



        The relationship between the Police and the media is very important for ensuring a successful balance of sources for the public to understand what occurs in society. Although generally positive and accurate representations of crime are given to the public via media outlets, there are occasional reports that can harm an individual or an organisation. This then creates problems in credibility and public confidence (College of Policing, 2021).

        Firstly, it is important to consider the significance of a successful relationship between the police and the media. According to the College of Policing (2021), the police are a governmental body, therefore it is a key part of their nature to be challenged and scrutinized by the media. This helps with the effectiveness of decision-making for the police and how the public perceives it. This is supported in College of Policing (2013), stating that the media are an important and essential part of holding the police accountable for their decisions in society. Police should be approachable, honest and willing to aid in any inquisitions that the media may have regarding a matter of public interest. Furthermore, a healthy balance of sources from different perspectives is important when the public considers the actions taken in a specific incident. It is important to note that media companies are businesses, therefore they will report only negativity surrounding police and crime (crime-rate increases rather than decreases, for example). This is simply due to viewer/reader interest being triggered through negativity. However, news companies such as the BBC, still have a duty to report accurate information to sometimes correct more unreliable sources of news for the public (Horrocks, 2008).
        According to Baruah (2012), the public receives news through many forms of media. More recently, social media has been the dominating type of outlet for news companies. The social media revolution seen in recent years has given media companies a much larger reach to gain a wider audience of people. Furthermore, this new form of news deliverance has allowed communication between users regarding certain topics to reach an all-time high, with news being easier than ever before to disperse on a large scale. This is supported in Reny and Newman (2021), stating the power of social media and its ability to connect people from all around the world. In addition, this more modern form of media distribution can reach a younger audience on social media apps such as Instagram. It is evident that social media can shape public perceptions from all over the world.
        In a survey conducted by Mitchell, et al., (2017), as cited in Silver (2019), it is clear that there is not a great level of trust from the British public in the UK media. Just 32% of British adults confirmed their trust in the media. However, 48% did agree that the media succeed in collecting credible evidence. Interestingly, 48% of UK adults stated that the BBC news was their preferred News source. Of the eight countries involved in the survey, the UK had the highest commonly shared news source, that being BBC News.
        Public confidence in the media is vital when considering the responsibility news companies have in delivering credible and valid information to the general public. According to Worley, 2016, ‘The Sun’ newspaper released a front-page headline following the terror attacks in Paris, that claimed one In five British Muslims has sympathy towards ISIS. The Independent Press Standards Organisation (IPSO) received 3,000 complaints from the public following the publication of the tabloid. ‘The Sun’ was forced to admit that the headline was significantly misleading and that they had failed to report on the poll with care and accuracy (breach of Clause 1). Another example of an incident where the media has had a major effect on their reports can be found in the murder of George Floyd and Stephen Lawrence. This time, however, the media has affected the public confidence in the police. As stated by Higgins (2020), the death of George Floyd saw a suddenly targeted attitude towards the police as a whole across the world. Protests and riots were present in countries globally, as the media (social media in particular), saw a large generalisation of the police and their morals. This lowered public confidence in policing and the police on a large scale, damaging the trust that is so important to society. Reny and Newman (2021), reinforces this, by stating that social media was used as a tool to start a movement to raise awareness at an incredible scale. This movement is evidence of the power that social media has to rally behind a motive, achieving something that no media format ever could.

        In conclusion, it is clear that the media have the reach and the ability to persuade public opinion, yet many still question their reliability at times. The importance of the relationship between the police and the media has been identified within this paper, and how it leads to successful police accountability and decision making. Evidently, more modern forms of media distribution are far more effective than traditional methods and are being utilised accordingly, as seen in the George Floyd murder. Police have a duty to serve the public, and the media allow them to be held accountable for their decisions and actions while working in the public domain, yet, what gets reported surrounding the police should be credible and accurate, as the police are not only the ones who need the public’s trust, the media do too. 
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