

Heavy in the Hague Festival


What is Heavy in the Hague? 

Heavy in the Hague is the newest, most unique and dynamic rock music festival in Europe. The rock music genre has a perception of being grimy, dirty and chaotic. Heavy on the Hague wanted to squash these misconceptions and create an environment like no other. By merging a bespoke holiday park and a music festival together, this is the birth of something beautiful that has never been done before in the rock community. 

There are a plethora of music festivals that have merged the 2 together. These festivals are all dance or commercial pop music orientated. Rock music is the largest and most resilient music genre, spreading over a wide range of sub genres, such as; indie, alternative, metal, hardcore etc. As the legendary artist Bruce Springstein said in his book Born to Run, “love will continue to be ecstatic, confounding, and true rock ’n’ roll will never die.” (Springstein B 2016). 


Festival Target Audience

Selecting a target audience is extremely important for not only a business but a product too. By identifying the different types of customers, looking at customer needs, what a customer would gain/achieve as well as narrowing down their budgets. A target audience can clearly be identified (Evans M 2021). Phillip Kotler defines a target audience as “a specific group of people with shared characteristics who are most likely to be interested in your products or services” (Kotler P 2005). 

By researching and defining a target the audience, Heavy on the Hague would be targeted to all genders aged between 18-34. This would include all who are gender neutral/trans. The rock community is a very diverse, open and welcoming community, where expression is respected and welcomed by all. By creating a safe and welcoming environment at Heavy in the Hague, it would cement the entire rock community ethos. There is a strict age limit of 18+, this is to create an enjoyable experience for adults. Where the customers can escape from home life for a few days, relax and enjoy the festival to its full potential. 

The 18-34-year-old demographic is a desired market within most industries and is deemed to be extremely valuable. This market is considered to have ‘money to burn’ rather than being settled and having more investments than those slightly older (Kailath R 2017). As well as this, festivals tend to be dominated by this age bracket. 


Festival Capacity

Heavy in the Hague will be available to 20,000 die hard rock fans. The 20,000 capacity audience will be broken down into 4 key packages. Each package reflecting a relevant price based on their specific needs. It was important to create 4 packages, as these would cover our target markets budget. Ultimately maximising all avenues for sales. 


Marketing 

Marketing is extremely important for any business or specific product. Marketing creates brand awareness, helps ensure customers are aware of the product, engages customers and can have a positive impact on converting a potential customer to a sale (Emeritus 2022). 
With the key target audience being identified for Heavy in the Hague, using mainly online and digital marketing to advertise, will reflect this target market. A study by The London School of Economics and Political Science found that ‘59% of internet users between the ages of 18 and 29 use Instagram and 33% of internet users between the ages of 30 and 49 use Instagram. With 18-34 year olds making up 35% of the daily active count on Facebook and 90% on Instagram (The London School of Economics and Political Science 2017). 


Health and Safety 

It is always imperative for Heavy in the Hague to demonstrate an ongoing and firm promise to constantly and consistently improve health and safety throughout the business. Heavy in the Hague will recognise a responsibility to promote and encourage a culture where health and safety is discussed in an open and positive way. This will help to achieve and improved standards within the festival. 
Heavy in the Hague will always comply with the requirements of health and safety legislation and other health and safety requirements needed in order to operate.  

Heavy in the Hague promise to ensure a large number of qualified First Aiders will be provided. This will also include, first responders and defibrillator responders. With full training emergency/ambulance calling.  First Aid trainer personnel and first-aid equipment will be hosted within multiple on site hospital locations. 

The H&S policy will be regularly monitored and reviewed annually.
By Dan Galloway (Director) 
Dated 4th December 2022 

Covid-19 Policy 

Customers are no longer required to prove vaccination status or perform a lateral flow test before entering the Netherlands (Gov UK 2022). There is also no requirement to access Heavy in the Hague. As all of the legal restrictions for Covid-19 have been lifted. However, it may be beneficial to take a test before travelling to the Festival as a precautionary and safety measure. Customers need to remain alert for any changes to these lifted restrictions, all customers can access the following website to keep up to date with any changes https://www.gov.uk/foreign-travel-advice/netherlands. 

If customers/staff have any symptoms or test positive for Covid-19, and do not feel well enough to do day to day activities, the advice is for all customers and staff to stay at home until they no longer feel unwell/test negative. Although self-isolation is no longer a legislation, we urge all customers and staff to respect other customer/staff wellbeing and safety. Customers/staff can refer to all Gov guidelines here: 
· UK: https://www.gov.uk/coronavirus#:~:text=There%20are%20no%20coronavirus%20(COVID,19)%20restrictions%20in%20the%20UK.&text=You%20can%20buy%20tests%20in,country%20you%20are%20going%20to.
· Netherlands: https://www.government.nl/topics/coronavirus-covid-19

There will be multiple test centres within Heavy in the Hague which will be completely free of charge as well as unlimited usage, this is to maximise safety for all customers/staff.
If any customers or staff test positive for Covid-19 at the Festival, customers/staff are ask that you self-isolate immediately and avoid contact with other people. Although this isn’t law, Heavy in the Hague would like to minimise any spread of Covid-19 and maintain customer and staff safety. Helping reduce all risks of spreading. Specially trained members of staff will be on hand for any customers that test positive for Covid-19 within Heavy in the Hague. 

STAR (Secure Tickets Authorised Retailers) 

Heavy in the Hague are fully registered and compliant with STAR (Secure Ticket Authorised Retailers). STAR help to regulate all ticket sales within the music industry. Formed in 1997, STAR help consumers who purchase tickets to live music events, theatre and travel packages which include entertainment. By working with the UK Government and other relevant bodies within the industry, STAR will help all customers with general advice, ticket disputes and help resolve these disputes with their transactions (STAR 2022). 
For all information, enquiries and disputes; customers can visit the following website
https://www.star.org.uk/

ABTA (Promise & Complaints 
Every trip, holiday or package event is important. It is more important to Heavy in the Hague to ensure customer satisfaction remains high. For this reason, we are a full member of ABTA, a trade association for travel agents and tour operators within the UK. There are 3 main function ABTA will promise to our customers, these are; 
· Maintaining and raising standards within the tourism industry and giving all forms of guidance relating to sustainability and Health and Safety. 
· Providing structures and financial protection for customers
· Offering all customers compensation if anything was to ever go wrong (ABTA 2022). 
As Heavy in the Hague is part of the land/sea-based holiday by coach, all customers finances are fully covered by the ABTA money protection scheme of financial protection. This means that if for any reason Heavy in the Hague can’t go ahead for any reason, all customers are entitled to a refund. 	




Big Green Coach 

The Big Green Coach are the UK’s biggest and most reliable festival travel company. Working with some of the UK’s biggest festivals such as Glasonbury and Reading Festival, as well as European festivals such as El Dorado and Download Festival (Spain), it was an easy choice to create a working relationship with this travel company. Every year the Big Green Coach provide travel for between 80,000 – 100,000 festival goers a year and have over 150 collection/drop off points throughout the UK, with over 500 coaches. This means they are able to cater for over 30,000 people at one given time. 

Itinerary 

Package 1 and 3 Departure – All those who purchased package 1 and 3 arrive a day earlier than general sale. A Big Green Coach will collect customers from their nearest pick up point that was selected when purchasing their ticket. To search for the nearest collection point, customers can click here.  All coaches are scheduled to leave at 6am on Wednesday 22nd of August 2023. Customers will arrive in Calais between 10:00 and 15:00, where scheduled ferries are to depart at; 12:10, 13:40 and 15:10. All ferry departures are on a first arrival first departure service for coaches. All passengers will take around 90 minutes to cross the channel, with a further travel time by coach of 3hr 40 minutes. All customers will arrive at Duinrell between 17:00 – 19:30, where they will be greeted by the team of Heavy in the Hague and guided to their accommodation. 
Once inside Duinrell, the bars and pre-parties will be open for all customers to enjoy. Before 3 days of rock music will entail. A line up times card for each day will be provided upon arrival. 

Package 1 and 3 Return – These packages have first priority on festival departures. All customers will leave Duinrell by 7am on Monday 27th and will arrive in Calais by 11:30am. Calais Ferry departures will leave at 12:30, 14:30, 15:50 and 17:16, with a crossing duration of 90 minutes. Customers will arrive back in the UK and will then depart to their original collection station. 

Package 2 and 4 -  All those who purchased package 1 and 3 arrive a day after package 1 and 3, for a 4 night festival experience, with the festival commencing on Friday 24th. A Big Green Coach will collect customers from their nearest pick up point that was selected when purchasing their ticket. To search for the nearest collection point, customers can click here.  All coaches are scheduled to leave at 6am on Thursday 23rd of August 2023. Customers will arrive in Calais between 10:00 and 15:00, where scheduled ferries are to depart at; 12:10, 13:40 and 15:10. All ferry departures are on a first arrival first departure service for coaches. All passengers will take around 90 minutes to cross the channel, with a further travel time by coach of 3hr 40 minutes. All customers will arrive at Duinrell between 17:00 – 19:30, where they will be greeted by the team of Heavy in the Hague and guided to their accommodation area. 
Once inside Duinrell, the bars and pre-parties will be open for all customers to enjoy. Before 3 days of rock music will entail. A line up times card for each day will be provided upon arrival. 

Package 2 and 4 Return – After package 1 and 3 depart, All customers from package 2 and 4 will leave Duinrell by 9am on Monday 27th and will arrive in Calais by 13:30. Calais Ferry departures will leave at 14:30, 15:50 and 17:16 and 19:16, with a crossing duration of 90 minutes. Customers will arrive back in the UK and will then depart to their original collection station. 

As the music festival doesn’t actually commence until Friday 24th August, this allows plenty of time for all customers to arrive. If there are any traffic delays or ferry cancellations/delays, the 24 hour grace period would accommodate time lost. Ensuring all customers arrive at Heavy in the Hague with plenty of extra time available. 



Terrorist Threat – France 
As customers pass through France via Calais, it is important to remember this is an extremely busy port. As well this, the port is notorious for refugees. Although the threat level in Calais remains low, the UK Government have set France as a high alert area, with the warning ‘Terrorists are very likely to try to carry out attacks in France’ (Gov UK 2022). For more information, customers can visit the UK Gov France travel advice here. 
Heavy in the Hague have trained all staff with counter terrorism alert training and customers can be assured that safety is the main priority of the festival. 

Terrorist Threat – Netherlands 
Heavy in the Hague is based in the northern area of Netherlands (The Hague). Historically remains a very low threat for all forms of terrorist attacks. The UK Government have put Netherlands on a low warning for terrorist attacks. Although there is a low warning in place, staff will perform full training and there will be operating procedures in place if such attacks happen. As well as this, there will be security and Police within the festival. For more information, customers can visit the UK Gov Netherland travel advice here (Gov UK 2022). 
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