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Sustainability affects a company's management (Rahardjo, 2013). It offers fresh products for which a firm should seek in order to keep up its productivity and expansion. Through the right sustainability practices, a company can benefit from the public's goodwill and build a solid reputation. Therefore, sustainability forces an organization to make a societal pledge. As a consequence of this, a company starts to be careful about how it conducts its operations and the effects it has on community.  In this essay, the hotel industry's responses and adjustments to sustainability in the delivery of goods and services will be assessed.
The three pillars of sustainability are economic, environmental, and social sustainability (Dalampira, 2020). Conservation of natural resources is a key component of environmental sustainability since they supply both natural and artificial inputs to the manufacturing processes. In addition to reducing inequality, support programs also end poverty. Utilizing environmental sustainability, businesses concentrate on environmental harm, carbon footprints, and managing waste. It is challenging to estimate costs for things like garbage, carbon emissions, reclaimed land, and waste waters. The lack of waste production hookup in many enterprises makes calculation challenging. Social pillar is the second pillar of sustainability. Supporting the stakeholders of its employees and the community in which it operates is a must for a thriving business. As an example, a company should treat its employees fairly and the community, both locally and globally, with respect (Dalampira, 2020). To guarantee that staffs are highly motivated, a company should use retention and engagement measures. When it comes to involving the community, a company might host events like charity fundraisers, sponsorship of local causes, and financial support for civic initiatives. Last but not least, economic sustainability emphasizes how robust a company is in terms of its profitability. For a business to be more profitable, it should abide by government regulations.
In the hotel sector, sustainability is important. A major component in determining the success of hospitality firms is the preservation of the natural and cultural features that draw tourists to a location. The productivity of a business declines if it is unable to accomplish this. A hospitality corporation can implement profitable company tactics that will boost its performance with the right kind of leadership (Tosun, 2022). Efficiency in hospitality firms is increased by staffs that are environmentally conscious. The number of persons interested in goods and services that are created economically and socially consequently rises. Leadership and management credentials that will enable them to run their organizations in the most sustainable ways should be obtained by hospitality leaders. Because the hospitality sector depends on the natural and cultural features that draw travelers, sustainability is crucial. Therefore, the resources are the primary forces behind the expansion and development of hospitality enterprises. Sustainability is crucial in places like the Caribbean where tourism is dependent on beaches and beautiful waterways to draw visitors in culturally significant buildings and museums (Sujarwo, 2019). For the tourist destinations to continue to have a steady stream of visitors, sustainability must be maintained. Despite the apparent diversity of various hospitality destinations, all of them are in danger from human activity. The majority of the time, the biggest threat to these attractions is tourism. 
The adoption of sustainable practices by hospitality organizations has a significant impact on their success (Asadi, 2020). Travelers, hotel guests, and shoppers, for instance, are concerned about sustainability. They are curious as to how a company monitors environmental, societal, and cultural activities. Today's generation is increasingly concerned with how commodities and services are produced. More importance is given to goods and services that do not deplete natural resources or harm the environment. Therefore, sustainability affects both an organization's performance and level of profitability in the hospitality sector. There are important strategies that hospitality firms use to preserve sustainability. Energy conservation is one of them. There are two main methods used in the hotel sector to conserve energy (Pereira, 2021). These are production process reduction and production process efficiency. Companies invest in educating their staff members about energy-saving behaviors. One example of such behavior is accurately adjusting thermos stats and altering the setting of washing machines. By giving its visitors polite reminders about how to utilize their towels and power, the group also practices energy saving. Hotels seek out chances to use green products and technologies to increase efficiency. As an example, a business might put in solar panels for cooling and heating. Additionally, energy-saving LED lights might be used.
Second, hospitality businesses look for ways to cut back on waste (Amicarelli¸ 2022). It is crucial for an organization to reduce its food waste by either sourcing its food from the neighborhood or growing it on-site. Precisely a result, the organization produces more fresh goods and less food that has gone bad. Organizations also have food donation policies that let leftover food to be disposed of in the neighborhood. Water waste can also be decreased by installing water-saving filters and other technologies. Finally, a hospitality company uses natural supplies. Organic goods have a less carbon footprint. A company's dedication to sustainability is demonstrated when it uses organic products. These organic amenities might contain just natural materials and gentle substances. For instance, hotel amenities like toiletries, cleaning supplies, and scents. Utilizing recyclable and biodegradable items can help hospitality organizations. The use of sustainable business practices in the hotel industry leaves a positive impression on the public and draws in additional clients. Additionally, it safeguards tourism destinations that are natural and cultural (Asadi, 2020).
The primary goal of the hospitality sector is to preserve a pleasant workplace that takes into account the resources' social and economic impacts. By doing this, a company preserves biological diversity and safeguards the local ecology. By implying respect on the part of the organization for the host community, it fosters cross-cultural understanding (Pollard Jr, 2019). By addressing what they see as a moral necessity, sustainability has not only helped the hotel sector draw in more guests, but it has also aided in resolving the present climate issue. As a result, hospitality businesses are implementing sustainability strategies that call for integrating sustainable practices across all industries. Due to increased customer interest in sustainability, the hospitality business has developed a positive reputation. Zdravković et al. (2022) shown in their research that more travelers choose hotels that were more environmentally friendly. In the tourism industry, travellers' perceptions of an organization's brand are impacted if they realize that it is not making the necessary efforts to lessen its adverse environmental effects. However, when a hospitality firm demonstrates its dedication to green practices, it enhances its brand image and draws in more tourists (Zdravković, 2022).
Numerous business consumer concerns have pushed various sustainability measures in the hospitality industry. As an example, when consumer-led campaigns against plastic straws are launched, the hospitality industry is compelled to create substitutes in order to satisfy customer expectations. The adoption of sustainable practices is being pushed by government laws as well. Single-use plastics like cutlery and straws are being outlawed in numerous nations. Additionally, countries are putting into effect carbon pricing programs that mandate legal compliance for hospitality businesses. Consumer preferences have recently influenced the hospitality sector's greater commitment to sustainability (Han, 2021). In the hotel sector, businesses prioritize making their customers happy. As a result, the organizations have undergone tremendous transformation as a result of the impact that consumer voice has had. When it came to dealing with garbage and pollution in the past, the hotel industry used the take-make-dispose method. But in recent years, the hospitality sector has begun to embrace the circular economy's manufacturing and use of recycled materials. 
Less waste and pollution are produced as a result of circular economies, which is crucial for maintaining sustainability in the future (Rashid, 2021). The demand for more goods and services has increased as the hotel sector grows, which contributes to greater waste and environmental damage. The hotel sector must abandon the linear economic theory of business as a result of these changes. The performance of hospitality firms can be enhanced by implementing circular economic methods that make effective use of resources. The hospitality sector is helped by a circular economy to start making sustainable investments (Rodríguez-Antón, 2019). Large financial investments in infrastructure, machinery, and buildings are needed for a hospitality establishment. In a linear economy, such investments have a finite lifespan, which prompts frequent and aggressive renovations. A hospitality firm should, however, channel its manufacturing practices through a circular economy to ensure long-term sustainability. 
To ensure that it uses renewable sources of energy, hospitality firms are also implementing a circular economy (Rodríguez-Antón, 2019). Due to the high standards of goods and services provided to clients to ensure they have a lovely and comfortable atmosphere the hotel sector uses a lot of energy. Utilizing a circular economy leads to the usage of renewable energy sources, increasing efficiency. The hospitality industry may reuse its waste products thanks to a circular economy in this regard. Hotels could embrace sustainable techniques like composing biodegradable trash, which is more effective, to reduce production of high food and beverage waste (Lagun, 2023). Waste from the hospitality sector, for instance, can be used to produce sustainable energy sources like biogas. Last but not least, a circular economy in the hospitality sector will aid organizations in rethinking their consumables. The cost of washing at hotels is high since there is a strong demand for products like restrooms. The high operating costs have significantly decreased because to the introduction of sustainable products. Even though there are significant upfront expenses, the hotel sector should work to develop circular economies because they lead to lower production costs.
A big international hospitality firm, Accor has invested much in sustainability and corporate social responsibility (CSR) (Nga, 2022). Their sustainability activities cover a variety of topics, such as social responsibility, environmental sustainability, and ethical corporate practices. Here are a few of the major CSR and sustainability projects that Accor has worked on:
Planet 21, Accor's main sustainability initiative, is created to tackle significant environmental and social problems (Nga, 2020). It is in line with the Sustainable Development Goals of the United Nations and contains 21 pledges to be fulfilled by 2020. These pledges include cutting back on water and energy use, sourcing sustainable goods, and supporting ethical travel. Accor has coordinated its sustainability initiatives with the 17 Sustainable Development Goals (SDGs) of the United Nations, concentrating on problems like eradicating poverty, providing high-quality education, promoting gender equality, and combating climate change. To aid in reforestation efforts, Accor has cooperated with institutions including the United Nations Environment Program (UNEP) (Talapatra, 2022). They have committed to fighting climate change by promising to plant millions of trees all around the world.
Accor strives to be a pioneer in the international hospitality sector when it comes to ethical and sustainable practices, and their sustainability and CSR initiatives are constantly growing. In order to strengthen their commitment to sustainability and corporate social responsibility, they frequently report on their progress and set new goals. In order to have a lasting influence, the hospitality industry has also incorporated its business strategies. Organizations are generally expected to have a greater impact on society through corporate social responsibility, which extends beyond maximizing profits (Masum, 2020).  Corporate initiatives that promote sustainability must be implemented by hospitality organizations. 
There is no question that the hotel business needs to prioritize sustainability. Because it is susceptible to environmental harm, the hospitality sector depends on a healthy ecology. To ensure that visitors are provided with a natural environment in their destinations, hospitality firms manage sustainability. Sustainable goods and services are becoming more and more in demand in the hotel business. In order to achieve this, hospitality organizations are implementing a circular economy that promotes the use of renewable energy sources and lowers the production of waste. In addition, the hospitality institutions are using strong corporate responsibility techniques to guarantee sustainability. An increase in clients at a hotel company will result from the use of such sustainable production techniques, which will raise the level of earnings realized by hotel organizations.
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