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Respond to each question 

	Section 1 – Usability 

	Question 1a - How quickly and easily does the website load? 

	Answer: Suited Cars’ website loads almost instantly, with crisp visuals and minimal content bleeding into view. It has a clean design that makes it easy to access the necessary information, such as services, gallery, FAQs, and contact. Although media-rich features such as image galleries can introduce minor lag, overall, the navigation feels effortless and smooth, offering a reassuringly quick path to key information without unnecessary delays. 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 

	Answer: The Suited Cars website contains a manageable number of sub-pages, including Services, Gallery, FAQs, and Contact. They have them listed in a basic top navigation bar, where they are easy to go through as a prospective customer. All pages are clearly labelled and have direct links that make them easy to browse without confusion. The simplicity of design and ease of use of the site allow a visitor to navigate to the most relevant information efficiently, which improves the user experience. 

	Question 1c - Can a customer make a booking via the webpage? 

	Answer: No, the Suited Cars website does not offer an online booking system. Although it contains all the necessary details, including the range of services and prices, and contact points, customers should call or email to book a visit. This can reduce the convenience of some users who would want to make instant online reservations, but still, the availability of the contacts is clear. Therefore, it is easy to communicate with.



	Question 1d - What improvements could be made to the usability of the website?

	Answer: To enhance usability, Suited Cars could add an online booking system for greater convenience and efficiency. An increase in mobile responsiveness would also help users view the site through smartphones. What is more, concise calls-to-action and a live chat should also be included to simplify the customer interaction. Putting up the categorised images as well as the client testimonials in the gallery would enhance the credibility and the user experience. 



	Section 2 – Pleasure – Customer Experience

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 

	Answer: The Suited Cars website has a clean, professional design with high-quality visuals that create a pleasant first impression on desktop.  The views on a mobile phone, however, are slightly compact on some of the elements used in the layout, and navigation may not be as smooth. While the core design is maintained across devices, it should increase the overall visual and interaction usability of mobile users by optimising mobile responsiveness, such as making text easier to read and buttons easier to press, which would increase consistency and user experience. 

	Question 2b -  How does the website use imagery, video, and colour? 

	Answer: The Suited Cars website uses high-resolution imagery effectively to showcase vehicle wrapping work, creating a strong visual appeal. The design is focused on images, especially in the gallery, and this will help in building trust and emphasising quality. It has a straightforward and professional colour scheme featuring dark tones and clean white backgrounds. However, the site does not include any video, which may increase engagement and offer dynamic reflections on the process of wrapping.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 

	Answer: The Suited Cars website does not feature an online chat tool. This reduces direct contact with the potential customers who might have a fast query or might demand immediate attention. The addition of the live chat option would significantly improve communication since, being real-time, it would enable the service support to respond to the needs of customers, and optimise customer experience. Immediate enquiries can only be made via email or telephone, thus slowing the process of contacting the customers. 

	Question 2d – How effective are the social media links on the website?

	Answer: Social media icons have been provided in the Suited Cars site; however, they would be enhanced with visibility and location to help in engaging the user. The links are not so boldly displayed on the homepage, thus it might curtail the traffic to their social sites. These links should be made more visible and updated frequently with new content that would increase the brand's presence, develop trust, and allow prospective customers to observe recent work and customer communication easily.

	Section 3 – Perceived Value

	Question 3a - How are the services offered by the company made clear to customers?

	Answer: The Suited Cars site has a clear display of its services with a page dedicated to the services offering, which includes details of each of its services, including car wrapping, roof wrapping, dechroming, and tinting. All the services have a short description and visual demonstrations that help customers understand what they offer. Its clear structure, the textual explanations, and imagery allow visitors to discover the corresponding services rather quickly.



	Question 3b - How are customer reviews made available? Are these up to date? 

	Answer: Customer reviews are presented on the Suited Cars homepage, and these create a motivation for their services and professionalism with positive reviews. However, the date at which these reviews were written is not precise, and it is unclear whether the reviews are current or they are past. Adding timestamps, or even referrals to other internet websites, such as Google Reviews, would foster both clarity and credibility.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 

	Answer: The Suited Cars site promotes its service as of high quality with the help of professional imagery, detailed service descriptions, and customer feedback. It is also supported by the fact that premium vinyl brands and detail are applied. I would recommend the company based on its evident craftsmanship, customised service and its excellent reputation in vehicle wrapping. They will be a credible supplier of car restyling services because of their focus on quality.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 

	Answer: The Suited Cars website does not display specific pricing. This is likely because prices vary depending on the vehicle type, wrap material, and service complexity. The lack of a list of fixed prices allows the company to provide customised quotes and produce a cost that fits the customer requirements perfectly. This model also incorporates a personalised, high-quality service in which the customisation, not predetermined prices, defines the value. 

	Section 4 – Searchability

	Question 4a - What three words would you type into Google to find this type of service? 
	Car

	
	Wrapping 

	
	Birmingham 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 

	Answer: No, the Suited Cars website does not appear in the top ten results when these keywords are entered in Google search. 

	Section 5 – Reflection and conclusion

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant in modern UK business. They are used as an information, branding and customer interaction centre. An effective site makes it more credible, is accessible 24/7, and allows a business to present its services or products professionally (Khanom, 2023). The content of the web pages is also crucial as it drives visibility and competitiveness, especially with the advent of online shopping, service research, and digital marketing (Bytyqi et al., 2024). Social media sites provide more control and allow better SEO, benefiting the sites. To small businesses, such as Suited Cars, a site offers an avenue to reach out to local consumers, assure them by having on-site testimonials, and clarify understandably how their business works, which is vital in an effective digital strategy.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 

	Answer:  I would recommend adding engaging video content to the Suited Cars website. While the current imagery is high quality, videos demonstrating the car wrapping process, showcasing before-and-after transformations, or featuring customer testimonials would make the site more dynamic and persuasive. It also enhances the performance of SEO and encourages visitors to explore the site further. Chen (2024) states that with such a visually oriented business as vehicle wrapping, the use of compelling videos could significantly enhance the website’s appeal and help convert casual browsers into paying customers. 
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