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Project Statement: An Analysis of the Internship Experiences and Personality Traits: A case study of hospitality industry students

Internships form every student's initial interaction phase with the work environment from the organisation in the hospitality industry. According to Qu et al. (2021), given the difference in work culture, unlike other sectors, the students are bound to develop a different personality before, during, and after placement. Some changes are bound to occur in their communication skills, behaviour, attitude, and confidence. This study seeks to analyse the impact of internships on hospitality students' personality traits while recommending how to optimise the student's personality changes to the stakeholders involved. Likewise, this study will establish the effects of internships within the hospitality industry on students' social personality traits since internship experiences are the pathway to put the academic and theoretical knowledge obtained from school into practice.

Project Objectives: 

The general objectives of the study will be:
1. To explore the effects of internships on students' personality traits and perceptions of working in the hospitality and tourism sector.
2. To analyse the association between internship experience's influence and a student's personal development and personality.
3. To determine students' attitudes toward internships and recommend how stakeholders can further enhance their experience.

Rationale (Reasons)

This research project seeks to improve how internship programs in tourism and hospitality institutes are conducted, especially for international hotel students. Understanding this value would enhance the development of positive changes in organisations that would improve the students' personalities within the hospitality workplaces and culture (Qu et al., 2021). Therefore, students can identify their personality changes before, during, and after their internship period and find ways to strengthen where there are challenges.
The research seeks to determine the potential value of effective internship programs on students' employability and willingness to enter the job market. The investigation will be based on the hotel's practice, focusing on their experience in the corporate culture and work environment. This investigation addresses an individual's most influenced characteristics, including their communication ability to share thoughts, socialise, and collaborate with other workers. The effects of the experiences will be understood, emphasising the causes of cognitive imbalances and stresses during their internships. Therefore, the study recommends ways of improving the organisations for hospitality students to identify and strengthen their personality changes. Finally, the research will identify how host companies and universities can create the most organised and realistic internship programs for interns' optimal future experiences. Most important, that entails compiling all learning accomplishments and internship goals to increase the employers' and the interns' awareness of their roles to have positive internship experiences.

 Sample Literature Review

Sihombing (2021) explored the impact of self-initiative, academic preparedness, and positive attitude on students' satisfaction with industrial internship programs in the hospitality and tourism industry, focusing on Bali Tourism Polytechnic. The findings showed a positive relationship between individual factors, internship satisfaction, perceived importance, and job satisfaction. In addition, this study confirmed that improving the individual aspects among hospitality students would increase their skills and competencies within real workplaces (Sihombing, 2021). That implies after completing industrial training, and students would be more willing to continue pursuing their hospitality industry careers. 
Joshi and Tyagi (2019) determined the elements influencing the interns' preferences to stay or enter a job as an option and their personality development after the internship program from Pune. The findings pinpoint that various stakeholders greatly influence the hotel management students' overall satisfaction with internship experiences. The major goal of this study is to determine the elements that influence the interns' preference among available options for an internship. Domestic internships and international internships are the interns' two main options. The study also seeks to compare the two options for internships. This study continues to investigate how internships affect individuals' personalities since planning the internship program is crucial to ensure students have pleasing experiences and personality development.
Likewise, Bhalla and Dawra (2020) in their literature reviewed the factors impacting students' career intentions within the hospitality industry after an internship. The findings indicated that when students are self-productive, they learn about the whole industry throughout the training. In addition, the results pointed to the possibility that interns will be more willing to get hired by the same hotel after graduation when their managers acknowledge their contributions (Bhalla and Dawra, 2020). As such, the internship facilitates the student in learning different real-life matters, developing their ability to work under pressure and apply their theoretical knowledge in the real workplace. In the process, the institutions retain the students' experience records to build their personalities and enhance their perceptions of joining the job market in the same sector.

Qu et al. (2021) studied intern students' perceptions of their experience in the Dhaka hospitality sector. The study included 22 educational institutes' participants and administered well-structured questionnaires with closed-ended questions with a 5-point Likert scale. In addition, the descriptive data analysis found that students enjoyed their internship programs because of the training and planning. The findings showed that completing the training program positively impacted their desire to enter future careers within the hospitality environment. On the other side, Qu et al.'s (2021) findings indicated that the long hours and job hierarchy created high levels of dissatisfaction in the interns, consequently making them more unwilling to take the professions in the industry.
Bhardwajc and Jyoti (2022) explored the impacts of internship on hospitality students' personality and perception development, focusing on whether the interns became more dedicated, confident, and updated in their technological skills. The study concluded that internships leave students with negative and positive experiences that impact their personalities and perceptions (Bhardwajc and Jyoti, 2022). The findings indicated that happiness and satisfaction with internship programs lead to an increased willingness to work in the industry and recommendations to other students. Again the findings show that the programs result in unhappiness through the thoughts to complain, change careers, and stop education (Bhardwajc and Jyoti 2022). Indeed, considering the variations in personalities and different responses to every situation during the internship, institutions should bridge the students and their distress from targets, duty hours, stress, and workload.
Gashaw (2019) investigated the challenges engineering students face during their learning experience during the internship. The descriptive research applied purposive sampling to select its target population of intern students, intern company supervisors, lecturers, and internship coordinators. Interviews and semi-structured questionnaires were used to collect the data, and both quantitative and qualitative data analysis techniques were used with Matlab and Excel. Gashaw (2019) concluded that some of the challenges encountered during the programs include inadequate support and guidance to students, limited funds, little time for visits, reversed role priorities in the intern company and shortened internship period and for compiling the report. The study recommended planning and implementing internship programs as effective learning experiences through adequate fund allocation to support supervision and intern students.

 Project Methodology

Research Method
This qualitative study will employ the descriptive research method to depict the internship student's current expectations and perceptions towards their internship. Students' expectations and perceptions toward the internship program at their graduate level of education are the primary focus of this study. The study will employ the qualitative approach to portray the current situation of the internship program in the hospitality sector. In addition, to describe the situation from real-world experiences, a well-structured and self-administered online survey will be undertaken among the soon-to-be graduates who have been continuing their internship program in various hospitality organizations. Focusing on the many angles, it will be highlighted that students prefer the program's planning and implementation processes through training. Such a level of attention is also placed on building relationships throughout the work experience and internship program. 
Data collection
The study will apply a self-administered and structured questionnaire developed from the literature review regarding students' expectations and perceptions of their internship programs in the hospitality industry. The questionnaire will consist of three sections (I) respondents' demographic information, (II) factors determining their internship experiences, and (III) intention to pursue a hospitality and tourism career. The study will use a five-point Likert scale where 1 represents strongly disagree and (5) represents strongly agree to evaluate the students' perceptions of the internship experiences. The questionnaires will be distributed to students who have just finished their internship in the tourism and hospitality industry. 
Sampling 
The convenience sampling and well-structured online surveys approach will ensure a representative sample of the intern population from the higher educational institutions offering international hotel management programs. A total of 50 questionnaires will be distributed then the respondents will be followed up to return the completed links for a higher response rate. The techniques will be selected to accurately illustrate the situation being studied from the population included in the study, consisting of hospitality students who have completed their hospitality industry internships.
Data Analysis 
The data obtained will be converted into meaningful information using descriptive statistical analysis. After obtaining the mean scores, standard deviations, and other frequencies, the respondents' information will be categorised and organised into graphs and then interpreted to depict the students' perceptions. 
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