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Introduction 

In this report I am going to speak about the importance of how organisational beliefs, attitudes, and value systems affect workplace behaviour, and how the workplace has changed post-covid also the mindset challenges we face now.

Values shape our actions - they are the guard rails of our lives. They provide orientation for staff, help with decisions and create a sense of community. We use our values to "evaluate" other people, social developments, our own actions. If we are supposed to do something against our will or act against our convictions, we are violating a value that is important to us. But it is not always easy for outsiders to see that a value that is important to us is being violated, which can quickly lead to misunderstandings.

Unlike other crises, this current disaster is different. The Corona crisis is taking place in a kind of vacuum. While it is normally a matter of communicatively working through causes that are rather self-inflicted, Corona was brought upon the companies from the outside and through no fault of their own. More or less all economic participants were caught on the wrong foot.

In today's world, value orientation is gaining greater importance and relevance in view of the expectation of customers or applicants that companies should act responsibly. Corporate values are the pillars of corporate culture and serve as standards and guidelines for the actions of employees. Organizational values create orientation both internally and externally. This is especially important for applicants and employees in economically turbulent times. How companies can define and live their values.

Most companies, however, have so far been more traditional in their values. Honesty, integrity, sustainability, respect and employee orientation are particularly popular. Even if digital natives, for example, are more attracted by a corporate culture that stands for flexibility and a good culture of error, employees generally want a clear definition of values.
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