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[bookmark: _Toc167818396]1. Introduction
Industries have come to appreciate the value of sustainability in their activities, especially by the hotel and hospitality industry due to constant realisation of environment consciousness. These changes are made on the presumption that companies and organisations can minimise on the amount of money spend, reduce pollution level and increase the sustainability of the company and other different aspects in relation to business sustainability and the environment. Due to people becoming more conscious of keeping the environment green, clients in their travel and lodgings selections are more alert to the environmental conservationism than before. Consumer preferences have shifted over the years, and thus, the hotels are implementing environmentally friendly policies to accommodate these sensitive consumers in addition to adhere to the laid down legal measures and improve on Corporate Social Responsibility (CSR).
This paper aims at identifying the relevancy of sustainable accreditation, how sustainable practices can be incorporated into the running of a hotel, the pros and cons of such practices, and the outlook of sustainability in the hotel business. This report seeks to establish the achievable extent as well as future trends as to the sustainability status in the hospitality industry through scrutinising various certifications such as Green Key Initiative and LEED and by studying various approaches that have been adopted by the main players in the industry which include Marriott International, Hilton Worldwide as well as The Ritz-Carlton. Knowing these aspects is important for the hotel operators who want to sustain competitiveness and also take the responsibility for the repercussions of hotel guests’ actions in the world that becomes progressively environmentally sensitive.



[bookmark: _Toc167818397]2. Sustainable Accreditation in Hotels
[bookmark: _Toc167818398]2.1 Overview of Sustainable Accreditation
Sustainable accreditation in hotels is the certification granted to the hotels that meet the environmental and social criteria. It also informs the guests and other stakeholders about a hotel’s environmental status and direction because this accreditation shows that a hotel is committed to sustainable business (Cozzio, 2019; Sloan et al., 2017). Thus, maintaining sustainable accreditation is important as it proves the hotel’s credibility, increases the occupancy rate among the guests environmentally sensitive, and complies to the prevailing strict standards (Jauhari, 2014; Santos et al., 2020).
[bookmark: _Toc167818399]2.2 Requirements for Sustainable Accreditation
To receive sustainable accreditation there are activities that need to be adopted for the purpose of compliance with the certification programs such as Green Key Initiative, LEED, and EarthCheck.
Green Key Initiative: The criterion behind the Green Key needs the hotel to meet certain standards of the management of energy and water usage, management of waste, and sourcing responsibly. These standards help to keep hotels’ environmental footprint small while at the same time meeting the operational excellence (Melissen et al., 2016; Rheede & Blomme, 2012). Various advantages associated with Green Key certification will help improve the status on the market, increase organisational effectiveness and meet the expectations of guests (Kim et al., 2019; Jones et al., 2014).
Other Certifications: Other accreditations that also contribute to the cause include LEED and EarthCheck accreditations in the context of the hotel business. LEED certification concentrates on the green buildings and structure designing and construction, making hotels use environment-friendly materials and innovations (Haski-Leventhal, 2018; Meeroff et al., 2020). The EarthCheck framework for sustainable tourism indicates the energy and water usage, solid waste, and community impact standards (Sloan et al., 2017; Gutiérrez et al., 2015).
[bookmark: _Toc167818400]3. Integrating Sustainability into Hotel Operations
[bookmark: _Toc167818401]3.1 Strategies and Practices
Energy Efficiency: Different methods of reducing accommodation’s influence on the environment include the use of green energy in terms of solar or wind energy (Pérez-Pineda et al., 2016; Asadi et al., 2020). Additionally, more energy efficient technologies, for instance the LED or smart thermostats, also help in increasing energy efficiency even more (Chandran & Bhattacharya, 2019; Cooper, 2021).
Water Conservation: Water-saving technologies in the shower and toilets, in addition to efficient and elaborate systems for the use of water in landscape irrigation, can be extremely helpful in the process of reducing water-waste among hotels (Bukhari & Jain, 2022; Adams & Martinez, Adams & Martinez, Adams et al., 2022). Another factor that fits well with attempts at extended water conservationism is the application of effective wastewater recycling and reuse systems (Sloan et al., 2017; Gutiérrez et al., 2015).
Waste Management: Every hotel has to apply certain measures in order to minimise their effects on the environment; these measures are the recycling programs and the waste management strategies. These practices not only make efficient use of materials, but also influence staff and guests’ attitudes towards sustainable behaviours (Njoroge et al., 2019; Melissen et al., 2016). Recycling organic waste and eliminating the use of disposable products are the feasible measures to control wastes (Santos et al., 2020; Kim et al., 2019).
Sustainable Sourcing: Hotels can also support sustainability through sourcing locally and organic food for consumption as shorter distance of transportation will emit Greenhouse gases and support local producers (Cavagnaro & Gehrels, 2009; Pereira et al., 2021). Furthermore, an effort to make cleaning supplies and linens biodegradable and sourcing the supplies in an ecological way is proves beneficent in terms of sustainability (Haski-Leventhal, 2018; Meeroff et al., 2020).

[bookmark: _Toc167818402]3.2 Case Studies
Marriott International: Marriott International has already taken several measures on sustainability amongst them being the use of energy efficient lighting and water efficient equipment. They have positively impacted the organisation in that it has been able to minimise it costs while at the same time lowering it environmental impact (Jones et al., 2014; Adams et al., 2022). Sustainability endeavours have also had a direct positive effect on Marriott’s brand image and clientele loyalty (Santos et al., 2020; Gutiérrez et al., 2015).
Hilton Worldwide: Hilton Worldwide has embraced various sustainable practices in the firm activities through systems like LightStay, which assesses ecological conditions and impact on the facilities (Melissen et al., 2016; Chandran & Bhattacharya, 2019). Such a systemic approach to the concept of sustainability has resulted in a great decrease in energy and water consumption, improving the company’s performance and competitive advantage (Asadi et al., 2020; Pereira et al., 2021).
The Ritz-Carlton: Currently, the Ritz-Carlton company has directed its attention to the conservation of the environment through the use of environmentally sustainable purchasing, as well as an efficient management of Resource Waste. These efforts have not only impacted the hotel positively on environmental factor but also had positive impacts on the guests and therefore boosting the loyalty level (Kim et al., 2019; Njoroge et al., 2019). Looking at the example of The Ritz-Carlton, it proves that there are business values introduced by incorporating sustainability into the company’s daily functioning (Bukhari and Jain 2022; Meeroff and Associates 2020).
[bookmark: _Toc167818403]4. Benefits of Sustainability in Hotels
[bookmark: _Toc167818404]4.1 Environmental Benefits
Sustainability practices in the hotel industry enable efficiency in the utilisation of natural resources like energy and water; and reduction of pollution and green-house emissions (Cozzio, 2019; Jauhari, 2014). In this regard, it is crucial to outline that the application of the presented practices allows hotels to reduce their impact on the environment and promote sustainable development on a worldwide scale (Santos et al., 2020; Adams et al., 2022).
[bookmark: _Toc167818405]4.2 Economic Benefits
Implementing sustainable practices makes an enormous amount of financial sense to hotels because the costs of energy and water are saved (Gutiérrez et al., 2015; Asadi et al., 2020). In addition, sustainability contributes to increasing a hotel’s competitiveness, bookings by environmentally sensitive guests interested in accommodations that prioritise sustainability (Chandran & Bhattacharya, 2019; Haski-Leventhal, 2018).
[bookmark: _Toc167818406]4.3 Social Benefits
Sustainable hotels that have adopted CSR strategies also actively participate in the communities, in activities such as philanthropy and business involvement, which makes the company’s image becomes more responsible towards the society and strengthens society’s relations (Pérez-Pineda et al., 2016; Sloan et al., 2017). Furthermore, sustainability practices will enhance the employee satisfaction rates or increase loyalty, thus making employee turnover a non-issue (Kim et al., 2019; Melissen et al., 2016).
[bookmark: _Toc167818407]5. Challenges of Implementing Sustainability
[bookmark: _Toc167818408]5.1 Financial Costs
Adopting sustainable technologies and practices may be costly at a first stage, which presents a problem to hoteliers and especially the small hotels firms (Cavagnaro & Gehrels, 2009; Bukhari & Jain, 2022). But these costs can be compensated by the long-run benefits and monetary opportunities which are offered to environment-friendly actions (Njoroge et al., 2019; Jones et al., 2014).
[bookmark: _Toc167818409]5.2 Operational Challenges
The implementation of new technologies and concepts in the service environment of conventional hotels entails a considerable amount of training and adjustment of organisational culture (Meeroff et al., 2020; Cooper, 2021). In that vein, it is important to advance staff consciousness and passion to sustainability for optimal implementation (Rheede & Blomme, 2012; Gutiérrez et al., 2015).
[bookmark: _Toc167818410]5.3 Regulatory and Compliance Issues
It can become quite challenging when attempting to acquire sustainable accreditation for hotels that serve in various regions due to the different laws that the countries have adopted (Santos et al., 2020; Haski-Leventhal, 2018). Implementation of these standards remains constant and flexible in the face of new standards with changes to the current legal norms (Kim et al., 2019; Melissen et al., 2016).
[bookmark: _Toc167818411]6. Future Prospects for Sustainable Hotels
[bookmark: _Toc167818412]6.1 Emerging Trends
Eco-tourism and, the rise of the preference of the clients to use sustainable services when traveling to different destinations will be the future of the hospitality industry (Adams et al., 2022; Pereira et al., 2021). These are some of the ways hotels stream to meet these demands and create a competitive edge since sustainability is a growing precedent in most businesses today (Sloan et al., 2017; Chandran & Bhattacharya, 2019).
[bookmark: _Toc167818413]6.2 Technological Innovations
Innovations in the smart building systems and having an enhanced focus on eco-friendly materials are helping the hotels to enhance their sustainability status (Asadi et al., 2020; Cooper, 2021). New technologies like energy-efficient heating ventilation and air conditioning systems and constructions materials which are ecofriendly are constantly featured in construction industry (Pérez-Pineda, et al., 2016; Meeroff, et al., 2020).
[bookmark: _Toc167818414]6.3 Consumer Expectations and Behavior
Due to the growth in the concern of the people towards sustainable products and services, the hotel industry has also changed in relation to it. Therefore, social media and online reviews’ popularity explains guests’ proactivity in sharing their experiences and practices in eco-friendliness (Jones et al., 2014; Haski-Leventhal, 2018). Those hotels that do not consider matters concerning sustainability will lose market share to the competitors who are more sustainable oriented (Kim et al., 2019; Njoroge et al., 2019).
[bookmark: _Toc167818415]7. Conclusion
This paper has established the topic of sustainability in the hotel and hospitality industry as viable, with an explanation of accreditation expectations and methods to implement sustainability in the running of those hotels. Peculiarities and outcomes of sustainability have been mentioned with the help of environmental, economic, and social effects as well as the problems faced by hotels regarding sustainability. As for the accreditation, the examples of which are the Green Key Initiative and LEED certification, there is a set of rules that hotels need to adhere to in order to receive recognition for being environmentally friendly.
Thus, the future of the hotel industry is intrinsically connected with the effect of its willingness and effort to introduce and adapt to the principles of sustainability. This is especially the case for hotel companies whose strategic management pursue sustainability since such hotels will be preserving the environment while standing to benefit from their competitive advantage. Therefore, policymakers and participants in the market should develop a set of norms for production and should encourage people to abide by them. Thus, sustainability allows realising the long-term goals of the hotel business and has a beneficial effect on the environment and society.
[bookmark: _Toc167818416]Recommendations for the Industry
New initiatives in sustainability should be adopted in hotel industries through renewable energy and energy efficiencies, water, and waste management and sustainable procurement. Such agenda should be supplemented by a number of incentives. The policymakers should promote these initiatives by directing adequate capital and clear policies towards these sectors. Therefore, through the concept of sustainability, the hotels’ long-term profitability and societal and physical impact on the environment can be a possibility.
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