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Non-human and non-
user personas

Non-human and non-user personas represent the
animals, environments, and ‘invisible’ humans (factory
workers, miners, farmers, and communities, etc.)
impacted by our product lifecycle so that we may
design to protect and respect them.
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Non-human and non-user personas
for life-centred design

Life-centred design's stakeholders can be identified as 3 larger groups, with human-centred design's target-user and business

stakeholders included and remaining at the centre, but no longer considered alone:

« All peoples-Target users, Non-users (Individuals, communities, and employees of organisations working within the product

lifecycle); Invisible humans (individuals and communities not involved in the lifecycle but who are impacted by it); All human

knowledge and ways of existing

- All non-humans-From large animals (amphibians, reptiles, birds, and mammals) to insects and microbes; on land, sea, air, or

underground; domestic, livestock, captive, or wild; whether ‘proven’ sentient or not
- All planet-Vegetation (trees, forests, swamps, etc.), water systems (oceans, lakes, rivers, freshwater), air, soil, climate,
landforms (mountains, hills, etc.), sunlight, ecosystems
Non-human and non-user personas help identify and protect life-centred design's three stakeholder groups.

Use the Simplified Lifecycle Map to identify the stakeholders relevant to your project and then create the personas.

Full instructions in “Non-human and non-user personas for life-centred design” at https://medium.com/@damienlutz.
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Non-user

The Non-user Persona consists of three main sections:

* Image and quote—This section provides a summary for instant understanding and empathy. Add a representational image of the
non-user stakeholder and a quote, written in first-person by the non-user that captures both their individuality and hpw they are

impacted. Use terms that reflect their values and world.
- Lifecycle impacts—Tick the boxes representing the product lifecycle stages that potentially impact the non-user.
* Needs, challenges, solutions—Summarise their needs and the challenges to their thriving existence. Keep these related to the

lifecycle stage where they are impacted and localised if possible. Research solutions to the challenges and split them into

Prevention and Healing—this makes the persona a practical tool for any brainstorming sessions about improvements or

regeneration.
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Animals

The Animal Persona consists of three main sections:

* Image and quote—This section provides a summary for instant understanding and empathy. Add a representational image of the
animal and a quote, written in first-person ‘by the animal’ that captures both their individuality and significance to the ecosystem.

If the persona represents one individual animal, infuse the quote with their character and nature. Avoid humanising them too

much by speaking with terms that reflect their values and world.

* Protect—This section informs designing products and experiences in a way that recognises and minimises potential impacts to
animals. Summarise the habitat and environment they need to thrive, their needs and joys, and challenges to their thriving

existence. Tick the boxes representing the product lifecycle stages that potentially impact the animal.
- Engage—This section informs designing experiences that the animal with engage or interact with. Summarise how they navigate,
communicate, and interact with the world. Clarify their barriers to engagement and inclusion with the human world and identify

any key humans they interact with.

Refer to the persona as needed during the design process and keep it visible as a constant reminder to consider them in all

decision making.
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Environments

The Environment persona consists of three main sections:
- Image and quote—This section provides a summary for instant empathy. Add an image and a quote ‘by the environment’ that

captures both their individuality and significance to the ecosystem. Avoid over-humanising, use terms that reflect their values and

world.

- Lifecycle impacts—Tick the boxes representing the product lifecycle stages that potentially impact the environment.
* Needs, challenges, solutions—Summarise their needs and the challenges to their thriving existence. Keep these related to the
lifecycle stage where they are impacted. Research Prevention and Healing solutions to the challenges—this makes the persona a

practical tool for brainstorming about improvements or regeneration.

Refer to the persona as needed during the design process and keep it visible as a constant reminder to consider them in all

decision making.
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NON HUMAN PERSONA
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NON USER PERSONA T
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THE LIFE-CENTRED
DESIGN GUIDE
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