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Introduction
Hotel profits are heavily reliant on the travel and leisure sector. With its long history as a catalyst for positive change, the tourism sector has made significant strides toward achieving the SDGs. It is estimated that millions of people travel each year domestically and internationally for various reasons, and this is reflected in the tourist business. Industry professionals in this sector work closely with their hotel counterparts to ensure guests have all they need throughout their stay. This sector is more critical to certain economies than to others (Khatter and McGrath, 2019). As a result, several governments have begun intervening strategically to keep the sector functioning. Because of the interconnected nature of the tourist and hotel sectors, changes in one industry will inevitably affect the other. In recent years, sustainable development and sustainability in the hotel sector have attracted much attention as countries worldwide work to keep the tourist industry afloat. Insight into the future of the hotel sector reveals that sustainability will be the defining problem of any feasible reform (Akbar and Tracogna, 2018). 
As a result, evaluating the changes' effects on the environment and the economy is essential, even as the operational level remains mindful of the customer experience. Therefore, this essay aims to analyze the hotel business by examining sustainability and the impact various changes might have on the sector (Khatter and McGrath, 2019). In the first section of the essay, the essay provides a critical analysis of the relationship between sustainability and the Hotel business. Further, the essay also provides tourists' attitudes towards sustainable hotel management practices. Further, the essay also provides the circular economy model and its association with CSR. Finally, the essay also provides the case analysis and conclusion.
[bookmark: _Toc117010585]Sustainability and its association with Hospitality Sector 
Sustainability ensures continued prosperity over an extended period, maybe even into the foreseeable future. Even though environment and sustainability are not the same things, the environmental component is included in a significant way in most definitions of sustainability. As a result, sustainability is contingent on the state of the environment, the availability of capital, and the kinds of resources that may be handed down to subsequent generations. It should be noted that it is not feasible to stop the depletion of specific natural resources (Khatter and McGrath, 2019). Nevertheless, a rise in capital and implementing pertinent initiatives are two ways that a loss of resources might be compensated for. The concept of sustainability is increasingly being discussed in policy-oriented research studies by various organizations. In general, sustainability's end goal is to improve people's lives by preventing the depletion of natural resources required to satisfy those needs and, therefore, by preventing the overuse of resources known to cause harm to people (de Lima, Mainardes and Rodrigues, 2019).
Purvis et al. (2019) identify social equality, environmental preservation, and economic viability as three of the fundamental pillars of sustainability. These components are sometimes shown as overlapping rings, with sustainability at the center. Economists may use the economic pillar to identify various indicators of non-sustainability in a consumer-driven society that views scarce resources as a source of wealth. Economists argue that market forces may alleviate the effects of various natural disasters in this scenario. The environment is seen as something that must be protected for humanity to continue evolving and surviving. Humans are considered a component of Earth's ecosystem and resources by the social pillar. Therefore, they need to take further steps to make the community livable (Purvis and Mao, 2019).
As sustainability is a key focus, the hotel industry must respond to and adapt to the new sustainability approaches. Hoteliers may learn a lot from the three tenets of sustainability and how they apply to the business. Notably, revenue improvement and cost reduction are two ways in which excellent social and environmental practices may improve a company's bottom line. Revenue boosters in the hospitality sector are often linked to increased client retention and satisfaction. Also, to meet the requirements of the environmental pillar, hotels should engage in eco-friendly practices (Kim and Barber, 2019). Regarding the social pillar, hotels that are part of a more extensive network of local organizations whose customers, workers, and community share a concern for social justice are more likely to see the improved social performance (Yenidogan and Gurcaylilar-Yenidogan, 2016).
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In the 21st century, sustainability has become an increasingly important factor in the success of enterprises. Sustainability, implemented through socially responsible techniques, is frequently used to keep companies afloat, including those in the hospitality sector (Suárez‐Cebador and Rubio‐Romero, 2018). Like the rest of the commercial and governmental sectors, the hotel business is increasingly concerned with social responsibility. Because of the importance of preserving the natural environment to the success of the hospitality industry, hotel managers must be mindful of the impact their operations have on the surrounding area (Dani and Tiwari, 2021). 
However, the hotel industry has been forced to embrace sustainable practices and include it into its CSR strategy because of increasing government regulations, rising costs, and the actions of competitors. Customers and tourists are very knowledgeable about sustainability. As a result, they have high standards for eco-friendly practices at hotels. Therefore, the amenities and services provided by eco-friendly hotels are more attractive to them. In order to attract and retain more customers, hotels that are aware of the acts of their rivals may instantly embrace and assume responsibility for sustainability. Second, the government's mandate that the business comply with the various rules enacted to maintain sustainability in the hotel industry has compelled all significant firms in the industry to issue sustainability reports demonstrating their level of social responsibility (Memarzadeh and Anand, 2020).
In the context of the Hotel industry, the Hotels that provide such sustainable reports demonstrate that they are aware of the harm caused by unsustainable growth methods and that they are also prepared to address the problems that have arisen as a result of these policies and procedures. Thirdly, enterprises in the hospitality sector face danger from growing expenses. Hotel owners must guarantee they can keep prices stable while addressing sustainability issues. Therefore, businesses need to adopt CSR-based initiatives since doing so may significantly affect their bottom line (Stoyanova, 2019).
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Research shows that there is a discrepancy between the views of those who give services to tourists and those who are tourists themselves. Additionally, the expectations of tourists and the stereotypes of various nations' tourist hotspots are intricately intertwined. Tourists' anticipations are a secondary consideration in studies. They are evaluated in light to their connections and other first-order elements, including publicity, first-hand account, perception of the location, and word of mouth (Prakash and Sharma, 2022). Notably, due to the causes above, travelers have certain expectations about the destinations they want to visit. On the other hand, the place's reputation is the most critical aspect in shaping their expectations because most visitors research the destination's overall appearance before actually going there. As a result, to draw in and keep more visitors, the appropriate organizations must control the destination's image and quality experience (Nwokorie and Obiora, 2018).
However, "tourist perspectives" are centered on tourism co-creation. Recognizing that tourists affect the overall atmosphere or cyclical nature of a tourist attraction is essential. Co-creation is regarded as "systems of interrelated interactions and sustainable activities that link the tourist with other players" and occurs before, during, and after a trip. As locals actively participate in the experience of visiting locations and activities, they may develop a greater appreciation for the variety of items available to them from the perspective of visitors. Certain hotels use sustainable practices that give a sustainable environment with a profit-generating advantage (Akbar and Tracogna, 2018).
Companies must implement effective strategies to ensure their existence, but customers often have a more significant impact on these strategies. For example, hotels owe a responsibility to their customers, who expect the hospitality sector to maintain a particular reputation for the sake of their business. These factors have a significant impact on the amount of money earned. To maximize earnings, the co-creation hotel sector must meet the rising expectations of contemporary travelers (Richard, 2017).
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The foundation of the circular economy is the first and second laws of thermodynamics. One of the researchers on the circular economy, Preston (2012), describes it as "a strategy that transforms the function of the economy's resources," which indicates that plant waste will be reused as a resource for a new operation and goods will be repaired, repurposed, or upgraded instead of discarded. Stoyanova (2019) best describes the strategy as restricting, recycling, and reusing physical resources to eliminate waste (Stoyanova, 2019). The circular economy ensures that resources are retained for as long as feasible and that their value is maximized in the process (Fonseca and Domingues, 2018).
Redesigning and reusing things preserves resources and enhances people's quality of life. The relationship between CSR and the circular economy is direct. Notably, CSR is vital to the survival of many firms in today's competitive business environment and quickly changing global economy. CSR integrates environmental and social responsibility to promote the success of enterprises (Stoyanova, 2019). On the other hand, the circular economy considers environmental and economic issues by identifying three unique financial functions in the natural world. Waste assimilation serves three essential functions: waste assimilation, resource supply, and source utility (Stoyanova, 2019). Upon examination, it is evident that there is a connection between the environment and sustainability (Pamfilie and Firoiu, 2018).
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In this case analysis, the Landmark London Hotel's Corporate Social Responsibility Plan analyze Its Connection to Sustainability's Core aspects. The Landmark London Hotel was established on the firm premise that promoting sustainable development is essential to benefit the economic, social, and cultural elements and the natural environment in which people live and work (Sangeetha and Rebecca, 2019). Many Hotels implement different sustainable policies to keep the environment safe. The hotel has adopted these policies as a fundamental premise upon which it is founded and guides its daily sustainable operations (Stoyanova, 2019). The hotel has taken on this policy in several ways, including creating the "Giving Something Back team" and the "Sustainability Taskforce," groups of employees from throughout the hotel who is responsible for maintaining this policy via various programs and events. The hotel encourages anyone interested in corporate social responsibility to join the organization. Methods for achieving CSTR include making it mandatory for workers to recycle materials and not print out emails, researching suppliers' ethics before placing orders, properly disposing of chemicals, and considering the effects of their activities on the local and global population (Richard, 2017). 
The main pillars of sustainability are the environment, the economy, and the social structure of a society. As a first step in its CSR, the London Landmark Hotel participates in philanthropic initiatives. Charity is a pillar of sustainability's social pillar since it provides greater support to society. The hospitality action, the springboard charity, and COSMIC are a few examples. The hotels' attention to the disposal of different pollutants and recycling of materials justifies their use of environmentally conscious goods (Hole and Snehal, 2019). Consequently, it is apparent that this CSR is firmly rooted in the environmental sustainability pillar. Even though the charities strive to promote a positive social contact between the hotel and society, the business tries to maintain its revenue management by ensuring the survival of the charity (Akbar and Tracogna, 2018).
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It is concluded that the hotel business, through the lens of sustainability, looks at how various reforms can affect the sector. The hotel business is an essential economic factor in many nations. Notably, the hotel and tourism sectors are intertwined; therefore, traveller habits may impact lodging businesses and vice versa. To this end, for hotels to survive, they must implement green policies that adhere to the three tenets of sustainability. For example, London Landmark Hotels has achieved significant achievements thanks mainly to the work it has done in corporate social responsibility (CSR).
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