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[bookmark: _Toc132919807]Introduction 
This assignment looks at all the topics covered in the module changemakers creativity and value. We had four units, each with approximately four themes. We had exercises centred on these subjects, and then for the assignment, we chose one topic from each unit and discussed it, as well as the learning outcomes and how it might assist us in the future. There were a lot of areas covered, I will talk about the topics that appeared to me most in more depth.
[bookmark: _Toc132919808]Unit 1 topic
[bookmark: _Toc132919809]Ideas and Values
[bookmark: _Hlk132908710]Based on my broad knowledge of the subject, here are some key learning points from the "Changemakers: Creativity and Value Creation" module's online e-learning content, focusing on Unit 1 - Ideas and Values:
· Creativity as a valuable skill: This programme emphasises that creativity is a valuable skill in many professions and industries, not just artistic expression. It demonstrates how creativity may lead to novel solutions, problem-solving, and new chances for value creation.
· Knowing values are important: When creating change, the module emphasises the importance of knowing personal and societal values. It helps investigate how values affect decision-making, behaviour, and the consequences on individuals and communities.
· Approaches for producing ideas: This module presents approaches for creating ideas such as brainstorming, mind mapping, and lateral thinking. It offers practical advice on how to effectively promote creativity and develop ideas. Regardless of who we are or what we do, there has never been a more critical time to cultivate our creativity and ability to innovate. (Brito, 2021) 
· The module may emphasise the role of critical thinking in evaluating ideas and their potential worth. It offers methods and frameworks for assessing ideas based on factors such as feasibility, desirability, and viability.
· The module emphasises the importance of collaboration and diversity in the creative process. It could look into how different points of view, backgrounds, and experiences can enrich ideas and lead to more inventive and inclusive solutions.
· Ethical issues: The module addresses the ethical implications of innovation and value creation. It motivates learners to critically consider the ethical implications of their ideas, as well as the potential influence on stakeholders and society at large.
· Real-world examples and case studies: This module includes examples and case studies of how creativity and value creation have been implemented in real-world settings. It may encourage learners to apply the principles and skills they have learned to their own personal or professional projects, promoting practical application of the module's material.

Unit 1 - Topic 2 social influence 
The process by which individuals adjust their views and actions to satisfy the demands of a social group, perceived authority, social role, or a minority within a group having influence over the majority is referred to as social influence. (Waude, 2018). 
The book Influence: The Psychology of Persuasion by Robert Cialdini addresses the relevance of social influence in a person's daily life. Cialdini describes socialisation as the process through which a person adopts the practises and beliefs of their society or culture. The socialisation process begins with family, schools, friends, and society in general to mould our beliefs on how a person should behave. (Study.com, 2022) 
Conformity is a sort of social influence described as a shift in thought or behaviour in response to real or imagined social pressure. It is also known as majority power. This refers to situations in which a person publicly agrees with a group of individuals, yet privately disagrees with the group's views or behaviour. The individual's perspective shifts, but only temporarily. (Mcleod, 2021)
In contrast to compliance, where a person modifies their behaviour due to peer or equal pressure. The power dynamics in obedience, on the other hand, are altered. A person alters when they obey someone in power.  (Anon, n.d.)
The various social forces influence how we act, whether we realise it or not. A person's social standing can influence how much they conform to an individual. Students will respect and obey their teacher. A pupil will give a slice of their snack to a classmate who requests it. When a General is with his commander-in-chief, he behaves differently than when he is with his cadets. A person's behaviour can also be influenced, particularly by those in the majority. People in the group will be pushed to follow, while those who are not in the group will change to become a member of it. 

[bookmark: _Toc132919810]Unit 2 
[bookmark: _Toc132919811]Creative solutions 
Creativity and value creation are vital talents that individuals and organisations must cultivate in order to succeed in today's fast-paced and competitive environment. I’ve bullet pointed some key points that have helped me.
· Curiosity is the motivating force of creation, therefore embrace it. Be inquisitive about your surroundings, ask questions, and seek answers. This will assist you in identifying difficulties and chances for innovative solutions.
· Think outside the box: Don't confine yourself to typical thought patterns. Consider different perspectives and unique ideas. Encourage yourself to think imaginatively and come up with novel answers.
· It is critical to work together: Creativity is a collaborative endeavour. Collaborate with others to come up with fresh ideas and expand on old ones. Working together allows you to tap into different viewpoints and expertise to create more inventive solutions.
· Failure is unavoidable in the creative process. Accept it as a learning experience and use the knowledge obtained to develop and enhance your solutions.
· With practise, creativity may be cultivated and perfected. Make time to think about new ideas, experiment with them, and prototype them. This will aid in the development of your creative confidence and the generation of superior solutions over time.

Unit 2 – topic 1 who and what are change makers?
A changemaker is someone who works hard to better their surroundings. Changemakers are commanders, figureheads, muckrakers, movers, shakers, and agitators, but they are also—and more often than not—people whose names we don't know who work quietly behind the scenes to make things happen. (Friedman, n.d.)  
There is one significant distinction between changemakers and the rest of the world. Most individuals want change; many know what they want to see changed in the world, and some even know how to do it best. There is a higher class of people that act to see their change come to fruition; many of these people fail. However, changemakers are different in that they make their change happen. They use a combination of knowledge, resources, and tenacity to push through until their dream becomes a reality, and then some. Changemakers are the driving force behind societal progress; everyone can and should become one. (Observations of a Changemaker, 2013)

[bookmark: _Toc132919812]Unit 3
[bookmark: _Toc132919813]Mobilising support
· Creating a strong network of supporters is critical to effecting positive change. Identifying possible allies and cultivating connections with them takes time.
· Effective mobilisation necessitates a thorough awareness of the target audience and their requirements. By personalising your message to your target audience, you can enhance the likelihood of them supporting your cause.
· Social media and online platforms are effective instruments for mobilising support. You may reach a larger audience and engage with supporters in real time by utilising these tools.
· When it comes to mobilising support, collaboration is essential. Working with other people and organisations who share your values can help you to spread your message and have a bigger impact.
· Creating a culture of support and empowerment is critical for long-term change. This entails cultivating a sense of community among your supporters as well as building a sense of shared purpose.
· Mobilising support necessitates a diverse strategy encompassing a number of methods and tactics. You may construct a complete plan that maximises your chances of success by combining multiple strategies.

Unit 3 Topic 3 – self confidence and authenticity 
Confidence is a belief in oneself, the conviction that one has the ability to face and overcome life's obstacles, and the courage to act accordingly. Being confident necessitates a realistic assessment of one's talents as well as a sense of security in that understanding. People who project confidence earn trust, make a good first impression, manage with stress, and face personal and professional problems. It's also a desirable attribute because confidence puts others at ease. (Psychology Today, 2019) 
When you have self-confidence, you believe in always developing yourself. There is always a better version of yourself waiting for you. There is always something new to discover. People that are self-assured are continually striving to improve. (Cognitive Heights, 2019)
Authenticity implies that you are true to your own personality, values, and spirit, regardless of the urge to act otherwise. You are truthful with yourself and others, and you accept responsibility for your faults. Your principles, ideals, and deeds are all in sync. As a result, you come out as honest, and you're willing to suffer the repercussions of sticking to your convictions. (mindtools.com, n.d.)
[bookmark: _Toc132919814]Unit 4
[bookmark: _Toc132919815]Evaluation 
The important learning points from the e-learning material on evaluation in the Changemakers: Creativity and Value Creation module. The following are some of the important takeaways from Unit 4 - evaluation: 
· Evaluation is an important part of the creative process because it allows individuals and organisations to examine the efficacy and impact of their ideas and activities.
· Self-assessment, peer evaluation, and external expert evaluation are all examples of evaluation.
· Criteria for evaluation should be specific, quantitative, and associated with the goals and objectives of the creative project or initiative.
· Evaluation should be a continuous process rather than a one-time event that is integrated into the broader creative process.
· Reflection, analysis, and feedback should all be included in evaluation, and the results should be used to shape future decisions and actions.
· Evaluation can aid in the identification of areas of strength and weakness in a creative project or effort, as well as providing insights into how to enhance and optimise performance.
· Evaluation should be approached with an open and interested mind, and as a chance for learning and growth.

Unit 4 topic 1 – success and wellbeing 
The late Zig Ziglar was one of the most respected modern-day gurus on success, motivation, and living a balanced life. In his book Born to Win!, he contends that success cannot be defined in a single line, but rather is comprised of multiple factors. One could argue that the definition is personal and that one size does not fit all. (Yost, 2014) 
According to the dictionary, success is defined as "achieving wealth, prosperity, and/or fame." (admin, 2021) I consider success as the satisfaction of achieving one's life goals. Everyone has the ability to realise desired visions or goals. Success is the result of consistent and repeated action.

Conclusion
I learned about social conduct, changemakers, self-confidence and authenticity, and success and well-being through studying these units. All of these qualities are essential in my chosen profession, as well as in health and social care. I want to be a qualified nurse working alongside children. I must consider my own well-being because if I am not mentally strong, I may be unable to deal with the day-to-day difficulties that a nurse must face. Important judgements will have to be made in this employment field. Making changes and adding value is a wonderful idea, and if I can make a positive difference in a child's life by doing my work properly, I will consider myself fortunate. My emotional and physical well-being are also critical. In addition to executing my job, I must ensure that I am happy and that I can cope with what I am doing without negatively impacting my health or mental well-being. By implementing these concepts, I will be able to improve my creativity and value creation abilities, allowing me to become a changemaker in my area. 
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