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Executive Summary 
The main aim is to identify the significance of the guest services and the various processes and approaches implemented by the business so as to ensure the quality of the services and as well as other operations which ensures that the expectations of the customers are met or even exceeded. The significance of the appropriate standards in the hospitality industry for the developing and maintaining effective delivery of services in the hospitality industry will be thoroughly talked about n this report. 
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1. Introduction 
The high level of competition in the market has created a lot of complex challenges for the hospitality industry to maintain a competitive edge in the market for maintaining the competitive edge in the market they should be able to identify the needs and requirements of the customers as well as their expectations regarding the services and the products delivered by the hospitality business (Srivastava et al., 2020). Without effectiveness and good quality services, the hospitality business will not be able to identify the key trends in the market as well as maintain good services and standards in the organisation which maintains a positive environment and good quality services in the hospitality organisation (Tesone, 2012). The report is aiming to cover the importance of the good quality of services and standards in the hospitality industry for ensuring the satisfaction of the customers. Lastly, brand or reputation management and customer loyalty are some of the topics that will be thoroughly discussed in the report as well.
2. Importance of Brand Consistency Standards 
For a clear understanding, of the importance of brand consistency, the clear understanding on the topic of brand consistency is extremely important. Brand consistency basically means the company’s ability to ensure that the vision and mission that the company stands for are maintained in all marketing channels (Alcaide et al., 2021). The image of the brand should be consistent and the unified image of the brand should be present in all of the channels so as to reflect the commitment to things that they aim to achieve by serving the customers (Wu and Chen, 2019). Brand consistency has to be maintained in order to maintain the trust of the customers towards the business as well as maintain a high level of loyalty. The changes in the brand image in the varying marketing channels basically do not allow the business to maintain high brand consistency and it can create a sense of confusion among the customers which can affect the loyalty of the customers towards the brand (Coffie, 2020). Brand consistency has to be maintained by the company in order to maintain a consistent familiar image of the company which will ensure the satisfaction and loyalty of the customers. 
Each and every hotel have different policies as well as different standards this is because of the differences in the types of business, and nature of the hotel and the standards also depend on what the hotels or the business are trying to achieve the long-term goals and objectives of the business and so forth (Šerić and Mikulić, 2020). However, a well-maintained standard in the hotels and the hospitality businesses is very crucial as the standards maintain quality experiences for the customers. 

3. Approaches for maintaining Brand Reputation 
There are several approaches and strategies that businesses can implement for effectively managing brand reputation and some of the crucial strategies for brand reputation are:

Prioritising the experiences of the customer: the business or the hotels should prioritise the experiences of the customers because the products along with the services of the customers make the customers feel satisfied and they have a quality experience of the services offered by the business which is crucial for the management of the brand reputation (Alrawadieh and Dincer, 2019). This can be achieved by reaching out to the customers consistently, providing them with world-class support services and also providing them with offers on the products and services and so forth.
Making the customers satisfied: Businesses have to be able to provide customers with high-quality products and services so as to make the customers satisfied towards the brand (Rialti et al., 2023). This can be achieved by always striving for quality and exceeding the expectations of the customers for effectively delivering the services and making the customers satisfied towards the brand and their offerings.
Increasing engagement in Social media: the business has to be able to maintain a high level of engagement with the customers and should always maintain a good level of a network with other businesses as well (Amperwati et al., 2020). The engagement with the customers and the ability of the firm to maintain a high level of engagement will ensure the enhancement of the brand reputation in the market (O’Gorman, 2010).
The reviews of the guest or the customers are extremely important as the good review will allow the business to maintain a good brand image and reputation in the market (Rialti et al., 2023). The management of the reviews has to be done effectively, and for maintaining a good review of the guests and customers the services offered by the business have to be of high quality. Support to the customers have to be provided and the hotels should always strive for exceeding the expectation of the customers which will ensure the reviews are positive and the positive reviews mean the enhanced brand image and reputation of the company (Wood, 2015). 

4. Approaches for maintaining customer loyalty and retention 
Retaining loyal customers is very crucial for the business and for maintaining the long-term profitability of the firm customer retention is extremely important. Most of businesses implement various strategies and approaches for maintaining a customer loyalty program for the business (Lee et al., 2020). Some of the core and common strategies that are most often established and implemented by hospitality businesses are by providing the customer with offers and discounts, loyalty programs, a simple thank you and gratitude to the customer for using their services, loyalty programs and so forth (Myo et al., 2019). The business has to show some level of gratitude towards the customers so as to enhance the level of satisfaction which will impact the retention of the loyal customer. 
Loyalty programs can be implemented by businesses in order to maintain customer loyalty and show some kind of gratitude towards the customer (O'Fallon et. al., 2010). A loyalty program is basically a marketing approach that is utilised by businesses, and in this approach, the customers are rewarded with various offers and benefit for their loyalty and continuous engagement with the business (Kim and Han, 2022). There are some small gestures that can make the customer extremely happy and satisfied towards the company and will positively influence the retention of the customer towards the company. 
5. Recommendations as per the trends in the market 
The trends in the market have to be identified by the hotel business to effectively resonate with the changes and the trends that are going on in the market. The increase in the use of technology for the marketing of services is one of the most booming trends that is currently going on in the market and almost every business in the market has some or the other kind of technological influences and implementation (Momani et al., 2022). The incorporation of technology like contactless payment has boomed after the advent of the pandemic and the use of big data analytics for understanding and identifying the changes in customer preferences and also the inclination of the customers towards the trends can be identified which will ensure the services and products offered by the hotels are resonating with the needs and preferences of the customers (Garbin Praničević and Mandić, 2020). The incorporation and implementation of effective technology have to be identified by the businesses and effective identification of the key trends in the market will allow the business to accordingly provide and deliver the products and services according to their wants. Similarly, the effectiveness and efficiency of the business functions will also allow the business to maintain an edge of competitiveness in the market (Koo and Chang, 2021). There are numerous challenges that are being faced by the businesses and most of the time related to the effective management of the rooms, it becomes very difficult for the business to effectively manage the hotel room because there are customers that are cancelling their orders in very last minute which becomes a loss for the business.
6. Conclusion 
The report has discussed maintaining a high level of standard of practice in the hotel industry this is because the standards will allow the business to maintain a good quality of services. The good and excellent quality of services in various areas of the business in a significant manner, the customers will be retained for a longer span of time due to the high quality of services and standards. The loyal customers will ensure a consistent flow of profit and revenue in the business which will ensure the sustainability of the business as well as the competitive edge in the market. The report has covered and discussed brand consistency, reputation management and customer retention programmes.  
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