
Building intellectual capital in
incubated technology firms

The literature of chosen journal article considers the theoretical background on various aspects, starting with Intellectual capital (IC) and Relational Capital (RC) then the social context of new venture formation and lastly, Incubating the technology venture. Authors have correlated the theoretical data with the network theory. Authors have also emphasised on the importance of social ties from different aspects in the literature.

Firstly, the literature emphasis on the importance of tangible and intangible resources for the businesses. IC referred as an intangible knowledge-based asset which holds big value and a source of success to any firm. The literature acknowledges the debate on IC being multidisciplinary with dimensions such as human capital, Structural capital and Intellectual capital. However, this study focuses on IC as a business network with stakeholders with regards to relational capital defined as social capital involving network of social actors.

Secondly, in social context of new venture formation authors argue that entrepreneurship in social context must anchor the society and particularly involve social ties. Authors have also highlighted the aspect of actors in the social network with direct and indirect social ties and its implications on start-ups. Lastly, according to the authors provided arguments that institutions for incubating the technology venture hold immense importance for technology entrepreneurs. Authors of the journal citing past scholars, stating that high technology firms require complex infrastructure such as institutes, laboratories: stating a research intensive institution as an important element in an innovative infrastructure. 

The area under discussion regarding the study on “Building intellectual capital in incubated technology firms” translates the value of new venture formation to entrepreneurship. The authors assert that properly leveraged relational capital can help in generating considerable resources. Much importance has been emphasised on technology oriented entrepreneurship where intangible resources such as building networks and social ties with social actors get significant recognition as well as incubation of the firms.

The study has found four different types of relational capital engagement during a start-up venture. First, development of network and contacts. Second, process of building relationships. Third, Retrieving and leveraging knowledge experts and Fourth, membership of knowledge experts. 

Just like any other research, the article we chose to follow has limitations in the research design. Since qualitative research perceived as a journey of discovery having loose boundaries. Authors raise methodological concerns in a naturalistic paradigm over 4 naturalistic terms rigour, truth-applicability, consistency and neutrality due to the triangulated nature of the research. Authors have stated primarily qualitative methodology having qualitative content analysis and qualitative interviewing. However, triangulated with quantitative data analysis to ensure validity and reliability. Furthermore, focusing on the advancement on research question the authors have specified qualitative content analysis. 

Rigour and trustworthiness tend to be normal concerns in qualitative research. These terms have been given thought by the authors of our article. Rigour is defined as quality or being exact and Trustworthiness involves authenticity on various aspects such as educative, ontological and epistemological authenticity, quality, truthfulness of the findings and trust on research design. Satisfaction of the reader comes from engaging and addressing the above concerns.

Authors of this study used a graduate entrepreneur incubator South East Enterprise Platform Programme to garner the research sample of start-up stage technology entrepreneurs. The classification of the interviewees was of four different types of tech-entrepreneurs such as researcher, producer, user and opportunist. Authors also developed a filter process to screen the business plans of the start-up tech-entrepreneurs. At the end 40 business plans and 25 interviewees passed the filter process and were used as primary research data sample. 20 out of 40 business plans were furnished for the analysis. The rest of the 20 declined to be interviewed.  

Authors commenced with the pilot study regarding methods of study before undertaking the empirical research. This testing was done to test and reshape the perspectives from the literature and the researchers on-field experience. Furthermore, this testing helped in finding gaps and reshaping rest of the primary research process. Authors placed a framework based on coding just as in existing studies priori codes.

Researchers read through all the conducted interviews and coded them using Nvivo. The content of 40 business plans was used in the sample and 909 pages of content were analysed. Time period of the research comprised of 5 years where varied number of plans were analysed each year

The data and evidence collected deemed appropriate as business plans submitted were considered as credible source since they were prepared for SEEPP award purposes to apply for CORD funding. Furthermore, to have credibility in the process, volunteers were taken for the interview from SEEPP cohort to confirm the identification of tech-entrepreneurs. Therefore, Aspect of transparency in the process of selecting business plans is professional. It can be argued to use a bigger sample size. At the same time sample size of 40 is valid for the study and further validation went in place after 20 of the plans declined to be interviewed. Time period of five years is sufficient and each year varied number of plans were taken to analyse which shows balanced selection.

The main research question raised by the authors is how incubated technology entrepreneurs build relational capital for new venture formation in the social context of a Higher Educational Institutional setting.

Authors have made clear statements on the importance of social network, social ties with the social actors within the society and the implications of loose and strong ties towards the start up effort. With regards to incubation, Authors have outlined the importance and benefits of incubator firms and how society involvement is crucial for the entrepreneurs to excel from the start-up stage.

Authors have come up with a very balanced research and it does not show biased. Authors have provided arguments against and for regarding the research topic in the literature and helped the arguments with thorough discussion. The study is very clear with the aim and the central research question and the process to achieve the answers to the questions asked. The element of coherence stands out for the reader.

[bookmark: _GoBack]This study does make an original contribution. The study has found four different types of relational capital engagements during a start-up venture. First, development of network and contacts. Second, process of building relationships. Third, Retrieving and leveraging knowledge experts and Fourth, membership of knowledge experts. The authors also suggest categories of tech-entrepreneurs and that they are client-focused through relational capital building styles. Authors further suggest that incubator programmes need to actively support social building activities of technology entrepreneurs and to support incubator tech-entrepreneurs, Higher Education Institutes knowledge consider to be an important asset, Additionally, networks are also very important aspect to be under consideration. 
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