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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Cooking Academy, website loads in under one minute when accessed directly, providing a swift experience. However, when the link is tapped from an assignment, the site takes slightly longer to open (Academy, 2025). Overall the loading speed is acceptable for most users seeking quickly information or services online for their culinary needs. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Cooking Academy, website includes several sub-pages that customers can browse. These pages allow prospective clients to explore course details, submit feedback, and make purchases easily. The structured navigation helps users find relevant information and engage with the academy’s offerings efficiently every time they visit. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The Cooking Academy, customers can cook appointments directly through the Cooking Academy Webpage. The booking process involves selecting a service and confirming details on the site. This online reservation system makes it convenient for users to secure their cooking class slots without additional steps or external assistance required.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The Cooking Academy, does need couple of improvements, like paragraphs must be more organised and well-structured to catch consumers attention. Adding a user-feedback survey would also enable visitors to share comments and suggestions. These enhancements would make the site more engaging and responsive to customer needs, ultimately boosting overall usability significantly for everyone.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The Cooking Academy, seems totally different from the phone than in the computer. From phones, the paragraph of the webpage is not well-organised because the screen is small and different than computers which have big screen and everything are well structured and in the right order.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The Cooking Academy, uses images by people who work there to show to consumers when they are accessing into the webpages some ideas how well the cooking is. They either add videos, to show in more detail how does cooking work, in the right order, and colours because to make the webpage more stunning and well-structured.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Cooking Academy, does contains chat tools into the webpage, such as chat with us, refunds, help, rules of policy, those are the main chat tools in the cooking academy webpage to assist customers for any concerns.


	Question 2d – How effective are the social media links on the website?


	Answer: The Cooking Academy, is very popular on social media, such as on Instagram, they do have include many images and videos so consumers can view them for ideas, and thoughts. However, they do have 36.2K followers which is crucial for the company.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The Cooking Academy, does offer services such as Live chat, Email support, phone support, those are the main services for customers about any concerns they have or questions about heir services they want to purchase or sell making the service clear through multiple contact channels that guide users through purchase decisions.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: The Cooking Academy, in the webpage the reviews are totally positive by the consumers. That’s crucial because the company rises, day by day from the positive reviews. Also, Reviews are appearing on the webpage and are all positive, showing the company benefits from good feedback. However, the Reviews should be checked regularly to ensure they are current and authentic.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The Cooking Academy, services are presented well structured and they have include also images so consumers can have a clear view what services does the webpage cooking academy contains. In Cooking Academy, if l had my own service l would recommend to my family because it can be crucial for our family we might want to make something and eat services and products are very significant.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The cooking academy, when l get an access to the webpage the prices aren’t made clear which can lead into a problem for the company and for the customers. The company should display clear pricing to reflect service quality and improve transparency.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Cooking academy

	
	2.Cooking classes

	
	3. Cooking school 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The cooking academy website appears in the top 10 search results such as Safari/Google which is good for the company and for visibility.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Websites in the UK like Cooking Academy, have relevance because everybody loves cooking plenty of consumers purchasing products or services online than in store. However Websites are relevant in UK business because consumers research and buy online, making a Web presence essential. Websites like the Jamie Oliver Cookery site remail highly relevant in modern UK business because consumers increasingly research and purchase products. (Oliver, 2025)


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  If l had my own company, like Cooking Academy I would restructure the paragraphs into well-structured. That’s because, I want consumers once they read my details to understand the sense of the webpage to get customers attentions. A well as, improves the site by restructuring content into clear paragraphs and enhancing layout to grab attention and guide users effectively, boosting engagement. For a cooking classes for beginners website, I would recommend simplifying long blocks of text into clear paragraphs and improving the layout to grab attention and guide users effectively. (Classes, 2025).
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