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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 



	Answer: The website loads very quickly, when I have visited it. It doesn’t bug or load only some of the pages, but it gives you the whole website less within a second.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 



	Answer: Yes! The website does contain quite a few sub-pages. These sub-pages cover various topics such as locations, contact, offers, food & drinks etc. A customer can easily navigate them by simply opening the website and you will different headings depending on what you are looking for. For example, if you would like to see their offers then you just click on “Offers”.

	Question 1c - Can a customer make a booking via the webpage? 

 

	Answer: Yes! The customer can make a booking via the website. The website provides a “Book Now” system where you will be able to book their services. It will ask you to select a location where you want to book at, after it would show what available to book at that spot. For example, bowling, offers, parties etc. At the end it will ask you how many people, which date and time and to pay. 


	Question 1d - What improvements could be made to the usability of the website?



	Answer: One improvement that the website could do is to add reviews, so that new customers are informed and given advice. It builds trust and credibility towards the new upcoming customers. Another improvement the website could do is to do memberships. Memberships are proved to build a strong friendship and loyalty between the customer and business.








	
Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)


	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 



	Answer: The website appearance is quite lovely; it gives a very friendly welcome. Not just that but, it looks fun and entertaining, it won’t leave you bored or unsatisfied. The website uses their signature magenta colour to capture our attention.


	Question 2b - How does the website use imagery, video and colour? 



	Answer: The Hollywood Bowl UK website employs bright colours and a mix of qualified imagery. It doesn’t not however feature videos directly on its page, but it does focus more on text/images. As it mimics the dynamic of their physical locations.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, the Hollywood Bowl UK website does not appear to use an online chat tool for real-time enquiries there’s no live chat option shown on their official contact pages. Instead, customers can use a contact form, email, phone, or request a callback to ask about products or services.


	Question 2d – How effective are the social media links on the website?



	Answer:  The actual Hollywood Bowl website doesn’t have any links to their social media. Instead, they give out their phone number, email address and mail address. However, they do have social media accounts. On Instagram they have 21,000 followers and post regularly, on twitter they have around 10,000 and a Facebook page for employer-brand content with 127 likes.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?



	Answer: The services offered by the company are made clear to the customer by making it easy to access and book the service the customer desires. Not only that but they also use a lot of images showing the customer their services. All the information a customer would need is on its website, so that way the customer doesn’t end up confused about something or having to call them up for not providing enough information for a specific service.


	Question 3b - How are customer reviews made available? Are these up to date? 



	Answer: The actual Hollywood Bowl website does not provide us with any reviews, and you can’t write your own review either. However, Trustpilot has a review page dedicated about Hollywood bowl. Rated at 4.5 stars and over 7,000 reviews.


	
Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 



	Answer: The Hollywood Bowl presents its service as high quality. It does that by using modern facilities, clear pricing and simple booking also a very customer-friendly experience. One reason why I would recommend it its because it is suitable for all age groups and very fun when you are planning a fun group adventure.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 



	Answer: At the Hollywood Bowl website, the pricing of their services is generally clear and easy to calculate.  The price often reflects to the quality of the service. Sometimes people often want to pay a higher price for something because they know they will get good service and quality.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service?

 
	1. Hollywood 

	
	2. Bowl

	
	3. UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 



	Answer: Yes! The first website to appear is the official website of the Hollywood Bowl. The next websites that appear are Wikipedia, Hollywood bowl plc, Instagram, Trustpilot and Trust advisor.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 


	Answer: Websites remain crucial for modern UK businesses because they offer a controlled, centralized, and professional digital presence that social media alone can't replace. A well-crafted website builds trust and credibility since customers often expect a polished site before interacting with a brand (Infotech Wayout, 2025). Additionally, websites are accessible around the clock, enabling customers to find information, make purchases or bookings, and contact the business anytime (Infotech Wayout, 2025). Unlike social media, a website is fully owned by the company, providing complete control over branding and content (Chester Marketing Solutions, 2025). Furthermore, websites enhance visibility on search engines and help generate leads by improving search rankings and attracting customers

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 



	Answer: A key suggestion to enhance the Hollywood Bowl UK website would be to create a more personalized and straightforward booking process. For example, showing local venue availability, prices, and special offers right away based on where the user is located. This change would cut down the number of steps needed to complete a booking, making it quicker and easier to use. Studies indicate that customers are more likely to finish a purchase when the website reduces effort and hassle (Nielsen Norman Group, 2020). A more seamless booking experience would boost customer satisfaction and increase conversion rates, especially for those using mobile devices. Since many visitors come to the site intending to book quickly.
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