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In this modern era, hotel management is the most common area of the hospitality industry. It includes the management of guest satisfaction, hotel staff management, sanitary standards, hotel area location, sales management, hotel facilities, revenue management, customer service, and many more functions. All the roles of the management system of hotels are done by different staff like hotel manager, general manager, sales manager, housekeeping manager, front office manager, and many more junior staffs. All are working together, to build up a hotel. They should make a `plan to do all their hotel management chores (Hoang et al, 2022)
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	Do (What Should done by Staff for international visitors)
	Don’t (What Should not done by Staff for international visitors)

	We should maintain proper behavior with our customers, as rude behavior makes a bad impact.
	We should not make a bad first impression on the visitors.

	As sanitization is very much important for hospitality industries. So, make a complete day to day sanitary and cleaning systems.
	We should not make bad lighting on the hotel interior design. As it creates a bad impact (Soehardi et al, 2020)

	As Romanians are very much family person, for that reason make a family fun game for them.
	Obstinate check-in and check-out are not expected among the consumers.

	Romanians believe in giants, ghosts, and other supernatural powers. So, we should make a party like Halloween for them (Ozascilar, 2022)
	We should not overprice the food items. Additionally, branding the hotel, boosting marketing budgets, and making the hotel searchable online might help it attract a wider international audience. They can not only wow Romanians but also attract foreign tourists by creating a nice to-do list (Ariffin et al, 2018)

	Romanians people like meat in their many dishes. So that we should make tasty meat dishes.
	The bad behavior of the staff is also not expected. So, we should not be rude to the visitors.

	Țuică is a very popular Romanian drink. So, we should arrange a drink for them.
	Maintain proper guidance in parking and cleanliness. So, we should not become negligible on that.

	We should also offer complementary services for them. It can attract their interest to our hotel.
	We should not ignore to taste all the menu which we are serving.

	We should offer different kinds of communication systems like voice mail, texting, email, and so on.

	We should not ignorant about the health and fire safety protocol.

	Take a good look at the room technology like telephone service, bell service, etc. Aside from that, their superb services and correct demeanour might attract foreign customers. They may use guest reviews to advertise themselves to their worldwide clientele.
	Active employees are the main strength of the hotel. So, we should not hire any inactive employees for the hotel.




	Always use the power words like thank you, appreciated, apologies, welcome, Bon appetite, etc. 
	We should not be making any hidden fees for the visitors.

	We should give extra attention to the kids and the elderly people (Goh et al, 2021)
	Do not forget to appreciate the visitors. A warm welcome always makes a good impression.

	Making a good first impression on the customers is always helpful.
	Do not be negligent about the problems of the visitors.

	Good reviews or feedback can attract all the visitors.
	Bad smells make a bad impression. So, we should not care less about cleanliness.

	Always be innovative for the customers. So that, it can make a big impact on them.
	Do not make noise in the hotel. As it can make the visitors uncomfortable.

	We should always be ready to solve the consumer’s problem.
	We should not be irresponsible. It can make a bad impression on international visitors.

	Making a daily to-do list to comfort the customers is helpful.
	Slow room service is quite disturbing for the visitors. So, we should not do that.

	Attract as many consumers by making advertising also makes an impact on the customers (Teng, 2020)
	Unprofessional behavior of the hotel staff is not expected of the visitors.

	We should plan for an outdoor pool party for them. The hotel staff's various operations, as well as their working planning and adequate direction, are discussed in this report. Perfect hotel workers may follow all of the hotel's rules and regulations.


	Social media activity is always important. So, we should not be inattentive to it (Lai, 2022)

	The communication system should be easy for the visitors. So, always be available on social media. 
	Bad leadership is also making an impact on the visitors. We should not care less about it.


	We should be very active for the visitors. Hotel management is the most prevalent aspect of the hospitality business in today's world. Guest satisfaction management, hotel staff management, hygienic standards, hotel area location, sales management, hotel amenities, revenue management, customer service, and a variety of other activities are all included.
	We should not make a bad parking system as it demeans the full hotel management system (Ozascilar, 2022)

	We should treat all the guests like VIPs. It can make a positive impression (Choi, 2021)
	We should not neglect the visitor’s comments. So that, we can make changes in our system. Everyone is working together to construct a hotel. They should establish a strategy to complete all of their hotel management responsibilities (Hoang et al, 2022)
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In this report, hotel staff all kinds of activities and their working planning and proper guidance are mentioned. Perfect hotel staff can maintain all the rules and regulations of a hotel. Besides this, they can attract international consumers with their good services and proper behavior. They can promote guest reviews to their global customers. Also, branding the hotel, increasing more marketing budget, and being available on the online search can make a great reach to the international people. With make a beautiful to-do list, they can not only empress the Romanians but also attract other international visitors (Ariffin et al, 2018)
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