

Executive Summary
First thing to be read – last thing you will write!
10% of the word count
Not included in the word count – 250 words.
Summarising – What the report contains, what they key findings are – what conclusions have been drawn – what recommendations have been put forward. 
Should contain a few academic references. 
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1.0 – Introduction

Introduce Terms of reference – what the purpose of the report is.
Introduce the company / industry
Setting the scene – letting the reader know what the report contains. 

























2.0 – Main Findings
Short introduction to what is included in this section.
2.1 – International Business Communication

2.2 – Skills Requirements

2.3 – Methods of Communication
2.3.1 - Halls High Low Context

2.4 – Effective Communication

2.5 – International Culture
	2.5.1 - Trompenaar’s 7 dimensions to culture

2.6 – Importance of Building Relationships

2.7 – How to build Trust

2.8 – Failed Relationships 












3.0 – Conclusions

Concluding on what has been found.
DO NOT introduce any new information.
Factual


























4.0 – Recommendations
What would need to happen if there were any failures. 
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