017).  The advantages for using quantitative research is that there will be a fairly large number of respondents for this particular type of research, using quantitative research means that you can collect all the information more quickly and more efficiently than the qualitative research, when observing the results, result duplication is possible which is good for when the data is being analysed as there will be more answers to be able to create bar and pie charts.  Also, another advantage would be that the research that is conducted with the quantitative approach is remained anonymous, which basically means that there is no need for the respondents to provide any personal information and this is good as it renders for it to be useful for data collection as the respondents are more likely to have an honest point of view for the answers due to being anonymous (Green Garage, 2020).  The disadvantages for using quantitative research is that the results could become confusing or even invalid due to the anonymous nature of the data that is collected for this research, due to having random respondents this means that some of the efforts that go towards randomisation may not create usable information and this research does not allow access to specific feedback.  Another disadvantage would be that quantitative research can become very expensive when trying to analyse a very large amount of data and due to the lack of answer validity it could create a cloud of doubt towards the final results (Abhay, 2020).  

The research that is going to be used to answer the question of how sustainability can be implemented in fashion is quantitative research, because it consists of  doing questionnaire or surveys which is probably the best suited methodological approach to answer the research question, because doing a survey or questionnaire can benefit from the fairly large number of respondents which would give the questionnaire or survey different answers from different people’s viewpoints, whereas the qualitative research only focuses on an individual’s point of view and another reason for why doing a questionnaire or survey is best suited is that it can provide a statistically representative form of data, whereas doing an interview cannot provide a statistically representative form of data (Nedha, 2011).

The first thing that will be done to collect the data for this research proposal is that I would think about choosing the dissertation topic and then do a little bit of research on the research question which was done by seeing what was particularly interesting about this topic and why it was particularly interesting, once that was done then came in the research about what the research question would be and that was done by listing a few ideas onto a piece of paper.  Once the full research will be done and all the information that is needed is collected, then the topic was chosen to be sustainability within fashion and the research was question was chosen to be how sustainability can be implemented in fashion?  Once the topic was chosen, the next thing to do was to choose which type of research was the best suited to answer the research question qualitative or quantitative research, and once that was decided upon the next thing that was to be done was to decide what data was needed to collect answers for the research question of how sustainability can be implemented in fashion?  This was done by creating a survey on a website called SurveyMonkey, but I would write the questions on paper first before typing it up to produce the survey on SurveyMonkey.  The sample multi choice questions that were written down on paper are:

1. Gender – Male		Female		Other		Prefer not to say

2. Age – 18-25		26-35		36-45		46-55		55+



3. How would you describe your ethnic group?

White British		Mixed Multiple Ethnic Groups		Asian/Asian British	

Black/African/Caribbean/Black British		Prefer not to say

4. What is your religion or belief?

No Religion or Belief		Christian		Jewish		Sikh		Buddhist

Hindu			Muslim		Prefer not to say

5. Do you purchase sustainably. If yes what do you purchase?



6. Where do you prefer to shop for clothing?

Going to the shop		Online Shopping		Social Media Pop up Advert	

Carboot Sales			Charity Shops

7. How much would you normally spend on clothing? (Monthly)

£0-£50			£51-£100		£101-£150		£150+

8. What brands do you prefer in clothing?



9. Do you pass down your clothing to friends or family?

Yes		No

10. Would you purchase sustainable clothing?

Yes		No

Once I had all the questions I wanted to go into my survey, They were then typed up to produce my survey and started to design my survey and did this by giving the participants multiple choice questions to answer in my survey. After that was all done, I then posted the survey that was created onto Facebook and that is how I got all of the collected data for the research question.

Planned Data Analysis and Presentation

Once the survey is complete and all typed up onto SurveyMonkey and the multi choice questions have been answered.  The data analysis process can commence, and this will be done by using all the data that was collected from the answered questionnaire or survey and analysing the data on SPSS.  SPSS is a software package that offers advanced statistical analysis, which consists of a broad library of machine learning algorithms, text analysis, open source extensibility, integration with big data and seamless deployment into application and it is easy to use and everyone can use it (IBM, 2020).  The first thing that will be done will be to download the software before I could use it to analyse my survey, within that process what will be needed is a license key to unlock it so you can actually use it to analyse the survey.  Once the download process is done, the next thing planned is to then analyse the survey.  First of all, I needed to click on the variable tab to open up the variable view. The second thing that is planned is to do in the variable view is to type a variable name, the third thing to do would be to input the numeric or string variables and then type in the description of the variable into the label and that is going to be exactly the same as the variable name, after that I would then put in the values by using a coding frame.  

Once the variable view is finished the next thing planned is to commence to input the data that was collected from the survey that was created.  This is going to be done by clicking on the data tab to open up the data view.  Once the data view tab is open you can then log into SurveyMonkey to could tally up the respondent’s answers and this can be done by writing it down on paper first to double check that it is tallied up correctly, once the data is tallied up correctly you can then plan to input the tallied respondent’s answers onto the data view.  The results of the data that has been analysed will be presented by making sure that the data is all correct and this will be done by cleaning the data, Once the data is all cleaned up the next planned thing to do is to create some descriptive statistics which include of a frequency table and a crosstabs table.  Also, the results of the data that will be collected will be presented by designing a bar and pie chart to explain the answers of the questionnaire or survey.  The results help answer the research question as it give an insight of how much people would be willing to buy sustainable clothing, how to implement the advertisement for sustainable clothing, find out what brands they would prefer to have sustainable clothing in and the results will also show how many people will be willing to buy sustainable clothing and the results will also show how old people will be so that the target market can be ranged around those age groups.

Research Planning and Ethics

The resources that will be needed is pen and paper, SPSS, and the participants also you will need access to social media.  The method that will be used to provide the data is a questionnaire or a survey.  There are no costs in doing this method as using social media and the survey analysis is free.  However, if you are analysing a lot of data then there will be costs to analyse the data collected, so you will have to budget yourself appropriately.

Outcome

The intended outcome from this research question being answered, is that the result will be willing to have sustainability implemented into fashion as it will make sustainable clothing for a better world, improve the mechanical and electrical properties that make the clothing and find a way to make clothing everlasting and to make sustainable clothing that is affordable for everyone to purchase.  At the end of the day it is down to organisations to implement sustainability within fashion.
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